PROFILES

The following one-page profiles summarize each
country’s recent and forecast trade growth.
They also provide details on the composition of
each country’s trade across partner countries
and product categories.
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COUNTRY PROFILES EXPLANATION AND DATA SOURCES

MEXICO

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800B - Imports
Value Rank Value Rank Value Rank e
$6008 =
Trade Value 2024 $1.3T 9 $609.3B 10 $652.7B 10 /
Trade Value Change 201924 $318.9B 7 $148.7B 5 $170.2B 7
Forecast 2024-29 $219.6B 21 $98.4B 22 $121.2B 19 $4008
Trade Volume Change 2019 -24 $103.7B 17 $6.1B 47 $97.6B $200B
Forecast 2024-29 $206.7B 7 $96.0B 10 $110.7B
Trade Volume Growth Rate 2019 - 24 1.8% 94 0.2% 117 3.3% 71 s0B
Forecast 2024-29 3.1% 99 3.0% 106 3.2% 99 00 ’05 10 15 20 25 30

The Key Data and Ranks table shows the current value of the
profiled country’s exports, imports, and total trade, and it sum-
marizes the country’s trade growth in both value and volume
terms. For an explanation of the difference between trade val-
ues and trade volumes, refer to p. 13. Trade volume growth
expressed in U.S. dollars is calculated using the 2023 trade
value as a starting point and expanding or contracting it based
on trade volume growth rates. Data here and throughout these
profiles cover trade in goods only (services trade is excluded).
Data Sources: Historical data from IMF Direction of Trade Statistics, IMF World Economic

Outlook database; Forecasts aggregated from Economist Intelligence Unit, IMF World
Economic Outlook database, Oxford Economics, S&P Global Market Intelligence.

The Trade Value Growth chart graphs the growth of the profiled

country’s merchandise exports and imports. These graphs are
shown in value terms and displayed in current U.S. dollars (they
are not adjusted for changes in price levels). Where available,
forecasts are shown using dotted lines from 2025-2029.

Data Sources: Historical data from IMF Direction of Trade Statistics; Forecasts

aggregated from Economist Intelligence Unit, IMF World Economic Outlook database,
Oxford Economics, S&P Global Market Intelligence.

The maps and charts below summarize the geography and product mix of the profiled

country’s exports and imports. The maps size all other countries in proportion to
value of the profiled country’s trade with them. The maps and product charts are

colored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 - 2023

Annualized growth rate
| \ I I
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GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (81%)
2.Canada (2.9%)

3.China (1.8%)

4. Germany (1.5%)

5. Korea (Republic of) (1.2%)

6.Spain (0.97%)
7.Japan (0.82%)

8. Brazil (0.82%)
9.India (0.75%)

10. Colombia (0.66%)

1. United States (44%)
2.China (19%)

3. Korea (Republic of) (3.7%)
4. Germany (3.5%)

5.Japan (3.5%)

6. Malaysia (2.4%)

7. Taiwan (China) (2.2%)
8.Canada (2.2%)

9. Brazil (1.8%)

10. Viet Nam (1.6%)

The Goods Export Destinations and Goods Import Origins carto-
gram maps use size and color to visualize the profiled country’s
export destinations and import sources.

Country Sizes and Top 10 Lists: These maps size all countries,
except the profiled country itself, in proportion to the profiled
country’s trade with them during the period indicated above
the maps. For example, in Mexico’s Goods Exports Destina-
tions map, the United States has been scaled to fill almost all of
the land area shown, because 81% of Mexico’s exports went to
the U.S. during the period from 2018-2023. Similarly, Mexico’s
Goods Imports Origins map scales the U.S. to almost half of the
land area, because 44% of Mexico’s imports came from the U.S.
during the same period. The profiled country’s top 10 export
destinations and import sources are labeled on each map, and

they are listed below the map, with their shares of the profiled
country’s total exports or imports shown in parentheses (trade
with unspecified countries is excluded from these calculations).

Country Colors: All countries except the profiled country are col-
ored based on the growth rate of the profiled country’s exports to
them (on the exports map) or imports from them (on the imports
map) over the period indicated. The color scale shown above the
Goods Imports Origins map is used for both maps, and the growth
rates are shown in value terms (they are not adjusted for changes
in price levels). Shades of yellow/orange denote positive growth,
and shades of gray denote negative growth.

Data Source: IMF Direction of Trade Statistics.
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IMPORTS BY PRODUCT, 2017 - 2022
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The Exports by Product and Imports by Product tree maps show
the mix of goods traded by the profiled country during the
indicated period. The categories of goods are classified using
the Harmonized System (HS), which is explained on p. 60. A

list of HS codes and corresponding product categories is provided
onp.284.

Box Sizes: Boxes are sized so that the area of the box is propor-
tional to each product’s share of the country’s total exports (left)
and imports (right). The categories are sorted from top-left to
bottom-right according to the value of goods traded by 2-digit
HS chapter. Thus, the goods each country trades the most are
shown at the top-left, and goods the country does not trade
much are shown at the bottom-right. To provide additional detail
on countries’ key exports and imports, where space constraints
permit, selected 2-digit HS chapters are subdivided (using

TOP FIVE EXPORT PRODUCTS

dashed lines) to show the 4-digit HS headings and/or 6-digit HS
subheadings the country trades most within the given chapter.

Box Colors: Each category of goods shown is colored based on
the growth rate of the profiled country’s exports or imports of
the goods in that category. The same color scale used for the
maps (shown above the Goods Imports Origins map) is also used
here. This ensures that the colors used throughout these profiles
are comparable. Growth rates are shown in value terms (they
are not adjusted for changes in price levels). Shades of yellow/
orange denote positive growth, and shades of gray denote nega-
tive growth.

Data Source: CEPII BACl database. Product category names are from Atlas of Economic
Complexity.

TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth

87  Vehicles (24%) United States 78% 2.9% 85  Electrical machinery and United States 53% 2.2%
85  Electrical machinery and United States 74% 5.5% equipment (19%)

equipment (19%) 84  Industrial machinery (17%) United States 57% 0.3%
84  Industrial machinery (17%) United States 82% 9.4% 87  Vehicles (9.7%) United States 50% 1.4%
27  Mineral fuels, oils and waxes (5.8%) United States 56% 18.2% 27  Mineralfuels, oils and waxes (9.5%) United States 92% 16.1%
90  Apparatuses (5.5%) United States 61% 6.4% 39  Plastics (5.7%) United States 74% 4.8%

The Top Five Export Products and Top Five Import Products
tables provide additional detail about the profiled country’s
top five export and import categories at the level of 2-digit HS
chapters. The time period covered is the same period used for
the Exports by Product and Imports by Product tree maps. The
two columns on the left side of each table show the relevant HS
codes, the category names, and each category’s share of the
country’s total exports orimports (in parentheses). The three
columns on the right side provide information about the top

destination country (for exports) and top origin country (for
imports). For example, Mexico’s top export was Vehicles (HS 87),
which comprised 24% of Mexico’s total exports. The top desti-
nation for these exports was the United States, which received
78% of Mexico’s exports from this chapter. Mexico’s exports

of Vehicles to the U.S. grew at an annualized rate of 2.9% from
2017 to 2022.

Data Source: CEPII BACI database
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AFGHANISTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
Trade Value 2023 $5.3B - $471.3M - $4.8B - $10B
Trade Value Change 2018-23 $-3.0B - $-4039M - $-2.6B -
Forecast 202328 - - - - - - /\ /\/\
Trade Volume Change 2018-23 $-505.0M - $-82.0M - $-423.0M - $58B V N~ Imports
Forecast 202328 - - - - - -
Trade Volume Growth Rate 2018-23 -1.8% e -3.2% e -1.7% - s0B —/J
Forecast 202328 - - - - - - 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Afghanistan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T | ] T T
Afghanistan’s trade with them. The maps and product charts are both colored based on
-33% -21% -10% 0% 5% 27%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. India (46%)

2. Pakistan (31%)

3.China (4.3%)

4. Tirkiye (4.1%)

5. United Arab Emirates (3.5%)

EXPORTS BY PRODUCT, 2017 - 2022

6.Iran (Islamic Republic of) (2.2%)
7.1raq (1.5%)
8. Saudi Arabia (1.2%)
9. Germany (1.2%)
10. United States (0.64%)

1.Iran (Islamic Republic of) (20%)
2.China (17%)

3. Pakistan (13%)

4. Kazakhstan (8.5%)

5. India (7.6%)

7. Malaysia (4.1%)

9. Japan (3.6%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Uzbekistan (7.4%)

8. Turkmenistan (4%)

10. Russian Federation (2.2%)

Cigars and )
. q q Animal or vegetable
: . Rest of Vegetables cigarettes gi IndUSt;ﬁlShg?“):hmery (s (B arTEes
Grapes, dried Figs (H5 07) HS |(HS 2402)
(HS 080620) | (HS 080420) Coal 27
(HS 2701)
Phagmzzec\gical Cereals Sugar and candy | Iron and steel
Legumes, dried (HS 30) (HS 10) 512 (Hs72)
(HS 0713)
Other nUtS Rest of Fruits and nuts Resﬁsoggaag:es A d Rubber Man-made
(HS 0802) (B (s 0806) All Other 1)l (HS 40) e
Natural gum, resin | COtton- noécgrded/
(HS 130190) (H§°5n30e100) Preparations of I or PR Carpe HS
. Starch or milk #550)
) . Plastics | ®* 09
Electrical machinery
and equipment (HS 39) HS HS HS
(HS 85) 21 |71 31
A Coffee, teaand HS HS HS HS [HS HS
Gold in unwroug ht { spices All Other 12 Fruits and nuts 76|34 | 63|33
forms (RS (HS 08) 55 T
H Apparel, not knit
(HS710812) i e Wheat or meslin e 12 | 38
Carpets ﬂour HS
. Hg g (HS 110100) |Vegetables Y o s k2
(Hs 25) 7 e (Hs 07) HS s
41 |Hs8s 48 23 |96
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
08  Fruitsand nuts (32%) India 55% -2.6% 27  Mineralfuels, oils, waxes (8.2%) Iran 43% -100.0%
71  Precious metals, stones (22%) United ArabEmirates  96% - 87  Vehicles (7.3%) United States 42% -100.0%
07  Vegetables (9.1%) Pakistan 84% 14.2% 11  Flours, starches, malts (7%) Kazakhstan 59% 11.3%
27  Mineralfuels, oils, waxes (8.1%) Pakistan 94% 41.8% 85  Electrical machinery and United Arab Emirates 33% -
13 Lacandothervegetable India 100% 4.2% equipment (6.9%)
extracts ( 7%) 24 Tobacco (4.2%) United Arab Emirates 83% -

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
oo Imports
Trade Value 2024 $13.7B 121 $3.8B 130 $9.9B 111 $10B e
Trade Value Change 2019 -24 $4.3B 111 $864.4M 118 $3.4B 94
Forecast2024-29 $3.2B 120 $1.3B 115 $2.0B 118
Trade Volume Change 2019 -24 $5.3B 69 $3.4B 57 $1.8B 87 $58B T
Forecast 2024-29 $4.1B 107 $2.7B 94 $1.5B 117
Trade Volume Growth Rate 2019 -24 8.8% 11 16.9% 6 4.7% 45 s0B
Forecast 202429 4.9% 52 7.3% 28 3.0% 105 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Albania’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Albania’s trade with them. The maps and product charts are both colored based on
-24% 0% 6% 11% 17% 38%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Italy (45%)

2. Kosovo (Republic of) (9.2%)
3. Spain (6%)

4. Germany (5.4%)

5. Greece (5.3%)

6. North Macedonia (3.4%)
7.Serbia (2.4%)

8.China (2.1%)

9. United States (1.9%)

10. Montenegro (1.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Italy (24%)
2. Turkiye (10%)
3.China (9%)
4. Greece (7.9%)
5. Germany (7%)

6. Serbia (3.4%)
7. Switzerland (1.9%)
8. Spain (1.7%)

9.France (1.7%)
10. United States (1.7%)

IMPORTS BY PRODUCT, 2017 - 2022

Ferro-chromium, >4% g
Leather footwear carbon Oils petroleum, | Cars HS Iror(1 :g(; ;';eel Plastlgs
HS 720241 . i i
(HS 6403) ( ) Apparel, knit b:jt.un_lllnous, (HS 8703): 87 (HS 39)
HS 61) istillates
( (HS 271000)
Rest of Iron and steel
HS 72 Pharmaceutical it | Artictes of iron or )
( ) pl"_(|) gg%ts Ap(p:ge(:'lljmt Arti :Hs 7’3) Appa({fég;)tknl! Leaﬂ:ﬂ’sagf)sklns
HS ( )
Fo(otwear upp?rs Restm;%%t)wear 27
HS 640610 Electrical machinery
i Ores, 202142 | All Other Aminium | Furniture | Meat e poas| Fish
AllOther | HS76) | (HS94) [(HS02)| ™* |(HS03)
i i HS HS Tobacco | Rubber HS
Electrical energy HS HS Fish iR sy (,‘fys"ﬁ‘i) 83 21 {52 | (e, 15
Petroleum oils, | (HS271600) | Aluminium 25 48 |(HS03)
crude (HS 76) HS HS HS | HS | HS | HS
(HS 270900) 64 08 54 | 59 | 38
; ; HS | Furniture HS [ HS Cereals| 33
N— a3 |55 | g4 | 63 i HS [HS [HS[HS[HS
e27) o HS [ 70 |32|09|17 |23
Veget ’
07 [ g |leges| HS [HS|Hs HS Hs | 60 | HS [HS] Hs ['HS [Hs
08 (71|74 . : 48 68 | 96| 83 [ 95 | 31
12 Electrical machinery 19 HS Hs Ins
Rest of Apparel, not knit Menlszmt:a"d Wood | yg | HS |ps | us e GE T HS | HS 25 |16 ’;f ?g
(HS5162) (H5 6203) (HS44)| 5| #2 19035 Hses) 34 55 |04
preparatinsotmest|  H'S L= T hs [ HS HS HS | Hs [ Hs [ hs
(HS 16) 73 Plastics | HS 22 69 s 22 90 Cotton | HS | HS SR ) |20
(HS39)) 41| % | 85 (HS52)| 20 |01 | %5 |57 | % | %
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
64  Footwear (20%) Italy 71% 4.3% 27  Mineralfuels, oils, waxes (10%) Greece 31% 13.7%
27  Mineral fuels, oilsand waxes  Spain 50% 24.4% 84  Industrial machinery (7.7%) Italy 29% 29%
(11%) 85  Electrical machinery and Italy 27% 13.6%
62 Apparel, not knit (10%) Italy 58% 1.5% equipment (7.4%)
72 Ironand steel (9.3%) Italy 22% 44.2% 87  Vehicles (6.2%) Germany 31% -3.6%
61  Apparel, knit (9.2%) Italy 59% 3.0% 72 Ironandsteel (4.3%) Turkiye 39% 70.2%

HS codes and corresponding product categories are listed on p. 284.
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ALGERIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $80B
Value Rank Value Rank Value Rank
Trade Value 2024 $96.6B 59 $51.3B 54 $45.3B 63 $608 1/ : .- Tmports
Trade Value Change 2019 - 24 $143B 68 $160B 45  $-17B 165 \"x
Forecast 2024-29 $100B 86 $-2379M 165 $10.3B 67 $408B
Trade Volume Change 2019 -24 $-679.2M 148 $232.8M 107 $-912.1M 151
$20B —=
Forecast 2024-29 $12.88 69 $8.1B 64  $4.7B 77 /
Trade Volume Growth Rate 2019 - 24 -0.1% 143 0.1% 122 -0.4% 143 $0B
Forecast 2024 -29 2.5% 127 2.9% 112 2.0% 142 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Algeria’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T | ‘ T T
Algeria’s trade with them. The maps and product charts are both colored based on
-50% -16% -5% 0% 18% 65%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Italy (21%)

2.France (12%)

3. Spain (12%)

4. Tirkiye (5.6%)

5. United States (5.3%)

6.

Netherlands (5.2%)

7. United Kingdom (4.4%)

8. China (3.4%)

9. Korea (Republic of) (3.1%)
10. Brazil (3%)

1. China (18%)

2. France (9.3%)
3. Italy (7.1%)

4. Germany (6.3%)
5. Brazil (4.4%)

6. Turkiye (4%)
7.Spain (3.5%)
8. United States (3.1%)

9. Antigua and Barbuda (2.9%)
10. Russian Federation (2.4%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Eleac;gc;agm;r%f::tery Plastics Pha;mzﬁ(ecltj;ical
HS (HS 85) (HS 39) (HS 30)
31
) Industrial Machinery
Petroleum oils,
e Natu?lzgas, gs gas
H 71121 Articles of iron or d steel | Milk concentrated
(HS 270900) ( ) e Iror(1:§17;§ee (HS 0402)
HS "?Rﬁ;ﬁjw‘w‘"
28
HS HS Al(l:‘lrgir;'\éu'm Wood Hs
All Other| 48 | 29 Hs44| 28
Hs Apﬁ_.a;eét,lkni( Furniture Hs Hs
er )| (HS 94,
o Apparatuses 12 62 09
(optlczli:';edlcal, HS HS HS HS | HS
. (HS 90) HS | 33| 24 | 88 | 69 |83
Oils petroleum, Natural gas, | HS 26 [Hs | B
b|tum|n0us, Rest of Petroleum gases liquefied 72 : 54
o o (HS 2711) q Animal or vegetable 07
distillates (HS271111) [ 35 e e VS HS
i S 40,
(H S271 000) 25 WheiaHtsa?gSEslm st (HS 40) i
HS 70
17
Rest of HS 27 HS 08
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (92%) Italy 21% 22.2% 84  Industrial machinery (15%) China 23% -9.0%
31  Fertilisers (2.7%) Brazil 29% 31.6% 87  Vehicles (7.9%) France 20% 0.6%
28  Inorganic chemicals (1.9%) France 20% 14.8% 10 Cereals (7.6%) France 31% 4.5%
72 Ironand steel (0.88%) United States 33% 1896.2% 85  Electrical machinery and China 35% -12.1%
25 Salt, sulphur, lime, cement, India 14% 58.9% equipment (7.1%)
etc. (0.67%) 39  Plastics (4.6%) China 19% 11.4%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B
Value Rank Value Rank Value Rank
$80B —
Trade Value 2024 $57.2B 70 $40.6B 61 $16.6B 88
Trade Value Change 201924 $8.2B 84 $5.8B 72 $2.4B 112 $60B Y,
Forecast 2024-29 $10.5B 82 $60B 75  $45B 95 . - /\...
2019-24 -7. -6. -1.
P A ol N N AP /o\
orecas - . . . \V
Trade Volume Growth Rate 2019 -24 -2.3% 158 -2.7% 154 -1.2% 153 soB _’//
Forecast 2024 -29 2.4% 130 2.6% 123 2.0% 140 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Angola’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Angola’s trade with them. The maps and product charts are both colored based on o 0 o o o o
annualized trade value growth rates, using the color scale to the right. -52%  -15% 0% 13% 32% 150%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. China (55%) 6. Netherlands (3.1%) 1. China (15%) 6. Belgium (4.8%)
2.India (8.8%) 7. Italy (2.2%) 2. Portugal (12%) 7. Korea (Republic of) (4.6%)
3. Spain (4.1%) 8. Thailand (1.8%) 3.India (5.2%) 8. Brazil (4.4%)
4. France (3.4%) 9. United States (1.8%) 4. United States (5.1%) 9. United Kingdom (4%)
5. United Arab Emirates (3.3%) 10. Portugal (1.6%) 5. France (4.8%) 10. Togo (3.8%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Special function
i vessels, n.e.c.
Vehicles (i tons] Cereals
(HS 87) (HS 10)
s Industrial Machinery R e
710231 (Hs 84)
Plast|cs Articles of iron or Meat
steel A“ Othel’
(HS39)| ®s7» | (HS 02)
Petroleum oils,
crude HS
Flours, starchesand | Fyrniture | Miscetianeous
(B2 ammaorvegeate| 51| (HS 94) | TTRE g2
. fats, oils or waxes
HS Qils petroleum,
71 bituminous, HS |rubber | HS | HS | HS
o g HS 40
distillates 04 |40 49 | 34 | 64
(HS 27 1000) Pharmaceutical HS HS Trains | HS
Predues 'i'? 55 | 76 [wsse| 21
Ships Hs Hs| HS [ HS | HS
(HS 89) oot 69170 (29|31
onttaimesea,| HS | 16 == e s s
. . etc.
Electrical machinery|  s50) 48 | Hs gg 28 | 07 ] 03
and equipment 33 |83 | Hs [HS|ks ks
Natural gas, Rest of Mineral fuels, oils AlOther (HS 85) Iron and steel HS A HS 32 | 829656
liquefied and waxes (HS 72) 19 S HS | HS [Hs|Hs
(HS271111) (HS 27) HS8a 88 | 61| 62 |20]6s|93
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (89%) China 59% 3.3% 84  Industrial machinery (14%) China 17% 14.7%
71  Precious metalsand stones (7.5%) United Arab 63% - 27  Mineral fuels, oils and waxes (11%) Togo 25% -
Emirates 85  Electrical machinery and China 36% 3.4%
89  Ships (1.6%) Namibia 13% - equipment (6.7%)
84  Industrial machinery (0.29%) United States 17% - 87  Vehicles (6%) China 25% 20.5%
44  Wood (0.21%) Viet Nam 38% - 89  Ships (5%) Singapore 37% -

HS codes and corresponding product categories are listed on p. 284.
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ANTIGUA AND BARBUDA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $3B Note: Dataas reported in IMF DOTS. Other
sources do not reportasmwarmcreasem
Value Rank Value Rank Value Rank exports between 2019 and 2022.
Trade Value 2024 $1.2B 161 $68.4M 164 $1.1B 160 $28
Trade Value Change 2019-24 $-1.5B 164 $-1.8B 163 $265.2M 149 Imports
Forecast 2024-29 $455.8M 152 $37.5M 155 $418.3M 153
Trade Volume Change 2019 -24 $71.4M 136  $329M 114 $385M 135 $1B 7 :
Forecast 2024-29 $218.0M 158 $§15.6M 160 $202.4M 151 \/\/\’_/
Trade Volume Growth Rate 2019 - 24 1.3% 110 10.7% 13 0.8% 124 $0B
Forecast 202429 3.6% 83 3.5% 89 3.6% 86 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Antigua and Annualized growth rate
Barbuda’s exports and imports. The maps size all other countries in proportion to the
A \ ) [ | [ [ I I
value of Antigua and Barbuda’s trade with them. The maps and product charts are both
-64% -12% 0% 7% 19% 41%

colored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

Map Unavailable

EXPORTS BY PRODUCT, 2017 - 2022

ANTIGUA &
BARBUDA

1. United States (51%)
2.China (5.5%)

3. Trinidad and Tobago (4.2%)
4, Japan (3.7%)

5. United Kingdom (3.5%)

IMPORTS BY PRODUCT, 2017 - 2022

6.Canada (1.9%)
7. Brazil (1.9%)
8. Italy (1.8%)

9. Dominican Republic (1.8%)
10. France (1.6%)

Industl('i:lsl\gla‘?hinerv All Other
QOils petroleum,
bituminous,
distillates Qils petroleum,
(HS 271000) bituminous, Vehicles |eecrminery
distillates (HS 87) | &
(HS 271000)
Cargo vessels,
not tanker or Meat | Furniture |sricesotioner
refrigerated (HS02) | (HS94) | &
(HS 890190) Gas turbines HS All Other
(HS 8411) 84 Beverages| Wood | Plastics
(HS22) | (HS 44) | (HS39)
HS HS | HS
HS Furniture HS gcs) 90 71 19
Cereals| 23 |71 Cargo vessels, HS [HS [HS[Hs
(HS 10) = not tanker or HS '32 21 Jgy 03 | =2
HS B 72 refrigerated 5202 55 | 55 |5 | e
03 [us | 55 | 55 (HS 890190) e s (]85
Aircraft [ 5 |73 RS 76 |38 |15
(HS 88) HS | 97 | HS [Ths [ms|sa| 28
Rest of Ships (HS 89) 85|72 [ 5[5 72 | 20 |20[ %5 [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
89  Ships (58%) Poland 85% -16.2% 27 Mineral fuels, oils and waxes (41%) United States 78% 29.0%
27  Mineralfuels, oilsand waxes Dominican Re- 42% -100.0% 89  Ships (23%) Poland 69% -23.5%
(20%) public 84  Industrial machinery (4.8%) United States 46% 11.1%
84  Industrial machinery (4.8%) United Kingdom 64% 241.8% 87  Vehicles (3.6%) Japan 33% 4%
10 Cereals (2.6%) Korea (Republic of) 49% - 85  Electrical machinery and United States 54% 9.0%
88  Aircraft (1.6%) Thailand 82% - equipment (3%)

HS codes and corresponding product categories are listed on p. 284.



Part Il - Country Trade Profiles 89

ARGENTINA
KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)

Total Trade Exports Imports $100B

Value Rank Value Rank Value Rank

$80B - N ~—

Trade Value 2024 $137.3B ﬁ $78.2B ﬂ $59.1B 53 A /\/\\_D .~ Imports
Trade Value Change 2019 -24 $23.7B 53 $13.7B 47 $9.9B 58 $60B =

Forecast 2024-29 $11.6B 80  $6.2B 71  $54B 89 408 A/
Trade Volume Change 2019 -24 $-1.2B 153 $-2.2B 154 $1.0B 106 /

Forecast 2024-29 $15.0B 65 $3.7B 84 $11.2B 56 $20B \v
Trade Volume Growth Rate 2019 -24 -0.2% 144 -0.5% 134 0.3% 135 $0B

Forecast 2024 -29 2.1% 144 0.9% 159 3.5% 92 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Argentina’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

Argentina’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-24% -6% 0% 4% 10% 22%

1. Brazil (16%) 6. Viet Nam (4%) 1. Brazil (22%) 6. Thailand (2.3%)

2.China (8.8%) 7. Netherlands (3.3%) 2.China (20%) 7. Mexico (2.3%)
3. United States (7.1%) 8. Peru (2.7%) 3. United States (12%) 8. Italy (2.3%)
4. Chile (5.7%) 9.Indonesia (2.3%) 4. Germany (4.4%) 9. Bolivia (Plurinational State of) (2.2%)
5. India (4.3%) 10. Spain (2.3%) 5. Paraguay (4%) 10. India (1.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
. : Oils petroleum, Pet{ﬂlseg%gla)ses
Maize except seed | Dieselpowered 1o . oo Soya-bean oil, crude | s bituminous, Organic chemicals
trucks, <5 tonnes | ™ is'57) ot distillates (Hs 29)
corn (HS 870421) (HS150710) =3 : ; HS 271000
(HS 100590) Industrial Machlnery ( )
HS 84) Restofxigs:;:;g;els, oils
( (HS 27)
Mineral fuels, oils Plastics |Pharmaceutical
. Soya beans Hg bl Meat All Other HS 39 products
Wheztand mestin gz (HS 1201) | 1 (HS 27) (HS 02) ( ) | hs30)
Cars
(HS 8703)
IS R f Fertilisers Rubber
Gold o Fish HS HS | HS \?::itcfes Oitseedsand |~ (G 37) Iro?ﬁg‘;;;eﬂ (HS 40)
o EE oleaginous fruits
(Hs7108) | (HS03) | 84 | 04 | 22 Parts of motor | 4587 |t
g A
vehicles HS |HS |HS |HS
: HS | Hs | HS | HS | HS (HS 8708) HS | 26 | 64|33 |94
Soya-bean oil-cake 20 07 | 41 | 11 73
(HS 230400) HS 30 S, - BHE
S HS ;'z? M o w0 | s B2 T HE
astics HS 54 | 62 | 88
e 76 | HS ?g 28 22 rest o;Ehe(gg\ljcingn;iihlnerv TEiehierss 48 | 95 |82 ';FS, HS 18|HS 69
HS 85 HS | HS |—
33 |[Hs[Hs : Hs [Hs[Hs
AU Other || HS FRg29 |51 fashaid avmtyetes| HS | 76 |70) 57 |eo i) 47
(Hs 08) HS 21 HS HS e |
HS 23 29 | 28 | % ;‘g HS 09 28 34 |s55|% 61 |73]%8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
10 Cereals (15%) Brazil 15% 6.5% 84  Industrial machinery (16%) China 28% 17.8%
23 Food residues and animal feed (15%) Viet Nam 11% - 87  Vehicles (13%) Brazil 59%  -15.0%
87  Vehicles (9.4%) Brazil 68% 6.1% 85  Electrical machinery and China 46% 15.7%
15 Animalor vegetable fats, oils or India 43% 10.7% equipment (11%)
waxes (8.8%) 27  Mineral fuels, oils and waxes (10%) United States 30% 18.7%

12  Oilseedsand oleaginous fruits (5.4%) China 64% 3.9% 29  Organic chemicals (4.9%) China 43% 30.8%

HS codes and corresponding product categories are listed on p. 284.
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ARMENIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B " Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $247B 93 $99B 99  $14.8B 98 $158
Trade Value Change 2019-24 $16.5B 64 $7.2B 65 $9.3B 60 /
Forecast 202429 $79B 94  $34B 89  $45B 94 $108
Trade Volume Change 2019 -24 $16.5B 40 $7.2B 41 $9.2B 38 $58
Forecast2024-29 $-10.0B 170 $-5.0B 170 $-5.0B 170
Trade Volume Growth Rate 2019 -24 19.5% 2 21.6% 3 18.2% 2 s0B
Forecast 202429 -8.5% 170 -10.8% 170 -7.1% 169 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Armenia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Armenia’s trade with them. The maps and product charts are both colored based on
-29% 0% 12% 20% 36% 150%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Russian Federation (36%)

2. United Arab Emirates (13%)

3. Switzerland (8%)
4.China (7.3%)
5.lraq (4.5%)

6. Bulgaria (4.4%)
7. Netherlands (4.2%)
8. Hong Kong SAR (China) (2.9%)

9. Georgia (2.3%)

10. Iran (Islamic Republic of) (2.2%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Russian Federation (32%)
2.China (15%)

3.Iran (Islamic Republic of) (6.2%)
4. Germany (5.1%)

5. United States (4.1%)

6. Italy (3.5%)

7. Turkiye (3.5%)
8.VietNam (2.8%
9. India (2.4%)

10. Japan (2.3%)

IMPORTS BY PRODUCT, 2017 - 2022

)

Spirits from Natural
iotilli atural gas, as gas
ISTLIN I .
eI ltmgg 4P| Cigarettes (HS 271121) Cars ey PO REE 0| Unused stamps
(HS 220820) (HS 240220) (HS 8703) (Hs 71) (HS 4907)
Rest of Beverages | r um,
Copper ores L2 e Otla?tﬂ?\:ig:lais HS
(HS 260300) dist“lates 27 Pharmaceutical i Apparatuses
Plastics
. (HS 271000) All Other | eroducts (optceedicet
Apparel, not knit | Ferro-molybdenum Hs30) [ (HS 39)| i
(HS 62) (HS 720270)
\ron and steel HS HS Apr:ge[:,lbsnit Furniture | Cereals
Mmineral fuels, oits | \/@hicles (5772 62 48 theos) (IR
G (HS 87) Industrial Machinery
Rest of Ores, slag and ash | All Other k=) HS | HS | HS | HS | coeea | HS
(HS 18)
(Hs 26) HS Eo HS Auminium| 33 | 08 22 | 64 70
84 |Hs03)| 9o 4Dt HS[ Hs | Hs | Hs
Gold in unwrought Di g HS | HS 1729 | 34 | 21
lamonds
forms (H5 7102) | Aluminium [ HS | copper | HS 40 | 15 HS [Hs[Hs[Hs
(HS 710812) (HS 74) ArEETEE HS | 96 [25]|52 |09
(Hs76) | 61 20
HS Inolus s I HS | HS [ 38 | Hs fisTs s
o | 5543 CEaE 02 | 23 [HS| 2 |83 ]20]s5
Restof Gold ... ... Etectrical machinery 5'2 ';g Tobacco| HS | HS B 54 gf '3? e
(HS7108) = e vegetanles | e [hs THS ey HS Mis s Tns o2
sz 18 | o1 04 |44 69 | 55 | 68 |60 [HS29
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (30%) Georgia 23% 11.5% 27  Mineralfuels, oils, waxes (13%) Russian Federation 73% 12.5%
71 Precious metals and stones Switzerland 36% -70.2% 84  Industrial machinery (11%) China 24% 32.3%
(17%) 85  Electrical machinery and China 33% 29.2%
22 Beverages (7.3%) Russian Federation 80% 7.3% equipment (9%)
24  Tobacco (7.3%) Iraq 61% 16.9% 87  Vehicles (8.2%) Georgia 22% 22.4%
72 Ironand steel (5.7%) Netherlands 62% 21.4% 71  Precious metals, stones (5%) Russian Federation 28% 91.6%

HS codes and corresponding product categories are listed on p. 284.
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AUSTRALIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $500B
Value Rank Value Rank Value Rank 54008 . . + Imports
Trade Value 2024 $654.0B 23 $349.7B 23 $304.3B 24 __.-"
Trade Value Change 2019 - 24 $154.5B 23 $77.2B 23 $77.3B 23 $3008 R 7*"—
Forecast 2024-29 $189.4B 25  $749B 27 $114.58 21 $2008 / N\
Trade Volume Change 2019 -24 $44.7B 21 $-8.8B 164 $53.5B 13
Forecast 2024-29 $94.8B 28 $48.7B 24 $46.1B 27 $100B _
Trade Volume Growth Rate 2019 -24 1.4% 106 -0.5% 133 3.9% 60 $0B
Forecast 202429 2.7% 117 2.5% 126 2.8% 111 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Australia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Australia’s trade with them. The maps and product charts are both colored based on o o o o o o
annualized trade value growth rates, using the color scale to the right. -11% 0% 3% 7% 11% 22%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. China (36%) 6. United States (3.9%) 1. China (27%) 6.Germany (4.5%)

2. Japan (16%) 7.Singapore (3.4%) 2. United States (11%) 7. Malaysia (4.1%)
3. Korea (Republic of) (7.5%) 8. New Zealand (2.5%) 3. Japan (6.5%) 8. Singapore (3.8%)
4. Taiwan (China) (4.4%) 9. Malaysia (2.1%) 4. Korea (Republic of) (4.9%) 9. Taiwan (China) (2.8%)
5. India (4.3%) 10. Hong Kong SAR (China) (1.9%) 5. Thailand (4.7%) 10. Italy (2.3%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Gold Rest of Electrical machinery| ., ones | Pharmaceutical
Natural gas, (HS 7108) AGEEet | ses1) | RRASSH
liqueﬁed Rest oflnd(ustrial)Machinery HS
HS 84 8471
(HS271111)
Bituminous coal M
(HS270112) eat AlLO ) Apparatuses
ther Precious metals and : f
(HS 02) siones | ePeal medieal | Al Other
(HS 71) (HS 50)
Rest of Coal | ,reatef Cereals B ,
(HS 2701) 2?;:::‘2[::::2; (HS 10) Inorga(rugghsimlcals tﬂ?‘?ég%gg;gg%; Apparel, not knit Rubber Toys HS
52 89 | plastics | "% |(HS40) | (Hs95)| 38
Cars (HS 39)
H S Aluminium | Nickel | Copper ( H S 8 7 03 ) Organic chemicals.
84 (HS76) | (HS75) | (HS 74) (HS 29)
Rest( of Veh)icles
HS 87
cpezrneis, | o, | Beverages | Wool Furniture | H3
I eic) Theiz) (Hs22) " [ (HS 51) (HS 94) 76
ron ore, HS HS [ Hs
HS HS
unagglomerated 26 HS | 04 | 72 | o8 . 31
HS 260111 30 [HsTHs [Hs [hs Oils petroleum, e o ronor
. . steel
HS |o7 [ 17 01|87 bituminous, | HS | &% | HS
25 [Hs|Hs| 65 [ distillates 27 21
44 |79 (HS 271000)
HS S s 88 ;‘g - Ap(p'_iageé,llﬁnit HS
85 |52 (21| 5% % | 44
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes Japan 31% 20.6% 84  Industrial machinery (14%) China 34% 10.2%
0,
(33%) 87  Vehicles (13%) Japan 26%  3.2%
0, i 0y 0y
26 Ores,slagand ash (29%) China 76% 11.3% 27  Mineral fuels, oils and waxes (12%) Singapore 22% 24.2%
71  Precious metals and stones (8.2%) China 29% -3.4% . - .
85  Electrical machinery and China 51% 8.3%
02 Meat(3.4%) United States 21% 3.4% equipment (11%)

10 Cereals (2.4%) China 20% 10.0% 30 Pharmaceutical products (3.9%) United States 18% 11.3%

HS codes and corresponding product categories are listed on p. 284.
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AUSTRIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $300B ~ Imports
Value Rank Value Rank Value Rank $250B -
Trade Value 2024 $448.4B 31 $226.9B 31 $221.5B 31 $2008 /\“'.'
Trade Value Change 2019 - 24 $85.2B 29  $484B 29  $367B 32 /\/\"\_/\/
Forecast 202429 $1314B 30 $61.0B 31  $70.4B 28 31508 7
Trade Volume Change 2019 - 24 $22.6B 34  $17.5B 23 $5.1B 50 $1008 —
Forecast 202429 $54.8B 37  $22.3B 39  $32.5B 35 $50B
Trade Volume Growth Rate 2019 - 24 1.1% 118 1.7% 86 0.5% 132 $0B
Forecast 202429 2.4% 134 1.9% 140 2.8% 115 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Austria’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
- - [ | [ [ [ I I
Austria’s trade with them. The maps and product charts are both colored based on o 0 o 0 o o
annualized trade value growth rates, using the color scale to the right. -12% 0% 2% S% 8% 19%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. Germany (29%) 6. France (4%) 1. Germany (40%) 6.China (3.7%)
2. United States (6.4%) 7. Poland (3.7%) 2. Italy (6.2%) 7. Poland (3%)
3. Italy (6.3%) 8. Hungary (3.6%) 3. Switzerland (4.9%) 8. Hungary (2.6%)
4. Switzerland (5.1%) 9. Czechia (3.5%) 4. Netherlands (4.7%) 9. Slovakia (2.6%)
5. Slovakia (4.1%) 10. United Kingdom (2.7%) 5. Czechia (4.6%) 10. France (2.3%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
X Mineral fuels, 0ils | pharmaceutical i
M;‘;‘fﬁ:‘ggts' HS All Other Plastics and waxes products Plastics
S | 30 er| (HS 39) _ _ (HS 27) (Hs30) | (HS 39)
Industrial Machinery
Industrial Machinery (HS 84)
(HS 84)
Articles of i S Apparatuses
Iron and steel [Articesofronor|. . s All Other [ el ™" ooyt g
steel
(HS 72) (HS 73) 899
Aluminium [ Beverages HS . . ron and steel Apt):geé,lknit Appael ot Wood | HS
Wood | (HS76) | (HS22) | 83 Electrical machinery| " (Hs72) ) (Hs44)| 48
(HS 44) and equipment
Rest(afsvgu)icles (HSCS;SOS) organic | copper | Trains | HS | HS (HS 85) copper | 1003 HS [HS |HS | HS
! HS 95
chemicals | (H574) | (5860 | 94 | 02 resogmansard| 75 70)| 27| 33 | 0819 | 02
HS | HS | HS [ HS
vt | HS [HS | HS [Hs o HS
) ' Aircraft
e Eurniture (HS88) 6123|6228 HS |04 28 | 88 | 20 | 86
2 (HS 94) 38 (Lol HS | HS [HS | HS | HS
HS [HS| HS | HS | HS Aluminium H5170 |22]63 |68 |23
El . l h HS 19 68 70 | 40 | 20 (HS 76) HS 32 HS HS| Hs | Hs | Hs
ectrical machinery —Hs [ 5 | s Restof Venicles | Cars s |34 |42 18 | 07 | 69
and equipment | , 71 |HS|HS|ea (HS87) | (HS 8703) 64 ns Mclie] B8] 15
(A mEarea 95 | 82 HS [ HS [HS 82 HS (451 26 | 96
(HS 85) P L HS 47|93 18 Furniture —— 21 147 [ s s
(Hs 90) HS HS [Hs |22 Rubber | HS —— -1 0o | 16
s | HS [Hs [Hs (HS 94) | (Hs40) HS [Hs | Hs
38 |55 |21 5 |16 |33]a0 83| 49 |15 |12 HE | B
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (17%) Germany 30% 0.7% 84  Industrial machinery (13%) Germany 45% 1.1%
87  Vehicles (10%) Germany 30% 0.5% 85  Electrical machinery and Germany 32% 4.9%
85  Electrical machinery and Germany 27% 2.9% equipment (11%)
equipment (9.8%) 87  Vehicles (10%) Germany 42% 0.5%
30 Pharmaceutical products (7.1%)  Switzerland 21% 8.9% 27  Mineral fuels, oils and waxes (6.1%) Germany 41% 24.2%
39  Plastics (4.6%) Germany 30% 5.1% 30 Pharmaceutical products (4.3%) Germany 30% 5.5%

HS codes and corresponding product categories are listed on p. 284.
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AZERBAIJAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $50B
Value Rank Value Rank Value Rank
$40B
Trade Value 2024 $54.3B i $31.5B i $22.8B 79
Trade Value Change 2019 -24 $21.0B 56 $11.8B 51 $9.2B 62 $30B B '_,....-- Imports
Forecast 2024-29 $79B 93 $19B 111  $6.0B 87 208 | |,
Trade Volume Change 2019 -24 $2.98B 87 $16.8M 119 $2.9B 72
Forecast 2024-29 $4.9B 98 $4.2B 76  $697.3M 134 $10B ;ﬂA@L
Trade Volume Growth Rate 2019 -24 1.3% E 0.0% E 39% 62 soB == ]
Forecast 2024 -29 2.0% 146 2.5% 125 0.8% 154 ’00 05 ’10 ’'15 20 25 ’30
The maps and charts below summarize the geography and product mix of Azerbaijan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Azerbaijan’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-24% 0% 9% 15% 28% 100%

1. Italy (39%) 6.Greece (2.8%) 1. Russian Federation (18%) 6. Iran (Islamic Republic of) (3.2%)
2. Turkiye (13%) 7.Germany (2.8%) 2. Turkiye (14%) 7. 1taly (3%)
3. Israel (4.8%) 8. Spain (2.6%) 3. China (14%) 8. Ukraine (2.9%)
4. India (3.9%) 9. Czechia (2.5%) 4. Germany (5.2%) 9. Switzerland (2.7%)
5. Russian Federation (3.5%) 10. Georgia (2.4%) 5. United States (4.7%) 10. Japan (2.2%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
All Gold, semi- EMineralfuels,oils Articles of iron or
manufactured forms & and waxes steel
Other (HS 710813) 7 (HS 27) (HS 73)
Industrial Machinery
(HS 84)
. i h ical
Petroleum oils, ';g Pl_l|ass'f7>|gs ’ a,;a;sigisg'“ Iron and steel | A|( Other
crude ( ) [ sl
(HS 270900)
m’?ggﬁ C l HS Furniture Hs HS HS
ereals| 2g ™| 15 | 38 | 24
(HS 10)
ve(aéélgl;l)es Cars HS HS HS HS HS HS
(HS8703): 87 33 04 | 61 |76 ]| 28
HS Wood HS | HS | HS | HS [HS
71 (HS44)| Hs | 08 | 21 | 69 | 89 |70
HS HS HS HS
s N EEEE
Apparatuses 19 HS HS | HS | HS
Aluminiym : 0 (opmaelicn}e‘j'cal' Rubber i 2918301
Natural gas, as gas HS | ™7 Elec'fgcal mach'nterv w50 | eao)| HS | 31 [02 830l
and equipmen
(HS 271121) 27 |Hs|Hs (HqSSpS) 34 | HS |HS He | 20 | 82
29 |84 g 18 | 96 Hs [hs]us
Aircraft | HS [ HS T e 63 |HS|Hs
HS |HS HS 5]
31|72 (HS88)| 86 | 62 | 23 |07 |12| % [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (90%) Italy 41% 30.6% 84  Industrial machinery (15%) Tiirkiye 17% 9.1%
08  Fruitsand nuts (1.7%) Russian Federation 79% 14.7% 87  Vehicles (8.9%) Georgia 21% 27.7%
39  Plastics (1.1%) Russian Federation 31% 96.0% 85 Elegtricalmachineryand China 25% 41.9%
07  Vegetables (1.1%) Russian Federation 96% 1.2% eqwfzment(s.é%) - -
71 Precious metals and stones Switzerland 4% 5.2% 71  Precious metals, stones (7.1%) United Kingdom 58% -38.7%

(0.87%) 27  Mineralfuels, oils, waxes (4.8%) Russian Federation 32% 52.1%

HS codes and corresponding product categories are listed on p. 284.
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BAHAMAS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $10B
Value Rank Value Rank Value Rank 8B Imports
Trade Value 2024 $10.3B 132 $3.1B 135 $7.2B 125
Trade Value Change 2019-24 $3.2B 120 $2.1B 101 $1.1B 130 $68B
Forecast 2024-29 $2.3B 129 $713.0M 126 $1.6B 127
- $4B - 7/
Trade Volume Change 2019 -24 $7147M 118 $146.0M 109 $568.6M 114
Forecast 2024-29 $1.4B 135 $989M 147 $1.3B 120 $2B —
Trade Volume Growth Rate 2019 - 24 1.6% 97 1.9% 83 1.5% 108 $0B
Forecast 2024 -29 2.8% 106 1.2% 158 3.2% 101 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Bahamas’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
- [ | [ [ [ I I
Bahamas’s trade with them. The maps and product charts are both colored based on o 0 o o 0 o
annualized trade value growth rates, using the color scale to the right. -73%  -15% 0% 12% 22% 63%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
Map Unavailable Map Unavailable
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
CrUIse ships, Polymers of styrene
Cargo vessels, eXCUFSE)Iont& ferry (HS3903)  H R
oa S :“ ndustrial lachinery A“ Other
otk |
g OilS petl’OleLI m, Petroleum oils,
(HS 890190) y : > PeU
nwr?n%h;ggﬂwmum ';Z b|tum|nou5, (HS 270900)
Rest of Ships distillates
(HS 89) ; (HS 27 1000) pect calmaciney Vehicles
Floating, L (HS 87)
: _— Crustaceans §
submersible drilling (HS 0306) |
platform Other vessels 5 HS  |usaesorvonor| rurmiure | sreat
(HS 890520) (HS 8906) : 27 W | (HS94) | (HS 02)
Salt, sulphur, ime, |EERCHRNEHIE Cargo vessels, Aircraft | wood | HS
Cement,etc. | nitrogen hetero- not tanker or |(HS 88) | (HS 44) 29
(HS 25) atom(s) only .
(EERREE) refrigerated
Oils petroleum, 22139 (90|30
bituminous HS HS | Hs Tankers
’ HS | HS [ HS
distillates 27 | omer 2L 7L A e ';'f bl 38 | 32 | 20
Hs | Hs [Hs S
(HS 27 1000) 22 | 85|70 Rest of Ships {Specialfunction ") &7 11 23 ';g gg g§
s | Hs (HS89) | “{sseos)
I ] RN X g‘; HNEE
printing industry HS |HS |HS
SR 21 |68 |55 | %5 |67
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
89  Ships (39%) Poland 37% -15.4% 27 Mineral fuels, oils, waxes (35%) United States 50% 16.3%
27  Mineralfuels, oilsand waxes United States 50% 93.2% 89  Ships (31%) Korea (Republic of) 54% -21.4%
(30%_) - 84  Industrial machinery (5.2%) United States 48% 1.6%
39  Plastics (5.3%) United States 88% 0.2% 85  Electrical machinery and United States 58% -1.2%
76  Aluminium (5.3%) Germany 97% 46.5% equipment (2.9%)
03  Fish (5.1%) United States 73% 1.0% 87  Vehicles (2.7%) United States 43% 3.1%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank
$20B /A
Trade Value 2024 $30.1B 88 $14.3B 91 $15.8B 93 sesesseee IMports
Trade Value Change 201924 $1.7B 130 $5.3B 77 $-3.6B 169 $15B — AW rest—
Forecast 202429 $27B 126  $1.1B 120  $17B 124 s108 YAY
Trade Volume Change 2019 -24 $6.8B 65 $3.4B 58 $3.4B 64
Forecast 2024-29 $3.6B 112 $541.0M 132 $3.0B 88 $5B V4
Trade Volume Growth Rate 2019 -24 5.4% 29 6.2% 31 4.9% 40 s0B
Forecast 2024 -29 2.3% 135 0.8% 160 3.5% 91 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Bahrain’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Bahrain’s trade with them. The maps and product charts are both colored based on o o o o o 0
annualized trade value growth rates, using the color scale to the right. -29%  -6% 0% 7% 22% 71%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
*a

1. Saudi Arabia (23%)

2. United Arab Emirates (13%)
3. United States (10%)
4.0man (5%)

5. Egypt (4.6%)

6. Netherlands (4%)
7.India (3.3%)

8. Turkiye (2.8%)
9. Kuwait (2.6%)
10. Korea (Republic of) (2.3%)

1. China (13%)

2.Saudi Arabia (12%)

3.Brazil (8.1%)

4. United Arab Emirates (7.5%)
5. Australia (7%)

6. United States (6.2%)
7. India (4.8%)

8. Japan (4.3%)

9. Germany (3.5%)

10. Italy (2.9%)

EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Cars l ’
| b Aluminum oxide
~ Iron ore, ron and steel (HS 8703) unagglomerated |  (HS 2818)
- N | agglomerated | ™57 Petroleum oils (HS 260111)
Oils petroleum, » | (HS 260112) q ©
bituminous, T Gl Rest of Vehicles
distillates 5 (HS 87) Restof HS 28
(HS 271000) =
() reciou i rticles of iron or
o Precious metals and All Other (ﬁ2|gg) A iHs;'
Indus(mghg:ghinerv All Other Vehicles
(Hs 87) Rest of Mineral fuels, oils
and waxes
(Hs27) . H S H S Meat | Furniture
Plastics 72 90 |(Hs02)| (Hsoa)
Aluminum, unwrought | ... PLastics |omypeaes| HS (HS 39)
(HS760110) | masones | (HS39)| | 28 . . B S | HS ) HS PHS
(HS71) Industrial Machinery (e 91 | 33 | 61 | 38
HS | HS [ HS (HS84) et HS [ AS [HS [HS [HS
Aluminumilunwrought, ¢ L 85 29 70 (Hs30) HS 19 10|24 |21 |69
(S 760120) ReSt‘zHél‘;?)'”'“m HS [HST Hs [Hs[Hs 08 [Hs [Hs] % | s | hs
73 62 34 74 91 Diary products 07 22
Hs [ Hs | Hs . . (HS 04) HS —— HS | HS | HS | HS
HS | 63 | 94 | 24 Electrical machinery 25 | HS [HS | 32 [15] 64 |03
; ; 19 HS i 48 40| Hs
All‘(lmslnygg);\;lre F(ertilise)rs HS ';? 38 '38 SS and(?_'qsugpsr?ent Aluminium | HS HS |Hs 1 70 | gg T? E'Z‘
HS 31 HS 76, HS
21 | 63 | 48 [vees ( ) 62 | 44 |29 es |2 |55]5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oilsand waxes  United Arab 27%  209.6% 27  Mineralfuels, oils and waxes (20%) SaudiArabia 85% 72.1%
(27%)_ - Em}rates 84  Industrial machinery (11%) China 18% 2.8%
76 Aluminium (25%) United States 19% 17.4% 85  Electrical machinery and China 31% 29%
26  Ores,slagandash (9.8%) SaudiArabia 25% 41.5% equipment (7.4%)
72 Ironand steel (6.5%) Saudi Arabia 32% 11.7% 87  Vehicles (6.8%) Japan 39% -12.5%
84  Industrial machinery (3.4%) Saudi Arabia 35% 3.1% 26  Ores,slagandash (6.1%) Brazil 76% 41.3%

HS codes and corresponding product categories are listed on p. 284.
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BANGLADESH

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B + mports
Value Rank Value Rank Value Rank J
$80B ¥
Trade Value 2024 $95.3B 61 $37.7B 62 $57.6B 56 /\ s
Trade Value Change 2019 - 24 $4.38 110 $1.8B 107 $2.5B 110 $60B D
Forecast 2024-29 $65.4B 39 $27.6B 39 $37.8B 38 $408B /\ .
Trade Volume Change 2019 -24 $17.5B 39 $6.6B 45 $10.98B 35
Forecast 2024-29 $39.4B 44  $143B 52 $25.1B 43 $208B /
Trade Volume Growth Rate 2019 -24 3.6% 56 3.6% 58 3.7% 64 soB
Forecast 2024 -29 6.5% 28 6.2% 43 6.7% 20 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Bangladesh’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Bangladesh’s trade with them. The maps and product charts are both colored based on
-10% 0% 6% 12% 19% 160%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (18%)

2.Germany (14%)

3. United Kingdom (9.9%)

4. Spain (7%)
5.France (5.7%)

6. Italy (4%)

7. Poland (3.7%)
8.India (3.6%)

9. Netherlands (3.4%)
10. Canada (3.1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (26%)
2.India (15%)
3.Singapore (4.8%)
4. Indonesia (4.3%)
5. Malaysia (3.9%)

IMPORTS BY PRODUCT, 2017 - 2022

6. United States (3.8%)
7. Japan (3.4%)
8.Brazil (3.2%)
9. Qatar (2.6%)
10. Saudi Arabia (2.3%)

Electrical machiner i
i Women's suits, knit| ALl Other ReSt Of COtton il L e ' Iron:g“;;teel PlaStlcs
T-shirts, of cotton, Wemenssuts (HS 52) (HS 85) (HS72) | (HS 39)
knit
(HS 610910)
Rest of Apparel, knit
(Hsprél) Cotton, not carded/ c l
ermade u combed erealsS ([man-made staple [Animatorvegetabte
Corilanticior (HS 520100 All Other (HS 10) Mot fats ol oraves
Pullovers, Pulovers,
. cardigans, of
cardlgans, .Of ma"{,ﬂg‘ff{%’;g')k””
COtton’ knlt O||.S petroleum, Articlesstgglironor Fertilisers HS HS
(HS 61 1020) F(Ol_?;v(\ﬁe)lr bit.uminous, restof| Vehicles | 573 25 12
dslsglllageoso HS27| (Hs 87)
Womens trousers & s 2z, ) HS HS | HS | HS | HS
Shorts’ Co_tton’ nOt Other vegetable 29 07 48 7 1 90
knit et
HS 620462
Mens trousers & ( ) e HS HS HS HS |HS|HS | HS
Rest of Apparel, not knit; shorts, cotton, not 60 17 30 58|96|76|59
knit (HS 03) HS | HS HS | HS
(i leER 2) HS | Hs Industrial Machinery HS |HS| 04 |09 83|34
Men'sshirts| HS |65 |42 (HS 84) 32 |23 hs| F5 [ H5
(HS 6205) | 6204 HS B B3 7a] 47 56
HS I T
o7 |95155 54 HS | HS T R RS
4 [ 38 | 08| 40 [53]|94 5%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (46%) Germany 19% 12.4% 52  Cotton (12%) China 33% 2.9%
62 Apparel, not knit (40%) United States 23% 12.3% 27  Mineralfuels, oils and waxes (10%) Malaysia 20% 38.9%
63 Othermade up textilearticles (2.6%) United States 21% 7.8% 84  Industrial machinery (10%) China 38% 7.8%
64  Footwear (2.5%) United States 18% 33.9% 85  Electrical machinery and China 48% 11.6%
53  Othervegetable textile fibres Tiirkiye 30% -4.1% equipment (6.6%)
(1.6%) 72 Ironandsteel (5%) China 21% 16.1%

HS codes and corresponding product categories are listed on p. 284.
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BARBADOS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $4B
Value Rank Value Rank Value Rank
.+ Imports
Trade Value 2024 $2.8B 151 $482.6M 153 $2.3B 148 $3B .'.~'
Trade Value Change 2019 -24 $1.0B 136 $95.8M 137 $953.0M 133 r"'\-‘ .-".'
$2B A /—
Forecast 2024-29 $1.0B 143 $212.0M 143 $837.7M 141 N \\/
Trade Volume Change 2019 -24 $251.3M 127 $-19.6M 130 $2709M 123 1B
Forecast 2024-29 $704.1M 147 $97.5M 148 $606.6M 137
Trade Volume Growth Rate 2019 -24 1.9% 90 -0.7% 137 2.5% 86 $0B
Forecast 202429 4.6% 61 3.6% 88 4.8% 58 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Barbados’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Barbados’s trade with them. The maps and product charts are both colored based on o 0 o o o 0
annualized trade value growth rates, using the color scale to the right. -64%  -12% 0% 10%  27% 90%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
T
y [
1. United States (26%) 6.Canada (4.9%) 1. United States (40%) 6.Japan (2.5%)
2. Jamaica (9.8%) 7. St.Vincent and the Grenadines (4.1%) 2. Trinidad and Tobago (17%) 7.Canada (2.3%)
3. Trinidad and Tobago (9.6%) 8. Antigua and Barbuda (3.9%) 3. Netherlands (5.2%) 8. Panama (1.9%)
4. Guyana (8.9%) 9. Grenada (3.5%) 4. United Kingdom (4.6%) 9. Jamaica (1.4%)
5.St. Lucia (6.2%) 10. France (3.2%) 5. China (4.5%) 10. Mexico (1.1%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
. Cars HS HS HS
Mineral fuels, oils | Medicaments, [ Cements
and waxes packaged (HS 2523) = 87 8609 8901
Rum (HS 27) (HS 3004)
(HS 220840) Oils petroleum,
SRR Rest of HS 25 bituminous, i i
7530 L Plastics Phag;ggffcl;;'cal Beverages | \ | Other
distillates (HS 39) | tsso | (HS22)
Precious metals and | Electrical machinery & a — (HS 271000)
(ﬂgr;ef) and equipment | PaPEr S PRRRrROAT
Rest of Beverages Meat |Furniture lmasgms| Wood | HS
(HS 22) (HS 02) (Hs94) [ w7 | (HS44)| 77
Preparations of _—
cereals, flour, |i d steel ocks
All Other | Strchor milk T | (s 91) Restof HS 27 ORERa v el g g o
est o
Artificial parts of HS (HS 19) 19 20| 38| 33|72
the body; excluding H . H
artificial joints | 9Q HS S Fl-llassgggi S ) _ cereais | HS | HS|HS | HS [HS
(HS 902139) 73 | 32 33 Industrial Machinery [f=smgm| (HS10) | 16 [ 32|70 |12 | 40
chler.nical roducts HS Hs HS Hs (Hs 84) HS Hs HS HS HS
e 83 20 [8e0900f g2 (HFSiSOhS) 63 | 25| 95|83
H s HS Miscellaneous edible 34 HS | HS | HS
HS | HS | Hs HS | 96 | 69 | 68
Cargo vessels, 76 |HS| 11 |17]|21]03 ®= 1 HS |HS | 07
not tanker or |Rest of Ships Electrical machiner RSl s (S
refrigerated | (HS89) [animatorvegetsble 87 | 1S ['Hs [ms [ns - y 17 |15 | HS | &
fats, oils or waxes HS 68 63 0l | 16 and equment Apparatuses 23 HS HS HS|HS
(HS 890190) {H515) HS = S (HS 85) (oprcal, medical. HS [ Hs v 1 | 91 |55l
84 94 | 6a ;'8 23|88(61 ey 76 |08 | 62 | B | % [a2
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
22  Beverages (20%) United States 30% 0.7% 27  Mineralfuels, oils and waxes (21%) United States 42% 23.4%
90  Apparatuses (optical, medical, etc.) China 46% -31.8% 84  Industrial machinery (8.3%) United States 56% 8.2%
(9-2%) 85  Electrical machinery and United States 53% 10.0%
89 Ships (9%) Poland 61% 4.7% equipment (6.3%)
27  Mineral fuels, oils and waxes (6.6%) Jamaica 41% - 87  Vehicles (6%) Japan 34% 5.4%

30 Pharmaceutical products (5.2%) Jamaica 15% - 86  Trains (3.7%) China 98% -7.1%

HS codes and corresponding product categories are listed on p. 284.
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BELARUS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $80B -
'_,.-- Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $96.5B 60 $28.3B 69 $68.2B 50 $608
Trade Value Change 2019-24 $24.1B 52 $-4.6B 165 $28.7B 35
Forecast 2024-29 $17.2B 66  $55B 79  S$117B 62 $408 -
Trade Volume Change 2019 -24 $1.0B 111 $4.3B 54 $-3.2B 158
$20B
Forecast 2024-29 $6.3B 91 $2.3B 99 $4.0B 81 _/
Trade Volume Growth Rate 2019 - 24 0.2% 136 3.4% 63 -1.0% 149 $0B
Forecast 202429 1.4% 161 1.6% 146 1.3% 149 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Belarus’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of [ I ] ] I
Belarus’s trade with them. The maps and product charts are both colored based on
-50% -31% -18% -10% 0% 17%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS,

2018-2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Russian Federation (49%)
2. Ukraine (9.6%)

3. Poland (4.3%)

4. United Kingdom (3.4%)
5.China (3.3%)

6.Germany (3.2%)

7. Netherlands (3.1%)

8. Lithuania (3%)

9. Kazakhstan (2.5%)

10. United Arab Emirates (1.5%)

1. Russian Federation (61%)
2.China (9.8%)

3.Germany (4.1%)

4. Poland (2.9%)

5. Ukraine (2.5%)

6. Turkiye (2%)

7. 1taly (1.8%)

8. United States (1.1%)
9. Lithuania (0.79%)
10. France (0.77%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Cars
) . HS 8703 .
Diary products| WoO0d | susiaimachinery Electricaimachineny ( ) Plastics
(hs'sa) and equipment
(HS 04) (HS 44) : (HS 85) (HS 39)
Petroleum oils, Rest of Vehicles
crude (HS 87)
(HS 270900)
Plastics |iron and steel Eleaclggiceall:'i‘a:‘:g:tew Articles of iron or | Pharmaceutical
(HS 39) (HS 72) (H5 85 s pioducss | All Other
Rest of Mineral fuels, oils
andwaxes | ——1——— L 1
HS 27
( ) A“. Other Rubber HS HS HS Fish
Articless‘g:limn or (HS 40) 3 8 23 7 1 (HS 03)
— (HS 73) NaELI_JII’SaIZ%BISi;i)gaS HS HS HS HS HS
m
HS
. . “n .
Potass;ulnsﬁglonde, % (e | 70 76 76 | 2232|6421
(HS310420) | 4 HS [ HS [HS [Hs HS s THS|hs HS | HS | HS
& | Meat 68 | 61 | 55|17 08 | 15 60|83 065482
HS 02 HS HS | HS [ HS | HS
( ) E'i HS HS [HS [HS| 96 | 95 | 20 | 63
Hs | Hs Industrial Machinery | 5 ¢ ot [l b ;g s | 52
22 [ 7L (HS 84) HS | HS |HS
. HS
" e Furniture | 38 | 23 o1 33 |28 61 e el
(HS94) [ HS | HS 48 HS HS oG 2 e
30 | 48 94 62 02 [Hs09[Hs 24
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oilsand waxes  Ukraine 39% -15.6% 27  Mineralfuels, oils, waxes (23%) Russian Federation 97% -100.0%
(19%) 84  Industrial machinery (11%) Russian Federation 28% -100.0%
31 Fertilisers (11%) Brazil 17% 1% 85  Electrical machinery and China 32% 4.5%
87  Vehicles (7.7%) Russian Federation 62% -100.0% equipment (7.2%) .
04  Diary products (7.2%) Russian Federation 82% -100.0% 87  Vehicles (6.2%) Russian Federation 33% -100.0%
44  Wood (5.4%) Poland 17% -9.6% 39  Plastics (4.7%) Russian Federation 47% -100.0%

HS codes and corresponding product categories are listed on p. 284.
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BELGIUM

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800B
—lImports
Value Rank Value Rank Value Rank 7
Trade Value 2024 SIIT 14 $547.5B 12 $5449B 14 $6008 et
Trade Value Change 2019 -24 $219.7B 12 $104.0B 16 $115.7B 12 \ =
Forecast 2024-29 $301.6B 11 $139.1B 10 $162.6B 13 $400B \z \_”
Trade Volume Change 2019 -24 $-19.1B 165 $-9.8B 165 $-9.3B 166
$200B =
Forecast2024-29 $128.1B 19 $52.2B 23 $75.98B 16
Trade Volume Growth Rate 2019 -24 -0.4% 145 -0.4% 131 -0.3% 142 $0B
Forecast 202429 2.3% 137 1.9% 142 2.7% 119 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Belgium’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Belgium’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-8% 0% 3% 6% 10% 18%

1. Germany (19%) 6. Italy (4.9%) 1. Netherlands (18%) 6.Ireland (4.5%)

2. France (14%) 7.Spain (2.9%) 2.Germany (13%) 7. United Kingdom (4.5%)
3. Netherlands (13%) 8. Poland (2.4%) 3. France (9.7%) 8. Italy (3.8%)
4. United Kingdom (6.5%) 9.China (1.7%) 4. United States (6.6%) 9. Spain (3%)
5. United States (6.1%) 10. Sweden (1.7%) 5. China (5.3%) 10. Japan (2.3%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Serums and vaccines Diamonds s petroeum
(HS 3002) Plastics  |inaustriat Machinery (HS7102) bituminous, Petfoeamaaes | Industrial Machinery | Organic chemicals [Etectrical machinery
HS 84 distillates ( ) and equipment
(HS 39) (HSiES) (HS 271000) (HS 84) (HS 29) (HS 85)
Medicaments, i3 et Presppaameeeteand
2 (HS 71)
paCkaged 2 Rest of Mineral fuels, oils
(HS 3004) & andwaxes ~
Qils petroleum, |organic chemical Lo Diamonds | £ | Plastics
) rganic chemicals Iron and steel
bituminous, = ze Gy (HS72) (HS 7102) E (HS 39) ALy
distillates Cars &
(HS 271000) (HS 8703) HS HS | HS | HS | HS
HS HS Copper | Rubber | Meat 4 74 2 22
) ’ 73 28 (HS74) | (HS 40| (HS 02) ironandsteel| 73 0 8
Petroleum gases | HS | s (Hs72) wood laem ] HS | HS
(HS 85) lu u
(Hs2711) 127 Hs | HS | HS | HS | HS Rest of Vehicles HS |Hs4a] 79 | 62 | 33
04 | 48 |18 | 32 | 34 (HS 87) 48 [HS| HS | HS [ HsS | HS
HS | HS [HS | HS [HS 26132118 [10]23
(oAt'?faalritquesdeizal HS 64 |07 613121 Apparatuses | Furniture HS | HS | HS | HS | HS
“e | 22 [HS [HS| ms | Hs | HS ‘°”"(‘:§§;°"““ s94) | HS | 20 | 32|70 |12 |02
Cars HS HS 76 [23 94 | 08 | 62 v —— N 64 | HS [Tis Tis [ms [ 15
HS HS | Hs | Hs e ICI?me?j S, erur{ﬁsagngggclnes Rubber Hs 07 24 21 | 25| 82
(HS 8703)! 87 19 | HS | HS [57 96|95 25 packages (HS 40)
i 33 | 70 | ks [ns [ns [ms ( ) 08 | HS | Hs |Hs|Hs | HS
chemical products HS 17 | 79 | 16 | 82 Miscellaneous 19 95 |[8s |16 | 31
(HS 38) HS HS o Trs I s chem;aassgg;ducts Ap&age;,ll;nit HS HS HS | HS |HS|HS|HS
20 44 |15 1 |es Rest of HS 30 15 | 09 | 03 |63 |83]|42[%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
30  Pharmaceutical products (12%) United States 17% 36.2% 27  Mineral fuels, oils and waxes Netherlands 43% 11.0%
27  Mineral fuels, oilsand waxes  France 26% 21.7% (13%)
(12%) 87  Vehicles (11%) Germany 19% -0.1%
87  Vehicles (10%) United Kingdom 16% -24.8% 30 Pharmaceutical products (8.8%) Ireland 21% 15.0%
39  Plastics (6.8%) Germany 19% 2.7% 84  Industrial machinery (8.3%) Germany 19% 0.3%

84  Industrial machinery (6.3%) France 13% 11.4% 29  Organic chemicals (6.7%) Ireland 26% -14.6%

HS codes and corresponding product categories are listed on p. 284.
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BELIZE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1800M
.o Imports
Value Rank Value Rank Value Rank $1600M
$1400M o
Trade Value 2024 $1.7B 158 $284.3M 155 $1.5B 157 $1200M A P
Trade Value Change 2019 - 24 $518.8M 142  $39.4M 139  $479.4M 139 $1000M %di
Forecast 2024-29 $302.7M 155 $799M 149 $222.8M 155 $800M V
Trade Volume Change 2019 - 24 $186.0M 130 $-18.1M 129 $204.1M 127 $600M %L
Forecast 2024-29 $196.0M 159  $27.3M 155 $168.7M 155 $400M ~
- - $200M ~—
Trade Volume Growth Rate 2019 - 24 2.3% 83 -1.5% 145 3.0% 76 $OM
Forecast 2024 -29 2.2% 140 2.2% 134 2.2% 135 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Belize’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Belize’s trade with them. The maps and product charts are both colored based on annu-
-66% -10% 0% 12% 21% 35%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (26%)

2. United Kingdom (25%)
3. Guatemala (6.4%)

4. Ireland (5.4%)
5.Jamaica (5.2%)

6. Trinidad and Tobago (4.8%)
7. Honduras (4%)
8.Spain (3.8%)

9. Mexico (3.5%)
10. Barbados (2.2%)

1. United States (41%)

2.China (16%)
3. Mexico (11%)
4. Guatemala (8.9%)

5. Panama (1.7%)

6. Trinidad and Tobago (1.6%)
7.Hong Kong SAR (China) (1.5%)
8.India (1.4%)

9. El Salvador (1.2%)
10. Costa Rica (1.1%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Sugars; cane sugar, Fruit, edible; Pleasure or sport Cigarettes | Vehicles |eecrcaimachinery
raw, in solid bananas, other than{|  (HS8903) (HS 240220)| (HS 87) (HS85)
form, othgr than plantaing, fresh or 4 Oils petroleum,
as specified in dried _ bituminous,

SUbhea,‘dlng Note 2 (HS 080390) Rest of ShIpS distillates Plastics All Oth Miscallaneous edible Artiles of ronor
to thIS Chapter, (HS 89) HS 27 1000 ther Driﬂasr;{?ns (lise%)
not containing (HS 39)

added flavouring or

colouring matter s ) : B Fertili arel not ket Diary products
(Hs 17901 14) Fruit juices Mlner(ajlfuels,mls Food residues and Iron and steel (ellilgrgg)es ?HSI ?i;s R
(HS2009) | “tszz) | T 73
Rest Df%ig;r:ié\;els, oils.
(HS 27)
HS | HS | HS | HS | HS
Rest of S(?_'gsaia;)nd candy 20 25 19 42 88
H S H S H S Apparel, knit
Tobacco q q (Hs 61) i Wood HS HS
All Other | Hs24)| 71 | 33 | 84 LB HS |54 | (Hsas
(HS 84) (Hs94) | (HS44) | 33 | 40
i 48
Frozen fish, HS | HS [Hs HS [HS |HS
excluding fillets C(rﬁ;tgg%abr;s HS 64 |87 |85 F HS HS 20132 |96
(HS 0303) ves| 29 ey | s | 23 |76
Ores, slag and ash V?aestgnes HS | HS | HS H HS [HS | HS | HS
(H526) HS | 1o [30]73 90 |cereals | HS | 70 | 29 | 95 | 82
HS | Hs |HS ; A (HS 10)
2 21 |55] % Joi]is TR eorsnes | 63 HEEE
Molluscs 2|Beverages| Wood =oom (HS 8901) gz HS s THS
| (HS22) |(Hs44)| HS fus i 15 s Trg sl
(HS 0307) 5 72 |er| 55 | s 34 | 16| 69 |83 | 7[hser
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
17  Sugarand candy (22%) United Kingdom 38% 13.0% 27 Mineral fuels, oilsand waxes  United States 65% 24.2%
- - (16%)
03 Fish (14%, United States 40% 15.7%
- ( ) N N 84  Industrial machinery (8.5%) United States 39% 11.9%
08  Fruitsand nuts (12%) United Kingdom 63% -4.4% - - . .
89  Ships (8.1%) Seychelles 53% - 89 Ships (6.3%) Chf”a 36% _ 80.3%
20  Preparations of vegetables,  United States 25%  -19.8% 24 Tobacco (5.5%) China 0% 15.2%
fruit, or nuts (6.4%) 87  Vehicles (4.6%) United States 50% 13.7%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $6B 5
" Imports
Value Rank Value Rank Value Rank $5B L
Trade Value 2024 $5.4B 142 $1.1B 145 $4.2B 140 $4B .~"'
Trade Value Change 2019 -24 $1.6B 132 $295.1M 131 $1.3B 127 A 2\ /
Forecast 2024-29 $238 130 $4867M 134  $1.88 121 S3B / vV
Trade Volume Change 2019 - 24 $1.4B 104 $2919M 102  $1.1B 104 $28B ﬂ"
Fi t2024-29 3.6B 111 836.7M 122 2.8B 96 —
orecas $ $ S $1B —_——
Trade Volume Growth Rate 2019 -24 5.4% 30 5.6% 37 5.4% 33 s0B
Forecast 202429 10.1% 6 10.9% 13 9.8% 3 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Benin’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Benin’s trade with them. The maps and product charts are both colored based on annu-
-73% -18% 0% 14% 33% 130%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Bangladesh (35%)
2.India (14%)
3.China (7.2%)

4. Viet Nam (5.3%)
5. Egypt (3%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Nigeria (3%)

7. Pakistan (2.6%)
8. Malaysia (2.6%)
9. Denmark (2.4%)
10. United Arab Emirates (2.3%)

1. India (15%)
2.China (11%)

3. France (9%)
4.Togo (6%)

5. Belgium (4.5%)

6. Thailand (4.5%)

7. United Arab Emirates (4.3%)
8. United States (3.6%)

9. Nigeria (3.3%)

10. Tirkiye (2.7%)

IMPORTS BY PRODUCT, 2017 - 2022

Qils petroleum,
bituminous,
. Palm oil. simpl : distillates
Nuts, edible; cashew 8 A efined 7| ‘toventirses | (HS271000)
nuts, fresh or I (HS151190) |"*9Rg 50 o™
Gold in unwrought dried, in shell 2 Rice, semi-or e
forms (HS 080131) & wholly-milled
(HS 710812) (HS 100630)
Industl('i:lsl\gi():hinery All Other Iro?:gcég;eel “_I:/Isegtz)
Soya beans; other .
than seed, whether! HS ogz‘lastr“mus,’ Restof Fi 10
eSoosee) | 12 | wezricho sugar andcandy | Plastics |7zl Fish | pergiisers
(HS 17) (HS 39) | **f3s™ | (HS 03) | (HS31)
Cars Rest(ofsvaeh)icles . - HS HS HS HS HS
(HS 8703) H: 7. P armzcet;uca
Cotton, not carded/ & Wood (Cl_?sp ';’% e poducts | g3 | 21138 |76 |11
combed H (HS 44) HS |Hs gésl gg g?
(HS 520100) = HS HS |Hs Artictes ofironor| HS 94 |25 Hs | ns [ ms
25 |85 (HS73) 54 | HS 20 > [ %4
23 Electrical machinery HS =1 s e
HS | 58 and equipment 90 48 Pl
Al-l- Other HS 84 z (HS 85) Feathers and down | Footwear Hs —42 5‘2 . S
Hs | HS |Hs (HS 67) (HS 64) HS [Hs - 59116
15 20 |76 69 | 40 | 83 | % [msas
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (28%) UAE 93% - 10 Cereals (16%) Thailand 44% -27.9%
52  Cotton (27%) Bangladesh 56% - 87  Vehicles (10%) United States 38% 2.9%
08  Fruitsand nuts (16%) India 87% 16.0% 85  Electrical machinery and China 60% -13.9%
12  Oilseedsand oleaginous fruits  India 46% 52.1% equipment (6.2%)
(9.2%) 15  Animalorvegetable fats, oils or Indonesia 55% -0.4%
27  Mineral fuels, oils, waxes (3.7%) Mali 65% - waxes (6.2%)
52 Cotton (6.1%) China 78% -14.6%

HS codes and corresponding product categories are listed on p. 284.
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BHUTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $5B
Value Rank Value Rank Value Rank
$4B A
Trade Value 2023 $4.5B - $703.7M - $3.8B - / Imports
Trade Value Change 201823 $1.4B - $1576M -  $1.2B - $3B
F 2023-28 - - - - - - /
orecast $2B
Trade Volume Change 2019 -24 $167.4M - $1159M - $51.5M - _f/—l
Forecast 2024-29 $1.9B - $5314M -  $1.3B - $18B A —7
_J\-
Trade Volume Growth Rate 2019 - 24 0.8% - 3.0% - 0.3% - S0B -
Forecast 2024 -29 7.8% - 10.2% - 7.2% - 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Bhutan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
, ] [ | [ [ \ I I
Bhutan’s trade with them. The maps and product charts are both colored based on
-40% -10% 0% 12% 28% 65%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

—

1. India (95%)

2. Italy (1.3%)

3. Nepal (0.87%)

4. Netherlands (0.71%)
5.Bangladesh (0.51%)

6. Indonesia (0.37%)

7. Singapore (0.28%)

8. Colombia (0.2%)

9.China (0.2%)

10. Korea (Republic of) (0.16%)

EXPORTS BY PRODUCT, 2017 - 2022

1. India (91%)

2.China (3.1%)

3.Singapore (1.4%)

4. Korea (Republic of) (0.87%)
5. Thailand (0.65%)

6. United States (0.58%)
7. Japan (0.29%)

8. Nepal (0.28%)
9.Bangladesh (0.23%)
10. Austria (0.22%)

IMPORTS BY PRODUCT, 2017 - 2022

Dolomite, not Oils petroleum,  |restofvenictes| cars  |famumnes | HS
galcined bituminous, (Hs87) | (Hs8703) [ | 72
(HS 251810) distillates
(HS 271000)
WOOd | man-made stapte | artictes of iron or Plastics
- Cements (S\S/pzssuzrr(l)) Rest of Mineral fuels, oils | (HS 44) | ®% @5 | (HS 39)
Ferro-silicon, >55% (HS 2523) and waxes
silicon oo (HS 27)
est O
(HS 72022 1) A“. Oth Diary products Aircraft HS
€r (" (Hs04) (Hs88)| 15
Elfﬁrizc;lli%%f v (ﬁasrggj:;) Computers HS
Rest of Industrial Machinery Meat
ey (H58471) | cereats | HS |*fe3s® 63 (HS 02)
(Hs10)| 30
Rest of HS 28 HS [ HS | HS [HS
) 21 | 48 |23 |17
HS Furniture
Beverages All Other 09 (RI-:ijE]).g; Cet) HS |HS[HS|HS |HS
(Hs 22) 33 |34|32|24|07
I HS | s Electrical machinery | HS gg S e | be Ler | &
emifinishe i
Rest of Ferroalloys  products of iron or 20|44 and equipment 90 Hs | HS [HS | 08 | 5
(HS 7202) nonalloy steel HS8s (HS 85) HS | HS |62 |11 |6l [ ws [
HS 7207 HS | HS
( ) Hs 87 19 | 25| % | 7% |os| = | =
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
72 Ironand steel (63%) India 91% 15.7% 27  Mineralfuels, oils and waxes (18%) India 96% 14.3%
25  Salt, sulphur, lime, cement, etc. India 88% 39.8% 84  Industrial machinery (14%) India 56% 1.4%
(17%) 85  Electrical machinery and India 68% 22.0%
27  Mineral fuels, oils and waxes (4.6%) India 99%  -22.6% equipment (10%)
28  Inorganic chemicals (4.1%) India 100%  -20.3% 87  Vehicles (7.3%) India 88% 10.6%
22  Beverages (2.1%) India 99% 11.5% 72 Ironandsteel (5.9%) India 100% 27.1%

HS codes and corresponding product categories are listed on p. 284.
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BOLIVIA (PLURINATIONAL STATE OF)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank . Imports
Trade Value 2024 $19.98 ﬁ $9.2B ﬂ $10.7B 107 $10B /L"‘--...-"'.
Trade Value Change 2019 -24 $1.2B 134 $349.5M 128 $879.0M 134 ; i
Forecast 2024-29 $4.6B 109 $29B 95 $1.7B 123 /
Trade Volume Change 2019 - 24 $298 155 $18B 153 $-10B 152 $5B A
Forecast 2024-29 $2.8B ﬂ $841.4M E $2.0B 108 \_./
Trade Volume Growth Rate 2019 -24 -2.8% 162 -3.7% 161 -2.0% 158 $0B
Forecast 202429 2.9% 105 1.8% 143 3.8% 78 00 05 ’10 '15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Bolivia (Plurinatio- Annualized growth rate

nal State of)’s exports and imports. The maps size all other countries in proportion to the value I I I ‘ I I
of Bolivia (Plurinational State of)’s trade with them. The maps and product charts are both col- o o o o o o
ored based on annualized trade value growth rates, using the color scale to the right. -47%  -9% 0% 6% 20% 100%

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

B - -

1. Brazil (15%) 6. Colombia (6.3%) 1. China (21%) 6.Chile (6.5%)
2.India (13%) 7.Peru (5.5%) 2.Brazil (17%) 7.Japan (2.5%)
3. Argentina (13%) 8. United Arab Emirates (5.5%) 3. Argentina (11%) 8. Mexico (2.4%)
4. Japan (7.4%) 9. Korea (Republic of) (4.1%) 4. United States (7%) 9. India (2%)
5. China (6.4%) 10. United States (3.9%) 5. Peru (7%) 10. Germany (1.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
= Electrical machiner i
Gold in unwrought | & e V F'haésggi i
9 L= Industrial Machinery (HS 85)
forms 5 (HS 84)
Natural gas, as gas (HS710812) 2
(HS 271121) g
iscell i i armaceutical
| 5| otver
. Soybean oil
Soya-bean oil-cake (HVS 1507) somatuses | 1S |Footwear| HS | HS
Rest of HS 27 (HS 230400) Rest of Vehicles o lnpticaelicrjed'\cal, 1 1 (HS 64) 33 96
(HS 87) (HS8703) |  (HS90)
Rest of HS 15 HS HS | HS [ HS | HS
o4 | 19 | 31 | 28 | 34
Silver ores Fruits and puts | lsesdsand Rubber HS | HS [HS[HSHS
. (HS 261610) Unwrough{tm (Hsos) | Hhes) (HS40)| HS | 55 | 69 |83 (22|70
inc ores (HS 8001) ) 95 [THs | HS [HS[Hs[Hs[us
(HS 260800) Cereals HS | HS Oils petroleum, HS 35 |23 4a]18]17]20
( 1| 22 | 25 bituminous, HS cereals | HS | HS | Hs [ Hs
P 4 21 : (H510) | 60 | 52 | 61 | 68
Wood | st | HS17 distillates 29 [feeet
Rest of Ores, slag and ash (HS 44) (HS 02) (HS88) [ Hs | Hs | Hs 33 T;
(RS 26) All Other G HS s (HS 271000) HS HS IS 54 | 35|71
I us [ s [ s
TS| 8a HS 04 48 76 | 82 | 45 |es|6s|%|*|"
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (28%) Brazil 52% 3.5% 84  Industrial machinery (15%) China 23% 1.6%
26  Ores,slagandash (22%) Japan 24% -4.7% 87  Vehicles (12%) China 25% 2.4%
71  Precious metals and stones (21%) India 56% 31.5% 27  Mineral fuels, oils and waxes (9.7%) Chile 24% 28.9%
23 Food residuesand animal feed (6.5%) Colombia 41% 24.4% 85  Electrical machinery and China 33% 3.0%
15 Animalorvegetable fats, oils or Colombia 46% 14.2% equipment (8.8%)

waxes (5%) 39  Plastics (5.1%) Brazil 24% 13.4%

HS codes and corresponding product categories are listed on p. 284.
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BOSNIA AND HERZEGOVINA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B O
L+*° Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $252B 92  $9.3B 100 $159B 92 s1s8 a2
Trade Value Change 2019-24 $7.5B 88 $2.8B 94 $4.7B 85
Forecast 202429 $67B 100 $2.8B 96  $39B 97 $108
Trade Volume Change 2019 -24 $2.9B 86 $1.2B 78 $1.7B 90 s58 A
Forecast 2024-29 $9.4B 79 $3.9B 81 $5.4B 68
Trade Volume Growth Rate 2019 -24 2.5% 81 2.9% 71 2.3% 89 soB
Forecast 2024 -29 6.6% 27 7.4% 27 6.1% 28 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Bosnia and Annualized growth rate
Herzegovina’s exports and imports. The maps size all other countries in proportion to the I I I ‘ I I
value of Bosnia and Herzegovina’s trade with them. The maps and product charts are both
-34% -6% 0% 7% 14% 39%

colored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -

2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (15%)
2. Croatia (14%)
3. Serbia (12%)
4. 1taly (11%)

5. Austria (9.4%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Slovenia (8.5%)

7. Montenegro (3.3%)
8. Netherlands (2.4%)
9. Turkiye (2.3%)

10. France (2.2%)

1. Italy (12%)
2.Germany (12%)
3. Serbia (11%)

4. Croatia (9.2%)
5.China (8.1%)

8. Austria (3.7

IMPORTS BY PRODUCT, 2017 - 2022

6. Turkiye (5.4%)
7. Slovenia (4.4%)

%)

9. United States (3%)
10. Poland (2.9%)

~ .
) O|l§ pet.mleum' Electrical machinery Plastics
w Articles of b|tum|nous’ and equipment Iron and steel
: T | Footwear [Articlesofironor| — \\/ood o (HS 39) (HS 72)
Electricalenergy | o= steel distillates (HS 85)
(Hs271600) | ‘B (HS 64) (HS 73) (HS 44) (HS 271000)
7
()
== Pharmaceutical l les of
Aluminium | Articles of iron or
products | All Other steel
Rest of Mineral fuels, oils (HS 30) Othe (HS 76) (HS73)
oo and waxes
Aluminium Inorganic chemicals | Iron and steel (HS 27)
Seats Rest&stgraTture (HS 76) lrea) ERYEED Wood HS Meat HS Furniture
(HS 9401) (Hsoa) |(HS44)| 21 [(HSO02)| 4] | (S99
T 48 | 15 | 10 | 23 | 08 | 38
L HS 61 i i Beverages
Apparel not it 93 |30 |ndust2ﬁgl\gi§hmerv ey | 62
Electrical machinery | All Other HS | HS THS [HS HS o HS | HS | HS
and equipment HS | g3 |"1®] 34 | 28 | 69
(HS 85) 08 | 15 |95|04 row g =7 1 HS [ HS [ HS [ HS [ HS
; HS| HS [HS|[HS [HS HS | 70 | 59 [ 54 [ 60 | 25
Vehicles 90 42
74 4122 15 5| HS [Hs |HS | HS [HS
(HS 87) HS 07 | 31
Hs zg HS | HS | HS (optical, medical, 33 HS 17 120955
i 83 | 38 [ 63 : iss S
Industrial Machinery Plastics 25 hs HSCS;SO T I 04 | Hs |HS|Hs A AR
(HS 39) HS | Hs [Hs |Hs ( 3) 96 | 68
(HS 84) . 19 |49 |71 02|70 HS 16 HS
apera(nﬁspjg)erboard HS Apparel, knit HS HS [Hs 42 o
HS | HS [ Hs [Hs|Hs Hsel) | 40 HS HS
26| 16 |79 |07 38|82 32|95 |82(29| & | =
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes (9.7%) Serbia 38% 20.2% 27  Mineral fuels, oils and waxes (13%) Croatia 33% 16.4%
94 Furniture (8.2%) Germany 30% -1.8% 84  Industrial machinery (8.1%) Germany 15% 4.8%
85  Electrical machinery and equipment Austria 34% 20.2% 87  Vehicles (7.2%) Germany 36% 2.0%
(6.9%) 85  Electrical machinery and China 24% 14.9%
84  Industrial machinery (6.9%) Germany 25% 12.9% equipment (6.5%)
64  Footwear (6.6%) Italy 39% -4.7% 39  Plastics (5.4%) Germany 19% 10.0%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B

Value Rank Value Rank Value Rank

Trade Value 2024 $11.6B 129 $49B 123 $6.7B 127

$10B T

Trade Value Change 2019 - 24 $989M 154 $-192.7M 158 $291.7M 148 \ , oort Imports

Forecast2024-29 $5.4B 105 $3.3B 91 $2.1B 115 \/___/ Neees™”
Trade Volume Change 2019 -24 $-898.7M 150 $-634.7M 147 $-264.0M 146 $58 / \J

Forecast 2024-29 $50B 96 $17B 107  $3.4B 86 4/
Trade Volume Growth Rate 2019 -24 -1.4% 154 -2.3% 150 -0.8% 146 $0B

Forecast 2024 -29 7.2% 16 5.7% 47 8.3% 5 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Botswana’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Botswana’s trade with them. The maps and product charts are both colored based on o 0 o o o 0
annualized trade value growth rates, using the color scale to the right. -36% 7% 0% 3% 11% 19%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. United Arab Emirates (23%) 6.Singapore (5.5%) 1. South Africa (63%) 6.China (2-.3%)

2.Belgium (21%) 7.Hong Kong SAR (China) (5.4%) 2. Namibia (7.2%) 7. United Arab Emirates (2.3%)
3.India (17%) 8. Namibia (2.2%) 3. Belgium (6.1%) 8. Russian Federation (1.2%)
4. South Africa (10%) 9.China (1.9%) 4.Canada (4.7%) 9. United States (0.95%)
5. lIsrael (6%) 10. United States (1.8%) 5.India (3.7%) 10. Switzerland (0.85%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
All Other Vehicles Industrial Machinery
(HS 87) (Hs &4)
Diamonds for
jewellery, unworked
HS (HS 710231)
85 Electrical machinery HS
. and equipment | All Other
Diamonds for (HS 85) 73
jewellery, unworked =
(HS 710231) b o] HS [ HS [ B [ s
astics
_ - |flestes) 72 | 17 | 90 | 94
Live animals Diamonds, unsorted ! Rest of Diamonds
(Hs01) (HS 710210) (HS 7102) HS HS HS HS HS
et 33|44 (20|21 |34
HS 02 ey
( ) 50 HS Rubber HS aierart | HS
HS 48 (Hs40)| 15 (Hs 88) 62
28
Hs Oils petroleum, | HS | HS | % | Hs | 0
: 8 bituminous, | T |"%%°| 19 | 61 [TisTRsTrs[ns
Diamonds for o« |55 distillates S HS | HS |08 [31]69]32
. -
jewellery, worked, ey il (HS 271000) | § 25 | 04 [ws|ns[EEs
Bun o | Cereals 09 |76 {73124
not mounted QT |HS|Hs (HS 10) HS | HS Hs | HS |Hs|Hs|Hs
(HS710239) 7 |3 38 | 64 | 96 |93 |52|26|58
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metalsand stones (89%) Belgium 24% 0.5% 71  Precious metals and stones (29%) South Africa 21% -0.5%
85 Elec_tricalmachineryand South Africa 87% 4.5% 27  Mineralfuels, oils and waxes (14%) South Africa 83% 12.1%
equipment (2.1%) ' 87  Vehicles (7.2%) South Africa 59%  -1.0%
26 O.res,sl.ag andash (1.3%) China : 74% - 84  Industrial machinery (7.1%) South Africa 72% 1.4%
01  Liveanimals (0.94%) South Africa 98% _5929% 85  Electrical machinery and South Africa 51% 0.4%

02  Meat (0.89%) South Africa 30% -17.3% equipment (5.8%)

HS codes and corresponding product categories are listed on p. 284.
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BRAZIL

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $500B
Value Rank Value Rank Value Rank
$400B
Trade Value 2024 $609.0B 25 $338.1B 24 $271.0B 26 .+ Imports
Trade Value Change 2019 - 24 $198.88 17 $1159B 9  $83.0B 22 $3008 RO
Forecast 2024-29 $1547B 27  $87.3B 24  $673B 29 /7~
[ - $200B x4 ~
Trade Volume Change 2019 - 24 $121.3B 10 $719B 10  $49.4B 15 /\/ W
Forecast 2024-29 $89.8B 29 $47.98B 26 $41.98B 29 $100B ‘/
Trade Volume Growth Rate 2019 - 24 4.4% 44 4.7% 45 3.9% 59 soB
Forecast 202429 2.7% 114 2.6% 122 2.8% 113 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Brazil's Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Brazil's trade with them. The maps and product charts are both colored based on annu- o 0 o o 0 o
alized trade value growth rates, using the color scale to the right. -12% 0% S% 10% 15% 29%

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

=

i
Tl
i e

1. China (29%)

2. United States (12%)
3. Argentina (4.7%)

4. Netherlands (3.9%)
5. Chile (2.4%)

6. Spain (2.2%)

7. Mexico (2.1%)

8. Japan (2%)
9.Singapore (2%)
10. Germany (1.9%)

1. China (22%)
2. United States (18%)
3.Germany (5.5%)

4. Argentina (5.4%)
5.India (2.8%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Russian Federation (2.7%)
7. Korea (Republic of) (2.4%)
8. Italy (2.4%)

9.Japan (2.3%)

10. Mexico (2.3%)

IMPORTS BY PRODUCT, 2017 - 2022

) partsof motor | Fertilisers
Soya beans; other Meat ironand steel fnsaacine oispetoleum| S8 | e | (4G 3T)
than seed, whether 4 (HS 02) RS 72 (584 Restof Mineralfuets, il L?tﬁﬁq?r?oii?q'
N (Hs 27) distillates
e
VehicleS |cuacneasucrose Organic chemicals Plastics
(HS 87) SE Hsﬁg‘on All Other (HS 29) All Other (HS 39)
N
Petroleum oils, | &
auds Coffeeteaand| - HS HS Industrial Machinery Rubber |aessotiener| ron andsteet
O | Pulp of wood ) (i573) (HS 72)
(HS 270900) g | (Hs47) (LE2) 71 28 (HS 84) R g (HS 40)
x - (HS 30)
Plastics | Cotton HS HS Aircraft | Cereals | ships
mrscgg (HS 39) (HS 52) 20 28 (HS 88) [ (HS 10) | (HS89)
0od residues an HS HS H H H
o HS T(ﬂgachi‘)’ 40 | 30 Apparatuses | HS HS 9&51 | 7? | 22
© (HS 23) 29 (optlcal,tm)edlcal, 76 22
~ HS Hs | HS [ HS | HS . . (HS 90) Hs | B2 |HS|HS [HS
Iron ore, 0 85 [s |73 | 2111664 Electrical machinery o 55 | 9583 |25
unagglomerated | & —— s [Hs |Hs and equipment HS HS [ hs [Hs | Hs
(HS 260111) € 48 |HS| 38 | 76 | 90 (HS 85) 74 | HS 48 | g2 | 70 [ 08
g Cereals 41 [Ths s s Miscellaneous 15 | HS [hs | M5 [ HS
o Wood | IG —— 68 | oz chemical products 61 |33 | 34168
(HS 10) (HS 44) HS — 33 (Hs 38) HS | HS 1S | hs |Hs|Hs[us
15 (22| s | % | % 54 | 03 | &2 | 11 [0#|20[35
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
12 Oilseedsand oleaginous fruits China 72% 9.5% 27  Mineralfuels, oils, waxes (14%) United States 43% 18.4%
(13%) 84  Industrial machinery (13%) China 25% 17.2%
27  Mineral fuels, oils and waxes (13%) China 40% 18.0% - - -
85  Electrical machinery and China 49% 13.6%
26  Ores,slagandash (12%) China 55% 11.3% equipment (13%)
02 Meat (6.6%) China 32% 42.2% 87  Vehicles (7.3%) Argentina 28% 6.1%
72 Ironand steel (4.8%) United States 33% 8.9% 31  Fertilisers (6%) Russian Federation 22% 24.0%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank
$20B
Trade Value 2024 $23.9B 94 $15.1B 87 $8.8B 116
Trade Value Change 201924 $11.7B 71 $7.9B 62 $3.8B 93 $15B B WK
Forecast2024-29 $7.4B 95 $6.1B 72 $1.3B 131 108 - Imports
Trade Volume Change 2019 -24 $4.5B 72 $3.1B 63 $1.3B 99
Forecast 2024-29 $2.68 119  $1.8B 106 $852.8M 129 $5B w
Trade Volume Growth Rate 2019 -24 5.2% 35 6.1% 32 3.8% 63 s0B
Forecast 2024 -29 2.5% 125 2.7% 116 2.1% 137 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Brunei Darus- Annualized growth rate
salam’s exports and imports. The maps size all other countries in proportion to the value I I I ‘ I I
of Brunei Darussalam’s trade with them. The maps and product charts are both colored
-48% -13% 0% 9% 39% 200%

based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1.Japan (22%)

2. Australia (18%)
3.Singapore (16%)
4.China (14%)

5. Malaysia (7.4%)

EXPORTS BY PRODUCT, 2017 - 2022

7. India (4%)

6. Thailand (5.2%)

8. Korea (Republic of) (2.9%)
9. Philippines (2.6%)
10. Viet Nam (2.4%)

1. Malaysia (20%)
2. China (13%)
3.Singapore (8.6%)

4.Un

ited Arab Emirates (6.8%)

5. Russian Federation (5.1%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Saudi Arabia (4.9%)
7. United States (4.4%)

8. Australia (4.3%)

9. Qatar (2.9%)
10. Indonesia (2.7%)

Industrial Machinery [Articles ofiron or
P-xylene (HS 84) H573)
(HS 290243)
Natural gas, Petroleum oils,
llquefled CrUde Petro"eum Oils’ Cars Electrical machinery
(HS 27111 1) (HS 270900) crude (HS 8703) and(i‘qsuigpsﬂlwnt All Other
Q (HS 270900)
l£ Rest of HS 87
:§ Aircraft ';g ';g Tg o35
g (HS 88)
o HS [ HS [HS [HSHS
94 (04|03 |08|22
=] HS | Hs | Hs | Hs
~ |AllOther W30 [ HS | gg | 02 | 48 | 07
H o
ey o (mslsl | 25 s | 55 |8
It'UmanUS, o 84 |31 Oils petroleum, (cplicaelicrgedical, HS 10 8 (s (rs s
. . S
distillates 8 HS s [ bituminous, SR (HS 90) 89 gg i,é :‘: :: :2
(HS 271000) é :2 il diStillateS é% Ironand steel| HS HS 32 {8271 ]9
g8 | 7|1 (HS 271000) | e BB
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (83%) Japan 28% 7.8% 27  Mineralfuels, oils and waxes (44%) Malaysia 16% 152.8%
29  Organicchemicals (12%) China 79% 117.6% 84  Industrial machinery (11%) China 24% -6.4%
84  Industrial machinery (0.96%) Singapore 34% -8.0% 73 Articles of iron or steel (5.2%) China 58% -26.0%
31  Fertilisers (0.58%) Myanmar 38% - 87  Vehicles (4.5%) Japan 17% -14.2%
90  Apparatuses (optical, medical, Switzerland 50% -90.9% 85  Electrical machinery and equipment China 27% -5.2%

etc.) (0.48%)

(3.9%)

HS codes and corresponding product categories are listed on p. 284.
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BULGARIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $80B
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $98.6B 58 $44.8B 57 $53.8B 59 5608 "
Trade Value Change 2019-24 $28.7B 7 $12.4B ? $16.4B 46 /\
Forecast 202429 $27.5B 54  §12.6B 54  $149B 55 $408
Trade Volume Change 2019 -24 $10.1B ? $3.2B ? $6.9B 46 $208 W
Forecast 2024-29 $1708 62  S7.1B 66  $99B 57 /
Trade Volume Growth Rate 2019 -24 2.2% 87 1.5% 92 2.8% 80 soB
Forecast 202429 3.2% 97 3.0% 111 3.4% 96 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Bulgaria’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Bulgaria’s trade with them. The maps and product charts are both colored based on
-12% 0% 7% 10% 16% 39%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (15%)
2.Romania (9.7%)
3. ltaly (7.8%)

4. Tirkiye (6.7%)
5. Greece (6.7%)

6. France (3.7%)

7. Belgium (3.2%)
8.Spain (2.7%)
9.China (2.7%)
10. Netherlands (2.6%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (12%)

2. Russian Federation (8.
3. Turkiye (7.5%)

4. Romania (7.1%)

5. Italy (6.8%)

6%)

6.Ch

ina (5.2%)

7. Greece (5%)

8. Netherlands (4%)
9. Poland (3.6%)
10. Hungary (3.5%)

IMPORTS BY PRODUCT, 2017 - 2022

Petroleum oils,
Industrial Machinery| Cereals |Vehicles crude _ Copper ores Plastics
Electrical machinery (HS 84) (HS 10) nitz27) (HS 270900) s (Hscgr;os) (HS 260300) (HS 39)
and equipment
(HS 85)
Rest of HS 26
Ph tical i . Rest of Mineral fuels, oils| Petroleum gases
“rrodoess | PLASHCS | 1) 5p, o [mopart povi RIS camente | 8
(HS 30) (HS 39) %;fg‘;igsv £ |Ironand steel| o\ other
Oils petroleum (HS 3004) % (HS72)
i o
bit'un:]inous’ Ores, slag and ash HS HS Hs Furniture
distillates '(HS 26) 12 38 90 (Hs 94) Atuminium | HS | Furniture | Rubber | meat
(HS 271000) Electrical machinery amalmeies| (1576) |48 | (1999 | (HS540) | (H502)
(HS 38)
HS | HS | HS | HS and equipment
Rest of Mineral fuels, oils HS 40 95 23 44 (HSBS) HS HS HS HS HS HS
and waxes 'fo?ﬁgggieel 15 12 [29|15|62 |24 (04
(Hs 27) HS | HS [HSH HS BHS Copper HS [HS [HSTHS[HS[Hs
48 | 18 [ 04 | 24 Hs 74) | HS
HS | 33 7575 95 |21 |55 08|32
70 B 15 [ HS [HS | HS 61 |19 HS | Hs | hs [ Hs [ HS
Rest of Copper |Appare, knit HS |95 |22/79]78|02 | HS | 10 | 83 | 34 | 28 | 54
(HS 74) (HS 61) 28 | HS [Hs| ts [ ns [ bs sicesorvonor | (95511 | 44 s THS | s TS | s v
A o 64 |86 |— T Industrial Machinery | 57 Hs |Hs |88 23] 25 | 09 | 52
531 | HS |[HS | 17 |21 |07 |34 (Hs 84) 64 [Bs | Hs [hs [us] s [Hs
Refined copper and | artictes ofiron or 69 |29 | ns 5 = 22 51 [ 70|63 |86] %6 |03
copper alloys ws7s) gl HS [TRs HS 98 | 35 |7g|a2 optical medical | G | HS HS [ s HS82f o
(HS 7403) e HS [Ths = HS HS i
19 | 83 |20 s3 | 05 [Ases 33 | 60| 07 |20]69 |72 [Hse8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Germany 23% 15.8% 27  Mineralfuels, oils, waxes (13%) Russian Federation 52% 16.8%
equipment (9.8%) 85  Electrical machinery and Germany 16% 13.1%
27  Mineralfuels, oils and waxes (9.8%) Romania 26% 102.4% equipment (10%)
74  Copper (8.4%) Belgium 19% -5.8% 84  Industrial machinery (9.7%) Germany 20% 3.8%
84  Industrial machinery (8.1%) Germany 19% 4.4% 87  Vehicles (6.7%) Germany 24% 5.6%
10 Cereals (4.2%) Spain 14% -15.0% 26  Ores,slagandash (6.3%) Spain 18% -57.7%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $8B
. Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $13.1B 125 $6.1B 115 $7.0B 126 $6B /
Trade Value Change 2019 -24 $5.7B 100 $2.8B 92 $2.9B 104
$4B A~
Forecast 2024-29 $390.1M 154 $265.5M 140 $124.6M 160 \V
Trade Volume Change 2019 -24 $1.4B 105 $-188.0M 137 $1.5B 93 28
Forecast 2024-29 $2.7B 118 $1.2B 112 $1.5B 116 —/
Trade Volume Growth Rate 2019 -24 2.6% 79 -0.8% 138 5.6% 29 $0B
Forecast 202429 4.4% 67 4.5% 60 4.2% 67 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Burkina Annualized growth rate
Faso’s exports and imports. The maps size all other countries in proportion to the value I I I ‘ I I
of Burkina Faso’s trade with them. The maps and product charts are both colored based
-72% -19% 0% 8% 18% 46%

on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

8 797

7

1. Switzerland (67%)
2.India (8.1%)
3.Singapore (4.2%)
4. Cote d’lvoire (4%)
5. Mali (2.9%)

6. United Arab Emirates (2.5%)
7.France (1.8%)

8.Ghana (1.7%)

9.Togo (1%)

10. Niger (0.7%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (12%)

2.Cote d’lvoire (10%)

3. France (7.8%)

4. Russian Federation (7.1%)
5. Ghana (6.4%)

6. United States (5.9%)
7. India (5.7%)

8.Togo (3%)

9. Netherlands (3%)
10. Germany (2.9%)

IMPORTS BY PRODUCT, 2017 - 2022

Medicaments,
Electrical machinery| packaged Plasti
A astics
Cotton,not cardec/ Oils petroleum and equipment | (HS3008) | (i)
combed N p . ’ (HS 85)
G l_d . iBErreR) bltumlnousr Rest of Pharmaceutical
old, semi distillates (Hs30)
manufactured forms (HS 271000)
(HS 710813) e
Salt, sulphur, lime, ereals |Articles ofiron or
cement, etc. All Other
Ores, slag and ash (HS25) (HS 10) s
(HS 26)
Rest of Mineral fuels, oils
and waxes
(HS 27) \ A cteel Tobacco HS HS HS
i o
Frm(tagr:)%?uts "°f(‘:£7;)ee (HS 24) 48 19 28
HS HS | HS | HS
Oil seeds and i i
okl | IndustralMachinery | covyy; |38 40 | 65 | 11
. HS 12
Gold in unwrought (Hs31) [m | HS [HSIHS|HS
forms (Hso03)| 17 |34]|94]|33
H H H
(HS710812) All Other HS n 65 | 2 | b2
15 - 22 HS | HS | HS
Vehicles alrcrant | = 176 62 | 61
HS | HS | HS ( )| Hs [hs Trs s
84 |25/ 27 (HS 87) B?verag;es HS as 52 | 33 | 54|83
HS HS 22
15 |5]8 90 | 36 | |%[%]5%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metalsand stones (81%) Switzerland 83% 15.8% 27  Mineral fuels, oils and waxes (21%) Cote d’Ivoire 26% 15.1%
52  Cotton (5.9%) Singapore 29%  -14.5% 84  Industrial machinery (11%) France 16% 1.8%
26  Ores,slagandash (2.9%) Cote d’Ivoire 26% 801.3% 87  Vehicles (7.4%) China 24% 1.5%
08  Fruitsand nuts (2.7%) Singapore 22% -8.2% 85  Electrical machinery and China 36% 22.1%
12  Oilseedsand oleaginous fruits Singapore 22% 7.1% equipment (6.7%)
(2.4%) 30 Pharmaceutical products (4.8%) India 33% 26.9%

HS codes and corresponding product categories are listed on p. 284.
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BURUNDI

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1600M .
o Imports
Value Rank Value Rank Value Rank $1400M
Trade Value 2024 $1.38 160 $194.8M 158  $1.1B 161 $1200M A
Trade Value Change 2019-24 $324.7M 148 $21.6M 141 $303.1M 147 $1000M /
Forecast 2024-29 $561.8M 150 $112.4M 147 $449.4M 152 S800M —~ /7
o — $600M vV
Trade Volume Change 2019 - 24 $879M 134 $12.4M 120 $75.4M 133 $400M N /
Forecast 2024-29 $508.7M 149  $224.2M 141 $284.6M 147 / v
_— —_— $200M — b
Trade Volume Growth Rate 2019 - 24 1.4% 105 1.3% 95 1.4% 110 s0M
Forecast 202429 6.8% 22 16.0% 5 4.7% 59 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Burundi’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Burundi’s trade with them. The maps and product charts are both colored based on
-12% 0% 12% 26% 43% 100%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS

, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United Arab Emirates (35%)

2. Democratic Rep. of the Congo (21%)
3. Switzerland (7.2%)

4. Pakistan (6.7%)

5.Tanzania (United Republic of) (4.2%)

6. Germany (3.9%)
7. Egypt (3.3%)
8.Uganda (2.7%)
9. Kenya (2.6%)
10. United Kingdom (2.3%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (18%)

2.Saudi Arabia (15%)

3. United Arab Emirates (13%)

4. Tanzania (United Republic of) (11%)
5.Kenya (6.4%)

6.Uganda (6.2%)
7. Japan (4.4%)
8.Zambia (3.8%)
9.France (2.2%)
10. Germany (2%)

IMPORTS BY PRODUCT, 2017 - 2022

O
N
b I £
Niobium, tantalum, . a Electrical hil
V(a»?sagiz;ns%e)s 5 Industrial Machinery Iro?sggg';eel e:ngcez;”}:i:;e';‘fr‘/
= .
- 3 QOils petroleum,
Q ~ (2’ . o
Gold in unwrought o bituminous,
forms z distillates "
g (HS 271000) o
(HS 710812) 2 Fl oo Iron an seel Cereals Cements | £ |Fertilisers
oc
(HS10) |(HS2523): 8| (HS 31)
H
Beverages Restof 527
All Other tcesofionor|  HS HS
HS 22 Other mad All Other
ez i | 90 | 38
(HS 63)
TOb acco Rest of Vehicles Cars H S c
HS 87 HS 8703 otton | Tob:
(HS 24) ICERE) (Hs&7) il ) HS [%esge| 15 |®ss2) g
48
HS [HS |HS [HS
T black, i 3k Sugar and candy
Coffee, notroasted | G~ ';5 1) HS 194 |64|70|62
(HS 090111) (HS 090240) 7 o HS | 21 o5 Ths [ws [Rs
Vehicles 28 83 | 96
Plastics [ (HS87) [ 84 Medicaments, | 11 s L HS [ Hs
. H
(HS39) s Trs T s packages | 5 | Plastics Ho 156|703 ] o1
74 o HS 69 |°] |
HS 3 [(HS 39) HS HS 20
HS HS [Hs o 40 HS | HS [HS 25
_____________________ 70 |ss5 08 (34 49 | 32 |16|34|Hs29
Rest of HS 09
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (38%) United Arab Emirates 93% - 27  Mineralfuels, oils and waxes Saudi Arabia 60% -
0y
09 Coffee, teaand spices (31%) Pakistan 16% -12.3% (15%)
i 0 0y 0y
26  Ores,slagandash (7.6%) China 31% -12.9% 87 Vehicles (8.1%) Japan 33% 69-4%
H 0, H ) 0y
11 Flours, starches and malts DR Congo 99% — 30 Pharmaceutical products (7.5%) India 36% 3.3%
(2.8%) 84  Industrial machinery (6.6%) China 27% 51.3%
72 Ironand steel (2.6%) DR Congo 91% - 72 Ironandsteel (5.8%) China 46% 278.0%

HS codes and corresponding product categories are listed on p. 284.
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CABO VERDE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $3B
Value Rank Value Rank Value Rank
.+ Imports
Trade Value 2024 $2.4B E $627.0M ﬂ $1.8B 153 $28 - ..-'
Trade Value Change 2019 -24 $403.6M 145 $-22.4M 151 $426.0M 143 e
Forecast 2024-29 $883.1M 146 $373.7M 136 $509.3M 149 [
Trade Volume Change 2019 -24 $473.9M E $24.4M E $449.4M 116 $1B *%’ *
Forecast 2024-29 $1.1B 142 $567.3M 131  $5599M 139 //\/\‘V
Trade Volume Growth Rate 2019 -24 3.9% ? 0.8% E 5.0% 39 S0B -
Forecast 202429 7.2% 18 13.7% 8 4.9% 52 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Cabo Verde’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

Cabo Verde’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-32% -6% 0% 10% 27% 120%

Map Unavailable

CABO VERDE
1. Portugal (33%) ) 6. Belgium (3.6%)
2. Netherlands (15%) 7. United Arab Emirates (3.6%)
3. Spain (9.5%) 8. France (2.9%)
4. China (5%) 9. Saudi Arabia (2.5%)
5. India (4.2%) 10. Italy (2.4%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Electrical machinery| careals |p;
Other aircraftand Y |, kni and equipment Diary products
s |G (HS 85) (HS10) | (504
Mackerel, preserved Oils petroleum,
(HS160415) bituminous,
diStiuates Plastics Fish Articles of iron or
A“. Other steel
Tuna, preserved Par;agfgg%tév;/ear All Other (Hs 271000) (HS 39) (HS 03) (HS73)
(HS 160414)
Meat | HS | HS | HS | HS
% arel, not kni TO S
Fish nes, preserved §""t& ™| (4s Y?S) RestofHs27 | (HS02)| 16 15 Bl %4
(HS 160419) |
P P s | HS | HS | HS | HS | HS
Iron and steel | o oG sery _ 19 | 44 | 07 | 48 | 76
| B e o retorvencis | D5
| HS HS | HS | HS
| HS | HS | HS 20 |HS |17 | 70 | 33
— (HS 0307)
Rest of Frozen fish, ! veliowfin tuna, 72 HS 86|34 ]|89]40
excluding fillets |  frozen copper | HS | HS HS HS | Hs [ HS
(HS 0303) | (HS030342) Suus Hspg4 22 | 90 30 21 |HS| 23 | 68 | &3
1 R £ Fish ( ) s Industrial Machinery 32 s
i est of Fis HS | HS (HS 84) Beverages o IH52E
| (HS03) | HS |76 P (rs22) | HS | HS [Hs| %0 LU oo
| 85 | |5]% 69 138 |63| & | & [w
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
16  Preparations of meat or fish Spain 79% 9.2% 27  Mineralfuels, oils and waxes (16%) Netherlands 36% 39.7%
(45%) 87  Vehicles (9.4%) SouthAfrica  45%  -18.4%
03 Fish (24%) Spain 86%  -20.5% - -
- . - : . 84  Industrial machinery (7.1%) Portugal 45% -5.3%
88 _ Aircraft (3.6%) Spain 9% _ 39.6% 85  Electrical machinery and Portugal 39% -2.5%
61  Apparel, knit (3.2%) Portugal 97% 4.4% equipment (5.9%)

64  Footwear (3.1%) Portugal 99% -5.6% 10 Cereals (3.4%) Thailand 22% -3.4%

HS codes and corresponding product categories are listed on p. 284.
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CAMBODIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $50B
Value Rank Value Rank Value Rank 408 -~ Imports
Trade Value 2024 $54.1B i $25.6B A $28.5B 73 .'.-'.
Trade Value Change 2019 -24 $18.7B 59 $10.7B 53 $8.0B 65 $30B /“\ .
Forecast 2024-29 $2878 53  $137B 52 $15.08 54 208 A
Trade Volume Change 2019 -24 $12.2B 47 $8.7B 36 $3.5B 60 /
Forecast 2024-29 $28.6B 53 $12.7B 54 $1598B 52 $10B /
Trade Volume Growth Rate 2019 -24 5.5% Z 9.2% ? 2.8% 81 soB ————
Forecast 2024 -29 9.1% 8 8.7% 22 9.5% 4 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Cambodia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Cambodia’s trade with them. The maps and product charts are both colored based on
-14% 0% 9% 16% 22% 36%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (36%)
2.Viet Nam (8.6%)
3.China (6.8%)

4. Japan (6.4%)
5.Germany (5.5%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Canada (5.1%)

7. United Kingdom (
8. Thailand (3.8%)
9.Singapore (3.3%)
10. Belgium (2.9%)

5%)

1. China (38%)

2. Thailand (14%)
3.Viet Nam (13%)
4. Singapore (8.3%)

5. Taiwan (China) (3.7%)
IMPORTS BY PRODUCT, 2017 - 2022

‘;ﬂ/

6. Indonesia (3.3%)
7. Japan (3.2%)
8. Korea (Republic of) (2.5%)
9. Hong Kong SAR (China) (2.4%)
10. Switzerland (2.1%)

Gold Gold, semi- :
. Leather footwear | Textile footwear ’ " . ectrical machiner
Rest of Apparel, knit (HS 6403) | "5 6404 (HS 7108) manufacturediforms Vﬁglggs Industl('ﬁgl\git)thlnery El acr:dec:uipmrént v
(HS 61) (HS 710813) ( )
Rest of Footwear HS
(HS 64) 71
Gold in unwrought i~ Plastics Iron and steel| Cotton
. forms & (HS 39) | Al Other | IS5 s 52)
Women's suits, knit | Trunks or cases 2
(HS 6104) (HS 4202) All Other (HS710812) &
Sweaters, pullovers,
s . HS | HS | HS | HS || HS
(HS 6110) ) 73 76 30 55 (HS 24) 41
. i HS Vehicles | vegetables Oils petroleum
-S II’tS, nlt H 7 (Hs 07) ! I Clnfth urniture
(HS 6109) 85 ( i ) bituminous, HS HS I:(Hs<t)4) HS Hs HS HS
distillates 27 | HS |23 19164117 |43
Fruitsand nuts | Rubber (HS 271000) 22 H HS HS | Hs [ Hs [ Hs
(#S08) | (HS 40) S| 69 | gz |33]6l]90
Women's suits and | £ en 38 HS | Hs | HS
urniture HS [Hs
e (HS94) |, | wood | HS HS P | 40 | 4z Por e o2
Rest of Apparel, (HS 6204) Plastics (HS 44) Fabrics; knitted or 48 HS | HS | HS | HS
not knit (HS 39) 63 crocheted fabrics, HS 59 HS [ Hs | 02]51]32[70
(HS 62) - HS | Hs | rs other than those of 58 56 Hs | Hs [ HS | HS
Men’s suitsand | Cereals 76 |oz |52 headings 600110 1 60 HS |Hs e 34 |68] 04 ] 16
pants Furskins (HS 6006) HS —=Ths|
HS6203) | (HS10) |'msas) [ e ToeTis 54 |31 96 | 21 |55 [t5|ct[52
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (34%) United States 27% 11.1% 71  Precious metals and stones (18%) Singapore 73%  174.4%
62 Apparel, not knit (15%) United States 22% 18.4% 27  Mineralfuels, oils and waxes Thailand 50% 15.8%
64  Footwear (9.6%) United States 24% 26.4% (19%) - -
71  Precious metals and stones  Singapore 70% -4.1% 60 Knitted fabrics (7.6%) China 52% 6.0%
(6.8%) 87  Vehicles (6.1%) Thailand 33% 14.7%
42  Articles of leather (5.9%) United States 65% 62.5% 84  Industrial machinery (5.9%) China 42% 25.6%

HS codes and corresponding product categories are listed on p. 284.
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CAMEROON

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
Trade Value 2024 $14.58 119  $53B 119  $9.1B 113 $108 Imports
Trade Value Change 2019 -24 $3.5B 116 $1.0B 117 $2.4B 111 /J\/\/..-
Forecast 2024-29 $2.8B 125 $835.5M 123 $1.9B 119
Trade Volume Change 2019 -24 $237.6M E $-265.3M E $502.9M 115 $5B N - 7
Forecast2024-29 $5.0B 97 $2.0B 103 $3.0B 90 l//
Trade Volume Growth Rate 2019 -24 0.3% E -1.1% E 1.1% 119 s0B ~
Forecast 2024 -29 6.4% 31 7.5% 26 5.8% 34 ‘00 05 10 '15 20 '25 30
The maps and charts below summarize the geography and product mix of Cameroon’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

Cameroon’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

91% -17% 0% 11% 21% 62%

1.China (17%) 6. France (6.3%) 1. China (18%) 6. United States (3.2%)
2. Netherlands (14%) 7.Bangladesh (3.8%) 2. France (8%) 7. Turkiye (3.1%)
3.India (10%) 8.Chad (3.7%) 3.India (5.7%) 8.Germany (3.1%)
4. 1taly (8.4%) 9. Belgium (3.4%) 4. Russian Federation (5.3%) 9. Netherlands (3%)
5. Spain (7.6%) 10. Malaysia (3%) 5. Belgium (4.4%) 10. Thailand (2.8%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
©
~ i Electrical machiner ; ;
0 Oils petroleum, . Y| Vehicles | Plastics
Cocoa beans I bituminous, | andequipment (HS87) |(HS 39)
(HS 180100) s distillates (H585]
é (HS 271000)
. Rest of Mineral fuels, oils| Pharmaceutical [ Articles of ironor | - Shijps
d products steel All Other
Petroleudm oils, and waxes el w= | (RS 89)
crude Wood in the rough
(HS 270900) Wood sawn lengthwise|  (HS4403)
(HS 4407)
| d steel HS F(ootwea)xr HS HS
ron and steel HS 64
Rest of Wood Industl{ial Maghinery (HS72) 25 48 69
HS 44 HS 84
: : Furniture HS Hs HS HS
. (Hs94) | 22 15 | 40 | 19
Cotton, not carded | Fryits and nuts Fish HS
All Other| «s%600) (HS 08) (HS 03) H HS [ HS |HS |HS
zg 62 | 76|04 (21|33
Rice Fertilisers | IS [ HS [ HS | HS | Hs
N Rubber | HS chama prstees e
Natural gas " (HS 40) (HS 1006)  [cremicatproaicts| 52 |23|70|29 |54
. . ’ T 09 fieo1) HS AE
liquefied = Gold HS HS I HSIHS| 27 |16
5 76 | HS [HS[us 11 |83 |96|42
(HS271111) 7 |(HS7108) 84 |89]72 Wheat and meslin | Other madeup | |G s |
g (HS 1001) textn}!‘eartlcles HS HS [Hs | 1s
5 |5 |5 Me63) 1 90 | 17 |55 |82|32[5H %
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (50%) China 23% 6.8% 27  Mineralfuels, oils and waxes (9.7%) Togo 16% -
18 Cocoa (14%) Netherlands 45% 1.9% 84  Industrial machinery (8.9%) China 30% 19.2%
44  Wood (14%) China 28% 0.3% 10 Cereals (7.9%) Thailand 32%  -20.0%
71 Precious metals and stones (3.8%) United Arab 97% - 85  Electrical machinery and equipment China 48% 12.1%
Emirates (7.6%)

52  Cotton (3.2%) Bangladesh 42% - 87  Vehicles (5.6%) China 34% 24.5%

HS codes and corresponding product categories are listed on p. 284.
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CANADA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800B
. Imports
Value Rank Value Rank Value Rank
Trade Value 2024 SLIT 12 $5555B 11 $5849B 13 $6008 R
Trade Value Change 2019 -24 $215.0B 13 $109.4B 14 $105.6B 15
Forecast 2024-29 $252.2B 17 $110.7B 21  $141.5B 16 $400B e
Trade Volume Change 2019 -24 $33.4B 26  $-390.7M 143 $33.8B 22 $2008
Forecast 2024-29 $110.8B 23 $43.8B 28 $67.0B 20
Trade Volume Growth Rate 2019 - 24 0.6% 127 -0.0% 125 1.2% 115 $0B
Forecast 202429 1.8% 150 1.5% 153 2.2% 136 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Canada’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Canada’s trade with them. The maps and product charts are both colored based on
-10% 0% 4% 6% 10% 19%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (76%)
2.China (4.2%)

3. United Kingdom (2.7%)
4. Japan (2.2%)

5. Mexico (1.2%)

-n..'.-.-s‘-"-ag i

6. Germany (1%)
7. Korea (Republic of) (0.95%)
8. Netherlands (0.89%)

9. India (0.

63%)

10. France (0.6%)
EXPORTS BY PRODUCT, 2017 - 2022

1. United States (50%)
2.China (13%)

3. Mexico (5.8%)
4. Germany (3.2%)
5.Japan (2.6%)

6. Korea (Republic of) (1.7%)

7. I1taly (1.6%)

8.Viet Nam (1.5%)

9. United Kingdom (1.4%)
10. France (1.2%)

IMPORTS BY PRODUCT, 2017 - 2022

Gold Mi ;
ineral fuels, oils : :
Industrial Machinery (HS 7108) All Other Cars HS and waxes PlaStICS Pha’;mzﬁec\glcal
(HS 84) (HS8703) | 8704 | #LS'57F  [(HS39)|
Petroleum oils, e
crude esto
(HS 270900) . Par\tlse}‘?ifcizgtor Rest of [precious metals and Au O h (ogt?gaalﬁglésdeizal,
WOOd PlaStICS E\eacgggaqus?:;@;\(ew Aircraft (HS 8708) HS 87 (Sﬁgf;ef) t er (He;cé))())
(HS 44) | (HS 39) | "#&™ | (Hs88)
Articles of iron or F(U rnitu r)e Irov(\sgt;;;eel (A";:rgagg
(HS 73) HS 94 H
Aluminium | rop and steel HS HS F?H"tsi“:,ff;s
Rest of Mineral fuels, oils | (HS 76) 12 48 . .
and waxes |ndUStl’Ial Mach'ner\/ HS Apparel, knit| TOYS [ Beverages HS
(HS 27) (HS 84) teen |tisvs)) B4 | 08
e HS | rn | HS 29 b L
“ao | 73 [(HSO03)| Q7 HS
Ores,(sr:aégza[:}d ash (HS 90) 6 2 07 26 19 44
HS | HS | HS [ HS e HS[ HS [ HS [ Hs [ Hs
N~
®© Pul(;')‘lgf“v;z;od 19 28 75 74 HS 21 70 | 20 | 32 | 64
) |Pharmaceutical HS |HS |HS | HS 76 HS | Hs | HS | HS | HS
Cars I | W HS | 38 332021 . . HS HS | 03 [a9 ] 22| 68 | 51
(HS8703) = © Meat | o T Electrical machinery | zg [Hg | 83 IR v v s
2 (HS 02) HS | %6 | o1 |83 and equipment 28 | B |51 05 s
O | Cereals — 1 HS |40 [ 55 [Es e (HS 85) HS 74 8 | 56
o (HS 10) Furniture hS 125 |22 |5 HS s Tns[as 1% s
(Hs94) | 15| 53 [ 7S [ [us 48 | 33 | 34 63|23 |55 |4 [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (24%) United States 89% 16.3% 87  Vehicles (15%) United States 65% 0.8%
87  Vehicles (12%) United States 90% -4.8% 84  Industrial machinery (15%) United States 57% 1.8%
84  Industrial machinery (7.5%) United States 74% 4.1% 85 Elegtrical machinery and United States 44% -1.7%
71  Precious metals and stones United Kingdom 42% -10.5% equipment (9.9%)
(4.7%) 27  Mineral fuels, oilsand waxes (7%) United States 74% 12.1%
44  Wood (3.3%) United States 79% 30.4% 39  Plastics (4%) United States 72% 5.9%

HS codes and corresponding product categories are listed on p. 284.
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CENTRAL AFRICAN REPUBLIC

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1200M
Value Rank Value Rank Value Rank $1000M e Imports
Trade Value 2024 $949.2M E $140.7M & $808.5M 162 $800M ...-".'
Trade Value Change 2019 -24 $120.2M 153 $159M 143 $104.2M 157 A /
Forecast 2024-29 $258.2M 156  $36.5M 156 $2217M 156 $600M /\/ \V/
Trade Volume Change 2019 - 24 $182M 141  $361M 113  $-179M 141 $400M
Forecast 2024-29 $4253M 151  $77.6M 150 $347.7M 144 $200M ﬁ#f—
Trade Volume Growth Rate 2019 -24 0.4% H 6.3% ? -0.4% 144 SOM =
Forecast 2024 -29 7.6% 14 9.4% 20 7.3% 14 00 05 10 '15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Central African Annualized growth rate

Republic’s exports and imports. The maps size all other countries in proportion to the value I I I ‘ I I
of Central African Republic’s trade with them. The maps and product charts are both col- o 0 o o o o
ored based on annualized trade value growth rates, using the color scale to the right. -56%  -11% 0% 25% 47% 200%

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. United Arab Emirates (35%) 6. Cameroon (4.4%) 1. Cameroon (24%) 6. Belgium (3.8%)

2.Senegal (17%) 7. Pakistan (4.4%) 2.China (14%) 7. Japan (2.6%)
3. France (10%) 8. Switzerland (2.8%) 3. France (12%) 8. Italy (2.3%)
4. Italy (6%) 9. Germany (1.9%) 4. United States (8.3%) 9. United Arab Emirates (2.1%)
5. China (5%) 10. Viet Nam (1.9%) 5. India (4.1%) 10. Netherlands (1.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 -2022
Wood, tropical; Medicaments, e
other than.df‘irk HS Vehicles QOils petroleum, packaged Rest of Elielzs
red meranti, light (HS 87) bituminous, (Hs3004) | HS30 | (HS87)
red meranti meranti 440727 eilies
bakau and teak, in (HS 271000)
the rough, whether :
or not stripped of All Other All Other | Furniture otermadeoe  Meat
(HS 94) (Hse3) | (HS 02)
bark or sapwood, HS Rest of HS 27
or roughly squared, 4407
untreated Cotton hs
HS 52 Fish | Tobacco
(HS 440349) Restof oo ( ) gf D3 | e | ety |Eess
Electrical machinery Rest of Ind(LFl{sér!igzzl)Machinery HS
and equipment 8412 H S H S H S
Fertilisers
Diamonds, unsorted Plastics | 53V 22 38 | 76
(HS 710210)
chospg% gi (HS 39) F(o:stvgia)r E::gela(l)s) HS HS
Gold in unwrought HS 16|17
forms HS HS 93 |'Hs [HS] s
— CZM 89 20
(HS 710812) R — 90 | Hs |19 |15
q 2} 80199 33 Rest of Electrical machinery | HS HS [HS HS
~ Diamonds for I and equipment 04 HS Hs 72 62|08
Jewe&gr;ilér;vgt{rked ~a6 HS HS | Hs (HS 85) 85 1 7 48
( P2 67|08 Aircraft[ g R s B8] s o0
g Hs b (HS 88) 11 HS | HS — [l HS 70
15 [Hso9 49 | 40 | 32 |34 [Hsss
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
44 Wood (44%) China 65% 0.0% 27  Mineralfuels, oils and waxes (14%) Cameroon 26% -
71  Precious metals, stones (39%) United Arab Emirates 68% - 84  Industrial machinery (12%) Cameroon 32% -
87  Vehicles (4%) Pakistan 77% - 85 Eleqtricalmachinery and China 22% 47.8%
52 Cotton (1.9%) China 56% 7.5% equipment (.10%) i
85  Electrical machinery and Cameroon 6% ~ 30 Pharmaceutical products ( 8%) India 31% 2.7%

equipment (1.7%) 87  Vehicles (5.6%) Belgium 15% -8.2%

HS codes and corresponding product categories are listed on p. 284.
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CHAD

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $5B
Value Rank Value Rank Value Rank 548
Trade Value 2024 $5.6B ﬂ $4.0B ﬁ $1.5B 156
Trade Value Change 2019-24 $3.3B 119 $2.8B 93 $514.6M 138 $3B T
Forecast 2024-29 $231.1M ﬁ $-257.2M ﬁ $488.4M 151 28 - Imports
Trade Volume Change 2019 -24 $605.1M 120 $4494M 95 $155.8M 129 Rl
Forecast 2024-29 $361.5M 154 $305.7M 137  $55.8M 157 $18B 7%;
Trade Volume Growth Rate 2019 -24 2.3% F 2.3% ? 2.2% 94 soB e
Forecast 2024 -29 1.2% 162 1.4% 155 0.7% 156 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Chad’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Chad’s trade with them. The maps and product charts are both colored based on annu-
-35% -9% 0% 16% 31% 75%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (20%)

2. United Arab Emirates (20%)

3.China (18%)
4. France (8.9%)
5. Taiwan (China) (8.9%)

6. Netherlands (8.8%)
7.India (5.2%)
8. United States (4.1%)
9. Turkiye (3%)
10. Bangladesh (1.9%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (28%)
2.Cameroon (15%)

3. France (9.4%)

4., Turkiye (6.2%)

5. United States (5.3%)

6.India (5.2%)

7. Belgium (3.4%)

8. Netherlands (3.2%)

9. United Kingdom (2.1%)
10. Benin (2%)

IMPORTS BY PRODUCT, 2017 - 2022

o
N
i [%] ) )
Rest of Electrical machinery Medicaments, { | rticles of iron or Iron and steel
and equinment packaged — steel (Hs 72)
(H5 85) (HS3004) | & P
Q
o4
Telephones Miscell : Preparations of | apparatuses
o cereals, flour, | (optical, medical,
(H S 8 5 17) cherﬁfcilapr:%?iﬂits Premgsm";:;lsand starchl orﬂmilk etc,
Gold in unwrought LoES (HS 19) (HS 90)
orms
(HS 710812)
Petroleum oils, .
crude HS HS HS HS ;‘,
(HS 270900) Industrial Machinery| 21 27 64 | 32 | 6
(HS 84)
HS Aircraft [ Tobacco | Rubber [Neies
63 (HS 88) | (HS 24) | (Hs 40) C
All Other HS | HS | HS [ HS [HS
22 15 | 60 | 79
. HS 94 Hs | HSs | HS
Oil seeds and 34 HS | 48 | 52 | 57
oleaginous fruits .
g(]Hs 12) Vehicles HS | 17 5| bbb
(HS 87) Plastics 04 | Hs v
Essential oils 29
H Al | HS s HS ig gg gg ';2
Other| 52 HS
13 11| 25 61 23 Z‘g ';g
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes (78%) Germany 24% - 85  Electrical machinery and China 38% 21.5%
H 0,
71  Precious metals and stones (17%) 100% - equipment (12%)
84 Industrial hi 12% Chi 42% 18.5%
12  Oilseedsand oleaginous fruits (2.9%) Turkiye 93% 40.9% ndustrial machinery (12%) 'na 2 2
87  Vehicles (8.4%) United Arab Emirates 55% -
13 Lacand other vegetable extracts France 42% 12.8%
(1.1%) 30  Pharmaceutical products (7.5%) India 31% 8.4%
52  Cotton (0.56%) Indonesia 34% 40.0% 73 Articlesof iron or steel (4.6%) China 55% 16.2%

HS codes and corresponding product categories are listed on p. 284.



CHILE

Part Il — Country Trade Profiles

117

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank
Trade Value 2024 $181.7B 42 $99.1B 40 $82.6B 44 $100B A et Imports
Trade Value Change 2019 -24 $43.1B 41 $30.3B 35 $12.8B 55 — A WD
Forecast 2024-29 $46.6B 43  $199B 44  $267B 41 A / N\
Trade Volume Change 2019 -24 $7.98 62 $3.1B 64 $4.9B 53 $50B \'4
Forecast 2024-29 $47.6B 40  $17.4B 45  $30.1B 38 /
Trade Volume Growth Rate 2019 -24 0.9% 121 0.6% 108 1.2% 116 $0B
Forecast 2024 -29 4.7% 59 3.3% 96 6.1% 27 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Chile’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Chile’s trade with them. The maps and product charts are both colored based on annual- o 0 o o o 0
ized trade value growth rates, using the color scale to the right. -14%  -3% 0% 6% 11%  35%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. China (37%) 6.Peru (2%) 1. China (26%) 6. Japan (2.9%)
2. United States (14%) 7. Netherlands (1.9%) 2. United States (20%) 7. Mexico (2.7%)
3.Japan (8.1%) 8. Taiwan (China) (1.8%) 3. Brazil (9.3%) 8. Spain (2.3%)
4. Korea (Republic of) (6%) 9. Mexico (1.7%) 4. Argentina (5.7%) 9. Korea (Republic of) (2%)
5. Brazil (4.5%) 10. Spain (1.7%) 5. Germany (3.5%) 10. Peru (1.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Rest of Fish
QOils petroleum, Rest of Electrical machinery| Telaph
. (HS 03) bitEminous Petroleum oils, and L'e_'qsuépsmenl (ﬂg%soln;)s A“. Other
Fruits and nuts distillates crude (HS 85)
(HS 08) istillates (HS 270900)
C . . (HS 271000)
opper ores Fish fillets
(HS 260300) (HS 0304) ,
Rest of Mineral fuels, oils Plastics Pramacewtcal|  Meatt ronangsee
and waxes (HS 39) (HS 02)
(HS 27)
Inorganic chemicals All Other
HS 28]
: ) Atictes of ron or HS Fﬁj’;"giﬁ’ HS HS
Rest of Ores, slag and ash X i (Hs73} 40 28 29
(HS 26) Industrial Machinery
(HS 84) HS | Cereals HS HS
cremisucogpun | \WOOU | geverages 38 |HS10)| 33 | 95
(HS 4703) (HS 44) (HS 22) Ap(rﬁgeél’,ll;nit
< HS | HS | HS |Hs
('7) HS | HS [ HS Zg 88 | 15| 63|22
Copper cathodes I HS HS 27 48 | 72 Motor vehicles for | a, : HS| HS | HS | HS |HS
HS 740311 = 20 transporting goods | (optical, mecical, 21 | 04 | 32|20
( ) o |71 HS | HS | HS | us (HS 8704) =) HS |31 HS | Hs | HS
g HS | 87 | 23|39 |40 Cars 23 [As ;'2 aa | 9 | 83
x 84 | HS Mis Ths [ns (HS 8703) 76 | Hs |HS |55 |Hs[HS
HS s 12 | g5 |12 |73 Rest of Vehicles | pparet norint| HS g2 |17 |%8|%5]1¢
02 HS [ Hs [hs (HS 87) e 94 HS HS | HS | HS | Hs [HS
31| 16 |29 |21 26| 69 |42 |19|70|89
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (30%) China 57% 18.8% 27  Mineral fuels, oils and waxes (16%) United States 51% 24.8%
74  Copper (23%) China 43% 3.6% 84  Industrial machinery (12%) China 28% 11.7%
08  Fruitsand nuts (8.5%) China 26% 21.3% 87  Vehicles (12%) China 18% 32.8%
03  Fish (7.2%) United States 33% 10.1% 85  Electrical machinery and China 53% 9.2%
28  Inorganic chemicals (4.6%)  China 37%  84.7% equipment (10%)
39  Plastics (3.6%) China 28% 14.9%

HS codes and corresponding product categories are listed on p. 284.
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CHINA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $5T
Value Rank Value Rank Value Rank saT
Trade Value 2024 $6.3T 1 $3.6T 1 $2.6T 2 .+ Imports
Trade Value Change 2019 - 24 $1.7T 1 $1.1T 1 $576.3B 2 $3T *
Forecast2024-29 $1.4T 71 $704.0B 71 $718.8B 1 2T
Trade Volume Change 2019 -24 $827.7B 1 $659.5B 1 $168.3B 3
Forecast 2024-29 $939.4B 1 $456.3B 1 $483.1B 2 $1T
Trade Volume Growth Rate 2019 -24 2.9% ? 4.0% ? 112 soT —/
Forecast 202429 2.8% 109 2.4% 131 3.4% 95 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of China’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of ] T T
China’s trade with them. The maps and product charts are both colored based on annu-
alized trade value growth rates, using the color scale to the right. 0% 3% 7% 10% 14% 21%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. United States (17%)

2.Hong Kong SAR (China) (10%)
3.Japan (5.2%)

4. Korea (Republic of) (4.4%)
5.Viet Nam (4%)

6.Germany (3.2%)
7.India (3.1%)
8. Netherlands (3%)
9. United Kingdom (2.4%)
10. Malaysia (2.3%)

1. Taiwan (China) (9.3%)

2. Korea (Republic of) (8.4%)
3. Japan (8%)

4. United States (7%)

5. Australia (5.9%)

6. Germany (4.9%)
7. Brazil (4.3%)
8. Malaysia (3.9%)

9. Russian Federation (3.7%)

10. Viet Nam (3.6%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
0
Plasti n
Furniture | Plastics . .
Rest of Electrlqal machinery All Other (HS94) | (HS 39) Petroleum oils, Industrial Machinery unaéfgqgrggated EE
and equipment TR (Hs 84) (HS 260111) o
HS 85 n
(R 6R) (HS 270900) $
Vehicles | Toys |atidesofironor
(HS 87) | (HS 95) 1578 Apparatuses .
L Oth (optical, medical, Vehicles
Rest of Telephones A ther etc.) (HS 87)
(HS 8517) Rest of Mineral fuels, oils (HS 90)
Telephones for Apparatusgs . and waxes
cellular networks or (optical, medical, | Organic chemicals | Apparel, knit
for other wireless etc, (HS 29) (HS 61) (HS 27)
networks (HS 90)
(HS 851712) Electronic ouseessana | Copper
integrated circuits i RS Iron and steel
(HS 8542) HS HS |HS | HS (Pl—l|aésggs) (s 12) (HS 74) (HS72)
e | 27 | 63 | 76|42 Electronic
(HS 62) integrated circuits HS [ HS | HS | HS
HS |HS |HS|HS [HS (HS 8542) HS 44 | a7 |38 40
38 (4828|7054 ) ) 30
. Organic chemicals s[Hs [Hs
Rest of Industrial Footwear| HS | HS | HS [ HS | HS (HS 29) msn |HS|H
: Computers (H503) [ 22 52|73 |25
Machinery (HS 64) 96| 89 | 60 |44
(HS 84) (HS 8471) 40 = T Meat ts | hs | ks
Hs |HS 30 |8 [ 3 Rest of Electrical machinery (HS02) | HS |HS | 04 4H2 '1;
HS 83 69 HS HS | Hs | Hs and(?_'qsugpsr;]ent Precious metals and 08 10 HS | 22 | 70
HS |52 1217 |™ @7 |arcrart [HS [HS 2] 5 [ %
72 HS Hs | HS | Hs | Hs (HS 88) HS |— =
71 | 82| s5 |32]|16(59 28 |15 7= [ [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Hong Kong SAR 19% 2.3% 27 Mineral fuels, oils, waxes (18%) Russian Federation 14% 22.7%
equipment (29%) (China) 85  Electrical machinery and Korea (Republic of) 23% 5.7%
84  Industrial machinery (18%) United States 21% 1.0% equipment (16%)
94 Furniture (3.6%) United States 30% -1.5% 84  Industrial machinery (9%) Japan 22% 0.9%
39  Plastics (3.5%) United States 21% 9.7% 26  Ores,slagandash (9%) Australia 44% 11.3%
87  Vehicles (3.2%) United States 18% 5.1% 90  Apparatuses (4.3%) Japan 16% -5.9%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $80B S
.~ Imports
Value Rank Value Rank Value Rank A )
$60B A
Trade Value 2024 $109.9B 56 $46.7B 55 $63.2B 52 /
Trade Value Change 2019 -24 $18.2B 60 $7.2B 64 $11.0B 57
Forecast 202429 $1978 63  $56B 78 $14.1B 59 5408 /\v' V V
Trade Volume Change 2019 -24 $1.8B 97 $-762.8M 149 $2.6B 77 $208
Forecast 2024-29 $15.5B 63 $10.5B 58 $5.0B 73 s~
Trade Volume Growth Rate 2019 -24 0.3% 133 -0.3% 129 0.8% 123 $0B
Forecast 202429 2.6% 121 4.0% 76 1.5% 147 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Colombia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Colombia’s trade with them. The maps and product charts are both colored based on

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

-23% 0% 4%

8% 14% 32%

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (29%)
2.Panama (8%)
3.China (7.5%)

4. Ecuador (4.3%)
5.Brazil (4.1%)

6. Netherlands (3.6%)
7. Mexico (3.5%)
8.India (3.4%)

9. Tirkiye (3.2%)

10. Chile (2.6%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United States (25%)
2.China (23%)

3. Mexico (6.4%)

4. Brazil (6.3%)
5.Germany (3.7%)

6. France (2.8%)
7.India (2.3%)

8.Ja

pan (2.2%)

9. Spain (2%)
10. Argentina (2%)

IMPORTS BY PRODUCT, 2017 - 2022

Petroleum oils,
crude
(HS 270900)

Gold
Cotee poonin =" (Hs 7108)

Rest of HS 71

Plastics

All Other (HS 39)

Fruits and nuts [ Cut flowers

bituminous,
distillates
(HS 271000)

Bituminous coal

Oils petroleum,| HS HS |vehictes| HS

(HS08) | (HS 0603)

15 | 33 |87 38

HS |HS[HS
HS
Iro?’_iagt;g}eel 84 30 48 62

(HS 270112)

oils and waxes
S 27)

Rest of Mineral fuels, 85 76 Hs |29 ]9

HS HS|HS|HS
HS |HS |74 =

l—{ HS | HS | HS
70

73 [ Hs | HS [Hs26

HS HS H_S 26 :: HS 18
17 | 21 |34 (% |5 [

Industrial Machinery
(HS 84)

Oils petroleum,
bituminous,
distillates
(HS 271000)

Plastics |Pharmaceutical

products

(HS 39) (HS 30)

Rest of HS 27

Rest of Electrical machinery
and equipment
(HS 85)

Organic chemicals Cereals Iron and steel (opti?alv medical,
(HS 29)

(HS10)| 72 | s

Apparatuses

Telephones
(HS8517)

HS
All Other| 73

Rubber |Ferttisers HS
(HS 40) | 3D | 48

Rest of Vehicles Cars
(HS 87) (HS 8703)

HS

Food residues and 1 5

HS [ HS [ HS [ HS [ HS
32|95 |61]02]21

animal feed
(HS 23)

HS [ HS | HS | HS
';g 62 | 12 [ 74 | 54

;IZS) hS HS HS|HS HS | HS

Aircraft o 155 EONRESH) 52 16T

HS [ HS | HS | HS | HS

(HS 88) coron [ ;'2 08 |96 |04 [09 | 63
HS 52

HS [hs |Hs HS|HS

: 28 22 16 | 60 [47[25 [ 17

chem{ﬁaslgrﬁc;ducts “‘(‘;{2‘92’)’“ Hs is | HS | Hs [Hs HS 42 | o

94 | 03 |19 |07 |20 ns3s |*°

TOP FIVE EXPORT PRODUCTS

TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes United States 27% 4.8% 84  Industrial machinery (11%) China 32% 15.1%
(53%) 85  Electrical machinery and China 53% 14.5%
09 Coffee, teaand spices (6.7%) United States 43% 9.1% equipment (11%)
71  Precious metalsand stones (5%) United States 45% 0.3% 87  Vehicles (8.6%) Mexico 17% 1.6%
39  Plastics (3.7%) Brazil 27% 12.9% 27  Mineralfuels, oils and waxes (7.4%) United States 81% 18.3%
06  Plants (3.3%) United States 75% -3.5% 39  Plastics (4.9%) United States 31% 12.5%

HS codes and corresponding product categories are listed on p. 284.



120 Partll-Country Trade Profiles

COMOROS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $600M
Value Rank Value Rank Value Rank $500M A Imports
Trade Value 2024 $472.0M ﬂ $56.5M ﬂ $415.5M 167 $400M ,.-"'.
Trade Value Change 2019-24 $221.8M 150 $7.5M 145 $214.3M 154 f
Forecast 2024-29 $123.8M 162  $10.0M 159 $113.8M 162 S300M
Trade Volume Change 2019 - 24 $354M 137  $317M 115  $37M 139 $200M
Forecast 2024-29 $76.7M 161  $22.6M 156  $54.0M 158 $100M
Trade Volume Growth Rate 2019 -24 1.7% ? 18.0% 75 0.2% 136 SOM /
Forecast 202429 3.4% 92 7.0% 32 2.8% 116 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Comoros’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I I T
Comoros’s trade with them. The maps and product charts are both colored based on
-48% -9% 0% 7% 15% 32%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. France (30%)
2.India (27%)

3. Tanzania (United Republic of) (8.5%)

4. Germany (7.5%)
5. Madagascar (5.8%)

6. United States (4.5%)
7. United Arab Emirates (3.7%)
8. Netherlands (2.8%)
9. United Kingdom (1.3%)
10. Mauritius (1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United Arab Emirates (34%)

|

2. France (13%)
3. Pakistan (12%)
4. China (7.8%)
5. Turkiye (4.2%)

IMPORTS BY PRODUCT, 2017 - 2022

6.India (3.7%)
7.Viet Nam (3.6%)
8. Japan (2%)
9. Mauritius (1.8%)
10. Tanzania (United Republic of) (1.8%)

<
o
Electrical maChiner‘/ Industrial Machi Other furniture and %
Rice and equipment | MUl | 5
: (HS 1006) g
QOils, nes
(HS 330129)
. . Pharmaceutical| Cements  |iron and steel | Beverages
Spices; g:loves ~ p(r;ggg)s (HS 2523) | (HS72) [ (HS22)
(whole fruit, cloves e
and stems), neither Poultry | T
crushed nor ground e °
(HS 090710) & |Alloth HS  |pmenarion] HS HS
er pparel, not kn
69 | ©% | 15 | 17
Scrapping vessels | rest of ships
(HS 890800) (Hs 89) Cars |Restof HS : HS Wood HS | HS
(HS8703) | Hs87 | 73  |™Hess=| 20 [HS44| 96 | 64
HS | HS | HS [HS |Hs
HS | Hs | 34 |16 |61 [76]54
. . . o HS HS
Spices; vanilla, S Alother | HS|HS ois petroleu, | 03 | 19 [s [1s [HS] 2 | %
neither crushed nor El HS 72|84 bituminous, 48 | 90 |=1ts|Hs He
ground s distillates J Hs HS ar R
(HS 090510) é Eleacrt‘gzglw;:‘rg:terv HS [ Hs73 (HS 271000) 39 11 HS HS W 38 ';(S, g;
(555 87 HS 71 52 21 68 gi Hs 82
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
09 Coffee, teaand spices (57%) India 47% -13.9% 10 Cereals (7.5%) Pakistan 81% -24.6%
33 Essential oils (18%) France 74%  -22.1% 02 Meat(7.3%) India 20% 17.3%
89  Ships (15%) Turkiye 60% 40.1% 87  Vehicles (7%) France 41% -2.1%
96 Mi;cellaneous manufactured France 76% - 27 Mineral fuels, oils, waxes (6.9%) United Arab Emirates 70% -
articles (2.7%) 85  Electrical machinery and China 40% 11.0%
85  Electrical machinery and Madagascar 45% -9.6% equipment ( 5%)

equipment (1.5%)

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
Trade Value 2024 §13.6B 123  $8.1B 105  $55B 132 $158
Trade Value Change 2019 -24 $5.5B 102 $2.3B 97 $3.1B 100
Forecast 2024-29 $21B 132 $5227M 131  $1.6B 125 $10B —— I\ V// 4
Trade Volume Change 2019 - 24 $931.6M 113 $-929.4M 151  $19B 86 o8 / | L
Forecast 202429 $258 120 $6392M 127  $1.8B 110 —/" 4
Trade Volume Growth Rate 2019 -24 1.4% 104 -2.2% 149 8.3% 11 $0B
Forecast 202429 3.4% 93 1.5% 152 5.8% 37 00 05 ’10 ’'15 20 25 ’30
The maps and charts below summarize the geography and product mix of Congo’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Congo’s trade with them. The maps and product charts are both colored based on annu-
-46% -14% 0% 13% 27% 110%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (54%)
2.India (5%)

3. Portugal (4.1%)

4. Netherlands (3.8%)
5.Togo (3.6%)

6.Singapore (3.4%)
7.Angola (2.4%)

8. Spain (2.2%)

9. ltaly (2.2%)

10. United States (2.2%)

1. China (19%)
2. France (11%)
3.Angola (8.2%)

4. Belgium (6.6%)
5. United States (3.9%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Italy (3.8%)

7. Gabon (3.4%)

8. Germany (3.2%)
9. Cameroon (2.5%)
10. India (2.4%)

IMPORTS BY PRODUCT, 2017 - 2022

SpeCIal function Electrical machinery| \/ehicles |Articles ofironor
vessels, n.e.c. and equipment
(HS 8905) (HS 85) (HS 87) (HS73)
Copper cathodes Cargo vessels, Cereals |Pharmaceutical | minerat fuets, oits
(HS 740311) not tankeror | HS (HS 10) e anduaces | All Other
refrigerated | 89
(HS 890190)
el el - oo L eurniture| HS | HS
crude Fish w9 | ks9a) | g0 | 48
(HS 270900) (HS 03)
s | HS | HS [ HS | HS
Industrial Machinery | p|astics 63 22 |21 61|72
(HS 84) (HS 39) HS | HS |HS |HS |HS
All Other HS | 33 129766417
38 ['HS |meaceo| HS | HS [ HS
HS H524) | 25 | 32 | 83
HS 15 HS |40 [Ths [hs B
26 34 Cotton 16 68
Poultry ! reorme eS| Hs | Hs | B Hs|He
HS| b2 (HS0207); ™| HS | HS g} AL {701 —
71 19 62 HS | HS [ HS [Hs|Hs
Rest of HS 27 Hs 87 04 | 96 | 88 |20(49|42
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (62%) China 66% 7.1% 89  Ships (16%) Gabon 37% -
74  Copper (24%) United Arab 54% - 84  Industrial machinery (11%) China 18% 9.9%
: Emirates 02 Meat (6.2%) United States 27%  13.2%
89 Ships (4.5%) Gabon 25% - 85  Electrical machinery and China 33% 8.8%
44 Wood (4.2%) China 52% -7.9% equipment (5.5%)
26  Ores,slagandash (1.9%) Thailand 64% 17.2% 87  Vehicles (5%) China 20% 14.5%

HS codes and corresponding product categories are listed on p. 284.
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COSTARICA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $40B
Value Rank Value Rank Value Rank . Imports
Trade Value 2024 $435B 80 $19.3B 79  $24.2B 78 $308 =
Trade Value Change 2019 -24 $16.0B ? $7.98B 7 $8.1B 63 A /
Forecast 2024-29 $14.38 73 $64B 69  $79B 76 5208 \/\/
Trade Volume Change 2019 -24 $10.1B ? $5.7B ? $4.5B 57 /\//
Forecast 2024-29 $8.6B 81 $3.8B 83 $4.8B 75 5108 /
Trade Volume Growth Rate 2019 -24 5.6% 7 7.4% 7 4.3% 52 soB
Forecast 2024 -29 3.8% 79 3.7% 81 3.8% 79 00 05 10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Costa Rica’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Costa Rica’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-23% 0% 5% 9% 18% 56%

4 %
1. United States (44%) 6. Nicaragua (3.9%) 1. United States (39%) 6. Brazil (2.4%)
2. Netherlands (7.4%) 7. Honduras (3.3%) 2.China (15%) 7.Japan (2.1%)
3. Belgium (5.3%) 8. El Salvador (2.6%) 3. Mexico (6.7%) 8. Colombia (1.9%)
4. Guatemala (5%) 9. Mexico (2.2%) 4. Guatemala (2.7%) 9. Spain (1.8%)
5.Panama (4.2%) 10. Dominican Republic (2%) 5. Germany (2.5%) 10. Chile (1.5%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Cars
Food preparations Rest of Electrical hi . HS 8703 A
i MR R S Plastics ( ) K=
: nd equipment integrate clri:ul etc.,
Medical needles: Instruments for e (Hs 39) . )
catheters medical science, nes Rest(afsvsey)lcles
(HS901839) | (HS901890) Rest of Hs 21
Telephones
P tions of L (HS 85 1 7) Ph. tical
reparations of P astlcs armaceutical Iron and steel
vege:)arbnllels,sfrult, roducts Paper and paperboard All Other
A“. Other (HSZ:)] (HS 39) p(HS 30) (HS 72) (HS 48)
Oils petroleum,
Orthopedic i i
i b R?g;gg:l?&aggitg:l?s Coffee, tea and | pharmaceutical Rubber blt.umlnous’ Furni HS|HS [|HS | HS [ HS
appliances e spices producs (HS 40) distillates HS HYA 2111212316276
(HS 9021) B @ (HS 271000) 73
HS | HS | HS | HS rubber | HS [RESNIEEE HS (35S
HS | o | 19 | 38 | 73 — fioaer |34 22 [ 64|32 | 74
15 oS V5 estol b %7 HS [ HS [HS[HS[HS
HS | 17 (He03) 70 Cereals| HS |16 | 44|08 |63 |69
Fruit, edible; Pineapples (HS10) | “ts33) | 20 Hs | Hs [ RS [ Hs
bananas, other than (HS 08%5)'-30) HS 06 HS [ HS [HS | HS HS 03 | 83 | 07 | 68
plantains, fresh or 72 | HS | 48 |03 (44|71 Industrial Machinery HS | 92 MisTrs b | us
(HS 080390) 84 | Hs [ns| =5 | HS (HS 84) oS 19 | HS [ %¢ 70 2
16 | 23 45 |Hs|Hs
32 |89 HS Q5 | HS | HS | 49 11717
HS | HSs H (Hs|Hs HS 82 |04 | us
Rest of Fruitsand nuts | ()7 HS |HS |32 |94|52 38 F(eﬁtsili;i;s' HS s HS :z HS |HS
(HS 08) 04 | 22 |76| % == 61|28 | 8o |15 [ 15 |e8|22
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
90  Apparatuses (31%) United States 59% 15.3% 85  Electrical machinery and United States 35% 0.1%
08  Fruitsand nuts (18%) United States 38% -1.5% equipment (11%)
- N 27  Mineral fuels, oils and waxes (10%) United States 92% 10.7%
85  Electrical machinery and Netherlands 25% 36.9%
equipment (10%) 84  Industrial machinery (9.4%) United States 38% 1.4%
21  Miscellaneous edible Guatemala 24% 13.2% 39  Plastics (7.5%) United States 50% 7.4%
preparations (4.3%) 87  Vehicles (6.1%) United States 15% -8.1%
20  Preparations of vegetables, United States 31% -0.1%

fruit, or nuts (2.8%)

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $40B Note: Dataas reported in IMF DOTS. Other ——————————
sources do not reportaswm\tarmcreasem
Value Rank Value Rank Value Rank exports between 2021 and 2022
Trade Value 2024 $441B 79 $23.5B 73  $20.6B 82 $308 B = Imports
Trade Value Change 2019 -24 $19.8B 57 $10.1B 55 $9.7B 59 . o
Forecast 2024-29 $1548 71  $7.38 67  $81B 75 $208
Trade Volume Change 2019 -24 $16.4B 41 $6.7B 44 $9.7B 37 s108 _
Forecast2024-29 $12.6B 70 $8.2B 63 $4.5B 79
Trade Volume Growth Rate 2019 -24 11.4% 7 8.9% 17 14.3% 4 s0B
Forecast 2024 -29 5.7% 40 7.3% 29 4.1% 69 ’00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Céte d’Ivo- Annualized growth rate
ire’s exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Cote d’lvoire’s trade with them. The maps and product charts are both colored based on
-18% 0% 11% 21% 51% 160%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Netherlands (8.1%)

2. China (6.6%)

3. United States (6.1%)

4. France (5.8%)

5. Switzerland (5.1%)

6.

Mali (4
7.Viet Nam (4.6%)
8. Belgium (4.4%)
9. Germany (3.8%)
10. India (3.8%)

EXPORTS BY PRODUCT, 2017 - 2022

9%)

1. China (16%)

2. Nigeria (13%)

3. France (8.7%)
4.India (5.3%)

5. United States (4.4%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Belgium (3.2%)

7. Germany (2.8%)

8. Netherlands (2.5%)
9. Turkiye (2.4%)

10. Viet Nam (2.3%)

Technically i Vehicles |Etectrical machinery| P|astics
specified natural Petroleum oils, (HS 87) and i'qsllépsment (HS 39)
rubber Gold inf unwrought crude ( )
orms
(H5400122) | forms (HS 270900)
Cocoa beans
(HS 180100)
Rest of Rubber N exi[géfnngfif?lrl‘éts Pha;mzﬁeclgical Artictes of iron or f jron and steel
(HS 40) e Petroleumooils,| @ | (Hs0303) (HS 30) 78 (K5 72)
e refined =
(HS2710) | =
Q
@
Nuts,edi?le;ﬁashew HS ShlpS HS HS F?ﬁ.‘;‘?ff HS HS
Qt‘ifay{:sshg{. 08 All Other (HS 89) 25 94 29 | 17
(HS 080131)
Cocoa paste HS HS e e S
RestioflCocoa Industrial Machiner:
(HS180310)| (4518  |180400 sga Rl 19 EESNEE O3
HS wood | HS All Other Rubber | Cotton | HS HS
Cotton | g |54 21 HS |#|t53) 76 [l o7 |
(HS 52) Plastics | HS 90 HS gg g; l.;:z Tz ?8
. (HS39)| 09 HS 33
Oils petroleum, S Essential oils S TeEEEs HS ['Hs [Hs [ Hs [ Hs
bituminous Petroleum oils, | @ (Hs33) [ HS | HS [HS . N 38 his2a) | HS | 21 | 11 [62 | 96 | 82
. ’ crude b 24 | 84 Rice I Hs oo lhs| w5 [ BS
distillates (Hs270900) | 2| HS 16 TSRS (HS 1006) 5 28 2(5’ gg fel et | 55
(HS 271000) g¢| 15 Ships [qs | a8 |19 g HS HS [ Hs e He [ us
WS89 34 [ & %5 =] 48 [15]02 |2 |ed|%[5 &
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
18 Cocoa (40%) Netherlands 23% -2.9% 27  Mineralfuels, oils and waxes (16%) Nigeria 54% -
27  Mineral fuels, oils and waxes Mali 25% - 84  Industrial machinery (9.7%) China 21% 20.7%
(13%) - 10 Cereals (6.8%) India 26% 16.7%
40 Rubber (9.9%) Malaysia 23%  -0.5% 87  Vehicles (6.5%) China 21%  19.7%
71  Precious metals and stones (9.3%) Switzerland 60% 27.7% 85  Electrical machineryand China 2% 17.6%
08  Fruitsand nuts (9.1%) Viet Nam 44% - equipment ( 6%)

HS codes and corresponding product categories are listed on p. 284.
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CROATIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $60B "
" Imports
Value Rank Value Rank Value Rank $50B
Trade Value 2024 $68.5B 67 $25.1B 72 $43.4B 64 $40B Y i :
Trade Value Change 2019-24 $23.3B 54 $8.0B 60 $15.3B 47 /
Forecast 202429 $2458 60  $99B 60  $147B 56 $308 M
Trade Volume Change 2019 - 24 $11.6B 50 $9.0B 33 $2.5B 78 $208
Forecast 2024-29 $5.4B 95 $4.0B 80 $1.4B 119 $10B 7,4 N\
Trade Volume Growth Rate 2019 - 24 3.5% 58 8.5% 21 1.1% 118 $0B
Forecast 202429 1.4% 160 2.8% 114 0.6% 157 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Croatia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Croatia’s trade with them. The maps and product charts are both colored based on
-31% 0% 6% 10% 16% 40%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Italy (13%)
2.Germany (12%)
3. Slovenia (11%)

4.Bosniaand Herzegovina (9.7%)

5.Hungary (7.1%)

6. Austria (5.7%)
7.Serbia (5.1%)

8. United States (2.7%)
9. France (2.6%)

10. Poland (2%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (14%)
2. Italy (13%)
3.Slovenia (11%)
4. Hungary (7.3%)
5. Austria (6%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Poland (3.8%)

7. Netherlands (3.7%)

8. Bosnia and Herzegovina (3.7%)
9.China (3.5%)

10. Serbia (2.9%)

Oils petroleum, <
bituminous ' (9] :
v Med ts, . a
distillates | "padased” | & (&ngg) \(’Sg'csl%s retoteumeis,| Restof | . G5, | PPoUTICU!| Plastics
HS 3004 ’ HS 8703
d
(HS 271000) § (Hsczr;ogom HS 27 ( ) (HS30) (HS 39)
o
Rty 'ﬁétzo; Articles of ironor | Aluminium | Plastics All Oth
steel er | d steel | Articles of ironor [ A 1, kni
(H573) (HS76) | (HS 39) All Other |"(3895° [ el | "Phisen) ™
Oils petroleum,
bituminous, ! Petroleum gases
Cereal HS Hesroo0) | o
[P :;efos F(ol_?stvzfla)\r ( ) noparetnotio|  Meat | Wood | Footwear
Bl ( ) 25 Amiam| %" | (H5 02) | (HS 44) | (45 64)
HS 76
Electrical hi .
el machinery HS | Fsn | HS [epmes] o —THS S S o
(HS 85) 33 |HS03)] 62 sy L3 | 19 | 04 | 23 |5
Furniture HS | HS | HS [HS | HS IndUStEﬁlsl\gi():hmery Furniture HS HS | HS | HS S
(Hs94) | HS | 12 | 68 | 01 | 86|29 (Hs94) | | 221 08 [ 41| 95
70 HS [ HS | HS | HS | HS
RT3 e 38 |HS| 34 |69|03|15]83
. HS
Ships | HS 19 Mhs HS| ks [ s [ s 90 | HS 21 ';g ;‘f & | 71 | 9
. . 42 34 | 32| 74
Industrial Machinery | (HS 89) | 90 | cocoa | 04 = Electrical machinery 29 HS o (e
(HS18)| HS [Hg] 28 | 08 [ 20 : 74 | HS |HS| 63
and equipment 20 HS [Hs [Hs
HS 71 | 23 [Ths |t [us|us HS 24 B> | o9 |10 |28
Iron and steel HS —— 41 | 55 |95|e5 (HS 85) HS HS 82
(HS72) 21 HS | HS —sThs | 48 40 HS |HS —=—ThsTas| ns
22 93 |17 | 49 | 07 |Hss3 32|07 |01 16 |25]35|52
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (11%) Hungary 30% 59.2% 27  Mineralfuels, oils, waxes (17%) United States 16% 62.3%
85  Electrical machinery and Germany 19% 159% 84  Industrial machinery (9%) Germany 22% 1.0%
equipment (8.7%) 85  Electrical machinery and Germany 13% 10.3%
84  Industrial machinery (8.3%) Germany 15% 3.9% equipment (7.5%)
30 Pharmaceutical products (5.9%)  United States 20% -6.2% 87  Vehicles (7.1%) Germany 30% 4.1%
44  Wood (5.6%) Italy 26% 20.0% 30 Pharmaceutical products (4.7%)  Germany 17% 22.6%

HS codes and corresponding product categories are listed on p. 284.



CUBA

Part Il - Country Trade Profiles 125

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
Trade Value 2024 $9.9B - $2.3B - $7.6B - $10B
e .o+ Imports
Trade Value Change 201924 $-2.4B - $271.1M - $-2.7B - o
Forecast2024-29 $2.8B - $1.2B - $1.6B -
Trade Volume Change 2019 - 24 - - - - - - $58B
Forecast 2024-29 - - - - - -
Trade Volume Growth Rate 2019 -24 - - - - - - s0B
Forecast 202429 - - - - - - 00 05 ’10 ’'15 '20 '25 ‘30
The maps and charts below summarize the geography and product mix of Cuba’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of [ I ] I I
Cuba’s trade with them. The maps and product charts are both colored based on annu-
-61% -18% -9% -4% 0% 12%

alized trade value growth rates, using the color scale to the right.
GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Canada (26%)

2.China (18%)

3.Venezuela (Bolivarian Rep. of) (18%)
4. Spain (7.3%)

5. Belgium (3.8%)

6. Netherlands (3.6%)
7.Singapore (2.6%)

8. Germany (1.8%)

9. Hong Kong SAR (China) (1.6%)
10. Cyprus (1.5%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Venezuela (Bolivarian Rep. of) (23%)

2.Spain (12%)
3.China (11%)

4. Mexico (4.8%)
5.Viet Nam (4.1%)

6. Brazil (4%)

7. Argentina (3.9%)

8. United States (3.8%)
9. Italy (3.4%)

10. Canada (3%)

IMPORTS BY PRODUCT, 2017 - 2022

: e
ZlnC ores Cereals tﬁe :ﬁeociezmé:lfus
(HS 260800) domesticus, cuts and
Nickel oxide sinters (HS 10) e
(HS 750120) Industrial Machinery
q (Hs84) |
est o
Cigars Rest of HS 02
(HS 2402 10) RestofO{ﬁsséIéa)gandash
Plastics |o Aridescifronor
AllOther | (1S zgy [“Heei| &
N —|
N g
Rum 2| Crustaceans £
(HS 220840) :§ (HS 0306) £ Beverages HS HS
% E (HS 22) 15 34
x© Petro o
0900 HS | HS | HS | HS | HS
Pharmzceléioal All Other H S 48 2 8 3 2 1 6 2 9
roauc
Mineral uels, il (s 30) Rubb HS [HS |HS |HS
sz Rest o 5 27 (Hs40)| 76 |70]19]21
Miscetansous HS | HS 22 ;'g
chemical products
Electrical machinery| 31 |69 e The
and equipment HS IgS '(;':,f Hel o9 |25
Wood charcoal HS ) 33 3 HS
(Hs 4402) | Copper [Hs (HS85) | HS = oo |61 &9
(HS74) |76 (rs30) 07 82 11 E
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
24 Tobacco (23%) Cyprus 13% -8.5% 84  Industrial machinery (14%) Spain 23% -9.5%
17  Sugarand candy (18%) China 54% -26.6% 27  Mineral fuels, oils, waxes (11%) Venezuela 67% -
75  Nickel (12%) China 97% 3.7% 85  Electrical machinery and China 38% -26.5%
26 Ores, slagand ash (9.3%) China 96% 1635.6% equipment (8.2%)
0, 0 - 0,
22 Beverages (8.3%) Spain 29% 1.8% 10  Cereals (6.6%) France 24% 1.8%
02 Meat (5.8%) United States 65% 12.3%

HS codes and corresponding product categories are listed on p. 284.
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CYPRUS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank .o+ Imports
Trade Value 2024 $18.2B 111  $4.6B 125 S$13.5B 99 s1s8 S
Trade Value Change 2019-24 $6.2B 93 $1.6B 109 $4.6B 86 RN /
Forecast 2024-29 $3.8B 114 $642.1M 128  $31B 106 S108 \,\/\/\/
Trade Volume Change 2019 -24 $4.8B 71 $1.3B 76 $3.5B 61
$5B —
Forecast 2024-29 $3.8B 108 $189.2M 142 $3.6B 83 /
Trade Volume Growth Rate 2019 - 24 6.5% 20 6.8% 25 6.3% 19 soB
Forecast 2024 -29 3.9% 74 0.8% 161 4.9% 49 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Cyprus’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Cyprus’s trade with them. The maps and product charts are both colored based on
-19% 0% 3% 9% 18% 56%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

6. Israel (5.6%)

7. Netherlands (4.5%)

8. Spain (4.3%)

9. Korea (Republic of) (2.7%)
10. Belgium (2.6%)

1. Libya (9.9%)

2. Greece (8.6%)

3. Lebanon (6.4%)

4. United Kingdom (6.3%)
5. Marshall Islands (5.5%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Liberia (4.8%)

7.Hong Kong SAR (China) (4.8%)
8. Netherlands (3.9%)

9.lsrael (3.7%)

10. United States (2.8%)

1. Greece (23%)

2. Italy (9.7%)

3. United Kingdom (6.9%)
4. Germany (6.2%)

5. China (6%)

IMPORTS BY PRODUCT, 2017 - 2022

Cargo vessels, Cars
not tanker or Medicam:;sts, doses,i HS Chee;forgg;ggzsh or Industrial Machinery Ele;;gc:g‘:?;ﬂgnfry (HS 8703)
refrigerated (HS 300490) 30 (175 @tse10) 0il§ petroleu m, 5 )

(HS 890190) blt‘un.'\mous, Rest of Vehicles
T distillates (Hs 87)
(HS 271000)
Pharmaceutical Plastics |artictesofironor
q duct
Rest of Shlps Electrical machinery HS p([—?S lZ":((:Zl)S All Other (HS39)| w7
(HS 89) and(i'qélépsr;\ent All Other 84
Rest of Mineral fuels, oils HS HS HS HS
ey e ez | 88 | 62 | 61 | 23
Rest of Cargo ships and |
similar vessels Hs | HS | HS | HS [ HS
(HS 8901) | :
| . 33| 19 | 21 | 04 | 38
‘ Cgrgp ships and Beverages HS [ HS [HS [HS [HS
_ similar vessels | #s22 | Yo
organichemicals 76 | 02 |03 |40 (69
: (HS 8901) 29 HS | HS | HS
Oils petroleum, HS |HS| 53 | 5 | iE
N o ) Furniture 24 |95
b|t'umm°us’ Aircraft (HS 94) | Cereals —— HS [HS | HS | HS
distillates (HS 88) (HS10)| HS |HS |16 |91[07]70
(HS 271000) Rest of Ships 44 |08 | Hslus| & | &5
Fruits and nuts (HS 89) wEmda| HS MasTHs v s
(Hs 08) (HS50) 48 HS |HS S
64 | 34|71 09| 55 | %8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
89  Ships (27%) Marshall Islands 13% 3.0% 27 Mineral fuels, oils, waxes (19%) Greece 21% 7.8%
27  Mineralfuels, oils, waxes (15%) Libya 32%  -43.5% 89  Ships (16%) Korea (Republic of) 19% -23.8%
30 Pharmaceutical products (9.9%) Greece 9% -5.4% 84  Industrial machinery ( 6%) Greece 18% 11.3%
04  Diary products (6.7%) United Kingdom 38% 15.6% 85  Electrical machinery and Greece 26% 17.4%
85  Electrical machinery and Greece 33% 19.0% equipment (5.6%)
equipment (5.6%) 87  Vehicles (5.4%) United Kingdom 29% -11.0%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $400B
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $480.2B 30 $2557B 30 $224.4B 30 $3008
Trade Value Change 2019 -24 $103.8B 28 $56.8B 26 $47.0B 28 /--.".
Forecast 2024-29 $2302B 20 $11798 19 $112.4B 22 $2008 v
Trade Volume Change 2019 -24 $31.0B 7 $15.1B ? $15.9B 29 $1008 /M
Forecast2024-29 $129.6B i $58.6B ﬂ $71.0B 18 /
Trade Volume Growth Rate 2019 -24 1.3% 109 1.2% 98 1.4% 109 $0B
Forecast 202429 4.9% 53 4.2% 62 5.6% 43 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Czechia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Czechia’s trade with them. The maps and product charts are both colored based on
-11% 0% 5% 8% 13% 38%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (33%)
2. Slovakia (7.9%)
3. Poland (6.7%)
4. France (4.8%)
5. Austria (4.3%)

6. United Kingdom (4%)
7. Italy (3.9%)

8. Netherlands (3.7%)
9.Hungary (3.3%)

10. Spain (2.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (28%)
2.China (11%)

3. Poland (9.3%)

4. Netherlands (6.1%)
5. Slovakia (5.7%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Italy (4%)

7. Austria (3.8%)

8. France (3%)

9. Hungary (2.8%)
10. Belgium (2.2%)

" . Parts of motor ) Mineral fuels, oils
Cars Rest of Egectrlqal maihlnery S —— Vel Ttees Res((f‘fsvas%lcles and waxes
and equipmen (H5 8517) _ ; (HS 8708) (Hs 27)
(HS 8703) (HS 85) Rest of Electrical machinery
and equipment
(HS 85)
'o?) . . . PlaStiCS Au Other Iron and steel
Parts of motor | v | Al Other IR RIE Y 4 tictes o iran or (HS 39) (Hs 72)
vehicles s (HS39) | w73
(HS8708) | % Telephones
= Iron and steel| Rubber Toys (HS 8517) Furniture | Aluminium | Rubber [ HS
wgises  (HS72) | (HS 40) | (HS 95) Pramggenia (HS94) | (19761 (HS40)| 38
(HS27) (HS 30)
s | HS [ HS [HSTHS Hs | HS [ HS [HS[HS
Rest of Industrial Machinery 30 48 | 83 [96]33 48 33 |74 | 64|29
; HS | HS | HS [HS | HS Rest of Industrial Machinery HS | HS | HS [HS|HS
1599 | yooq |38 6218610464 ';'g HS |02 |28 | 328270
Woo HS | HS | HS | Hs
(HS 44) [ HS | HS | His [ HS | 1S 6l [Hs| |6 | 23 | 19
82 | 49 | 10| 21
71 s hs [ Bs | vs HS L83 [Ths [hs HS|HS HS
Auminium [ HS |34 | 68 28 | 69 62 HS | 22 [88]07]26[42
aratuses HS 76 aratuses HS [HS
Computers wimcten| 79 | 99 [THST S B 458 g 71 [ s [msus] g 1
(HS 8471) e HS [ HS s s [vs |ms| s Computers o) TS | HS 1mrg s [ ms s Hsge
70 | 61 | 23 | 22 |63|56(93 (HS8471) (HS95)1 44 | 57 | 96 |68|18[mes
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (20%) Germany 30% 0.7% 85  Electrical machinery and China 30% 23.5%
84  Industrial machinery (19%) Germany 31% 4.2% equipment (20%)
85 El - - . . 84  Industrial machinery (16%) Germany 30% -2.4%
ectrical machinery and Germany 34% 37%
equipment (17%) 87  Vehicles (9.5%) Germany 33% -1.5%
39  Plastics (3.4%) Germany 30% 4.5% 27  Mineralfuels, oils,waxes (6%) Russian Federation 39% 24.4%
73 Articlesofironorsteel (3.4%) Germany 35% 5.3% 39  Plastics (5%) Germany 36% 2.2%

HS codes and corresponding product categories are listed on p. 284.
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DEMOCRATIC REPUBLIC OF THE CONGO

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $30B
Value Rank Value Rank Value Rank $25B ot
Trade Value 2024 $35.7B 85 $200B 77 $15.8B 94 s208 N Imports
Trade Value Change 2019-24 $9.6B 79 $6.8B 68 $2.8B 105 A '.-'
Forecast 202429 $13.2B 77  $67B 68  $6.4B 82 $158 [V 7
Trade Volume Change 2019 -24 $17.7B ? $9.8B ? $7.98B 43 $10B %;
Forecast 2024-29 $4.6B 102 $41B 78 $510.3M 142 $5B //\L,
Trade Volume Growth Rate 2019 - 24 15.9% 3 12.7% 11 23.5% 1 $0B —
Forecast 202429 2.6% 122 3.5% 91 0.8% 153 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Democratic Republic Annualized growth rate
of the Congo’s exports and imports. The maps size all other countries in proportion to the I I I ‘ I I
value of Democratic Republic of the Congo’s trade with them. The maps and product charts are
-50% -20% 0% 12% 25% 45%

both colored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (43%)
2. South Africa (13%)

3. Tanzania (United Republic of) (9%)

4. Singapore (8.1%)
5. United Arab Emirates (6.8%)

6. Hong Kong SAR (China) (4.2%)

1. China (23%)

7.Zambia (3.7%)
8. Mozambique (3.5%)
9. Switzerland (2.7%)

2. South Africa (12%)
3. United Arab Emirates (7.5%)
4. Zambia (6.2%)

7.Belgium (3.4%)

8. United States (3%)

9. France (2.2%)

10. Viet Nam (1.7%)

EXPORTS BY PRODUCT, 2017 - 2022

5. India (5%)

IMPORTS BY PRODUCT, 2017 - 2022

10. Mozambique (1.6%)

6. Tanzania (United Republic of) (4.2%)

o
N
Medic;\mer&ts, e ArtiClestOflil’Ol'l or | salt, sulphtur, lime,
. R | A | R
Cobalt; mattes and g
other intermediate E
products of Industrial Machinery
cobalt metallur 2] o | _
ht bgl.Yt, Plastics M'“:;zlxlaexl:'s"'ls Ironand steel| A|| Other
unwrougd cobaltt, (HS 39) (55 27) (HS 72)
powaers
HS 810520
Copper cathodes ( )
(HS 740311) HS HS HS HS | HS
28 17 11 19 34
Petroleum oils Electrical machinery F(llj-lrgig)ir)e HS | HS T HS | HS
crude and equipment | 38 | 90 | 21 | 64
(HS 85)
Copper ores | (HS270900) (HS02)| Hs | HS | HS |HS[HS|Hs
(HS 260300) 15 | 48 |31]04]|16
63 HS HS | HS | HS
HS _ HS | 20 [ 67 | 62 | 83
71 AllOther Beverages| Fish 29 s RS [nslaslos
Vehicles | %22 |(Hs03) =12 o1 [70 8| =2 |56
) HS | HS ['Hs [ 1s |Hs
Unreflned COpper restof Restoforess,zlg)gandash HS HS s (HS 87) Cereals Rubber sz 224 | 49 i 36 |42
HS 74 8 HS
(HS 740200) 28 |44 (HS 10) |40V 3 | 45 | 08| 65 [ s [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
74  Copper (50%) China 56% 64.1% 84  Industrial machinery (15%) China 46% 51.0%
81  Other base metals (27%) China 99% 24.9% 85 Elegtricalmachineryand China 58% 43.3%
26  Ores,slagandash (12%) China 58% 36.5% equ!pment (87%) -
27  Mineral fuels, oils and waxes (4.6%) China 46% -5.4% 87 Vehicles (7‘5_4) Ch|.na 8% 44.8%
71  Precious metals and stones (2.4%)  United Arab 50% - 30 Pharmaceutical products (5.3%) India 29% 13.8%
Emirates 73 Articles of iron or steel ( 5%) China 56% 47.9%

HS codes and corresponding product categories are listed on p. 284.
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DENMARK

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $200B
Value Rank Value Rank Value Rank .
ot Imports
Trade Value 2024 $262.5B 36 $136.4B 36 $126.1B 37 $1508
Trade Value Change 2019 -24 $54.6B 36 $26.6B 38 $28.0B 37 .
Forecast 2024-29 $76.1B 38  $36.6B 38 $395B 37 $1008
Trade Volume Change 2019 -24 $46.3B 20 $33.7B 18 $12.6B 33 $508 -
Forecast 2024-29 $36.8B 47  $19.6B 44  $17.2B 50 -
Trade Volume Growth Rate 2019 -24 3.9% 50 5.7% 36 2.2% 95 s0B
Forecast 2024 -29 2.6% 118 2.7% 121 2.6% 120 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Denmark’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Denmark’s trade with them. The maps and product charts are both colored based on 0 0 o 0 o 0
annualized trade value growth rates, using the color scale to the right. -9% 0% 3% 6% 10% 21%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. Germany (15%) 6. United Kingdom (5.5%) 1. Germany (21%) 6. Poland (4.5%)
2.Sweden (10%) 7.China (4.9%) 2.Sweden (12%) 7. United States (3.7%)
3. United States (9.4%) 8. France (3.8%) 3. Netherlands (8.6%) 8. Italy (3.4%)
4. Netherlands (6%) 9. Poland (3.7%) 4. China (7.6%) 9. Belgium (3.2%)
5. Norway (6%) 10. Italy (2.6%) 5. Norway (5.3%) 10. France (3.1%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
. Medi ts,
Rt Ofxig'cgg"e"ts’ Mineral fuels, oils ol pparatuses, packaged :
(?-IS 30904) and waxes All Other [P etc.) ’ Restof Mineral fuels, il O%EEE;U;“Y (HS 3004) Plastics
(HS 27) (HS 90) (Hs 27) (HA375000) (HS 39)
Industrial Machinery Rest of Pharmaceutical
Q (HS 84) RSSSy
Hormones, not (:e Fish Meat Vehicles
contraceptive, doses u— H 7 Articles of iron or |, APparatuses .
(HS 300439) _; (HS 03) (Hs 02) ( S 8 ) All Other “jge%) (optlcael,tg}edlcal, F(l:_:’gl;lir)e
g (HS 90)
OrgarE:: scggr)nicals m/;lg)i;jiemc:r;?;eglhsezs; Appa(rHeSl, gg} knit
Di duct: glues; enzymes .
|ar(\|/_||;rg4)uc * =S | Apparel, knit ShIpS HS HS
PPie | Hsel) | (HS 89)| 23 | 48
HS HS HS HS Electrical machinery
. . and equipment
Industrial Machinery| 61 | 72 | 38 | 01 (H5 85) rommim | HS | HS [HS | HS | HS
(HS 84) w7 29 104 | 649516
(HS 73) HS H S HS HS H S Iro?:gt;%eel
19 23189 (22|44 HS | HS | HS | HS | HS
HS Bﬁ\_‘/gr;g;es 15 08 21 19 32
i HS HS [HS
Plastics : HS > B Wood HS | HS |HS|HS|HS [Hs
(HS39)| 16 48|34 HS 44 33 |63 07|83 20|34
. . HS HS |HS| s | b ( )| Meat HS [Hs| Hs | Hs | Hs
Electrical machinery HS | 33 |06 Cars  iRestof (Hs02) [ g | 70 |35 | 42 |06 | 18
and equipment , 21 |15 s [ns 5|t |t (HS 8703) | Hs 87 . 40 | 1S [hs [us ks [us[as
5] F(ngl‘t?ilie HS 64 | 10 HS 88 | Hs 63 Fish HS HS 68 | 74 |12|31]17]96
Aluminium HS 03 HS Hs S
W] o5 B8 | 5 [ e bad - - T EHE BE
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
30 Pharmaceutical products (15%) United States 34% 16.0% 84  Industrial machinery (12%) Germany 26% 0.5%
84  Industrial machinery (13%) Germany 11% 3.5% 85  Electrical machinery and equipment Sweden 22% 3.0%
85  Electrical machinery and Germany 13% 1.3% (9:9%)
equipment (8.1%) 87  Vehicles (8.5%) Germany 33% 5.7%
27  Mineralfuels, oils and waxes (5.1%) Sweden 30% -3.7% 27  Mineral fuels, oils and waxes (8.1%) Norway 22% 6.4%

90  Apparatuses (3.9%) United States 17% 3.8% 30 Pharmaceutical products (4.8%) Germany 17% 8.8%

HS codes and corresponding product categories are listed on p. 284.
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DJIBOUTI

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $10B
Value Rank Value Rank Value Rank 8B mports
Trade Value 2024 $11.0B E $5.2B £ $5.8B 130 __.~"
Trade Value Change 2019 - 24 $4.4B 109 $1.8B 106 $2.6B 108 $6B
Forecast 2024-29 $5.38 106 $2.3B 103 $3.0B 107 548 B 777/
Trade Volume Change 2019 - 24 $1.1B 107 $489.0M 93 $659.3M 112 /
Forecast2024-29 $2.3B 125 $1.1B 115 $1.2B 125 $2B T
Trade Volume Growth Rate 2019 - 24 2.2% ? 2.1% K 2.3% 92 soB 77——-"/-
Forecast 202429 3.8% 76 4.1% 70 3.6% 85 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Djibouti’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Djibouti’s trade with them. The maps and product charts are both colored based on
-56% -10% 0% 14% 35% 150%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Ethiopia (86%)

2.0man (3.1%)

3. United Arab Emirates (2.9%)
4.China (1.6%)

5. United States (1.5%)

6. France (1.3%)
7.Somalia (0.97%)
8.Yemen (0.7%)

9. Georgia (0.28%)
10. Canada (0.22%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (18%)

2.India (14%)

3. United Arab Emirates (12%)
4. Saudi Arabia (9.3%)

5. Turkiye (7.3%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Japan (5%)
7.Indonesia (4.5%)
8.0man (3.6%)

9. Malaysia (3.1%)
10. Ethiopia (3%)

Bromides of sodium, Iror;;gc;g;eel Ele;rfg(ce‘”gl?i‘:%heigtery Industrial Machinery
H HS 85
(ﬁg?gg;'?l) Qils petroleum,
bituminous,
distillates .
(HS 271000) Plastics Mixed fertilizers % Cereals
Palm oil, simply e (HS 39) (#83109) 12 (HS 10)
refined Legumes, dried
(HS 151190) (HS 0901) [Legumes dred| A\ Other
Rest of HS 27 Sugar and cand Apparel, knit Footwear ceramﬁ%%rgdum
Rest of HS 09 esto SHsizy | (HS61) (HS 64) tee9)
oitseedsand | \/ehjcles rubber | HS [ HS | HS
Live animals | oteaginous fruits _ HS (HS 40)
HS 12, Palm oil, 1\
(HS 01) (HS 87) alm oll. slmply HS All Other 62 48 | 34 | 55
(Hs151190) | 15 HS [HS [HS|HS [HS
Mineral fuels, oils HS 5 60 29 52 19 11
and waxes 84 530610 ¥
Elect&icalnj\achinery . (HS 07) Hs HS HS HS HS
" 5 85) Furniture 83 30 | 76 | 68 | 96
Hs | HS [HS|HS l;g (HS 94) HS | HS | Hs [ Hs
. 93 |48 21 Vehicl HS "As] 21 | a4 | 35 | 42
Palm oil, crude | HS AT E e el 54 | 38 [hs [ms [Hs] &
(HS151110) | 15 |Phermacectical ey ey s [ (HS87)  |aicesofironor e 63 | o5 |24} 32
(HS 30) e (5 7%) HS Pis s [ns |22
23| 72 |39 11 [Hsss 70 Q0 | 82 | 04 | 28 [Hs79
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
15 Animalorvegetable fats, oils Ethiopia 100% - 27  Mineral fuels, oils and waxes (15%) UAE 45% -
or waxes (46%) 15  Animalor vegetable fats, oils or Indonesia 34% 10.9%
28  Inorganic chemicals (16%) China 96% - waxes ( 8%)
09 Coffee, teaand spices (4.6%)  United Kingdom 27% -0.0% 87  Vehicles (7%) China 37% 7.4%
07  Vegetables (4.4%) India 79% 230.4% 72 Ironandsteel (5.8%) China 57% 18.9%
01 Live animals (3.2%) Saudi Arabia 48% - 85  Electrical machinery and China 65% 8.1%

equipment (5.5%)

HS codes and corresponding product categories are listed on p. 284.
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DOMINICA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $500M = Tmports
Value Rank Value Rank Value Rank A
$400M /s
Trade Value 2024 $462.4M 168 $84.7M 163 $377.8M 168
Trade Value Change 2019 - 24 $46.1IM 158  $69.2M 138 $-23.1M 161 $300M
Forecast 2024-29 $186.4M 158 $75.0M 150 $111.4M 163 $200M
Trade Volume Change 2019 -24 $103.3M 131 $6.1M 122 $97.2M 130
Forecast 2024-29 $-46.7M 166 $20.4M 158 $-67.0M 165 $100M
Trade Volume Growth Rate 2019 -24 3.6% 57 1.7% 85 3.9% 61 SOM
Forecast 202429 -1.5% 167 4.8% 53 -2.5% 168 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Dominica’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

Dominica’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-44% -11% 0% 10% 25% 90%

Map Unavailable

{
1. Mauritius (34%) 6.5St. Lucia (4.8%)
2. Antigua and Barbuda (12%) 7. Trinidad and Tobago (4.8%)
3. France (6.2%) 8. St. Kitts and Nevis (3.5%)
4. United States (5.6%) 9. Belarus (3.2%)
5. Barbados (4.9%) 10. Iceland (3.1%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Restof;—";téitossa)md nuts Industrial Machi
Cargo vessels, [T e S00e) " M hssa) | (s ar0s) |
not tanker or g
. . Avocados, Oils petroleum,
I’efl’l gerated pineapples, mangos, ] - .
(HS 890190) [ ey | bituminous,
Rest of HS 90 (HS 30) distillates ) ) PRV SRe:
271000) | secmeciney| S 880" plastics
(HS (HS 85) (HS 39)
Iron and steel | Essential oils Petroleum gases | salt, sulphur, lime,
Restof H 89 s 72) (HS 33) (Hs2711) | cament,cic. Rest of HS 89
Rest of H5 27 Meat Wood HS
S AllOther| (us0z) | Hs 44)| 73
Industrial Machinery Apt)arel, knit | “ceroals, flour. | Footwear
(HS 84) Vegetables Soapsg«i?‘xtss,and HS 61) su[ﬂ'lsolrnglk (HS 64)
(HS 07) (HS33) . . HS | HS |HS [ HS
HS | HS | HS | HS Propane, liquefied | Hs | HS | 45 (52 |53 | 43
5> | 74 |95 76 (HS271112) | 90 | 9% [eTcTrsTrs [
Plastics | Cocoa ["ig7| b2 | H> | HS HS |15[20]69]68|70
Hs | HS | HS | HS
© | (HS 39) (HS 18) 22 (eI e F(umim,)e 22 [Hs a3 | 95 | 63 | 49
HS 94
- E HS | 1L {04 |70| 21 HS (22 e el
5 HS oleum Petroleum oils, |3 19 [HS —
8536 2 TObaCCO Alloth 71 58 Tg HS ?g Restof(iest;;elti) gases crude £ 16 | HS l(’)‘? T? HS gg
¢ | (HS 24) | — 62 (HS 270900) 15| ronanasteel| HS 32 10
(o (HS 87) HS [hs [ Hs | e HS s THs [Rs [ns [Hs
63 |96 |17 30 |21 | 23 |64|91]96|2a
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
89  Ships(13%) Indonesia 95% -100.0% 27  Mineral fuels, oils and waxes (45%) United States 98% 9.0%
84  Industrial machinery (9.7%) Czechia 19% 4.8% 84  Industrial machinery ( 6%) United States 45% 0.4%
85  Electrical machinery and Dominican Republic ~ 45% 17.0% 87  Vehicles (5.7%) Indonesia 26% 152.6%
equipment (8.3%) 85  Electrical machinery and United States 50% 3.8%
90  Apparatuses (7.6%) Saudi Arabia 32% - equipment (5.4%)

08  Fruitsand nuts (6.7%) Israel 34% 135.1% 89  Ships (4%) Italy 73% 52.7%

HS codes and corresponding product categories are listed on p. 284.
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DOMINICAN REPUBLIC

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $40B Note: Data as reported in IMF DOTS. Other
sources do not reporta similar increase in exports o Imports
Value Rank Value Rank Value Rank in 2023 (affecting forecast values 2024 —2029). o
A"
Trade Value 2024 $491B 74 $199B 78  $29.3B 72 $308 N+
Trade Value Change 2019-24 $14.6B 66 $8.6B 57 $6.0B 77
Forecast 202429 $1738 65  $8.6B 62  $88B 72 $208 ¥
Trade Volume Change 2019 -24 $3.7B 79 $957.2M 81 $2.7B 75 108 A
Forecast 2024-29 $10.0B 76 $4.3B 75 $5.8B 66
Trade Volume Growth Rate 2019 - 24 1.6% 99 1.0% 101 2.0% 100 $0B
Forecast 2024 -29 3.8% 77 4.0% 74 3.7% 84 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Dominican Annualized growth rate
Republic’s exports and imports. The maps size all other countries in proportion to the I I I ‘ I I
value of Dominican Republic’s trade with them. The maps and product charts are both
-31% -5% 0% 9% 17% 42%

colored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (55%)
2. Haiti (9.5%)

3. Switzerland (7.6%)
4.India (4.2%)

5. Netherlands (3.2%)

6. Canada (2.5%)
7. China (2.1%)
8. Germany (0.99%)

9. Korea (Republic of) (0.92%)
10. United Kingdom (0.88%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United States (42%)
2.China (16%)

3. Mexico (4.1%)

4., Brazil (3.5%)

5. Spain (3.4%)

6. Colombia (2.3%)

7. 1taly (2.1%)

8. Germany (1.8%)

9. Netherlands (1.6%)
10. Japan (1.6%)

IMPORTS BY PRODUCT, 2017 - 2022

< —
i ) 2 Oils petroleum, :
a & | T-shirts, knit | = b'tuminous Cars HS P astics | d 1
Gold in unwrought S| (HS6109) | © I 20U ’ ron and steel
forms (HS 240210) | & % distillates ~ |MS8703)) 87 | (HS39) | 7
o @
(HS 710812) (HS 271000)
Ferroalloys | Rest of | Fruits and nuts Plastics HS All Other Pha;ngﬁ;ical Cereals
Rest of PresctlgrL]lZSmetals and | (HS7202) | Hs 72 (HS 39) petroleumanses.  HS 71 (Hs30) | (HS 10)
(HS 71) (27 27
Hs | HS | HS |HS|HS | ve
Apparel, not knit HS HS 90 73 22 04 | 94 (HS 02)
Rest of Pharmaceutical (HS62) 17 22
Instruments for HS 9018 p(ﬁggg)s HS HS HS HS HS
dical sci b
(S 901850) cocoa | HS [ HS | HS Industrial Machinery| g |15 | 29 | 19 | 44 | 03
(Hs1g)| 84 |27 | 48 (HS 84) 48 HS | HS [ HS [HS [HS
b HS |HS|HS |HS HS | 69 | 70 | 64 | 20 |32
HS 90
All Other | Cotton 07 |96(25|20 23 [ Hs | HS [HS|HS [Hs|Hs
ther | (Hs s2) Cotton 63 | 61|55 28|83
HS | HS | HS [ HS 21
33 [ 11| 26|31 _ ) (HS52) | HS HS [HS | Hs [Hs [Hs
Automatic circuit! Rest of HS Electrical machinery 38 HS | 62 | 95| 16 (07 |08
b(r:gkggsggzl(l)()v HS 85 63 HS ;1?? 'i'é ';2 ';i and equipment 76 | HS [ HS [ns] 55 T us
Footwear —- = 19 (HS 85) Tobacco | HS [Tg 131 | 6054 ==
(HS 64) HS |HS | Hs [H538 s (HS 24) HS | HS [Rs =1~
21 | 76 |34|83 [ 33|40 | 96 |3a|a1] = | =
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metalsand stones (16%) Switzerland 35% 46.1% 27  Mineral fuels, oils and waxes (16%) United States 71% 21.8%
90  Apparatuses (13%) United States 67% 7.8% 84  Industrial machinery (8.3%) United States 33% 6.3%
85  Electrical machinery and United States 81% 9.3% 85  Electrical machinery and United States 40% 2.5%
equipment (9.8%) equipment (8.2%)
24  Tobacco (8.7%) United States 83% 6.9% 87  Vehicles (7.3%) United States 42% 15.1%
61  Apparel, knit (5.4%) United States 74% 0.8% 39  Plastics (5.7%) United States 43% 8.4%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $40B
Imports
Value Rank Value Rank Value Rank N oo°
Trade Value 2024 $62.7B 69  $32.6B 64  $301B 71 $308 e
Trade Value Change 2019 -24 $17.9B 61 $10.3B 54 $7.6B 68 /v-\
Forecast 2024-29 $10.6B 81 $40B 85  $6.6B 79 $20B \/ VAR
Trade Volume Change 2019 -24 $12.1B 48 $7.6B 39 $4.6B 56 s108 /
Forecast 2024-29 $6.8B 88 $3.7B 85 $3.2B 87 ,/
Trade Volume Growth Rate 2019 -24 4.4% 43 5.4% 39 3.4% 70 s0B -
Forecast 2024 -29 2.1% 143 2.1% 136 2.0% 139 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Ecuador’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Ecuador’s trade with them. The maps and product charts are both colored based on
-29% 0% 5% 10% 20% 53%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (26%)
2.China (15%)
3.Panama (12%)
4.Chile (4.6%)

5. Peru (3.6%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Russian Federation (3.6%)
7. Colombia (3.3%)

8. Spain (2.8%)

9. Netherlands (2.5%)
10. Italy (2.2%)

§

ECUADOR 1
<

1. United States (24%)
2. China (21%)

3. Colombia (7.4%)

4. Brazil (4%)

5. Peru (3.4%)

6. Korea (Republic of) (3.1%)
7. Mexico (2.9%)

8. Spain (2.4%)

9. Japan (2.4%)

10. Germany (2.3%)

IMPORTS BY PRODUCT, 2017 - 2022

Fruit, edible; 2 Oils petroleum, Ele;r:rd'ceald?arﬂyﬂfry Plastics
bananas, other than | & bituminous, (Hqs 8p5) (HS 39)
plantains, freshor |35 distillates
el i dried g (HS 271000)
R (HS 080390)
Pharmaceutical
Iron and steel
(HS 270900) AllOther | products | ™57
Prepared or Ao e nea Rest of
preserved fISh All Other (HS 270750) Miscellaneous | Articles of iron or HS
(Hs 1604) Food residues and chem(iaasl grso)ducts (HS73) 29
animal feed
(HS 23)
ils petroleum, E il H HS
oégggi}g;l’;;r Cut flowers | cocoa beans I X 5 F?.S‘g‘?f)'s (R,.fsb 2%; 1? 33
(s 77000 (HS 0603) |(Hs180100) |2 Industrial Machinery HS
Crustaceans; frozen, 2 H 4
shrimps and prawns, ( S8 ) 20 HS ';2 ';g ';2 gi
excluding cold-water o HS HS 21
varieties, in shell o 71 20 HS [HS|HS|HS|HS
or not, smoked, QD |Ores iRyt HS HS | 34 (8283|1961
cooked or not before e HS | HS |HS | HS 48 28 [ Hs [Hs [Hs[Hs [Hs
or during smoking; — 15 39(23(73 62 |69 |55(96 |54
in shell, cooked é TR Rest of Vehicles Cars (HFSng:’;) = TEEE
b\b/ stleaming or by Wood [Hs| 24 | &4 |76 (HS87) | (HS 8703) | Cereals 08 |52 |74[17]¢8
oiling in water HS HS Hs [ Hs | Hs
(HS 030617) (HS44) | 07| & | 5 |4 (HS10)| 35 [ o {55 [ s |ss]es e
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (35%) United States 40% 7.9% 27  Mineralfuels, oils and waxes (21%) United States 59% 19.5%
03  Fish (20%) China 38% 105.8% 84  Industrial machinery (11%) China 31% 13.6%
08  Fruitsand nuts (15%) Russian Federation 18% 3.7% 87  Vehicles (8.8%) China 29% 23.0%
16 Preparations of meat or fish Spain 21% 5.7% 85  Electrical machinery and China 45% 6.9%
(5.3%) equipment (7.7%)
06  Plants (3.6%) United States 42% 3.8% 39  Plastics (4.9%) United States 24% 8.3%

HS codes and corresponding product categories are listed on p. 284.



134 Partll—Country Trade Profiles

EGYPT

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank
Trade Value 2024 $117.3B i $36.4B ﬂ $80.9B 45 $100B e Imports
Trade Value Change 2019-24 $8.1B 86 $5.8B 73 $2.3B 113 _,_.-*"
Forecast 2024-29 $341B 49 S114B 56  $22.8B 43 /V\/\/\
Trade Volume Change 2019 -24 $3.6B K $1.4B ? $2.2B 80 $50B NV
Forecast 2024-29 $41.98B 43 $9.6B 61 $32.3B 36 \-/_/
Trade Volume Growth Rate 2019 -24 0.7% E 0.9% E 0.6% 127 soB
Forecast 2024 -29 6.7% 24 5.2% 50 7.3% 13 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Egypt’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Egypt’s trade with them. The maps and product charts are both colored based on annu-
-17% 0% 4% 11% 21% 36%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Turkiye (7.4%)

2. Italy (6.7%)

3. United Arab Emirates (5.8%)
4. Saudi Arabia (5.6%)

5. United States (5.6%)

6. Spain (4.7%)

7. India (4.3%)

8. United Kingdom (3.6%)
9. Greece (3.1%)

10. China (2.9%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (15%)

2.Saudi Arabia (7.5%)

3. United States (7%)

4. Germany (5%)

5. Russian Federation (4.8%)

7. 1taly (4.1%)
8. India (3.8%)
9. Brazil (3.4%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Turkiye (4.3%)

10. Kuwait (3.1%)

. Electrical machinery | Gold i ht i ot vetides ndmeslin Plastics
Petroleum oils, |~ andequipment * O(H;nféj{rcr)‘:\g::? Fl-llassgg? (H o) | iFkigiee [ WMeatanggstn Rest of (HS 39)
crude Industrial Machinery
(HS 270900) (HS 84)
B N Pharmaceutical
P e) | All Other |Aoparet ron and steel | i | Al Other [t
Oils petroleum,
bituminous,
Qe Rest of Electrical machinery
distillates HS |awminium| HS | HS and(e}:_lqsuépg?ent e Wood HS Meat | HS
(HS 271000) V(-Eg(;tggl)es 25 (HS 76) 28 70 (OPtI:Eétgg):;ilcal, (HS 44) 48 (HS 02) 26
HS | HS | HS | HS
N corton (IS 1> (NESREE Telephones ?g 52 | 76 | 94 | 04
Natu ral gaS; @ 29 12 2 1 48 Oil seeds and
! ) & (HS 52) (HS 8517) fnous fruits HS | HS | HS | HS | HS
liquefied b5 (HS 12)
5 _ HS |HS [HS | HS [HS HS 28 | 71 | 07 | 17
HS 2711 1 1 + | Apparel, not knit 55
g| e | HS | 96 134|69|63|74 54 HS | HS [HS [Hs [Hs
& 20 HS HS [ HS | HS | HS Articles of iron or gg 09 | 951082324
15| 23| 54 oil leum, steel S | HS | HS
carpers |-o2 | 68 125 123 1 54 lePEUCU™ | pestof | 4579 | Copper GEE
(Hs57)| HS RS | %5 | 62 | 49 distillates | HS27 (Hs74)| HS
Urea, > 10K ipest of (HS 271000) 0 | Hs [Hs|[Hs|Hs|Hs]us
Iron and steel 30 | 17 [ s [Hs [nsao 6 82|70 ]47]69
(H5310210) . - HS HS | HS > (52 i HS HS 33 {02 Hs 25 [ Hs 96
HS|HS HS [ HS [HS
33 | 73 | 38| 1§ |62 |+t[ul 15 40 | 32 | o3 |86 |61 [mser[mest
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (28%) India 14% 10.7% 84  Industrial machinery (11%) China 21% 9.3%
31  Fertilisers (6.8%) Turkiye 12% -5.6% 85 Eleqtrical machinery and China 33% 13.4%
85  Electrical machinery and United Kingdom 15% 14.7% equipment (10%)
equipment (5.8%) 27  Mineralfuels, oils, waxes (9%) Saudi Arabia 24% -
71  Precious metals, stones (5.8%) United Arab Emirates 52% - 87  Vehicles (6.3%) China 19% 17.7%
39  Plastics (5.4%) Turkiye 24% 0.8% 10 Cereals (6.1%) Russian Federation 36% 3.7%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank $208
Trade Value 2024 $23.0B 100  $6.7B 111  $16.3B 89 et Imports
$15B JASS
Trade Value Change 2019 -24 $5.5B 101 $763.0M 119 $4.7B 83
Forecast2024-29 $6.9B 99 $2.1B 106 $4.8B 92 108 e
Trade Volume Change 2019 -24 $1.5B 103 $106.4M 111 $1.4B 97 i \:
Forecast 2024-29 $3.0B 116 $741.8M 123 $2.2B 104 $5B
Trade Volume Growth Rate 2019 -24 1.4% 103 0.3% 116 1.9% 101 $0B
Forecast 202429 2.6% 123 2.2% 133 2.7% 117 ’00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of El Salvador’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of EL I | ‘ ‘ I I
Salvador’s trade with them. The maps and product charts are both colored based on
-33% 0% 5% 10% 20% 79%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (41%)
2. Guatemala (17%)

3.Honduras (16%)
4. Nicaragua (7.1%)

5. Costa Rica (4.4%)
EXPORTS BY PRODUCT, 2017 -2022

6. Mexico (2.6%)
7.Panama (2%)

8. Dominican Republic (1.7%)
9. Canada (0.85%)
10. China (0.84%)

1. United States (29%)
2.China (16%)

3. Guatemala (10%)

4. Mexico (8.3%)

5. Honduras (6%)

6. Nicaragua (2.9%)

7. CostaRica (2.4%)

8. Korea (Republic of) (2%)
9. Japan (1.9%)
10. Brazil (1.6%)

IMPORTS BY PRODUCT, 2017 - 2022

Electrical
capacitors - Plastics Vehicles | Y-
. aperand paperboard| S 1701 Oils petroleum, IEIAEe
Rest of Apparel, knit | (HS 8532) |pererapdpapervoars bitﬁminous (HS 39) (Hs 87) (Hs72)
(Hs 6 1 ) Rest ofaﬁldegtc:'lij.}sﬁnrr;ihinerv distillates
(HS 85) Resme(:gsa;;?dcandv (HS 27 1000)
Apparel, knit Pharmaceutical HS
: : products [ All Other
Apparel, not knit | Mineral fuels, oils | pharmaceuticat (HS 61) (HS 30) 48
(Hsez) | cndvmes | peduc
T'Shirts, of COtton, Rest of Mineral fuels, oils
knit a?ﬂgvg‘;,es Coreal Cotton | HS HS HS
(HS610910) |\ oo | BoVerages |resizama) HS Coreale|(S52)| 04 | 33 | 15
er HS 22
(H522) | =00 | 16 .| Hs | Hs[Hs[HS
eal
cotton| HS | HS [ HS Electrical machinery (soz)| 5S4 | 90 | 55 | 34
HS |(Hs52)[ 63 | 21 | 73 and(iqsu%psr?ent HS HS | HS [ HS | HS | HS
, pull ,
evestshinsere, | HS | 60 o THS T Hs T 21 | 4o | 22 |62 |07 | 4076
msero | 6115 HS sa | 68 23 HS | Hs | HS | HS
76 94 6 55 HS 08 [ 20 | 31 | 81
HS HS |HS|HS[HS|us HS 32 TRs |HS | HS [HS [HS
19 |Hs| 11 |04]064]|23]% 60 | HS o | 64 |88[2895]47
_— 32| HS [HS| 8|5 |8 |ndustEi|_a|1lsl\gi<):hinerv 38 29 | HS [HS| % [ %5 | %
Packing lids | rest of Plastics 54 |38 HS | HS 63
(H53923) |t | HS TS e B il HS | HS [hg etrod & [5B]e”
s |HS|HS|Hs
20 | 34 |58 he [s1]72|87 73 19 94 | 96 |69 | 5 L
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (31%) United States 83% -1.1% 27  Mineral fuels, oils and waxes (14%) United States 77% 15.7%
39  Plastics (7.1%) Guatemala 29% 7.1% 85 Elegtricalmachineryand China 34% 10.4%
85  Electrical machinery and United States 31% 5.2% equipment (7.9%)
equipment (5.9%) 84  Industrial machinery (7.4%) China 32% 24.9%
48  Paperand paperboard (5.4%) Guatemala 26% 5.4% 39  Plastics (6.1%) United States 25% 4.7%
17  Sugarand candy (4.5%) United States 26% 20.2% 87  Vehicles (4.9%) United States 21% 11.8%

HS codes and corresponding product categories are listed on p. 284.
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EQUATORIAL GUINEA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
Trade Value 2024 $6.38 138  $50B 122  $1.3B 159 s1s8
Trade Value Change 2019-24 $436.9M m $194.8M H $242.2M 151
Forecast 2024-29 $2.58 170 $-2.3B 170 $-1719M 169 S108 U
Trade Volume Change 2019 - 24 $-8911M 149 $711.4M 148 $-1797M 144 ssoe— A N A\,
Forecast 2024-29 $-1.5B 167 $-1.5B 166 $-50.1M 164
Trade Volume Growth Rate 2019 - 24 27% 160  -2.6% 152  29% 16l s0B __/V-/—/\\——"— Imports
Forecast 2024 -29 -5.5% 168 -6.6% 168 -0.9% 165 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Equatorial Annualized growth rate
Guinea’s exports and imports. The maps size all other countries in proportion to the val- I I I ‘ I I
ue of Equatorial Guinea’s trade with them. The maps and product charts are both col-
ored based on annualized trade value growth rates, using the color scale to the right. -40%  -9% 0% 12% 25% 67%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

103 EQUATORIAL Riceans
2 GUINEA ! EQUATORIAL *
) ! GUINEA
1. China (27%) 6. Portugal (5.1%) 1. Spain (17%) 6. United Kingdom (4.2%)
2.Spain (13%) 7. Korea (Republic of) (5%) 2.China (15%) 7. Netherlands (3.9%)
3.India (12%) 8. Italy (4.4%) 3. United States (10%) 8. Turkiye (3.5%)
4. Netherlands (6.1%) 9.Singapore (3.4%) 4. Nigeria (9%) 9. ltaly (3.1%)
5. United States (5.6%) 10. Chile (3.3%) 5. Gabon (4.4%) 10. France (2.9%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Electrical machi Poultry
ectrical machinery | Articles of i
and equipment e e:tgellmn o (HS 0207)
HS (HS 85) (HS 73)
2905 Rest of Meat
Industrial Machinery (HS 02)
(HS 84)
Petroleum oils, Vehicles | COPPEr fironandsteel| x| other
crude (HS87) | (HS74) | "s72
(HS 270900) HS
4403
_— HS | HS | HS | HS
urniture
Rest of HS 44 8 (HS 94) 15 90 69 25
Special function 2 HS HS HS HS HS
All Other vessels, nec. | & 04 | 20 | 30 | 27 | 03
(HS 8905) £ | plasti
@ astics HS HS HS HS
@ [(HS39)| Hs | 48 | 96 | 21 | 83
HS |Hs 38 [Hs |HS[HS[HS[HS
Natural gas, ) 87|84 Cereals HS 76 |24 |40 (32|68
P i Rest o HS 10 HS | HS |HS
liquefied Hs 2711 |HS |HS Restof | s |l )| 32 | HS ;IS "> |88 64 |82
(HS271111) 30|31 HS 22 |220300 63 |23 )17 et
= HS 1 HS [THS | HS sl f62 el
03 |38|39 19 16 | 11 [33 |70 % |5 |5%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oilsand waxes China 27% 2.4% 84  Industrial machinery (14%) United States 34% -17.0%
(86%) 89  Ships (8%) Gabon 32% -
29  Organic chemicals (4.6%) United States 37% -22.9% N
- . . 22 Beverages (7.1%) Spain 57% 2.4%
44 Wood (3.5%) China 95% _12.8% 85  Electrical machinery and China 30% -4.9%
87  Vehicles (1%) Zambia 97% - equipment (6.8%)

84  Industrial machinery (0.96%) Zambia 89% - 73 Articlesofironorsteel (5.1%) United States 30% -32.9%

HS codes and corresponding product categories are listed on p. 284.
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ERITREA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000-2023
Total Trade Exports Imports $1400M
Value Rank Value Rank Value Rank $1200M
Trade Value 2023 $962.2M - $475.4M - $4869M - $1000M
Trade Value Change 2018-23 $148.9M - $10.8M - $138.1M - $800M B
Forecast 202328 - - - - - - $600M | |
Trade Volume Change 2018-23 $133.9M - $109.1M - $24.8M - $400M ;‘)%&,,#
Forecast 2023-28 - - - - - - —_ Imports
- - $200M
Trade Volume Growth Rate 2018-23 3.0% - 5.4% - 1.1% - SOM =
Forecast2023-28 - - - - - - 00 05 ’10 ’'15 20 25 ’30
The maps and charts below summarize the geography and product mix of Eritrea’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

Eritrea’s trade with them. The maps and product charts are both colored based on annu-
alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-40%  -4% 0% 7% 20% 51%

1. China (80%) 6. Japan (0.47%) 1. China (26%) 6. United States (4.9%)
2. Korea (Republic of) (13%) 7. Malaysia (0.44%) 2.Saudi Arabia (9.9%) 7. South Africa (3.7%)
3.Myanmar (2.2%) 8. Croatia (0.24%) 3. United Arab Emirates (9%) 8. Russian Federation (3.1%)
4. Mauritius (1.1%) 9. ltaly (0.23%) 4. Turkiye (8.2%) 9.Japan (2.7%)
5. Philippines (0.52%) 10. Netherlands (0.22%) 5. Italy (6.9%) 10. Ukraine (2.2%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Vehicles New %33%1;% tires Articles ofliron or
steel
(HS 87) (HS73)
Rest of HS 40
Zinc ores Industrial Machinery
(HS 84) Flours, starches and Plastics | Furniture
(HS 260800) @iy |AlLOther) 11520 | (Hs 94)
Gold in unwrought
forms . '
(HS 710812) I e LT SN
(HS1701) (HS 27) (HS 15) (HS 90)
HS Vegetabl ertilisers
Electrical machinery HS 69 Pso7) | s
and eqmpment Food preparations 28
(HS 85) (v52106) HS | HS [ HS [ HS
| f 29
Copper ores (Ships | 72 = 2
& HS | HS | HS
(HS 260300) 2 HS | 52 |22 |82 |71
Grain Sorghum | peq o | Pharmaceutical 48 [hs EERINES
(HS 1007) o TR HS e 36 Ef 83 | 76
HS HS|HS
Allother| 15 [ 45 38 |62 | % [mEEES
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (67%) China 77% 21.7% 84  Industrial machinery (20%) China 25% 30.1%
71 Precious metals, stones (31%) United ArabEmirates  100% - 85  Electrical machinery and China 38% 7.2%
62 Apparel, not knit (0.6%) Italy 61%  14.3% equipment (7.3%)
0 H 0, —_
10 Cereals (0.47%) Madagascar 100% ~ 10 Cereals (6.4%) United States 62%
H o, i 0, 0,
30 Pharmaceutical products Sudan 89% -100.0% 87 Vehicles (6.1%) China 4% 20.7%

(0.15%) 40  Rubber (4.6%) China 65% 32.0%

HS codes and corresponding product categories are listed on p. 284.
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ESTONIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $30B  imports
Value Rank Value Rank Value Rank $25B A\ :
Trade Value 2024 $41.1B 82 $18.8B 80  $22.3B 80 $208 A
Trade Value Change 2019-24 $7.2B 89 $2.9B 91 $4.3B 87
Forecast 202429 $134B 76  $57B 77  $7.7B 77 $158
Trade Volume Change 2019 -24 $1.1B 109 $-335.0M 142 $1.4B 96 $10B —
Forecast 2024-29 $10.3B 75  $5.0B 73  $5.4B 69 $5B 7/
Trade Volume Growth Rate 2019 - 24 0.5% 128 -0.4% 130 1.3% 114 $0B
Forecast 2024 -29 4.6% 62 4.8% 55 4.3% 66 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Estonia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Estonia’s trade with them. The maps and product charts are both colored based on
-17% 0% 5% 9% 19% 70%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. Finland (16%)

2. Latvia (11%)
3.Sweden (10%)

4. United States (6.5%)
5. Lithuania (6.3%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Germany (6.3%)

7. Russian Federation (4.7%)
8. Netherlands (4.2%)

9. Norway (3.5%)

10. Denmark (3.3%)

1. Finland (14%)
2.Germany (10%)
3. Latvia (9.6%)

4. Lithuania (9.5%)
5.Sweden (7.8%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Russian Federation (7.3%)
7. Poland (6.6%)

8.China (4.5%)

9. Netherlands (4.5%)

10. Italy (2.6%)

Oils petroleum,
) . : bituminous,
Rest of Electrical machinery IndUStEﬁlsl\gi‘):hmerV Flﬂglgj{e distillates Industrial Machinery| Wood | Plastics
and equipment
iy ( ) (HS 271000) (HS 84) (HS 44) | (HS 39)
Rest of Mineral fuels, oils
ar(1d Waxt)as
HS Cars est of Vehicles (oA'?Eaal,rarﬂi?igal, HS 27 Iron and steel Pharmaceutical | Fertilisers
851762 (HS 8703) RS s All Other pt(:;céo) (HS 72) All Other p('l'_?gg‘g)s (HS 31)
Oils petroleum,
bituminous, HS | HS |cereals| HS HS HS | HS | HS | HS | HS
distillates wmgms] 15 | 04 |(BHS10)| 33 | feeorgsenarseeny s | D2 | 28 | 22 | 48 | 08 | 62
(HS271000) | Restof | (e, (HS 85) 8517
HS 27 HS | HS | HS | HS | HS HS | HS [ HS |HS |HS|HS
Oils etc. from high 71 18 | 22 | 30 | 47 76 |1 40|71 103|89|32
temperature coal tar HS
(HS 2707) HS | HS |HS [HS | HS HS [HS as [Hs [as
. rsh | 62 |28 18914095 90 HS 33 |64 ) 198304
Plastics | (Hs03) HS | HS | HS 38 H
(HS 39) ;'f 'i'g 29 | 16 | 33 o ';g HS 5'3? 72 [07 | %
ertilisers HS | Hs HS 95 HS | Hs
WOOd F(H5131l Hs HS| 81 21 g? 22 Cars Rest(g'fsvae;;cles (HS 18) 61 HS HS 2; ;{2 81 | 69
(HS44) | af 70 (8o et | (HS8703) 02 | 6 [ s | 18
“Hs72 | HS [THs [Hs 49 56|74 Furniture [ HS HS 16 | 09 [Ty ws
HS | HS [ Hs [Hs (HS 94) 15 HS Mo s TS
48 | 38 | 76| 83 | 34 |12 | 8¢ 21 [ 70| 82 |93 [ 52 | 5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85 Elegtrical machinery and United States 22% 22.4% 27  Mineralfuels, oils, waxes (13%) Russian Federation 42% 3.5%
equipment (16%) 85  Electrical machinery and China 20% 4.7%
27  Mineralfuels, oils, waxes (11%) Latvia 19% 45.3% equipment (12%)
44 Wood (10%) Sweden 14% 10.9% 87 Vehicles (10%) Sweden 20% 9.1%
84  Industrial machinery (8.9%) Russian Federation 19% -5.6% 84  Industrial machinery (9.5%) Germany 17% 4.7%
94 Furniture (6.5%) Finland 20% -0.9% 44  Wood (4%) Latvia 27% 7.9%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $4B
Value Rank Value Rank Value Rank
Trade Value 2024 $4.5B & $2.3B E $2.3B 151 $3B A T
Trade Value Change 2019 - 24 $6509M 140 $249.4M 132 $401.5M 145 —_" Imports
Forecast 202429 $11B 141 $577.6M 130 $5507M 147 528 < J NV
Trade Volume Change 2019 -24 $879.1M F $542.8M ? $336.4M 121 s1B A"/ .~
Forecast 2024-29 $1.2B 141 $581.1M 130 $664.1M 136
Trade Volume Growth Rate 2019 -24 4.3% ? 5.5% ? 3.3% 72 s0B
Forecast 202429 4.9% 51 4.6% 59 5.3% 45 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Eswatini’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T ] ‘ I T
Eswatini’s trade with them. The maps and product charts are both colored based on
-69% -21% -4% 0% 12% 46%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

6. Zimbabwe (1.7%)
7.Uganda (1.4%)

8. United Kingdom (1.3%)
9. Botswana (1.3%)

10. United States (1.2%)

1. South Africa (67%)

2.Kenya (5.5%)

3. Nigeria (4.2%)

4. Mozambique (3.7%)

5. Tanzania (United Republic of) (1.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. South Africa (73%)
2. China (7.8%)
3.India (2.9%)

4. Mozambique (1.7%)
5. United States (1.5%)

6.Ireland (1%)

7. United Arab Emirates (0.96%)
8. Japan (0.93%)

9. Taiwan (China) (0.87%)

10. Germany (0.75%)

IMPORTS BY PRODUCT, 2017 - 2022

Chemical products, _ Bectncal machinery| Plastics | Cereals | HS
mixtures and Oils petroleum, | " (Hses) (HS39) | (HS10) | 71
preparations; n.e.c. [Apparel, notknit bituminous,
heading 3824 (HS 62) distillates
Mixed odors, food & (HE582459) (RS P00 loie] Cott At of
drink ESS(eHnstl:,f;lé;)lls (HOS 502) All Other |c(§§g§;on or
(HS 330210)
Restofs 38 E =
1 o~
HS f R . El(ectrical ener)gy 2 HS HS HS HS HS HS
| Restof | A1l Other HS 271600 s
4407 | e | 30 | 25 | 90| 72|38 |94
E HS | Wood HS | HS | HS
- ‘ oa |HS44| 34 | 61 | 21
ugars; cane sugar, B
e ;?,:2.‘;.1?.2."“ Apparel, knit Ba/gr;g;.-s HS | HS Industrial Machinery ?ﬁé@%ﬁs rubber | HS | HS [ HS | HS
Subheading Note 2 (Hs 61) (HS 84) HS 40
s e 20 |29 e ™| 64 | 15 | 96 | 55
t containi HS 31
added flavouring or HS [HS[HS[HS HS [HS|HS|HS|HS[HS
colouring matter HS 09 28102176
(HS 170113) Rest of Industrial Machinery 3 o 60 08 2 1 62 1 7
Sugars; cane sugar, HS 17 (HS 84) 29 HS HS | HS | HS | HS
o ehi HS [Hs|HS|HSHS : 19 | HS |HS| 60 |16 |83 |13
as specified in 85 399019 VehICleS 20 HS HS
Subhigdlr;‘g Note 2 23 H S 87 HS 54 HS HS 74 82
tots chapter Lt T Hs ( ) HS [Hs Ths 28 enlers
e (Hs'37) g 48 | 23 Hs | HS
co(Hs 17%114) 63 |96 49 HS 48 07 32| 08 | 69 |Hs24[Hse8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
33 Essential oils (29%) South Africa 58% -2.6% 27  Mineralfuels, oils and waxes (14%) South Africa 74% 9.5%
17  Sugarand candy (20%) South Africa 68% 1.3% 84  Industrial machinery (6.7%) South Africa 72% 2.3%
38  Miscellaneous chemical South Africa 58% 1.5% 87  Vehicles (5.9%) South Africa 81% 0.6%
products (11%) 85 El " N "
ectrical machinery and South Africa 75% 2.0%
62 Apparel, not knit ( 7%) South Africa 98% 2.8% equipment (4.8%)
44  Wood (5.5%) South Africa 93% 6.5% 39  Plastics (4.1%) South Africa 92% 4.9%

HS codes and corresponding product categories are listed on p. 284.
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ETHIOPIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
. Imports
Value Rank Value Rank Value Rank 3
$20B K
Trade Value 2024 $20.3B 104 $3.0B 136 $17.3B 86 oo’
136 o158 N\
Trade Value Change 2019-24 $2.1B 124  $298.6M 130 $1.8B 116 v
Forecast 2024-29 $7.0B 98 $845.1M 122 $6.1B 86 108
Trade Volume Change 2019 -24 $1.7B 98 $332.6M 99 $1.4B 98 /\/
Forecast 2024~ 29 $6.6B 90 $1.0B 118 $5.5B 67 $5B /
Trade Volume Growth Rate 2019 - 24 1.8% 92 2.6% 74 1.7% 106 $0B
Forecast 202429 5.9% 39 6.6% 38 5.8% 35 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Ethiopia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Ethiopia’s trade with them. The maps and product charts are both colored based on
-53% -15% 0% 8% 22% 61%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (10%)
2.Somalia (8.9%)

3. Saudi Arabia (8.1%)

4. Netherlands (6.7%)

5. United Arab Emirates (6.3%)

6. Germany (6.3%)

7. China (4.4%)
8.Japan (3.9%)
9.lsrael (3.9%)

10. Djibouti (3.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (29%)
2.India (11%)

3. United States (7%)
4. Kuwait (6.1%)

5. Turkiye (4.6%)

6. United Arab Emirates (3.3%)
7. Saudi Arabia (3.3%)

8. Japan (3%)
9. Morocco (2.7%)
10. Malaysia (2.4%)

IMPORTS BY PRODUCT, 2017 - 2022

. Other aircraft and | \yheat and meslin
Sesamum seeds \(/f'rs"csl‘;;; T (HS 1001)
(HS 1 20740) Gold in unwrought Rest of Industréai)Machinery
forms
(HS710812) RestofHs88 | RestofHs10
Coffee, not roasted [Restof Oil seeds and 0 . Plastics
HS 090111 oleaginous fruits backaged  (Restoff Iron and steel
( ) (Hs 12) S Gas turbines (Hs3004) | HS30| (HS72) (HS 39)
3 (HS 8411)
Cut flowers | [Apparel, knit
o ? Articles of iron or ; HS
HS 0603 8 HS 61 . o steel Apparel, not knit
( ) § ( ) Oils petroleum, S Fa:gl?fi’s (HS 73) (HS 62) 90
BIRUTITOUS, HS | HS [ HS [ HS
distillates & HS 9
Rest of H5 09 Gas turbines All Other Meat (HS 27 1000) g 48 4 (76 |17
(HS 8411) (HS 02) 38 [ Hs [HS[HS[HS[HS
All Other 19 6129|7121
Mhsoron) [ g | HS O HS cureer | 07| o |Lda ] 5 | 55
S 41 85 | 64 Electrical machinery (HS 40) 63 N T sl
Aosarel not kit HS | 5 |55 and equipment | ';(5) HS | 83 | 70|69 |52
pparel, not knr nimal [oneos
Rest of Vegetables (Hs 62) Aircraft 01 % ;'§|;'3 (HS 85) e R | HS hs fi‘sl 5 5% ;‘i|'§,‘§
(=5 (HS 88) E‘; '2? HS 08 54 33 | 32 | % 23 HS 82
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
09 Coffee, teaand spices (30%)  United States 15% 6.4% 84  Industrial machinery (16%) China 30% -6.2%
07  Vegetables (13%) Somalia 42% - 27  Mineral fuels, oils and waxes (9.4%) Kuwait 50% -
12  Oilseedsand oleaginous China 34% -20.9% 85  Electrical machinery and China 55% 3.1%
fruits (13%) equipment (8.2%)
71  Precious metals, stones (10%) United Arab Emirates 74% - 87  Vehicles (6.1%) China 22% 0.6%
06  Plants (6.8%) Netherlands 64% 0.2% 88  Aircraft (5.6%) France 74% -23.0%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $4B
Value Rank Value Rank Value Rank
B A _ Imports
Trade Value 2023 $4.2B - $1.1B - $3.1B - 3
Trade Value Change 2018-23 $428.6M - $58.9M - $369.7M - A
$2B
Forecast 2024-29 - - - - - - V v
Trade Volume Change 2019 -24 - - - - - - s1B . -
Forecast 2024-29 - - - - - - —
Trade Volume Growth Rate 2019 -24 - - - - - - s0B
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Fiji’s exports Annualized growth rate
and imports. The maps size all other countries in proportion to the value of Fiji’s trade I I I ‘ I I
with them. The maps and product charts are both colored based on annualized trade
-22% -8% 0% 3% 7% 11%

value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

Map Unavailable

EXPORTS BY PRODUCT, 2017 - 2022

1. Singapore (22%)

2. Australia (16%)
3.China (16%)

4. New Zealand (15%)
5. United States (4.6%)

6.Japan (3.6%)

7. France (3.1%)
8.India (2.9%)

9. Malaysia (2.9%)
10. Thailand (2.8%)

IMPORTS BY PRODUCT, 2017 - 2022

Sugars; cane sugar,
raw, in solid
ft;rsrr;pgtcf:felgmn Fuel d . Otheraircraf;tand X
Tuna, preserved | Subheading Note 2 |-L{|§ 4\_,2%01 Vehicles fEZCSQBaz) Plastics
(HS160414) | tothischapter, ( ) (HS 87) (HS 39)
g
Ice, potable water addfd flavouring or : .
i tt o Rest of Aircra
(HS 220190) TS0 | Oils petroleum, (85 &8)
RestofHS 16 | " %&15°™"" | (HS 44) blt.un_nnous,
distillates Cereals Iror(1 and s;eel HS HS
HS 72
QOils petroleum, Gold (HS 271000) (HS 10) 48 04
bituminous, .'% 0 Appazreé,ng)tknit
icti ] HS 6
riedrioe0) |1 708 B ezt e
Allother| 15 | 30 [(HS02)
Mlnerva\llla%ea;:rated 3 Hs | HS [ HS [ HS [ HS
E Preparations of Apparel, knit HS HS HS Rest of HS 27 55 16 21 22
(HS 220110) g| cereals, flour, (HS 61) 94
. sta[chsorgr;'nilk 07 12 (11 HS HS |HS |HS [HS | HS
HS 1
. . 73 | HS |38[23[20|96|76
HS | HS | HS [HS Industrial Machinery 33
HS HS | Hs[HS [HS[HS [ Hs
09 | 73 | 20 | 33 (HS 84)
) _ 84 52 |32 44 131|95]| 64
Electrical machinery HS [HS | HS Aoparatuses Rubber
and equipment HS oneeenese, | (HS 40) 5| 1 [Hs[hs[hs
(HS 85) 72|39(04]26 N HS |HS| 17 | 71|82 | 08
Frozenfish, 1 © 1S | bs | As _— 19 [61 s s s s
excluding fillets | *; o3 87| 2 |7 Electrical machinery (Hs89) | HS |HS | 62 | 49 | &3 | 28
(HS 0303) HS | HS [Hs 89 e : 63 |25 [ Hs [ms | 1S | 1S
63 |34 quipment Fish 54 | 55 e8| 29
All Other HS 96 HS s Ths
hs oS (HS 85) (HS 03) s s s [us|ms
48 | 30 |15/ 32 |90 [m® 62 | 34 |12 7a | o5 |60[22[42
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
22  Beverages (25%) United States 89% 10.8% 27  Mineralfuels, oils and waxes (22%) Singapore 69% 14.2%
03  Fish (9.2%) China 22% -20.1% 84  Industrial machinery (8.2%) China 23% 9.5%
16  Preparations of meator fish United States 87% 1.7% 85  Electrical machinery and China 25% 0.7%
(6.8%) equipment (6.4%)
17  Sugarand candy (6.6%) United Kingdom 20% -100.0% 87  Vehicles (5.3%) Japan 39% -2.0%
44  Wood ( 6%) Japan 51% 12.6% 88  Aircraft (5%) France 40% -25.7%

HS codes and corresponding product categories are listed on p. 284.



142 Partll-Country Trade Profiles

FINLAND

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B ~imports
Value Rank Value Rank Value Rank
$80B —— B ety
Trade Value 2024 $153.8B 44 $75.1B 47 $78.7B 46
Trade Value Change 2019 - 24 $8.2B 85 $29B 90 $5.3B 80 $60B
Forecast 2024-29 $3078 52 $14.58 50 $161B 52 /
- $40B 74
Trade Volume Change 2019 -24 $-9.1B 162 $-1.6B 152 $-7.6B 165
Forecast 2024-29 $3.8B 109 $1.6B 108 $2.2B 105 $20B
Trade Volume Growth Rate 2019 - 24 -1.1% 150 -0.4% 132 -1.8% 157 $0B
Forecast 202429 0.5% 164 0.4% 163 0.5% 158 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Finland’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Finland’s trade with them. The maps and product charts are both colored based on o 0 o 0 0 o
annualized trade value growth rates, using the color scale to the right. -15% 0% 3% 6% 13%  39%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. Germany (13%) 6. Russian Federation (4.1%) 1.Sweden (17%) 6. Norway (4%)
2.Sweden (10%) 7. United Kingdom (3.9%) 2.Germany (16%) 7. Estonia (3.6%)
3. United States (8.6%) 8. Estonia (3.4%) 3. Russian Federation (9.4%) 8. Belgium (3.2%)
4. Netherlands (7%) 9. Belgium (3.3%) 4. Netherlands (8.7%) 9.Denmark (3.2%)
5.China (5.2%) 10. Italy (3.1%) 5. China (4.4%) 10. Poland (3.2%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Oils petroleum, I Oiés petroleum,
i i ituminous, )
blt.un:“nous’ ::‘:-7 Cars HS distillates Cars Rest of Vehicles | ironand steet | Plastics
distillates s|(HS8703)! 87 | (HS271000) | (HS 8703)! (Hs87) HS72) | (HS 39)
I Petroleum oils,
Industrial Machinery (HS271000) | Hs%’S%oo
(HS 84) ( )
Rest of
Wood sawn lengthwise HS 27
HS Rest of (resson A“. Other All. Oth Ores, slag and ash Artictess‘ggron or Pharrrg(aiilec\tj;ical
7219 HS 72 8| nsze) (HS73) s 30)
Rest of Wood
Paper and (Hs 44)
paperl':»t(r)]a‘:d, anted Nickel | HS | HS |Rubber
wi aotin Apparatuses Pharmaceutical Sh]ps Copper Industl’ial Machinery Hs (HS 75) 62 61 (HS 40)
i i duct:
(HS 4810) (Optlcaelig')ledlcal, products (HS 89) | (HS 74) (HS 84) 20 s TRETRETRET
HS 90,
(rs90) 22 | 74 | 95 | 08
RestofPap(e':éar)‘%)paperboard Nickel HS HS HS . 38 HS| HS | HS | HS | HS
5| (HS 75) 28 71 38 Furniture 15 64 | 31 | 03 | 04
chigrgg%rv;ﬂ%:g:lp,é’ (HS 94) HS HS | HS | HS [ HS [ HS
(Hs4703) 1S HS |HS|HS |HS 28 23 |63 |82|70]| 34
2 HS 79 40(94 176 . q S¥eM HS [ Hs | HS | HS | Hs
Electrical machinery 73 HS Hs | Hs Electrical ”?aCh'”erV HS HS 32 25|83 |07 68
i HS| 32 | a3 and equipment 29 HS
and equipment . 26 |02 quip 76 Hs [hs| 7S [ s [ns
(HS 85) Plastics [ ¢ (HS 85) 19133 |20 28 feo s
(HS 39) 29 HS |Hs Wood | HS [Hs S [rs |02 | 18 B
31 |35 (HS44)| 48 | 21| 89 |oo [ B [ 5|5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (13%) United States 9% 5.8% 27 Mineral fuels, oils, waxes (14%) Russian Federation 44% -11.8%
48  Paperand paperboard (11%) Germany 16% -3.5% 84  Industrial machinery (13%) Germany 25% -0.3%
85  Electrical machinery and Germany 9% 14.9% 85  Electrical machinery and China 19% 13.9%
equipment (8.5%) equipment (11%)
27  Mineralfuels, oilsand waxes (8.1%) Sweden 25% 5.6% 87  Vehicles (8.8%) Germany 31% -1.5%

87  Vehicles (7.6%) Germany 43% -2.9% 72 Ironandsteel (3.5%) Netherlands 22% 3.2%

HS codes and corresponding product categories are listed on p. 284.



FRANCE

Part Il — Country Trade Profiles

143

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1000B
.+ Imports
Value Rank Value Rank Value Rank
$800B ADvOs
Trade Value 2024 $1.4T 6 $626.3B 9 $756.7B 6
Trade Value Change 2019 - 24 $163.0B 21  $59.6B 25 $103.4B 16 $600B
Forecast 2024-29 $290.5B 13 $120.0B 15 $170.5B 10 $400B
Trade Volume Change 2019 -24 $2.2B 94 $5.1B 52 $-29B 157 -
Forecast 2024-29 $201.1B 9 $87.1B 12 $114.0B 7 $200B
Trade Volume Growth Rate 2019 -24 0.0% 141 0.2% 118 -0.1% 141 $0B
Forecast 202429 2.7% 116 2.6% 124 2.8% 114 ’00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of France’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
France’s trade with them. The maps and product charts are both colored based on
-6% 0% 2% 4% 7% 16%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (14%)
2. Italy (8.2%)

3. United States (7.8%)

4. Spain (7.6%)
5. Belgium (7.6%)

6. United Kingdom (6.3%)
7.China (4.3%)

8. Netherlands (3.9%)
9. Switzerland (3.5%)
10. Poland (2.3%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (17%)

2. Belgium (11%)

3. Netherlands (8.5%)
4. Italy (8%)

5. Spain (7.7%)

6.China (6.1%)
7. United States (5.6%)

8. United Kingdom (3.7%)
9. Switzerland (2.7%)

10. Poland (2.2%)

IMPORTS BY PRODUCT, 2017 - 2022

=
Electrical machinery | Medicaments, | Electrical machinery ) .
and equipment packaged | & | All Other and equipment Phamsceutica Plastics
) ) (HS 85) (HS3004) | & Industrial Machinery (HS 85) ts30) | (HS 39)
Industrial Machinery 94 (HS 84)
(HS 84) o
Plastics Essential oils | Mineral fuels, oils Beverages A“. Other (o:ﬁ?aaﬁtwueﬁzal, Aircraft
and waxes etc.)
(HS 39) (HS 33) (HS 27) (HS 22) (HS 90)
Pet{oleum ga;ses
Rest of Vehicles HS 2711 HS
2709 o | appareL knit| HS HS | HS
(HS 87) HS HS HS HS HS 0900 F(uHrgl‘gLJ‘r)e p(;):gebl)nlt 71 38 48
(oﬁﬁé’ﬁf‘m‘)ﬁﬁ?ah 20 73 | 04 | 48 | 40 l .
o5 Petroleum oils,
( ) 4
e Hs | HS [HS [HS [HS refined HS [HS | HS IHS | e | ooy
Cars 6> | 9412802 |64 (HS2710)  Restof | HS | ¢4 | 95|08 ]33
(HS 8703) HS HS T HS THS | HS 73 HS ;{g Tg 2'_75, I;i
Iron and steel 71 Hs 34 23 174170 Hs 22 bs |HS
a 76 [HS1 85153 57|05 HS | 76 IHs] 56 |53 |53 %% |5
21|89 2
Fixed wing aircraft, ‘£ HS HS —— Hs | HS | HS | HS Cars Rest of Vehicles 72 HS 8 HS | HS | HS | HS | HS
>15,000kg = 42 19 HS| o7 | 17 | 20| 35 (HS 8703) | (Hse7) 40 HS | 32 |15 [31 |69 |82
(HS 880240) 2| wcetuncons 44 [Ths | HS | Hs [Hsos 04 | HS | Hs I;f 2!2 HS 26
& | | ereals [ HS g 12 e 51y e N e e e o
H
(HS10)| 61 |32 b5 |55 |68 [ HSO3)| 22 | 15 |16 |96 |89 [Fs12
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (11%) Germany 15% 2.5% 84  Industrial machinery (12%) Germany 21% 1.5%
87  Vehicles (9.7%) Germany 20% 0.7% 27  Mineralfuels, oils and waxes (11%) Belgium 15% 21.7%
88  Aircraft (8.1%) United States 12% -2.5% 87  Vehicles (11%) Germany 24% -1.1%
85  Electrical machinery and Germany 17% 2.2% 85  Electrical machinery and China 19% -2.9%
equipment (7.4%) equipment (9.1%)
30  Pharmaceutical products (6.5%) United States 11% 6.6% 30 Pharmaceutical products (4.1%) Germany 19% 8.2%

HS codes and corresponding product categories are listed on p. 284.
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GABON

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
Trade Value 2024 $1798 112 $13.3B 92  $4.6B 137 s1s8
Trade Value Change 2019-24 $5.9B 95 $5.5B 76 $456.3M 140
Forecast 2024-29 $-259.2M 168 $-902.4M 168 $643.2M 143 $108 VYV
Trade Volume Change 2019 -24 $198B 96 $1.5B 73 $3859M 118 58 . Imports
Forecast 2024-29 $1.9B 128 $1.2B 113 $718.2M 133 v/__,./ N0
Trade Volume Growth Rate 2019 -24 2.3% 84 2.5% 76 104 soB
Forecast 2024 -29 2.1% 145 1.8% 144 110 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Gabon’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Gabon’s trade with them. The maps and product charts are both colored based on o 0 o o 0 o
annualized trade value growth rates, using the color scale to the right. -59%  -16% 0% 10% 24% 90%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. China (30%) 6. Italy (4.4%) 1. France (14%) 6. United Kingdom (2.9%)
2.India (5.1%) 7. Cameroon (3.7%) 2.China (12%) 7. Korea (Republic of) (2.8%)
3.Congo (5.1%) 8. Spain (3.4%) 3. United States (11%) 8. India (2.7%)
4. Netherlands (5%) 9.Indonesia (2.7%) 4. Singapore (6.8%) 9. Netherlands (2.7%)
5.France (4.4%) 10. Malaysia (2.7%) 5. Germany (2.9%) 10. Togo (2.5%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Floating, Electrical machinery| \/@hicles Meat
submersible drilling EEEEESNEUCLE
S attorm (HS87) | (HS02)
Manganese ores (H5890520)
(HS 260200)
1
i Articles of iron or | mj i
; el " 0" | Minert et i | Cereals | ) oo
i (HS 73) s27) | (HS 10)
X Rest of Special function| Rest of Ships
Petroleum oils, s | (S8
crude i oo | HS
! i Diary products | Beverages | Rubber
(HS 270900) Special function ‘ i I (L?glz) (HS 04) #522)"| (H540) | 79
vessels, n.e.c Rest of Ships products
, N.€.C. (HS 89) (HS 30)
(HS 8905) HS | HS | Fish | HS
(HS 03)
HS | 69 | 21 48
90 HS | HS [HS [HS
: HS 133 |63 (20|76
Wood sawn lengthwise [ All Other Industrial Machinery Plastics 25
(HS 4407) (HS 84) (HS39)| Hs HS |HS [ HS | Hs [ ks
16 |HS |34 [96]064]32|7
o 38 s 1S [ ]5
Sheets for veneering| HS HS ) 15 |82 Hs | HS [Hs
for plywood Furniture HS — 17 | 68
(Hs4408) | 44 | HS | HS 19 | (Hs94) Hs |HS |62 =i
Rest of HS 27 15 |71 88 | 83 [31] 1 [%5]%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes (59%) China 47% 8.6% 89  Ships (17%) Singapore 25% -
26  Ores,slagandash (19%) China 53% 21.2% 84  Industrial machinery (14%) France 22% 1.5%
89  Ships (9%) Congo 29% - 85  Electrical machinery and France 27% -2.1%
44 Wood (8.9%) China 2%  3.2% equipment (6.5%) : :
72 Ironand steel (0.72%) Japan 2% 313% 87  Vehicles (5.7%) United Arab Emirates 19% -
02 Meat(5%) Brazil 16% 4.1%

HS codes and corresponding product categories are listed on p. 284.
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GAMBIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $8B Note: Dataas reported in IMF DOTS. Other
sources do not reportasimilar increase in exports
Value Rank Value Rank Value Rank in 2023 (affecting forecast values 2024 —2029)
Trade Value 2024 $6.2B 140 $3.6B 132 $2.6B 146 $6B —
Trade Value Change 2019 -24 $5.7B 99 $3.6B 85 $2.1B 115
Forecast 202429 $3.6B 117  $2.6B 98 $9489M 140 548 .- Imports
Trade Volume Change 2019 -24 $-2.2M 142 $-611.8M 146 $609.7M 113 28 /"""
Forecast 2024-29 $3.6B 113 $2.8B 93 $797.1M 131 /
Trade Volume Growth Rate 2019 -24 -0.0% 142 -3.2% 160 5.5% 31 SOB - —
Forecast 202429 9.6% 7 12.4% 11 5.5% 44 ’00 05 ’10 ’'15 20 25 ’30
The maps and charts below summarize the geography and product mix of Gambia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ I I I

Gambia’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-28% 0% 7% 20% 37% 100%

Map Unavailable Map Unavailable

EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Vehicles Electrical machinery | Iron and steel
Nuts, edible; cashew : (HS 87) (HS72)
3 Plain weave, >85%
nuts, fresh or a 100-200g/m2, printed
dried,inshell (ks
GOld, sem i_ (HS 080 1 3 1) Industl('islsl\g‘aﬁhinery Pé:f:a;lif‘?lgsglif MiSCpEi;r;ga;ﬁgible PlaStICS
manufactured forms hsde | " [(HS 39)
(HS 7 10813) Rest of Woven fabrics of
A,
weighing <
Frozen fish § (HS 5208) ariciesofironor|  M€at | Furniture | Footwear HS
excluding fillets Vlelusies ~Ia o 579 (HS 02) | (HS94) | (HS 64) 54
(Hs0303) | (HS0307) 2 . @
& Rice I
(HS 1006) 5 HS HS | HS | HS | HS
— A g HS 04 34 | 63 | 58 | 30
Wood, tropical; Fish oils | All Other [ocagnousinits 27
other than dark (HS 1504) it . Hs | HS |HS HS | HS
red meranti, light s e 2 16 | 22 20 (48
red meranti meranti HS | HS e ol 69
: HS ( )iz HS HS [HS] HS | Hs | Hs
bakau and teak, in Restof HS 15 85 | 26 g 55 90 | 40 | 76
the rough, whether 27 HS [61 |96 o1+ [rs
or not stripped of HS 3? - 09 HS [Hs] 32 |82 | 2
bark or sapwood, HS i o 33 HS HS [ Hs
or roughly squared, 7204 HS 76 &’E?iﬁ Palm oil 5 Allother| HS A 31 |56
untreated 23 | HS s (HS1511) i§ HS W<+ [nslns
(HS 440349) et 84 87 55 07 LA 38 | 83 | 42|68
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth
71  Precious metalsandstones (33%) Uganda 98% - 52  Cotton (13%) China 80% -3.8%
44 Wood (20%) China 96% -19.6% 10 Cereals (6.1%) Brazil 33% 7.8%
08  Fruitsand nuts (17%) India 94% -6.9% 17  Sugarand candy (5.1%) Brazil 82% -0.0%
03  Fish (10%) Spain 18% 28.5% 15 Animalorvegetable fats, oils Indonesia 63% -1.2%
15 Animalor vegetable fats, oils or Chile 70% 115.4% or waxes (4.9%)

waxes (4.2%) 87  Vehicles (4.8%) China 22% 11.8%

HS codes and corresponding product categories are listed on p. 284.
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GEORGIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B  Tmports
Value Rank Value Rank Value Rank
$20B
Trade Value 2024 $23.6B 96 $6.3B 114 $17.3B 87 ot
Trade Value Change 2019 -24 $10.3B 77 $2.5B 96 $7.8B 66 $15B /
Forecast2024-29 $7.2B 97 $86.3M 148 $7.1B 78 108
Trade Volume Change 2019 -24 $7.4B 64 $4.1B 55 $3.3B 66
Forecast 2024-29 $19.1B 59 $16.7B 47 $2.4B 101 $5B
Trade Volume Growth Rate 2019 -24 7.9% 16 18.3% 4 4.7% 46 soB
Forecast 2024 -29 12.7% 3 26.9% 1 2.8% 112 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Georgia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Georgia’s trade with them. The maps and product charts are both colored based on
-22% 0% 8% 14% 26% 80%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Azerbaijan (13%)

2. Russian Federation (12%)
3. China (9.6%)

4. Armenia (9.6%)

5. Tirkiye (6.8%)

6. Bulgaria (6.8%)
7. Ukraine (4.9%)

8. Kazakhstan (4.7%)
9. Kyrgyzstan (3.6%)
10. United States (3.5%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Tarkiye (17%)

2. Russian Federation (11%)
3.China (8.6%)

4. United States (8.2%)

5. Azerbaijan (5.4%)

6.Germany (5.3%)
7. Armenia (3.6%)
8. Ukraine (3.5%)
9.Japan (2.7%)
10. Italy (2.3%)

IMPORTS BY PRODUCT, 2017 - 2022

Ferro-silico- ' Oils petroleum, T —
- N#trrtft%gnous bituminous, Electl(’jical machinery Copper ore| packaged
o g t HS 3004
e os0) | RS distillates | “cuBnen | (HS2603) | (15500
Copper ores ( ) (HS 271000)
(HS 260300) TGRS Rest of HS 30
O Gold Pet(roleum ga)Lses sty . Plasti
ineral fuels, oils R HS 2711 astics rticles of iron or
andyaxes | (HS 7108) Bl All Other (HS 39) Irogangsteet| = sl
RESTGilisP0) Rest of H5 71
HS | HS | HS | HS HS
Automobiles, = I Cars 90 | 33 | 40 | 48 |H10| 61
spark ignition, | All Other 85 (HS 8703)
Rest of Cars | 1500-3000cc
(HS 8703) | (HS 870323) HS | HS | HS Furniture | HS HS | HS | HS | HS
HS 15 | 74 | 39 (H594) | 94 | 22 | 63 | 17 | 70
T e 28 Rest of Vehicles HS | HS [HS |HS |HS
e e e ) (HS 87) rom gg 69 | 6408|3488
90 [HS [HS[AS|Hs HS 1B 28 (55| 15
Rest of B Wine Live animal S 20 | 36 133 Industrial Machine Meat | HS 21 92 Hs | ws [ ks
est of Beverages & HS s | 1S Tus [es ustri Inery | (HS 02) 15 HS [H 28 20 03
(s 22) HRls) 220 Apparel, knit 73 |15 g: il (HS 84) 04 |25] us g? ’i'f ;‘g
— 83
(HS 61) HS HS [hs 07 Efs, ld \|_/|VSOZi HS HS |HS = H_S N
29 |76 |54 B[] (HS44)| 62 | 19 |32 & |oo |42 |va
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (18%) Bulgaria 43% 10.7% 27 Mineral fuels, oils and waxes (13%) Azerbaijan 31% -0.3%
87  Vehicles (12%) Azerbaijan 41% 27.7% 87  Vehicles (13%) United States 41% 28.0%
22  Beverages (11%) Russian Federation 44% 11.5% 84  Industrial machinery (9.2%) China 22% 12.0%
72  Ironand steel (9.7%) United States 31% 17.5% 85  Electrical machinery and China 19% 9.0%
31 Fertilisers (4.8%) India 20%  88.5% equipment (6.3%)
26  Ores,slagandash (5.3%) Armenia 46% 11.5%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $3T
Value Rank Value Rank Value Rank
Trade Value 2024 $3.1T 73 S1.7T 73 $1.4T 3 $2T E
Trade Value Change 2019 -24 $414.4B 3 $21498B 3 $199.5B 5 oot Imports
Forecast 2024-29 $602.5B 4  $305.7B 4 $296.8B 4 M-/\/\
Trade Volume Change 2019 - 24 $63B 67 $100B 30 $3.6B 150 $1T —
Forecast 2024-29 $375.3B 4 $142.3B 4 $233.0B 4 _/
Trade Volume Growth Rate 2019 -24 0.0% E 0.1% E -0.1% 140 soT
Forecast 202429 2.3% 136 1.6% 147 3.0% 104 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Germany’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Germany'’s trade with them. The maps and product charts are both colored based on
-7% 0% 2% 4% 7% 13%

annualized trade value growth rates,

using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (9.2%)
2. France (7.7%)
3.China (7.1%)

4. Netherlands (7%)

5. Poland (5.4%)

6. Italy (5.4%)

7. United Kingdom (5.3%)
8. Austria (5.2%)

9. Switzerland (4.4%)

10. Belgium (3.7%)

1. Netherlands (14%)
2.China (7.7%)

3. Poland (6.3%)

4. Belgium (6.1%)

5. France (5.7%)

6. Italy (5.4%)

7. Czechia (4.8%)

8. United States (4.8%)
9. Austria (4.3%)

10. Switzerland (3.7%)

EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Medicaments,
Electrical machinery (I?_""‘glé%goef) Mineral fuels, oils | pharmaceuticat | piastics
and equipment . : and waxes products | (|2 g
HS 85 Industrial Machinery (HS 27) (HS 30) ( )
( ) Rest of Pharmaceutical (H S 84)
. ) products
Industrial Machinery (HS 30)
(HS 84)
(optea), medical e
optical, medical, rganic chemicals
Apparatuses q All Other g
(optFi)gal, medical, All Oth Plastics (,_fstcé)oj (HS29)
etc) | (Hs39)
(HS 90)
. . e HS | HS | HS
Electrical machinery |ropandstee Aobie™ 62 | 76 | 38
hs | HS [ HS | HS | HS and equipment
Aircraft (HS 85)
(sss)| 29 [ 40 |72 ] %4 ] 76 Hs i P I
Cars 5 [HS|HS|HS|HS HS [t
HS 8703 H HS[HS [ HS [ Hs [HS
( ) 40 |04]33]61]62 73 o5 28] 02 | 07 |63
HS HS HS | HS [ HS [ HS HS HS [ HS [ HS | Hs [Hs
73 72 ';2 44 [ 02 | 64 119 Parts'?f{notor HS 40 HS|12|20|83|42|23
HS HS vehicles
e g; ';(s) 22 | 18 Cars (HS 8708) 71 HS I%Ig gg ;'3 Tg 5'3 Tg
Parts of motor HS | HS | HS HS 8703 48 HS | B | W
vehicles = HS HS | 32 gi gf 5|22 |8 ( ) ; 22 ;{8 ggi:: H:fﬁ
(HS 8708) 87 27 38 HS E ?g §'§ el Rest of Vehicles F(LIJ-:'IS'II‘t;lj‘I’)e Footwear HS HS 22 &
Hs HS | HS |¢° (HS 87) (HS 64) HS = ws [HS|Hs
28 83 89 | 95 | 86 33|32 |34 49 | 47 86|10
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (17%) United States 11% 3.9% 84  Industrial machinery (13%) China 18% 7.0%
87  Vehicles (17%) China 11% 5.3% 85 Elegtricalmachineryand China 21% 16.2%
85  Electrical machinery and China 10% 5.6% equipment (13%)
equipment (11%) 87  Vehicles (11%) Czechia 9% 0.7%
30 Pharmaceutical products ( 7%) United States 18% 12.1% 27  Mineralfuels, oils and waxes (7.5%) Norway 28% 42.8%
90  Apparatuses (5.1%) United States 15% 4.4% 30 Pharmaceutical products (5.1%) Switzerland 16% 3.9%

HS codes and corresponding product categories are listed on p. 284.
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GHANA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank $208 - soe™ Imports
Trade Value 2024 $36.4B ﬁ $18.7B 81 $17.7B 84 [\‘ 2
Trade Value Change 2019 -24 $9.2B 82 $2.0B 104 $7.2B 70 $15B f‘ki
Forecast 2024-29 $10.5B i $5.5B ﬂ $5.0B 91 108 y \/
Trade Volume Change 2019 - 24 $-10.3B 163 $-6.1B 160 $-4.2B 160 /\/
Forecast 2024-29 $4.2B 106 $1.4B 109 $2.8B 94 $5B 7
Trade Volume Growth Rate 2019 -24 -5.3% E -6.1% E -4.4% 165 soB
Forecast 2024 -29 2.4% 128 1.6% 149 3.2% 98 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Ghana’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Ghana’s trade with them. The maps and product charts are both colored based on annu-
-25% 0% 6% 14% 32% 120%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Switzerland (16%)

2.India (12%)

3. South Africa (12%)

4.China (11%)

5. Netherlands (5.4%)

6. United Arab Emirates (4.8%)
7.Canada (4.4%)

8. United States (4.3%)

9. Malaysia (2.8%)

10. Burkina Faso (2.6%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (19%)

2. United Kingdom (7.1%)
3. United States (6.9%)
4. India (5.6%)

5. Netherlands (5.3%)

6. Belgium (4.5%)

7. Turkiye (2.7%)

8. Switzerland (2.7%)

9. United Arab Emirates (2
10. South Africa (2.7%)

IMPORTS BY PRODUCT, 2017 - 2022

%)

Oils petroleum, !X X
bituminous, 2| Plastics |ironand steel
Cocoa beans distillates s (HS 39) (HS 72)
(HS 180100) (HS271000) §
Industrial Machinery
Gold in unwrought Articles of ironor | Careals HS
forms mansactad forms (:ge%) (HS 10) All Other 28
(HS 710812) (H5710813) Rest of Cocoa
(HS 18)
HS Meat |Footwear | Rubber | HS | Fisn
30 (HS02) | (Hseé4) [(Hs40)| 48 (HS 03)
All Oth Fruits and nuts VehiCleS HS HS HS HS HS HS
er |"{soe) (HS 87) HS |90 | 22 [31]21|61]29
15 . HS [ HS | HS | HS
HS |msso)| 19 | 34 | 28 | 42
25 HS [HS|HS|HS|HS
d
Petroleum oils | e T HS HS | 96 | 42|32 (09|04
’ 2 63 | HS | 69 | HS Fis Ths[ws(hs
crude “Ia Electrical machinery HS 52 | g 54 (11|70
(HS 270900) g| HS |HS |us)es and equipment 17 S
@ 15 [76 (HS 85) ) 76 | 7o | HS [Hs [ Hs [usor
= Furniture HS 55 | 20 | 49
HS | HS | 72 fs (HS 94) 33 HS HS [ ms [hs Ths1se®
16 | 40 [wseo 83 | 67 | 44 | 56 | 23 |Hs9s
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones Switzerland 39% 13.5% 84  Industrial machinery (12%) China 34% 16.9%
(46%) 87  Vehicles (8.6%) China 31%  14.6%
27  Mineralfuels, oilsand waxes China 35% 2.8% . . .
(24%) 85 Elegtrlcalmachmeryand China 56% 3.0%
equipment (7.1%)
18 Cocoa (14%) Netherlands 23% -5.0% . -
27  Mineralfuels, oilsand waxes Netherlands 37% 16.5%
08  Fruitsand nuts (3.2%) Viet Nam 34% - (6.1%)
26  Ores,slagandash (2.5%) China 79% 14.7% 39  Plastics (5.2%) China 45% 18.3%

HS codes and corresponding product categories are listed on p. 284.
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GREECE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank
Trade Value 2024 $146.7B 46 $55.3B i $91.4B 42 $100B _ ot Imports
Trade Value Change 2019 -24 $46.4B 39 $17.4B 44 $29.0B 34 o
Forecast 2024-29 $32.6B 50 $12.5B 55 $20.2B 47 /\—\_\
Trade Volume Change 2019 -24 $29.2B ? $10.8B ? $18.4B 27 $50B —/ =
Forecast 2024-29 $25.2B 56 $9.8B 60 $15.4B 53
Trade Volume Growth Rate 2019 -24 4.6% T 4.5% 7 4.6% 47 s0B
Forecast 2024 -29 3.2% 96 3.3% 95 3.2% 103 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Greece’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Greece’s trade with them. The maps and product charts are both colored based on
-11% 0% 6% 10% 15% 34%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1.ltaly (11%)
2.Germany (6.9%)
3.Cyprus (6.2%)
4. Bulgaria (5.9%)
5. Tirkiye (4.8%)

EXPORTS BY PRODUCT, 2017 - 2022

6. United States (4%)
7.France (3.9%)

8. United Kingdom (3.7%)
9. Spain (3.6%)

10. Romania (3.3%)

1. Germany (11%)

2. Italy (8.3%)

3. China (7.8%)

4.1raq (6.8%)

5. Russian Federation (6.8%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Netherlands (5.5%)
7. France (4.2%)

8. Bulgaria (3.6%)

9. Spain (3.5%)

10. Tirkiye (3.4%)

Aluminium Industrial Machinery | Electrical machinery Medicaments Vehicles
and equipment . kaged  |Rest of
(HS 76) rees Petroleum oils, | (5555 |#%| (Hg g7) |AllOther
crude
(HS 270900)
. Plastics nanie :

OIlS petroleum, (Hs 39) All Other Vegetoarnﬁis it PlaStlcs Organic chemicals ShlpS Iron and steel
bituminous, (H520) (HS39) | " |(HS89)| =7
distillates . e =
HS 271000 IS
( ) Futsandnus| (HS 03) | 15 73 Ots petroleum, | Petfocyn diees HS | HS |copper| HS

ituminous, i

HS | HS distillates Mlesy™| 48 | 04 |74 62

Tobacco | Cotton (HS 271000)
(HS24) | (HS52)| 25 | 61 Hs | HS | HS|HS | HS
Diary products Restof 5 27 38 33 23 95 03
05oa | HS | HS [ HS |HS [HS | HS Meat HSTHS [HS [HSTHS
90 | 48|95 682887 ' ' (HS 02) a0 |88|21 |15 19

HS | HS | Hs 1 RS Industrial Machinery

Rest of Mineral fuels, oils HS [HS| o7 | 26 | 82 | 31 (HS 84) . 564 [ o HS Hf gS Hg
and waxes Iron and steel oo oel) 24 | 3 0|0
(HS 27) (HS 72) 38 33 HS | HS | HS ||f§c§)o) . 10 Hs | HS| ©s HS
S THS [0 | 94 | se HS 5] o8 [12 212

Medicaments, | 19 |22 | Hs |us] % | 5|5 Electrical machinery 94 | 55 s [ms|bs ||
packaged +| Copper HS RS =2 s and equipment | aumiium | g o] 52 |70 | —
(HS3004) ||(HS74) Hs | Hs (S e (HS 85) (s 76) Hs | HS 15|10

21 | 32| 62 |83 %5 [ 55 73 |44 | 34 |63 He
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin

Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth

27  Mineral fuels, oils and waxes (30%) Lebanon 11% 7.0% 27  Mineralfuels, oils and waxes (25%) Iraq 25% 14.7%

30 Pharmaceutical products (6.3%) France 24% 21.1% 84  Industrial machinery (7.5%) China 25% 14.3%

76  Aluminium (5.6%) Italy 16% 3.3% 85 Elec‘tricalm(zczli)/n)eryand China 23% 34.0%

84  Industrial machinery (4.5%) Italy 18% 5.1% equipment (6.4%

85  Electrical machinery and Germany 15% 14.4% 30 Pharmaceutical products (5.3%) Germany 30% 6.5%

equipment (3.8%) 87  Vehicles (4.4%) Germany 26% 14.6%

HS codes and corresponding product categories are listed on p. 284.
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GRENADA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800M
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $664.8M 165 $50.5M 168 $614.4M 165 $600M A o
Trade Value Change 2019-24 $150.5M 152 $16.0M 142 $134.6M 155
Forecast 202429 $1059M 164  S17M 161 $104.3M 164 S400M
Trade Volume Change 2019 -24 $93.1M E $-3.8M E $969M 131 $200M
Forecast 2024-29 $114.2M 160 $1.2M 164 $113.0M 156
Trade Volume Growth Rate 2019 -24 2.7% ? -1.4% ﬁ 3.0% 77 SOM
Forecast 2024 -29 2.9% 104 0.5% 162 3.0% 106 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Grenada’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Grenada’s trade with them. The maps and product charts are both colored based on
-32% -5% 0% 10% 18% 55%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

Map Unavailable

EXPORTS BY PRODUCT, 2017 - 2022

1. United States (42%)

2. Trinidad and Tobago (20%)
3. Barbados (4.3%)

4. United Kingdom (4.1%)

5. China (3.7%)

6.Japan (2.2%)
7.Canada (1.9%)

8. Netherlands (1.8%)
9. Jamaica (1.7%)

10. Panama (1.4%)

IMPORTS BY PRODUCT, 2017 - 2022

S
Pou[try L2 Fixed wing aircraft, Cereals
= >15,000kg
Frozen fruits and | Fryits, fresh nes X i (HS 0207) = (HS 880240) (HS 10)
nuts (HS 081090) Industrial Machinery g
(HS 081190) (HS 84)
M
o
Yellowfin tuna 2 Furnit Wood Plast
HS 030232 k) I urniture Diary products | Plastics
( ) é (HS94) | (HS 44) | "°4 |(HS39)
Cocoa beans Electrical machinery
(HS 180100) All Gther and equipment HS Beverages| HS HS HS
(HS 85) 21 (Hs22) | 30 72 | 38
— HS | HS | HS | HS
HS HS [ (rss9)| 16 | 19 | 40 | 20
48 7 (HS 87) R N L HS |HS|HS |HS |HS
spices;nutmeg, I i = (HS8703) | (Hs&7) HS | 25 |49 (32|34 |71
neither crushed nor| (5090812 Hs | HS 33 Qs |Hs| HS [ HS | HS
d 72 HS 17 | 15| 23
o 85 | 22 HS 73 HS 12 |03 HS | Hs [ Hs
(HS 090811) 751 % Oils petroleum, 52 [HS [HS| &8 | 70 | &3
Hs |73 | %S bituminous, [ 48 |83 [Hs | HS[us[ns
. . aratuses
Rest of Coffee, teaand 11 HS 39 dIStlllateS (op:’?gael,tgqedical, awminum | HS HS 64 | 96
e 7a % (H5271000) | *** | ™| 5 |07 5 |55 [E]%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03  Fish (30%) United States 95% 10.6% 84  Industrial machinery (10%) United States 47% -0.8%
09 Coffee, teaand spices (26%) Germany 21%  -25.8% 85 Elec_tricalmachineryand United States 57% -7.3%
08  Fruitsand nuts (13%) United States 98% 8.8% equipment (7.5%)
87  Vehicles (7.4%) Japan 39% 0.5%
18 Cocoa (8.1%) France 53% -2.4% - - - - . .
48 Paperand paperboard (2.5%) Guyana 2% — 27  Mineral fuels, oils and waxes (6.2%) United States 89% 59.1%
02 Meat (5.7%) Brazil 53% 15.4%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $50B
Value Rank Value Rank Value Rank sa08 .o+ Imports
Trade Value 2024 $48.0B 76 $1498B 88 $33.1B 70 '.-"'.
Trade Value Change 2019 - 24 $1698 62  $37B 84 $13.2B 53 $30B s
Forecast 2024-29 $15.3B l $4.5B ﬁ $10.98B 66 $208 /
Trade Volume Change 2019 -24 $9.4B 57 $1.8B 69 $7.6B 44 /\/\/’V
Forecast2024-29 $6.8B 89 $2.3B 98 $4.5B 78 $10B /
Trade Volume Growth Rate 2019 -24 4.6% I 2.6% ? 5.6% 28 s0B
Forecast 2024 -29 2.8% 112 3.0% 109 2.7% 118 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Guatemala’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Guatemala’s trade with them. The maps and product charts are both colored based on
-65% -11% 0% 9% 14% 37%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (32%)
2. El Salvador (13%)
3.Honduras (9.7%)

4. Nicaragua (6%)

5. Mexico (4.5%)

6. CostaRica (4.1%)
7. Netherlands (3.5%)
8.Panama (2.2%)
9.Spain (1.8%)

10. China (1.7%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United States (35%)
2. China (13%)

3. Mexico (11%)

4. El Salvador (5%)

5. Costa Rica (3.3%)

6.

Panama (3%)
7. Honduras (2.6%)
8. Colombia (2.3%)
9. Brazil (1.8%)
10. India (1.8%)

IMPORTS BY PRODUCT, 2017 - 2022

Fruit, edible; 5 A
bananas, other than 2| Palmoil | 2 : ;
N Sugarcane & sucrose | T Z |iron and steel Vehicles Plastics
plantalns, fresh or (HS 1701) S|(HS1511)| &| (Hs72) Oils petroleum, HS 87 b 2 Iro?'_?sng;;eel
dried g 3 . . ( ) ( )
(HS 080390) & &= bituminous,
distillates
(HS 271000)
Rest of Fruits and nuts| Plastics [minerat fuets, oils VesEhiEs A
(HS 08) andwaxes | All Other EiS 07 HS Pharmaceutical Cereals
(HS39) | "% (HS 07) 48 products | Al Other | (g™ g)
Rest of Mineral fuels, oils
Coffee, not roasted and waxes
(HS090111) |Beverages '25 ;'2 ';f Tg (H527) HS HS | HS | HS | HS | HS
(HS 22) 51 | 38 | 23 | 31|73 19
Nutme HS | HS | HS | HS [ HS R Al | etophones HS | HS | HS | HS | HS [HS
g HS 40 33 84 44 76 and equipment | (HS8517) HS 02 40 22 63 34 54
(HS 0908) A 5
48 HS | HS | Hs HS | HS | HS | HS
HS 1HS| 06 | 12 | 03 HS | HS | 5o | 20 | 94 | 62
60 |16 HS| HS | HS Cotton 60 | 15 HS |HS Tf HS EZ
HS 94 | 69 (HS 52) 61 o5
i HS 30 HS [HS|85 15T s HS | HS | 28 HS | HS | Hs
B 6110 73 |26|hs| 24 -2 Industrial Machinery 90 | 76 | HS [HS |69} & 1=
32 | Hs |HS|HS|HS (HS 84) 64 [95 | HS TZ HS [HS
HS HS Hs 52 i 3128 Essential oils HS HS 70 | | 49112
38 HS HS | HS | HS [HS Ry HS |HS HS | HS | HS |HS
20 | 23|70 | &7 |04 |25]|9s 04 | 32 | 96 83|82 |17 |55 |e8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
08  Fruitsand nuts (12%) United States 78% 4.8% 27  Mineralfuels, oils and waxes (15%) United States 81% 14.6%
09 Coffee, teaand spices (11%) United States 24% 11.1% 85 Eleqtrical machinery and United States 31% -15.4%
61  Apparel, knit (8.9%) United States 90% 7.3% equipment (7.7%)
17 Sugarand candy (6.5%) United States 17% 7 7% 84  Industrial machinery (7.6%) United States 31% -3.6%
15 Animalorvegetable fats, oils Netherlands 27% 16.1% 87 _ Vehicles (7.2%) United States 0% ~6.5%
or waxes (5.6%) 39  Plastics (5.8%) United States 32% 8.9%

HS codes and corresponding product categories are listed on p. 284.
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GUINEA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $10B
Value Rank Value Rank Value Rank 8B - Imports
Trade Value 2024 $11.2B 130  $52B 120  $59B 129
Trade Value Change 2019 - 24 $3.4B 117 $1.3B8 114 $2.2B 114 $6B e
Forecast 2024-29 $298 124 $650.5M 127  $2.2B 114 saB ~ It
Trade Volume Change 2019 -24 $4.0B 76 $2.1B 67 $1.8B 88 /
Forecast 2024-29 $4.6B 103 $2.5B 95 $2.1B 106 $2B Vs —
Trade Volume Growth Rate 2019 -24 8.2% ? 9.3% ? 7.2% 15 soB = il
Forecast 202429 6.6% 26 7.2% 30 6.0% 30 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Guinea’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Guinea’s trade with them. The maps and product charts are both colored based on
-27%  -3% 0% 8% 15% 44%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1.India (27%)

2.Ghana (27%)

3. China (14%)

4. United Arab Emirates (9.1%)
5. Switzerland (4.6%)

6.Spain (3.8%)

7. Belgium (2.2%)
8. Germany (2%)
9.lreland (1.9%)
10. Canada (1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (17%)
2.India (10%)

3. United Kingdom (8.
4. Netherlands (7.9%)
5.Japan (7.6%)

8%)

6. United Arab Emirates (7.5%)

7.Belgium (7.3%)

8. France (4.7%)
9. United States (2.6%)
10. Germany (2.1%)

IMPORTS BY PRODUCT, 2017 - 2022

I Oils petroleum, i
PSS Ot iRestof | bituminous,  {|Arictes ofiron or
Industrial Machinery V(VSSOI{\&;?-QS? HS 10 distillates ;5 03579
(HS 84) (HS271000) i
Plastics |iron and steel | Pharmaceutical
ducts | All Other
(HS39) | (Hs72) fiHs 30)
il . Aluminium ores
old in unwrought
f 9 (HS 260600) HS HS | HS | HS | cotton
orms . Footwear 21 15 94 25 (HS 52)
(HS710812) Vehicles (HS 64)
(HS 87) HS | HS | HS | HS [ Hs
N 19 38 | 02 | 61 | 86
HS 24
(HS24) o e | HS [ HS [HS THSTHS
(Hs40)| 76 | 90 | 48 |28
cooararcang HS [HS|[Hs|HS|[HS|HS
. . s Ships 62 (22|42 34 (55|71
Electrical machinery HS 89 —Hs [Hs [ ns
and equipment ( ) HS [HS|[Hs| o3 16 | 49
HS |HS (HS 85) 33 |54 |68[7s e s
Al Other 08 |18 Siiemiaer| HS  THs THS s L3 o |20
HS [ Hs Los) 69 07 |2 | B [Hsws
Rest of HS 71 03 | 40 96 04 | 70 | 3>
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (55%) United Arab Emirates 63% - 84  Industrial machinery (11%) China 44% 17.9%
26  Ores,slagandash (40%) China 76% 25.2% 87  Vehicles (10%) China 37% 8.1%
27  Mineralfuels, oilsand waxes Jordan 49% -100.0% 85  Electrical machinery and China 56% 8.9%
(1.1%) equipment (7.7%)
28  Inorganic chemicals ( 1%) Russian Federation 73% - 10 Cereals (7.6%) India 58% 9.6%
08  Fruitsand nuts (0.82%) India 80% 26.9% 27  Mineral fuels, oils and waxes (7.4%) Netherlands 56% -0.7%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $600M
Value Rank Value Rank Value Rank $500M N,
Trade Value 2023 $748.9M - $426.7M - $322.3M - $400M
Trade Value Change 2018-23 $323.2M - $168.3M - $1549M - , Imports
Forecast 2023-28 - - - - - - $300M "\ )
Trade Volume Change 2019 - 24 $-3.1M - $41.3M - $-44.4M - $200M *7’7’7’\/,/
Forecast 2024-29 $163.9M - $58.2M - $105.7M - $100M —— —_—
. I ~
Trade Volume Growth Rate 2019 -24 -0.1% - 1.9% - -2.6% - SOM
Forecast 202429 3.9% - 2.4% - 6.0% - 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Guinea- Annualized growth rate
Bissau’s exports and imports. The maps size all other countries in proportion to the val- I I I ‘ I I
ue of Guinea-Bissau’s trade with them. The maps and product charts are both colored o o o o o 0
based on annualized trade value growth rates, using the color scale to the right. -30%  -6% 0% 7% 20% 62%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1.Singapore (52%) 6. Cote d’Ivoire (2.5%) 1. Portugal (30%) 6. India (4.4%)
2.India (20%) 7. United Arab Emirates (1.1%) 2.Senegal (28%) 7.Cote d’lvoire (2.6%)
3. China (15%) 8. Liberia (0.79%) 3.China (7.7%) 8. Gambia (2%)
4.Viet Nam (3.7%) 9. Netherlands (0.52%) 4. Pakistan (4.7%) 9. Spain (1.7%)
5. Belgium (2.5%) 10. Korea (Republic of) (0.44%) 5. Netherlands (4.5%) 10. Tiirkiye (1.5%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Electrical machinery ) . i
and equipment | Mdustiafachinery Vehicles
. (HS 85) (HS 87)
. Oils petroleum,
Frozen fish, 2 o
excluding fillets bltumanUS,
HS 0303 o g
distillates
(HS 27 1000) Iron and steel All Other Plastics HS
(HS 72) (HS 39) 21
Nuts, edible; cashew
nu'ts’ f!’eSh Or . pecand Articles of iron or HS HS HS
Flours, starches ant
drled’ In Shell Gold, semi- ) (isps) 15 04 89
(HS080131) R ™ .
Rice, semi- or Rice, broken
wholly-milled | (HS 100640) HS HS | meat | HS
(HS 100630) A 63 (HS 02) 20
5
HS
Wood 19 oS |17 |48 | 16
(HS 4 4) Restof Coreals HS 07
69 HS [HS|HS | HS
HS HS | 90 323896
27 Og'l\ler Beverages Pharmaceutical 34 HS HS | HS | HS
(HS 22) s | HS [TRg |64 |76 8140
T s M5 94 HS | HS |HS|HS [1s
SRR -3 26 24 | 33 | 42 (55|49
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
08  Fruitsand nuts (81%) India 92% -4.3% 27  Mineralfuels, oils and waxes (16%) Portugal 78% 8.6%
03 Fish (7.7%) Cote d’lvoire 62% - 10 Cereals (12%) Pakistan 40% -33.1%
71  Precious metals and stones (5.4%) Belgium 98% - 22  Beverages (7.4%) Portugal 82% 13.6%
44  Wood (2.2%) China 100% -100.0% 85  Electrical machinery and China 31% 29.0%
27 Mineral fuels, oils and waxes Pakistan 93% - equipment {5.8%)
(1.6%) 84  Industrial machinery (4.2%) Portugal 27% -5.5%

HS codes and corresponding product categories are listed on p. 284.
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GUYANA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
158 . Imports
Trade Value 2024 $17.2B 113 $9.9B 98 $7.2B 124 s R
Trade Value Change 2019-24 $11.7B 70 $8.5B 59 $3.2B 96 _."
Forecast 2024-29 $172B 68 $83B 63  $888 71 $108 v
Trade Volume Change 2019 -24 $13.4B 44 $12.2B 27 $1.2B 103 ¢58 3
Forecast 2024-29 $11.5B 72  $11.2B 56 $305.0M 145 —_J/N/\/xl
Trade Volume Growth Rate 2019 -24 30.9% 1 79.4% 1 5.3% 36 soB
Forecast 202429 10.4% 5 13.3% 9 1.1% 151 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Guyana’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Guyana’s trade with them. The maps and product charts are both colored based on
-43% 0% 13% 25% 45% 150%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (16%)

2. Panama (14%)

3. Singapore (13%)

4. Netherlands (8.9%)

5. United Kingdom (7.3%)

6. United Arab Emirates (7.3%)

7.Canada (6.7%)
8. Italy (5.6%)

9. Spain (3.4%)
10. Brazil (2.4%)

1. United States (21%)

2. Trinidad and Tobago (17%)
3.China (8.7%)

4. Singapore (7.9%)

5. Uruguay (4.9%)

6. Tunisia (4.5%)
7. Sint Maarten (Dutch part) (4.5%)
8. Japan (3.1%)

9. Suriname (3%)
10. United Kingdom (2.3%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Vehicles Articles of iron or
. steel
Oils petroleum, | (HS87) (HS 73)
bituminous, 2
Gold in unwrought distillates 5
forms (HS 271000)
EL ical hi i
75 7201 2) eﬁﬂ%ﬁiﬁ;éﬂf“ maggg? All Other
Petroleum oils, ironandsteet| HS | HS | HS
( crude ) Rest of HS 71 Industrial Machinery | 7% | 25 | 04 | 90
HS 270900 HS 84
Rice ( ) Hs | HS | HS | HS | HS
(HS 1006) 38 | 2140|3010
HS | HS [ HS [HS[HS
34 | 33 (62|20
All Other HS ] 94
HS . 28 s HS |HS [ Hs | Hs [Hs
26 Floating, 82 |32|17 (239
HS [ HS submersible drilling ¥ s -S| HS [75 [ 1 s
44122 platform EItiS 22 IR P ses 64 [12]76]95
< #531) [ HS [ Hs [Hs ] Hs [ Hs
Fish HS HS (HS 890520) HS HS 63 | 61 | 1688 | 29
HS 03 £ HS [ Hs | Hs [Hs|Hs[Hs
( ) 17 [vsos 19 15 | 07 | 69 |83 |11]|44|3¢
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27 Mineral fuels, oils and waxes Panama 31% - 27 Mineral fuels, oilsand waxes  Trinidad and 67% -
(69%) (17%) Tobago
71  Precious metals, stones (17%) United Arab Emirates 47% - 84  Industrial machinery (16%) United States 37% 29.6%
10 Cereals (5.1%) Venezuela 30% - 89  Ships (15%) Singapore 95% -
26  Ores,slagandash (2.5%) United States 29% 11.3% 87  Vehicles (5.3%) Japan 37% 21.7%
03  Fish (1.8%) United States 47% -12.3% 73 Articlesofironor steel (5.3%) United States 42% 29.6%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $4B
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $3.7B 150 $1.2B 144 $2.4B 147 $3B
Trade Value Change 201924 $383.7M 146 $-18.3M 150 $402.0M 144 /\f\
Forecast 2024-29 $2.0B 133 $823.6M 124  $12B 135 S2B o
Trade Volume Change 2019 -24 $-958.1M 152 $-592.7M 144 $-365.4M 147
$1B r —
Forecast 2024-29 $1.1B 145 $477.0M 134 $606.3M 138
Trade Volume Growth Rate 2019 -24 -6.0% 167 -11.0% 169 -3.5% 163 $0B
Forecast 2024 -29 7.1% 19 10.4% 17 5.7% 39 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Haiti’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T | ‘ T T
Haiti’s trade with them. The maps and product charts are both colored based on annual-
-52% -14% -6% 0% 7% 39%

ized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 - 202

3

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (81%)
2.Canada (5%)

3. Mexico (2.9%)

4. France (1.4%)

5. India (1.3%)

6. Thailand (1%)
7. Dominican Republic (0.65%)
8. Spain (0.55%)
9. Taiwan (China) (0.48%)
10. Belgium (0.44%)

o

=

1. China (26%)

2. United States (23%)
3. Indonesia (10%)

4. Turkiye (3.8%)
5.Canada (3.5%)

6. Colombia (3%)

7. Brazil (2.5%)

8. Mexico (2.3%)

9.Venezuela (Bolivarian Rep. of) (2%)
10. France (1.9%)

EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Rest of Apparel, not knit Rice’ semi- or Electrical machinery| knitted fabri Other\?;%\{'iegscotton Animal getabls
: -mi nd equipment | <Nitted fabrics fats, oils or waxes
T-shirts, of cotton, ‘{Vﬁgl{&rﬂgg‘f LR | (Hs60) esa s gleors
knit
(HS 610910) Rest of HS 52
Rest of Cereals
U i HS 10 .
Men ;;;‘,‘ctss and ( ) Iron and steel| Vehicles HS Meat
(HS 6203) (HS72) (HS 87) 84 [(HS02)
Qils petroleum,
(P : bituminous,
iy ARl | e ] B[R] ]E
manmade fibres, knit AT ML AN ( )|t
(HS 611030) HS | HS | HS | HS | HS
""" Restof 1533~ 22 30 96 64 31
Pullovers, , Sl eiEr
cardigans, of |All Other| = Plastics HS | HS AR I
gans, « 08 (HS 39) 94 |23 (40|44
cotton, knit HS 63 | 07
T-shirts, of (HS 611020) | Hs | HS |HS s e
material nes, knit 63 | 72 |65 33 [Hs [HS| b5 [ns|ss
HS | HS | HS ) 49 32 (90
(HS 610990)  pestof apparet, kit g | 74 |22 |7 e | o e |
(HS 61) HS [1s[ns]us starch or milk HS 83 |4g
85 18 | 39(94]95 (HS 19) 55 34 69 1;2 29]
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (70%) United States 93% 3.2% 10 Cereals (8.4%) United States 80% 0.3%
62 Apparel, not knit (13%) United States 92% -0.7% 27  Mineralfuels, oils, waxes (8.2%) United States 92% 15.7%
33 Essential oils (3.7%) France 32% -6.9% 39  Plastics (5.2%) Dominican Republic 58% 0.6%
03  Fish (2.3%) Canada 84% 7.8% 61  Apparel, knit (4.8%) Dominican Republic 65% -14.4%
08  Fruitsand nuts (1.3%) United States 91% -6.6% 85  Electrical machinery and China 34% 11.1%

equipment (4.7%)

HS codes and corresponding product categories are listed on p. 284.
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HONDURAS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank 208 . Imports
Trade Value 2024 $21.0B 102 $5.9B 116 $15.1B 96 ..~"'
Trade Value Change 2019 -24 $5.0B E $2.3B 98 $2.7B 107 $15B et
Forecast 202429 $738 96  $20B 108  $53B 90 s108 /\/
Trade Volume Change 2019 - 24 $3.7B 78 $234.3M 106 $3.5B 62 /\/—__v
Forecast 2024-29 $2.4B ﬁ $1.1B ﬂ $1.3B 122 $5B >
Trade Volume Growth Rate 2019 - 24 3.4% 61 0.8% 106 4.5% 49 $0B
Forecast 202429 1.9% 148 3.3% 99 1.4% 148 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Honduras’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Honduras’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right. -35% 0% S% 10% 18%  40%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. United States (35%) 6. Netherlands (4.6%) 1. United States (35%) 6. CostaRica (4%)

2. El Salvador (8%) 7. Belgium (3.8%) 2.China (14%) 7.Brazil (1.7%)
3. Guatemala (7.5%) 8. Mexico (3%) 3. Guatemala (9.5%) 8.Germany (1.7%)
4. Germany (6.7%) 9. Italy (2.9%) 4. Mexico (6.5%) 9.India (1.6%)
5. Nicaragua (5.4%) 10. Costa Rica (2.6%) 5. ElSalvador (5.3%) 10. Japan (1.5%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Ignition sets for 4 o
iti . .
vehicles/aircraft/ | £ | Fruits and nuts - ! Cotto(nHysa!r;r; of : 85%| T \(/eglféle)s (Plaés’flgi
o ship “g (HS 08) ils petroleum, 5 H 7 HS 3
T shwtskrt])iftcotton, HS (HS 854430) ﬁ bituminous, é
(Hs610910) | 611030 distillates
= (HS 271000)
Apparel, not knit| Palm oil 2 Iron and steel | Man-made staple | Apparel, knit Pha[;p;zz‘*c‘t‘gca‘
(HS 62) (HS 1511) S (Hs72) (HS 55) (HS 61) (HS 30)
é Rest of Mineral fuels, oils
and waxes
Rest osfva\;\s%(ﬁ?&ss, gttjcliovers, F. h (HS 27) HS HS H s H s
(HS 6110) IS Tobacco HS
Rest of Apparel, knit (HS 03) All Other (HS 24) 48 23 60 73 19
(HS 61)
Electrical machinery HS HS HS | HS | HS
Rest of T-shirts, knit HS HS HS HS and(?_'qstllgpsn)"lent 38 63 31 94 | 40
5610 o 48 | 20 | 60 Cereals HS | HS | HS | HS | HS
Hs [HS [HS [Hs (HS10)| HS |02 | 96| 1520 |54
Plasti H HS HS HS
HS (Hi‘s_’:;? 19 |87 73|44 33 HS 7(5, 64 | 56 | 69
i HS | ts | &S HS 90 Hs [ Hs [Hs [ Hs
Coffee, notroasted & 72 ['HS |HS| 63 === o 21 ;'g < ha o8 |4 HE
(HS090111) 5 S 17 |23 Tz 38 (3352 '"dUStEﬁlsl\gZ§h'nery 34 | HS E 7 |98 |
H HS Hs|Hs HS 04 HS ["Hs [HS
o7 | HS |HS msteilas)i AllOther| =5 [HS s s et 7142
34 | 26 | 54 | o2 [sse 62 | 29 [11] 83 | o5 |ea
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (31%) United States 71% 9.1% 27 Mineral fuels, oils and waxes (13%) United States 92% 16.8%
09 Coffee, teaand spices (13%) United States 24% 7.4% 85 Elegtrical machinery and United States 35% 0.2%
85  Electrical machinery and United States 83% 11.1% equipment (7.9%)
equipment (7.8%) 84  Industrial machinery (7.1%) United States 30% 7.1%
08  Fruitsand nuts (5.6%) United States 75% 0.2% 52  Cotton (6.3%) United States 81% 4.1%

62 Apparel, notknit (5.3%) United States 83% 3.8% 87  Vehicles (5.3%) United States 31% 2.7%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1000B
Value Rank Value Rank Value Rank .-+ Imports
$800B
Trade Value 2024 $1.3T 7 $629.3B 8 $692.6B 9 RO
Trade Value Change 2019 - 24 $207.3B 14  $935B 20 $113.8B 13 $600B ar
Forecast 2024-29 $299.3B 12 $135.1B 11 $164.3B 12 $4008B
Trade Volume Change 2019 -24 $-75.0B 169  $-23.0B 168 $-52.1B 169 /
Forecast 2024-29 $212.7B 6 $90.3B 11 $122.3B 6 $2008B -
Trade Volume Growth Rate 2019 -24 -1.1% 149 -0.7% 136 -1.5% 155 $0B
Forecast 202429 3.1% 100 2.8% 115 3.4% 97 00 05 10 '15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Hong Kong SAR Annualized growth rate
(China)’s exports and imports. The maps size all other countries in proportion to the value T I ] I T
of Hong Kong SAR (China)’s trade with them. The maps and product charts are both col-
-18% -10% -5% 0% 4% 14%

ored based on annualized trade value growth rates, using the color scale to the right.

GOODS IMPORT ORIGINS, 2018 - 2023

GOODS EXPORT DESTINATIONS, 2018 -2023

P

R

1. China (57%)

2. United States (6.8%)
3.India (3.1%)

4. Taiwan (China) (2.7%)
5.Japan (2.4%)

EXPORTS BY PRODUCT, 2017 - 2022

6.Viet Nam (2.1%)
7.Singapore (1.9%)

8. Thailand (1.8%)

9. United Arab Emirates (1.7%)
10. United Kingdom (1.6%)

1. China (43%)

2. Taiwan (China) (9.3%)
3.Singapore (7.1%)

4. Japan (5.5%)

5. Korea (Republic of) (5.4%)

IMPORTS BY PRODUCT, 2017 - 2022

6. United States (4.4%)
7. Malaysia (3.4%)
8.Viet Nam (2.2%)

9. Switzerland (2%)
10. Thailand (1.9%)

Gas turbines . )
(HS 8411) Rest of Electrical machinery | Computers! HS HS
Rest of Electrical machinery HS and equipment (Hs8471) | 84 18473
and equipment 84
(HS 85) (HS 85)
Computers
(HS 8471)
Electronic .
A t f .~ ... |Restof Precious metals and
Telephones for Electronic AllOther | (et medical I el stones Colls
cellular networks or !integrated circuits er etc.) Electronic F't 5 £ (HS71) (HS 7108)
" {Hs 8542) (HS 90) . MC  Icontrollers, whether
for other wireless integrated circuits;| Or not combined
networks n.e.c. in heading W'Egmgpggrr;,es'
(HS851712) Fruits and nuts | Plastics no. 8542 logic circuits,
(HS 08) (HS 854239) amplifiers, clock
and tlnp'lng circuits, Al[ Oth (o;,;\tri)gaalﬂ:;uezeizal
or other circuits R ¢
(HS 854231) &l iy
Rest o;zaesctig::smetals Telephones i HS s
. (HS 71) cellular networksor|, . . 33 42
Gold '"fcl’lrnnvlvsmught for other wireless d wacs
(HS 710812) Electronic networks HS
integrated circuits; (HS851712) 03 ¥
memories HS HS
LEueg2s2) HS | HS 94 | 72
Rest of Telephones 87|30 e [Hs [ns4e
(HS 8517) Clocks | HS | HS s Hz HS 38
(HS91)| 97 [22] 70 | 21 [Hs74
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and India 19% 41.9% 85  Electrical machinery and equipment China 49% 2.3%
equipment (29%) (52%)
71  Precious metalsand stones (27%)  Switzerland 18% -16.9% 84  Industrial machinery (12%) China 60% 2.0%
84  Industrial machinery (13%) China 26% 3.9% 71  Precious metals and stones (12%) China 18% 12.5%
90  Apparatuses (2.9%) China 25% -2.2% 90  Apparatuses (3%) China 55% -11.0%
08  Fruitsand nuts (2.2%) China 91% 9.3% 27  Mineral fuels, oils and waxes (2.3%) China 51% 12.6%

HS codes and corresponding product categories are listed on p. 284.
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HUNGARY

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $250B
Value Rank Value Rank Value Rank g
52008 #*°  Imports
Trade Value 2024 $306.4B 34 $156.6B 35 $149.8B 34 A
Trade Value Change 2019 - 24 $62.1B 33  $32.8B 34  $29.2B 33 $1508 Zane

Forecast2024-29 $1199B 32 $59.1B 33 $60.8B 30 $1008 A /S
Trade Volume Change 201924 $30.4B 28 $18.0B 22 $12.4B 34
Forecast 2024-29 $769B 32 $359B 32 $41.0B 31 $508B

Trade Volume Growth Rate 2019 - 24 2.1% 88 2.5% 77 1.8% 103

$0B
Forecast 2024 -29 4.6% 60 4.2% 61 5.0% 48 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Hungary’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Hungary’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-12% 0% 4% 8% 13%  32%

1. Germany (27%) 6. Poland (4.3%) 1. Germany (23%) 6. Netherlands (5.1%)
2. Italy (5.5%) 7.Czechia (4.3%) 2.China (7.7%) 7. Czechia (5%)
3. Romania (5.4%) 8. France (4.2%) 3. Austria (6.4%) 8. Russian Federation (4.4%)
4. Slovakia (5.3%) 9. Netherlands (3.5%) 4. Poland (5.6%) 9. ltaly (4.2%)
5. Austria (4.6%) 10. United Kingdom (3.1%) 5. Slovakia (5.4%) 10. Korea (Republic of) (3.6%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
~
@ Cars . .
Cars Par\tlzﬁrc?ggtor £ partsof motr (HS 8703) Mlnerzlfuels, oils
o
(HS 8703) (HS8708) | £ (M5 8708) ar(‘H%"’za;(fs
&
. . Rest of Electrical machinery PSRV s
Electrical machinery and equipment (H587)
and equipment (HS85)
(HS 85) d Plastics
Medicaments, Rest of . .
kaged Pharmaceutical
packaned " RIS | ALl Other (HS 39) Plastics s | All Other
(HS 39) (HS 30)
HS Furniture HS HS Tle_ileph01n7es Alumini Rubber HS HS
Apparatuses (HS 94) uminium
o 29 10 | 72 (HS 8517) o (HS76) | (H540)| 20 | 38
(HS 90) HS | HS (HS 90)
HS HS | HS hs |HS[ HS [Hs THs THs
73 | 02 | 48 |22|70 74| 44 | 6418370
HS | HS [ HS | HS 94 Hs [ Hs | HS | HS
: i 33 [ 12 | 20 . . 95 | 23 | 32
Industrial Machinery |vreatesis| HS | 15 s TS Industrial Machinery | <95 HS| 62| bs | ks IEEIES
(HS 84) e 76 | HS |HS HS (HS 84) HS | 61 [HS | 64 |68 |12 | 22
44 |34|04]28(83 48 34
HS HS | HS HS (——{ Hs [Hs | HS [ HS
HS [HS|Hs HS| 19 |15 |63 |16
23 64 |01 [ 86 | 68 Artiles of 33 |57 HS | 1S
Rubber 95 A Sl HS oot 2] % ||l
(HS40) | H> ['Hs Ths fush et I e L oy o
38 21 | 96|69 22 i 28 | 02 | s> |32 [&forfo
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Germany 31% 12.1% 85  Electrical machinery and Germany 25% 5.4%
equipment (23%) equipment (21%)
84  Industrial machinery (17%) Germany 30% -3.2% 84  Industrial machinery (15%) Germany 31% -1.3%
87  Vehicles (16%) Germany 34% 0.2% 87  Vehicles (10%) Germany 34% 1.7%
30 Pharmaceutical products (5.2%) Germany 11% 9.5% 27  Mineral fuels, oils, waxes (8.7%) Russian Federation 36% 25.4%

39  Plastics (3.8%) Germany 17% 4.7% 39  Plastics (4.5%) Germany 30% 4.3%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
Trade Value 2024 $16.5B 115 $6.8B & $9.7B 112 5108 . et Imports
Trade Value Change 2019 -24 $4.7B 107 $1.5B 110 $3.2B 97
Forecast2024-29 $3.5B 119 $2.0B 107 $1.5B 128
Trade Volume Change 2019 -24 $2.6B ? $1.1B K $1.5B 94 $58 ’\/5 v
Forecast2024-29 $1.3B 139 $1.1B 116 $223.6M 150
Trade Volume Growth Rate 2019 -24 3.5% ? 3.5% K 3.5% 69 s0B
Forecast 202429 1.5% 156 3.0% 110 0.4% 159 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Iceland’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Iceland’s trade with them. The maps and product charts are both colored based on
-38% -7% 0% 7% 15% 74%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Netherlands (31%)
2. United Kingdom (9.7%)

3. Spain (8.6%)

4. United States (7.6%)

5. France (6.6%)

6.Germany (5.9%)
7. Norway (4.8%)
8. Denmark (2.5%)
9.China (2.3%)

10. Canada (2.1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Norway (11%)
2.Germany (8.6%)
3.China (8.6%)

4. United States (8%)
5. Netherlands (7%)

6. Denmark (6.5%)
7. United Kingdom (4.9%)

8. Sweden (4.3%)

9. Brazil (3.2%)
10. Italy (2.8%)

IMPORTS BY PRODUCT, 2017 - 2022

el H S Rest of Electrical machinery -
d i t ~
Ao o | 57202 o0 s Es) Cars HS | Aluminium oxide {2
ey (HS8703) | 87 | (HS281820) g
(HS 760120) &4
AR IR, DTAReal Lo Carbon articles for
) eletrical purposes
(HS 760110) HS (HS 8545) 2
All Other Otheraircraftand {2 Furniture Pharmaceutical
23 S 8 (Hs9a) |AlLOther] R
7';35 ';2 Oils petroleum,
bituminous, .
HS HS distillat Plastics | Awminium| Wood Fish HS
84 | 13 (HS 271000) | (HS39)| "7 |(Hs44)|(s03) | 23
E fish Apparatuses HS HS HS HS HS
rozen fish, HS HS | ships Rest of 15 27 eetcalmedcal| 6> | 48 | 72 | 19 |40
excluding fillets 030444 HS 89 e
(HS 0303) 16 ((HS89) e | HS| HS [HSTHS[HS
Rest of Fish fillets HS [ HS . . 38 08 EEN 1R
(HS 0304) HS Avrticles of iron or Hs | HS |HS [HS|HS
27 28 [ 88 Industrial Machinery|  (Hs73) HS HS |63] 32 [82]10]09
Fish, excluding e HS |Hs|Hs (HS 84) 21 [hs| 5 |55 |55 |53
" Preserved fish i 2 61
fillets (HS0305) |3 g |22 30102 Ships 15[ s [ws [#s [ws
(HS 0302) B s [s (HS 89) HS |HS Mo |8 | & |5 |«
85 05 |39]25 22 |25 |07 | % | 5|55 |8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
76  Aluminium (40%) Netherlands 44% 8.5% 85 Elecfcricalmachineryand Netherlands 23% 4.7%
03 Fish (32%) United Kingdom 15% 1.1% equipment (11%)
27  Mineral fuels, oils and waxes (10%) Norway 49% 18.5%
72  Ironand steel (3.7%) Netherlands 33% 11.8% - - : . .
90  Apparatuses (3%) United States 37% 7 7% 84 Indu'stnal machinery (10%) Germany 14% 0.1%
23 Foodresidues and animal Norway 62% 6.0% 87 Vehicles (10%) Germany 19% 1%
feed (3%) 28  Inorganic chemicals (8.7%) Brazil 34% 1.9%

HS codes and corresponding product categories are listed on p. 284.
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INDIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1000B  mports
Value Rank Value Rank Value Rank
$800B -
Trade Value 2024 S1.1T 13 $437.4B 17 $694.2B 8 /\.
Trade Value Change 2019 - 24 $3269B 6 $112.6B 12  $214.3B 3 $600B
Forecast 2024-29 $398.8B 5 $118.6B 18 $280.2B 5 $4008B
Trade Volume Change 2019 -24 $261.4B 3 $113.4B 4 $148.0B 4
Forecast 2024-29 $484.0B 3 $177.98B 3 $306.1B 3 $200B 7 ~/
Trade Volume Growth Rate 2019 -24 5.2% 32 5.9% 35 4.8% 42 soB —
Forecast 202429 7.2% 17 6.8% 35 7.5% 11 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of India’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | T T

India’s trade with them. The maps and product charts are both colored based on annual-
ized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-7% 0% 6% 10% 15% 23%

1. United States (17%) 6.Bangladesh (2.9%) 1. China (15%) 6. Russian Federation (3.9%)
2. United Arab Emirates (7.6%) 7. Singapore (2.9%) 2. United States (6.9%) 7. Switzerland (3.4%)
3.China (4.9%) 8. United Kingdom (2.8%) 3. United Arab Emirates (6.7%) 8. Indonesia (3.4%)
4. Netherlands (3.5%) 9. Germany (2.5%) 4. Saudi Arabia (5.4%) 9. Singapore (3.1%)
5.Hong Kong SAR (China) (3%) 10. Saudi Arabia (2.1%) 5.lraq (4.7%) 10. Hong Kong SAR (China) (3.1%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Medicaments, .
Organic chemicals packaged Vehicles
. HS 29 i i
QOils petroleum’ ( ) (HS 3004) (HS 87) . Ele;;g(:ea&:m;rﬂggfrv Industrial Machinery
bituminous, Petroleum oils, (HS 85) (Hs 84)
distillates Rest of 930 crude
(HS 271000) , , (HS 270900)
Electrical machinery Iron and steel All Oth
and equipment r
(HqS 8p5) (HS 72) 5
Organic chemicals
Rest of HS 27 All Other (HS 29)
. Plastics | Cotton |awminium| Fish
~ Diamonds for C:gef(l)s (HS 39) | (HS 52) | 578)" | (HS 03)
jewellery, worked, ( ) Petrﬁlsegr;ml%ases
not mounted Coal ( ) . HS Fertilisers| HS
(HS 710239) HS HS | HS | HS | HS (HS 2701) Plastics| og | ®s31 | g
APPa‘FHesl-gg; kit| 63 09 90 32 02 Rest of Mié\eralfuels, oils (HS 39)
and waxes
Jewelry of plrecious Restof HS ';2 gg gz zg (HS 27) HS HS HS HS
i .
(ng;lal?’) HS 71 gg 17 s s s s i 88 74 76 | 89
i HS | o e HS | HS
Ap;ﬁ\;eé,ll;nlt 28 ii 57 | 12 | 68 3 Diamonds | ®= &% HS l;ZS) 40 | 25
Rubber HS 33 4 TES, 5'? gg Goldir}grrmlsroughti (HS 7102) 87 HS ??
Industrial Machinery (Hs 40) s | HS [ms]Fsrs (HS710812) | s
(HS 84) Articles of iron or 64 69 23 |82] 13|83 Iron and steel H s 26 48
(:ge;lz) ShipS HS Hs e RestofPresct‘\g::srnetalsand (HS 72) HS S
(HS89) | 4o 55 | o8 |22[70|79|21 (HS 71) 38 08 20
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils,waxes (13%)  United Arab Emirates 10% 14.0% 27  Mineral fuels, oils and waxes (32%) Iraq 14% 20.4%
71  Precious metals, stones (11%) United States 30% 8.1% 71  Precious metalsand stones (13%)  Switzerland 27% -7.1%
84  Industrial machinery (6.5%) United States 19% 18.0% 85 Elegtrical machinery and China 46% 1.2%
29  Organic chemicals (5.7%) United States 12% 15.7% equm.ent (9'9%) -
30 Pharmaceutical products United States 37% 7.8% 84 Industrial machinery (8.5%) China 35% 11.4%

(5.3%) 29  Organic chemicals (4.4%) China 40% 15.3%

HS codes and corresponding product categories are listed on p. 284.



INDONESIA
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161

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $400B :
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $501.5B 29 $263.8B 28 $2377B 28 3008
Trade Value Change 2019 -24 $162.6B 22 $96.1B 19 $66.5B 25 -~
Forecast 2024-29 $257.7B 16 $119.98 16 $137.8B 17 $2008 —— ’\\/
Trade Volume Change 2019 -24 $115.2B T $69.1B T $46.1B 16 $1008 /\/ \/
Forecast 2024-29 $195.0B i $105.1B 77 $89.9B 15 _/
Trade Volume Growth Rate 2019 -24 5.2% 33 6.0% 33 4.3% 51 s0B
Forecast 202429 6.7% 25 6.8% 36 6.5% 22 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Indonesia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I ‘ I T T
Indonesia’s trade with them. The maps and product charts are both colored based on
-12% 0% 4% 7% 13% 27%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (21%)

2. United States (10%)
3.Japan (8.7%)

4. India (7.2%)
5.Singapore (5.8%)

EXPORTS BY PRODUCT, 2017 - 2022

7 R
Y,
O'VGSIA

6. Malaysia (5.1%)

7. Korea (Republic of) (4.3%)
8. Philippines (4%)

9. Thailand (3.1%)

10. Viet Nam (2.9%)

1. China (27%)

2. Singapore (9%)

3. Japan (8%)

4. United States (5.4%)
5. Thailand (5%)

N
W,
O'VESIA

6. Korea (Republic of) (4.8%)

7. Malaysia (4.

8. Australia (3
9.India (3.2%)

8%)
9%)

10. Viet Nam (2.2%)

IMPORTS BY PRODUCT, 2017 - 2022

Coal except : _ . Petroleur oils, .
anthracite or |Iron and steel |Electrical machinery) \ehicles cude - ||ronand steel| Plastics |Vehicles
. . HS 72) and equipmen’ (HS 87) ) (HS 2709)
bituminous ( (HS 85) Oils petroleum, (HS72) | (HS39) | (HS87)
bituminous,
(HS 2701 19) distillates
(HS 271000)
Rest of
HS Rubber HS HS 27 Organic chemicats [ HS
All Other All Other (°°
_ 84 [(HS40)| 71 (Hs29) 73
Restof Mineral fuels, oils} Rest of Coal
(Hs27) (HS 2701)
Wood HS HS | Rubber| HS
Footuear [z Vgt MOOC o) 17 [0 s40)| 28
(HS 64) Industrial Machinery HS | Hs [ Hs | Hs | Hs
Petroleum gases
9 ssn | HS | HS | Hs [Hs (R 52 | 76 | 31 |89 | 47
(HS 2711) Hs03)| 94 | 74 HS
s (HS 03) 55 |75 HS BGEM HS | HS | HS
chemical products 90
- (Hs 38) HS [ Hs [ Hs | Hs 60 BN 54 | 32 | 74
Palm oil, simply HS go |2l 16 | 25 HS [ HS [ HS [HS[HS
refined 29 HS | HS [HS [ Hs Hs | HS [ o8 | 55 | 25 |21 83
(HS 151190) Ores, slag and ash HS | 24 |90 |42]89 23 12 HS | Hs | HS [HS |Hs [hs
(HS26) 09 | HS [HS [HS|HS ) ) 64 | 02 [82]69]96
Pulp of wood 08 | 92 | 33 Rest of Electrical machinery! HS HS 04 =]
(HS 47) 18 and equipment HS | HS [ HS [ HS
HS s {ns] ¥s | HS (HS 85) 8517 30 | HS |HS| 18 |34 5695
Rest of Animal or vegetable _ 28 | 1o |54 7 |8 HS 94 |26 ns [Tas [hs [ ns
fats, oils or waxes Appa'r_leé,gg)tkmt Plastics s o R HS 1S | Hs 24 | 35 | 41 | 68
(HS 15) (HS 39) HS | HS ———2 38 Hs [hs [hs s
73 | 34 |52 55 | 63 48 | 33 |07 s | o1 |4 %
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (21%) China 25% 20.0% 27  Mineral fuels, oils and waxes (15%) Singapore 30% 3.5%
15  Animalor vegetable fats, oils or China 17% 15.0% 84  Industrial machinery (14%) China 41% 16.5%
waxes (12%) 85  Electrical machinery and China 50% 11.8%
72  lIronandsteel (5.9%) China 60% 55.8% equipment (12%)
85 Elegtricalmachineryand Singapore 19% 19.8% 72 Ironandsteel (5.7%) China 24% 8.6%
equipment (S.8%) 39 Plastics (4.9%) China 23%  17.9%
87  Vehicles (4%) Philippines 27% 15.6%

HS codes and corresponding product categories are listed on p. 284.
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IRAN (ISLAMIC REPUBLIC OF)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank
Trade Value 2024 $68.4B LB $14.7B ﬁ $53.7B 60 $100B -
Trade Value Change 2019 -24 $-5.5B 167  $-147B 169 $9.3B 61 \
Forecast 2024-29 $1.8B 137 $2.6B 100 $-820.7M 170
Trade Volume Change 2019 -24 $4.3B ? $2.7B z $1.6B 92 $50B ———— fk%ﬂmlmpom
Forecast 2024-29 $13.0B 68 $6.0B 67 $7.0B 63 )
Trade Volume Growth Rate 2019 -24 1.3% E 4.2% ? 0.6% 126 soB -
Forecast 2024 -29 3.6% 82 7.1% 31 2.5% 123 00 '05 10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Iran (Islamic Annualized growth rate
Republic of)’s exports and imports. The maps size all other countries in proportion to the [ I ] I I
value of Iran (Islamic Republic of)’s trade with them. The maps and product charts are both
colored based on annualized trade value growth rates, using the color scale to the right. -60% -31% -18% -10% 0% 19%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. China (34%) 6. Korea (Republic of) (3.5%) 1. China (26%) 6. Switzerland (2.9%)

2. Turkiye (12%) 7.Japan (2.7%) 2. United Arab Emirates (26%) 7. Russian Federation (2.8%)
3. India (12%) 8. Italy (2.5%) 3. Turkiye (10%) 8. United Kingdom (2.2%)

4. United Arab Emirates (4.5%) 9. Russian Federation (2.3%) 4. India (5%) 9. Netherlands (2.1%)

5. Afghanistan (4%) 10. Pakistan (2.1%) 5.Germany (4.1%) 10. Korea (Republic of) (1.9%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022

Rest of Iron and steel . Soya beans
Pol fethyl Vehicles
o st SR fehicles | (1261} | other
Industrial Machinery
..................... S (HS 84) Rest of HS 12

. products of iron or
Rest of Plastics el

(HS 39) (HS 7207) GREECC M| o imal o vegetasle Pharmaceutical Plastics

(optical, medical, | AZRe s 20 s products
(HS 15)

Hs30) [ (HS 39)

etc.
(HS 90)

Organic chemicals | Fruits and nuts

(HS 29) (HS 08)
HS | HS | HS | HS | HS
Restof Electrcal machinery} Telephones 29 24 08 48 38
and equipmen
Fertilisers HS HS (HS 85) (HS 8517)
[GEEIVN Y HS | HS
All Other 54 | 09
HS |HS | HS
3214433
17 HS | HS | HS | HS
R Ores,(s'_‘l.;gzaér}d ash i Fou:ngﬁ‘s;cli?:esdand 5 2 70 | 82 21 3;‘
0 aize except seed | pact of Cereals (HS 23) 1 HS 95
T corn 1 Meat |ig| 83
b= (HS 100590) (HS 02) —— HS [HS | HS
| 94 gs 2; 3460(35
w " N —
D opper Articles of iron or 7
o (HS 74) (s;e%) HS HS oS [Hs HS 56
55 |76 69 |96 HS 59
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes China 22% -43.8% 84  Industrial machinery (15%) China 33% -8.5%
0,
(51%) 85  Electrical machinery and United Arab Emirates 44% 27.0%
39  Plastics (8.8%) China 54% -2.4% equipment (12%)
72 Ironandsteel (8.3%) China 15% 44.3% 10 Cereals (11%) Brazil 19% 20.8%
29  Organicchemicals (4.9%) China 58% -11.3% 87  Vehicles (6.5%) China 52% -9.2%
08  Fruitsand nuts (3.8%) Iraq 19% -100.0% 12  Oilseedsand oleaginous Brazil 29% 23.8%

fruits (4.4%)

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank
Trade Value 2024 $153.4B 45 $95.7B 41 $57.7B 55 $100B |~
Trade Value Change 2019 -24 $26.3B 49 $8.5B 58 $17.8B 44
Forecast 202429 $26.58 56 $10.58 58 S$159B 53 et fmpOTtS
Trade Volume Change 2019 -24 $3.8B 77 $9.0B 34 $-5.2B 162 $50B 7 S ~
Forecast 2024-29 $20.8B 57 $-2.6B 169 $23.4B 45
Trade Volume Growth Rate 2019 -24 0.4% 130 1.6% 88 -1.4% 154 $0B
Forecast 2024 -29 2.1% 142 -0.5% 165 57% 40 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Iraq’s exports Annualized growth rate
and imports. The maps size all other countries in proportion to the value of Irag’s trade
) ) [ | [ [ \ I I
with them. The maps and product charts are both colored based on annualized trade o o o o o o
value growth rates, using the color scale to the right. -29%  -6% 0% 12% 27% 110%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. China (28%) 6. Italy (4.4%) 1. China (27%) 6.Saudi Arabia (2.7%)
2.India (27%) 7. Netherlands (3%) 2. Turkiye (27%) 7. Germany (2.6%)
3. Korea (Republic of) (7.6%) 8. Turkiye (2.9%) 3.India (5.4%) 8. Italy (1.8%)
4. United States (7.5%) 9. United Arab Emirates (2.5%) 4. Korea (Republic of) (3.3%) 9. Jordan (1.7%)
5. Greece (5.2%) 10. Singapore (2.1%) 5. United States (2.9%) 10. Brazil (1.7%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
. A Jewelry of precious Q
Rest ogﬁge:gaciglmn;icthmery Cars Rest of Vehicles (HrSn;lalfy) P laSt I CS
(HS 85 (Hs 8703); (=7 (HS 39)
Rest of HS 71
Articles of iron or H i
Telephones e s ||
(HS 8517) (HS 73) (HS94) | rsso)
Petroleum oils, @ HS - Apparel knit| Meat
(@) Cereals Fruits and nuts | Apparel, kni
— (HS 08) (HS 61) HS 02
o . ; i o
ac
Industrial Machinery HS [ Rubber HS HS | HS
(HS 84) 90 (HS40)| 11 | 62 | 17
Iron and steel
731 Hs | HS [HS | HS [HS
HS | 33 | 64 [23| 76|21
07 HS HS | HS
HS [HS| g2 | 57 | 38
— Tobacco 20 44 s Trs e
a ~
Oils petroleum, N (HS24) | HS HS HS 83 | 54 | 09
5 bituminous, |ZT 69 | HS 68 Tt
£ distillates |5 48 |96 |Hs | 22 2 5
=z (HS 271000) é Diamgrgﬂrus HS Hs HS 70 ?; 12 e
HS | Rest of 15 HS s hs |48 |Hs
271000 | 'Hs 27 34 |63 |82 |88 155"
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (96%) India 29% 20.4% 85  Electrical machinery and United Arab Emirates 53% -
- — equipment (12%)
71  Precious metals and stones (3.2%) Turkiye 87% -25.2%
- - 84  Industrial machinery (10%) China 32% 8.6%
08  Fruitsand nuts (0.17%) India 49% 5.3%
- 27  Mineralfuels, oils, waxes (8.4%) United Arab Emirates 52% -
10 Cereals (0.14%) Iran (Islamic 100% -100.0%
Republic of) 87  Vehicles (7%) United Arab Emirates 31% -
72  Ironand steel (0.11%) Oman 87% - 71  Precious metals, stones (4.6%) Tirkiye 55% 1.7%

HS codes and corresponding product categories are listed on p. 284.
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IRELAND

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $300B
Value Rank Value Rank Value Rank $250B
Trade Value 2024 $376.2B 33 $219.2B 32 $157.0B 33 $200B
Trade Value Change 2019 - 24 $108.7B 27  $50.2B 28  $58.6B 26 et Imports
Forecast 2024-29 $106.4B 33 $69.1B 29  $37.3B 39 31508
Trade Volume Change 2019 - 24 $1149B 13  $72.4B 9 $424B 18 $1008
Forecast 2024-29 $55.6B 36 $36.1B 31 $19.5B 49 $50B
Trade Volume Growth Rate 2019 -24 7.5% 17 8.6% 19 6.2% 21 soB
Forecast 202429 2.8% 111 3.2% 101 2.3% 132 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Ireland’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Ireland’s trade with them. The maps and product charts are both colored based on 0 0 o o o o
annualized trade value growth rates, using the color scale to the right. -8% 0% 6% 11% 20%  45%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
if. {
1. United States (30%) 6.China (5.7%) 1. United Kingdom (23%) 6. Netherlands (5.3%)
2. United Kingdom (11%) 7. France (3.5%) 2. United States (16%) 7. Switzerland (3.9%)
3. Germany (10%) 8. Italy (2.7%) 3.France (12%) 8. Belgium (3%)
4. Belgium (10%) 9. Switzerland (2.6%) 4. Germany (8.8%) 9. Spain (2%)
5. Netherlands (6.5%) 10. Japan (2.2%) 5.China (6.1%) 10. Italy (1.9%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Electronic
e
. controllersiwhethey Medical instruments f A f
Medmaments’ doses’ wi(h‘memgries(,i HS 9018, Electrical maChlneW Cot'nep‘gﬁf}’sc‘l,'ﬁth Rest of
oy Rest of Industrial Machinery and equipment nitrogen hetero-
nes amplifiers, clock (HS 84) atom(s) only HS 29
and timing circuits, (HS 85) (HS 2933)
(HS 300490) et e :
Orthopedic
appliances
Rest of Electrical machinery| (H S 902 1 )
i and equipment Computers .
oherbloed e P (Hs8a71) |Restof | s |Vehicles| HS
imr;rl;ré%l&%i;cal (:écé)o) HS 27 271000 (H S 87) 90
immunological
Rest of Serums and vaccines re:'::s‘tc::a %l:;sgg g:, M iXtU res Of 5 d A
ThaSoen RS etpandnes e erums and vaccines
for retail sale i i odorirterous
(s 5600s) Industrial Machinery sUbtances HS HS HS HS HS
Rest of Pharmaceutical (HS 3302) [T Plastics 73 62 33 23 94
e Medicaments, (HS 39)
packaged HS | HS | HS | HS | HS
Meat | Aircraft | s (HS 3004) 48 711040272
(HS 02) [ (HS 88) | ™" t*5 HS | HS | HS | HS [ HS
Heterocyclic All Other HS a4 64 | 76 | 10 | 31
compounds with HS 38 HS [ HS [HS | HS [Hs
X cchen H ! S HS | 08 |34 |28|18|01
nitrogen hetero- [t/ gigshemias HS 29 He (s Fixed wing aircraft, || Al Other HS | 21 s Tas e et s
atom(s) only 19 = >15,000kg % 22 [Hs 120 [17 |49 o3 | 52
(HS 2933) HS I;g 01 |23 (HS 880240) 95 | HS | HS [Hs HS|HS
Diary products [ geyerages 28 i Al Hs 15 70 | 03 [EEN 96|82
(#5041 "5 22)” [THg | Hs Hs (HS 61) HS [Ths [ hs [ws |Hs[ns|us
16 | 03 [hss7 19 | 40 | 16 | 07 |68 |83|42|37
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
30 Pharmaceutical products (33%) United States 40% 9.0% 84  Industrial machinery (13%) United Kingdom 21% 5.3%
29  Organic chemicals (19%) United States 38% 22.2% 30 Pharmaceutical products (10%) United States 31% -0.6%
85  Electrical machinery and China 31% 20.3% 88  Aircraft (10%) United States 67% -5.4%
equipment (10%) 85  Electrical machinery and United Kingdom 22% 1.8%
90  Apparatuses (8.5%) United States 31% 6.6% equipment (8.4%)
84  Industrial machinery (5.4%) United Kingdom 12% 0.8% 29  Organic chemicals (6.9%) United Kingdom 18% 86.0%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Rank .« Imports
Trade Value 2024 $155.6B ﬂ $64.6B i $91.0B 43 $100B A\ -~ -
Trade Value Change 2019 -24 $21.3B 55 $6.7B 70 $14.6B 48 -
Forecast 2024-29 $55.3B 42  $237B 42  $31.6B 40 A h‘/J
Trade Volume Change 2019 -24 $9.0B ? $1.7B 7 45 $50B \/7
Forecast2024-29 $52.0B 38 $21.3B 42 $30.6B 37
Trade Volume Growth Rate 2019 -24 1.3% E 0.6% H 102 s0B
Forecast 202429 6.3% 33 6.3% 41 25 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Israel’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Israel’s trade with them. The maps and product charts are both colored based on annu-
alized trade value growth rates, using the color scale to the right. 7% 0% 4% 8% 11% 24%

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (29%)
2.China (7.7%)

3. United Kingdom (6.2%)
4.India (4.3%)

5. Netherlands (4.2%)

6.Hong Kong SAR (China) (3.9%)
7.Germany (3.2%)

8. Turkiye (3.2%)

9. Belgium (3.2%)

10. France (2.6%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United States (12%)
2. China (12%)

3. Switzerland (8.3%)
4. Germany (7.8%)

5. Turkiye (5.3%)

6. Belgium (4.9%)

8. Netherlands (4.5%)
9. Italy (4%)
10. France (3.2%)

IMPORTS BY PRODUCT, 2017 - 2022

7. United Kingdom (4.8%)

Oils petroleum, -
) b(iit'urqiln?us, . d =
Rest of Apparatuses ] ‘ Petoleunots, | distllates || Diamonds iz
Diamonds for (optical, medical, HS [industrial Machinery (HS 270900) (HS 7102) %
. etc.) 9018 (HS 84) Industrial Machinery =
jewellery, worked, (HS 90) HS 84 Restofigral et s
( ) (HS 27)
not mounted
(HS 710239) Plasti Pharmaceutical | APparatuses
astICs products (optical, medical,
etc.
; (HS 39) (HSs 30) (HS 90)
Oils petroleum,
i o bituminous,
M;i'gs:;;gts’ HS P laStl cs distillates
Rest of Precious metals and (HS 3004) 30 (HS 39) (HS 271000) HS Furniture [ Apparel, knit | Aircraft
stones All Other 73 (HS 94) s e) (HS 88)
b S RestofHs 2 Electrical machinery
and equipment HS foseerh HS | HS [ HS
HS 02
Rest of Electrical machinery HS HS HS | HS (HS 85) 62 33 64 | 23
and equipment » 28 82 | 08 HS | HS [ HS | HS | HS
(Hs 85) F?&glggs 29 Iron and steel HS 40 [ 9512|2228
HS [ Hs [ Hs (HS72) | 38 "Hg [ HS | HS | HS | HS
~ Electronic 33 73 93 HS 69 21 32 19 | 68
'"‘ig;z‘ses%gr;ggs? HS Hs | HS [HS | HS HS HS | HS [HS | HS | HS
cor?trollers,\néhetger 38 HS 68 87 |34)72 HS 76 89 3: 70)83]20|01
" "
Wi memoris, | repores ad e FHIE B Cars ~igestofl 29 | HS i a6 [ 55 [Hs|usus
g crcuts, Awother -~ 1 12 |32 s ] sl (HS 8703) | Hs87 48 | B3 Mol
amplifiers, cloc| Ircra | 12 08 | 18
e (HS 88) [ 5 | HS [ Pl s 10) | ezh [ B8 T [ Tt
(HS 854231) 20 |76 |74 06 [ 59 ( ) (HS44)| 25 | 43 | 15 |37 | B2 |
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (19%) United States 56% -2.4% 84  Industrial machinery (12%) United States 15% -0.3%
85  Electrical machinery and China 25% 13.7% 85  Electrical machinery and China 19% 14.1%
equipment (17%) equipment (11%)
90  Apparatuses (11%) United States 28% 8.3% 87  Vehicles (9%) Korea (Republic of) 11% 18.2%
84  Industrial machinery (8.9%) United States 28% 3.3% 27  Mineralfuels, oils, waxes (8.2%) India 17% 63.6%
30 Pharmaceutical products (6.3%)  United States 62% -22.3% 71  Precious metals, stones (8%) United States 21% -2.3%

HS codes and corresponding product categories are listed on p. 284.
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ITALY

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800B
Value Rank Value Rank Value Rank A Imports
Trade Value 2024 $1.3T 10 $658.6B 7 $603.0B 12 $6008 =
Trade Value Change 2019-24 $258.8B 79 $128.8B 8 $130.0B 9 /\/\\\_/\/
Forecast 2024-29 $239.58 18 $1191B 17 $1204B 20 $4008 i
Trade Volume Change 2019 -24 $112.1B ? $44.8B 7 $67.3B 11 $2008 -7
Forecast 2024-29 $115.3B 21 $57.5B 21 $57.8B 23
Trade Volume Growth Rate 2019 -24 1.8% ? 1.4% ? 2.3% 91 soB
Forecast 202429 1.7% 152 1.7% 145 1.8% 144 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Italy’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Italy’s trade with them. The maps and product charts are both colored based on annual-
-5% 0% 4% 5% 8% 14%

ized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (13%)
2.France (10%)

3. United States (10%)
4. Switzerland (5.2%)
5.Spain (5.2%)

6. United Kingdom (4.8%)
7. Belgium (3.3%)

8. Poland (3.1%)

9.China (2.9%)

10. Netherlands (2.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (16%)
2.China (8.1%)
3. France (8%)
4. Netherlands (5.7%)
5. Spain (5.2%)

6. Belgium (4.4%)

7. United States (3.9%)
8. Russian Federation (3%)
9. Switzerland (2.7%)

10. Poland (2.5%)

IMPORTS BY PRODUCT, 2017 - 2022

H Medicaments,
Electrical machinery Plastics Petroleum OIIS’ ) ) packaged
and(zqsugpsn)went All Other (HS 39) crude Ele;rt]g?omsggr’]‘fry (Hs3004) | Plastics
(HS 270900) (HS 85) (HS 39)
Rest of
HS 30
Industrial Machinery
(HS 84) Articles of iron or Min:r:zl‘zjaexlz,soils "’““";io"‘,.:?‘“"" Iron and steel
(HS 73) (Hs 27) (Hs 71) (HS72) Petroleum gases | Rest of
(HS 2711) HS 27 |lronand steel All Other HS HS
(HS 72) 29 71
Furniture |Footwear | HS | HS | HS
(Hs94) | (HS64) | 42 61 | 29 HS HS |rootwear| HS
HS | HS | HS | HS he 38 76 || 73
HS Industrial Machinery| 90
Hs | ag | 33 | 89 | 69 | 40 (HS 84) HS |Hs | B3 15
] 48 | 44
Restof velicles | Saogy| 70 Hs | S [HS[HS|HS s HS HS [HS [HS
De | 14]08]41 ]85 |32 o1 | HS [Hs|32]95 ]88
HS | HS [ HS HS [HS| Hs
HS gi ;'f 70 | 15 | 02 03 1155 |2 )=
62 | HS s Ths] s s HS TS T Hs s [us |55 [55] s
. 09 | 95 | 28 Cars 2 24 | 63
Medicaments, 38 M Hs |18 Restof | 6 40 | 04 bs [Hs[ns
packaged |Restof SRl 68 [Hs | Hs [EE e (HS 8703) | Hss7 Hs [ Hs | ot |07 |5 ]5e
(HS 3004) H830 B?&Igrgg‘)?s HS HS [Hs i_HSH Copper | HS | HS [22199 1 & HS51|Hs 18
19 | 20 |34 gf ?i 56 % |1 (HS74) 02 |94 ?8 g? %5 [Hs21[nses
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (19%) United States 11% 6.7% 27 Mineral fuels, oils, waxes (16%) Russian Federation 19% 10.1%
87  Vehicles (8%) Germany 18% 4.2% 84  Industrial machinery (9.4%) Germany 23% 2.3%
30 Pharmaceutical products (6.4%) Belgium 18% 18.5% 87  Vehicles (8.7%) Germany 28% -2.5%
85  Electrical machinery and Germany 13% 5.2% 85  Electrical machinery and China 21% 18.0%
equipment (6.2%) equipment (7.9%)
39  Plastics (4.2%) Germany 17% 5.1% 30 Pharmaceuticals (5.4%) Germany 22% 30.2%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $10B ~ Imports
Value Rank Value Rank Value Rank 8B 2
Trade Value 2024 $9.8B 133 $2.0B 139 $7.7B 120 ’
Trade Value Change 2019 -24 $1.8B 127 $513.8M 124 $1.3B 125 $6B
Forecast 2024-29 $2.4B 128 $308.1M 138 $2.1B 116
b $4B >
Trade Volume Change 2019 -24 $311.3M 124 $271.6M 104 $39.6M 134
Forecast 2024-29 $3.3B 114 $241.7M 140 $3.0B 89 $2B —
Trade Volume Growth Rate 2019 -24 0.6% 125 2.9% 69 0.1% 138 $0B
Forecast 2024 -29 5.9% 38 2.3% 132 6.8% 18 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Jamaica’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Jamaica’s trade with them. The maps and product charts are both colored based on
-24% 0% 8% 14% 25% 80%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (47%)
2.Canada (7.3%)

3. Netherlands (7.2%)

4. celand (4.8%)

5. Russian Federation (4.8%)

EXPORTS BY PRODUCT, 2017 - 2022

6. United Kingdom (3.7%)

7. Norway (3.5%)

8. Latvia (1.9%)

9. Trinidad and Tobago (1.5%)
10. France (1.4%)

S

1. United States (42%)
2.China (7.6%)

3.Brazil (5.2%)

4. Japan (3.9%)

5. Trinidad and Tobago (3.8%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Colombia (3.8%)
7. Mexico (2.1%)

8. Tiirkiye (2.1%)
9. Canada (1.8%)
10. Nigeria (1.6%)

irits < 80% . Electrical machinery i
Spll’lltShle/o Rest of Beverages Oils petrOleum, and equipment Plastics Iror(\:ggg;:eel
alcoho (HS 22) X . (HS 85) (HS 39)
(HS 2208) bituminous,
distillates
(HS 271000)
. . Cereals HS HS
Aluminium oxide (HS 10) All Other 20 21
(HS 281820) Aluminium ores | vegetabtes
(HS 260600) | (s07)
Petroleum oils, | Petroleum gases HS Fish HS HS HS
o0 US| 2 |(HS03)| 94 | 20 | 44
All Other |"<stmsoisease “22-‘?33,{’3%3'"‘?“0‘{' T HS HS [ HS | HS [ HS
0 Hs | 19 | 23 | 16 |17 |40
Rest of s 26 Industrial Machinery| 48 HS | HS | HS | HS
HS | fsh |HS HS 76 | 33 | 34
72 |#sos |17 (HS 84) 02 15
: HS - s | HS [HS [Hs]ks
Oils petroleum, 5| 09 | HS |HS [HS|HS 69 | 62|63 |9
bituminous, @ 8584|0839 28 | HS | 70 I5Ths B s
isti % Hs [Hs [ ts [hHs 04 [ Hs | 83|61
distillates S HS HS | Hs
(HS 271000) "g 25 33 |23]87]02 Cars Rest of 38 |HS[HS[25 | 91
e[ HS bs [ s Ths [hs (HS 8703) | HS87 [Beverages| HS 32|49 | 85 |ys|us
95 (88
19 | HS T T #21 9g | > [HsTes =2
04 | 71 | 76 | 89 |42 89 (64|29 ¢ [Fse2
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
28 Inorganic chemicals (38%) Russian Federation 13% 8.6% 27  Mineral fuels, oils and waxes (21%) United States 65% 11.5%
27  Mineralfuels, oilsand waxes  United States 77%  912.9% 84  Industrial machinery (8.4%) United States 45% 3.1%
(19%) - 87  Vehicles (7.9%) Japan 48% -1.1%
22 Beverages (11%) United States 28% 9% 85  Electrical machinery and United States 37% 4.1%
26  Ores,slagandash (6.5%) United States 78% -2.2% equipment (5.6%)
07  Vegetables (2.9%) United States 72% 4.6% 39  Plastics (4.3%) United States 25% 8.5%

HS codes and corresponding product categories are listed on p. 284.
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JAPAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1200B “imports
Value Rank Value Rank Value Rank $1000B
Trade Value 2024 $1.5T 5 $706.1B 5 $760.6B 5 $800B LN ZS B} o
Trade Value Change 2019-24 $40.2B 42  $448.4M 125 $39.8B 29 / /’\V
Forecast 202429 $643.8B 3 $3243B 3  $319.58 3 $600B
Trade Volume Change 2019 -24 $60.5B 19 $384B 17  $22.1B 25 $400B <—
Forecast 202429 $168.3B 14 $767B 16  $91.6B 13 $200B
Trade Volume Growth Rate 2019 - 24 0.8% 122 1.1% 99 0.6% 129 $0B
Forecast 202429 2.2% 141 2.1% 138 2.2% 134 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Japan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Japan'’s trade with them. The maps and product charts are both colored based on annu-
-10%  -2% 0% 3% 7% 14%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (20%)
2. United States

e

(19%)

3. Korea (Republic of) (6.9%)
4. Taiwan (China) (6.5%)
5.Hong Kong SAR (China) (4.7%)

6. Thailand (4.2%)
7.Singapore (2.8%)
8. Germany (2.7%)
9.Viet Nam (2.4%)

10. Australia (2.1%)

1. China (23%)
2. United States (11%)
3. Australia (7.3%)

4, Taiwan (China) (4.1%)
5. Korea (Republic of) (4.1%)

6. Saudi Arabia (4%)
7. United Arab Emirates (3.9%)
8. Thailand (3.4%)
9. Germany (3.1%)
10. Viet Nam (3.1%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Petroleum oils, i i
Rest of Electrical machinery ) Industrial Machlnery All Other
o el . Electronic Crude (HS 84)
qui pment |nte?rated circuits
. : (HS 85) hsssaz) (HS 270900)
Rest of Industrial Machinery
(HS 84)
Pharmaceutical (ogt’?g:lri?ézeits:al Ores, slag and ash
Natural gas, P(ﬁ’ggg)s etc) | (HS26)
Apparatuses Hléq2u7e{|§? 1 (HS90)
optical, medical, |1 d steel
(op etc.) ror(1D-|aSn7§)ee All Other ( ) Rest of
ReSt Of HS 8486 (HS 90) HS 27 a Apparel, knit | Apparel, not knit Wood Meat
Vehicles | "ksé1) 562 | (HS 44) | (HS 02)
Coal (HS 87)
HS 2701
HS | ships | HS ( ) Fish . FS
Automobiles, | Plastics | 38 |(HS89)| 27 | (Hso3) |28 72 | 38
Rest of Cars | spark ignition, (HS 39) Plastics HS | HS | HS |HS
(HS 8703) (1500-3000cc (Hs 39)
(HS 870323) HS | HS |HS|Hs Rest of Electrical machi Funitre| 95 | 10| 16 | 88
est of Electrical machiner
73 30 | 28|33 and equipment Y (Hs94) HS |Hs | 1S | HS | HS
! ) (HS 85) HS 08 | 22 | 33
Organic chemicals HS HS HS 42 40
(HS 29) Rubber | o |BCCH 95 71 HS As o ';2 % | o1
(HS 40) HS | HS 76 HS
Parts OfMOtOr, e of HS | 75| 34 38 HS 64 |63 |Hs] 2 | &
(HS 8708) HS 87 HS Copper ig s s Telephones 29 HS [Hs s H_s;'_g bs s
71 |(HS74)| £ |96 |7 s (HS 8517) 73 11220 |75 % [o=
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (21%) China 22% 0.9% 27 Mineral fuels, oils and waxes (22%) Australia 21% 20.6%
87  Vehicles (21%) United States 31% -2.9% 85 Elec_trical machinery and China 46% 29%
85  Electrical machinery and China 23% 1.7% equipment (14%)
equipment (17%) 84  Industrial machinery (9.8%) China 45% 3.9%
90  Apparatuses (5.9%) China 28% -5.9% 30 Pharmaceutical products (3.8%) United States 21% 13.4%
72 Ironand steel (4.3%) Korea (Republic of) 18% 4.9% 90  Apparatuses (3.8%) United States 26% -0.0%

HS codes and corresponding product categories are listed on p. 284.
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TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)

KEY DATA AND RANKS
Total Trade Exports Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $36.9B 83 $11.0B 95 $25.9B 76
Trade Value Change 201924 $10.7B 7 $3.9B ? $6.7B 73
Forecast 2024-29 $5.7B 103 $1.8B 112 $39B 98
Trade Volume Change 2019 -24 $15.0B ? $7.1B ? $8.0B 42
Forecast 2024-29 $8.0B 83 $29B 91 $5.1B 72
Trade Volume Growth Rate 2019 - 24 9.1% 79 13.6% ? 7.1% 17
Forecast2024-29 3.5% 87 3.6% 87 3.5% 93

$308 _,.-"' Imports

.

$258B AL
AL
A/ VYV

$15B / v
$10B
$5B ?_é =N

$0B

‘00 ‘05 ’10 '15 20 25 30

The maps and charts below summarize the geography and product mix of Jordan’s
exports and imports. The maps size all other countries in proportion to the value of
Jordan’s trade with them. The maps and product charts are both colored based on

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

Annualized growth rate
[ [ [ 1 I I
-10% 0% 6% 10% 19% 40%

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (25%)
2.India (14%)

3. Saudi Arabia (12%)
4.1raq (8.5%)

5. United Arab Emirates (3.5%)
EXPORTS BY PRODUCT, 2017 -2022

6. Kuwait (2.7%)
7. Palestine (State of) (2.5%)
8. China (2.4%)
9.Indonesia (2.2%)
10. Egypt (1.9%)

1. China (16%) 6. Germany (3.8%)

2.Saudi Arabia (15%) 7. Turkiye (3.3%)

3. United States (7%) 8. Egypt (3.2%)

4. United Arab Emirates (5.3%) 9. ltaly (2.8%)

5.India (4.3%) 10. Korea (Republic of) (2.2%)

IMPORTS BY PRODUCT, 2017 - 2022

T .
| Oils petroleum,
i " . .
. o Natural calcium ii blt_umlnous’ Electrical machinery [precious metals and
Rest of Appare[' knit | Phosphoric acid E Rest of phosphates :f: d|st|llates and equipment stones Cereals
ol (HS280920) | Hs 28 5 (HS 85) 571 | (HS 10)
( ) | (HS2510) '3 (HS 271000)
| S
|
. Petroclreuudrg oils, Petroleum gases Plastics Phagmzﬁecltj;ical K”“(‘,ﬁggaot;”“ Iro?:gg;;eel
Sweaters, pullovers, M%‘i‘gf:;ggts' R:gta%f Appalr_::‘sl'gtz)t knit | Precious metals and (HS 270900) (HS 39) (HS 30)
Sweatirr‘llirtts etc., (HS 3004) ( ) (HS71)
e el 2] HS | HS | HS | HS |HS
AllOther| 48 | 73 | 08 | 04 |33
Soaps, waxes, and | AluminiuM | Fruits and nuts
HS |plastics| % | (Hs76) | oo Cars Hs | HS | HS | HS GBS
85 |(HS39) (HS8703) | HS | 94 | 69 | 09 | 15 [JEL
Ptassic fertilizers, | Potassium chloride, HS Hs HS HS 29 HS HS HS HS [ HS | HS
(51000 | (53108k0) 48 | 01 | 24|27 21 |01 38 | 64 |74 |23
Vegetables Hs | HS | HS | HS [ Hs Rest of Vehicles| Meat HS | HS [ HS | HS
(Bs07) | Allother 23 .04 74 | 87 | 19 (HS 87) (HS02)| Hs Zi 20 js H;z L 2:5
HS ;'2 s ';_7? i Aonarel knit 76 HS | g3 | 55| 32 |95
OO0 arel, Kni
HS| 20 | HS | HS | HS p(pHS(’l) HS | HS 40 e i 2'? | 23
: » 72 [hs |HS| o2 |9 |55 Industrial Machinery 19 |17 [ HS | 26 [ —
Mixed fertilizers | rest of Fertilisers organic chemicals HS 32 09 s (HS 84) 12 | Hs | Hs |HS] 63
(HS 3105) s 52 84 |HS — 5 |58 HS HS | HS 18 | 16 | 25 ==
HS | HS HS s | Hs
38| 21 |16 62 [B |5 90 62 |54 |34 | % |52 |01 [0
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (17%) United States 81% 3.3% 27  Mineralfuels, oils, waxes (14%) SaudiArabia 52% 6.8%
31  Fertilisers (17%) India 21% 23.7% 87  Vehicles (11%) United States 18% -6.8%
28 Inorganic chemicals (8.9%) India 57% 22.3% 84  Industrial machinery (6.8%) China 28% 2.7%
25  Salt, sulphur, lime, cement, etc. India 52% 23.4% 85  Electrical machinery and China 38% 8.1%
(7.2%) equipment (6.6%)
30 Pharmaceutical products (6.8%) Saudi Arabia 22% -4.2% 71  Precious metals, stones (5%) United Arab Emirates 42% 21.0%

HS codes and corresponding product categories are listed on p. 284.
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KAZAKHSTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B
Value Rank Value Rank Value Rank
$80B —
Trade Value 2024 $133.8B 50 $77.4B 46 $56.4B 57 - Imports
Trade Value Change 2019 -24 $37.7B 44 $19.7B 42 $18.0B 43 $60B -
Forecast2024-29 $24.8B 59 $15.0B 49 $9.7B 69 408
Trade Volume Change 2019 -24 $1.6B 102 $398.1M 98 $1.2B 102
Forecast 2024-29 $32.2B 49 $20.0B 43 $12.3B 55 $20B /
Trade Volume Growth Rate 2019 - 24 0.2% 135 0.1% 120 0.5% 133 $0B
Forecast 202429 4.5% 65 4.7% 56 4.2% 68 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Kazakhstan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Kazakhstan’s trade with them. The maps and product charts are both colored based on
-31% 0% 9% 16% 29% 110%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. ltaly (17%)

2.China (14%)

3. Russian Federation (11%)
4. Netherlands (7.4%)
5.France (4.8%)

KAZAKH- g%
| ,STAN

6. Korea (Republic of) (4.7
7. Turkiye (4%)

8. Uzbekistan (3.3%)

9. Romania (3%)

10. Spain (2.9%)

EXPORTS BY PRODUCT, 2017 - 2022

%)

1. Russian Federation (43%)

2. China (17%)

3. Korea (Republic of) (3.3%)

4., United States (3.2%)
5. Turkiye (2.7%)

6. Italy (2.5%)

7. Germany (2.4%)

8. Uzbekistan (2.2%)

9.Belarus (2%)
10. France (1.7%)

IMPORTS BY PRODUCT, 2017 - 2022

Ferroalloys Mineral fuels, oils | Articles of iron or i
(HS7202) Gold and waxes steel Plastics
(HS 7108) (HS 27) (HS 73) (HS 39)
Rest of Iron and steel H H
(He72) R Industliﬁlsl\giihmery
HS 71 Pharmaceutical | |5 an steel | Footwear
All Other | “preducts | ™11672)°" | "(Hs 6a)
Petroleum oils, Ores, slag and ash | Refined copper and
crude (HS26) (HS 7403} Aircraft | Toys |Furniture| Rubber
(HS 270900) A (HS 88) | (HS 95) | (HS94) | (HS 40)
Hs | HS [ HS [HS [HS
Electrical machinery HS 38 | 69 |44 |28 |04
i i n ipmen
Inorga(r;_:csczhse)mncals All Other a d(ilqsusps) ent 90 s HS[HS|HS|HS|HS
08 34|71(21|19|76
HS [HS| HS | HS | HS
HS THSIHS HS HS 22 | 96|29 | 70 | 42
48 [Hs | S| HS | Hs [Hs
Cereals| 25 | 11|85 26 6o |24 | 18 | 32
(HS 10) HS < TFE : HS [ 63 Hs | Hs [ HS
HS | H Rest of Vehicles| Cars Hs | HS | 82 | 54 [ 10
; ) 76 |12 [78 (HS 87) (HS 8703) 33 TSIl
Petroleum gases | Rest of Mineral fuels, oils s | HS Apparel, knit 17 |15 [we 180 153165
(HS2711) ar(mgg/vza;;es Zinc HS L 2 125 (Hsen) | Trains [T THS | HS |Hs
Hs79)| 82 [ ® [ = (HS86)| 20 | 02 | o7 |76 |25]53
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (61%) Italy 23% 8.0% 84  Industrial machinery (16%) China 27% 16.2%
72 Ironand steel (6.5%) Russian Federation 27% 6.9% 85  Electrical machinery and China 37% 12.0%
71 Precious metals, stones United Kingdom 66% 62.2% equipment (9.5%)
(5.1%) 87  Vehicles (8%) Russian Federation 26% -5.8%
26  Ores,slagandash (4.8%) China 53% 21.7% 27  Mineral fuels, oils waxes (4.4%) Russian Federation 81% -10.0%
74  Copper (4.7%) China 54% 16.2% 73 Articlesofiron or steel (4.3%) Russian Federation 45% 11.0%

HS codes and corresponding product categories are listed on p. 284.
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alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $30B
Value Rank Value Rank Value Rank $25B
Trade Value 2024 $29.0B 90 $8.0B 107 $21.0B 81 $20B A\ .-". Imports
Trade Value Change 201924 $49B 106 $1.7B 108 $3.2B 99 /_/\/\/
$15B A4
Forecast 2024-29 $9.5B 88  $29B 94  $6.6B 80 /\/
Trade Volume Change 2019 -24 $4.3B 75 $1.4B 74 $2.8B 74 $1o8B / —
Forecast 2024-29 $8.7B 80 $3.5B 87 $5.3B 71 $5B / _
Trade Volume Growth Rate 2019 -24 3.4% 64 4.0% 53 3.1% 75 s0B v
Forecast 202429 5.6% 42 7.5% 25 4.8% 57 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Kenya’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Kenya’s trade with them. The maps and product charts are both colored based on annu-
-23% 0% 4% 11% 25% 64%

1.Uganda (11%)

2. Pakistan (8.1%)

3. United States (8.1%)

4. Netherlands (7.9%)

5. United Kingdom (6.4%)

6. Tanzania (United Republic of) (5.9%)
7. United Arab Emirates (5.4%)

8. Rwanda (4%)
9. Egypt (3.1%)
10. South Sudan (2.7%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (20%)

2. United Arab Emirates (11%)

3.India (11%)
4. Saudi Arabia (6.1%)
5.Japan (4.7%)

6. United States (3.8%)

7.Ma

8. South Africa (2.9%)

9.Ind

laysia (3.3%)

onesia (2.3%)

10. Egypt (2.2%)

IMPORTS BY PRODUCT, 2017 - 2022

Fruits and nuts | Ores, slag and ash | Apparel, not knit q .
(HS 08) (HS26) PPs g Vehicles Iron and steel | Plastics
Oils petroleum, (HS 87) (HS72) | (HS 39)
. bituminous,
> o g
Tea, b;ick‘; '25 3kg distillates _
EEIE, Vegetables Shpia (R (HS 271000) 5
(HS 090240) HS 07 All Other distillates . "
( ) (HS 271000) 71 Cereals Palm oil I All Other
(HS510) |[(HS1511) ]
1
|
Apparel, knit -[Ic_)'ga;‘i? HS massggs) HS e H s HS Furniture H S
(Hs 61) 30 34 Pharmaceutical 17 20 (HS 94) 63
& products
2 (HS 30)
Coffee g HS | HS | HS | HS |HS cuser | HS | HS [ HS | HS
(HS 0901) H TS 21 | 85 02|12 |48 IndUStEﬁlSI\gZ():hmery Hsa0)| 55 | 62 | 61 | 54
i i HS HS | HS
15 o [vwee| S | S| HS HS | o6 |5 33 | 28
(Hs87) | 17 | 74 | 53 (HS73) F(eﬁtsiliﬁ)rs 64
Flowers, cut; roses, 25 HS | HS | HS | HS HS '28 (&"s"fii) l;g
flowers and buds Enenesaa] Fish | 38 [ 64 |31 (23
ofakindsuitable !pociof | (HS72) HS (Hs 03) paperanpaperons| G | 33 | HS | HS | HS [HS [HS
for bouquets or HS 06 HS [ HS | HS | HS . ; 2y 22 | 83|25|07 |42
ornamental purposes, 84 HS | 49 [ 32|63 ]9 Electrical machinery 29 | HS
fresh 41 [Ths s |ns|ns|ns and equipment HS | HS | HS [ HS [HS
(HS 060311) preparations of HS 33 | 95|76|94|83 (HS 85) et 76 | g9 |21 |09 |82]19
vegetables, fruit, iscellaneous H
or nuts HS chemical products [ Aircraft [ g Hs | HS [Hs |Hs|HS 12
(1520} 28 IEEEEE o5 (5 tosel | (HS88)| o | 53 |04 |34 |49 [ms7s
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
09 Coffee, teaand spices (23%) Pakistan 33% 5.1% 27  Mineralfuels, oils, waxes (15%) United Arab Emirates 35% -
06  Plants (12%) Netherlands 46% -2.1% 84  Industrial machinery (8.9%) China 34% 6.5%
08  Fruitsand nuts (4.4%) United States 21% -0.1% 85 Eleqtrical machinery and China 53% 3.2%
26 Ores, slag and ash (4.4%) China 47% 8.2% equipment (7.4%)
62 Apparel, notknit ( 4%) United States 93% 1.6% 87 Vehicles (7.1%) Japan 40%  -0.3%
72 Ironand steel (5.4%) China 29% 16.0%

HS codes and corresponding product categories are listed on p. 284.
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KIRIBATI

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $300M
Value Rank Value Rank Value Rank $250M - oo Imports
Trade Value 2024 $221.7M ﬁ $8.7M ﬂ $213.0M 169 $200M .~".'
Trade Value Change 2019-24 $89.6M 155 $-8.5M 148 $98.1M 158 /
Forecast 2024-29 $58.5M 167  $29M 160  $55.6M 166 $150M f
Trade Volume Change 2019 - 24 $741M 135 $-39M 127 $780M 132 $100M
Forecast 2024-29 $18.4M 164  $1.6M 163  $16.8M 16l $50M “/\/\’N/
Trade Volume Growth Rate 2019 - 24 8.5% ? -9.1% E 9.5% 8 SOM -
Forecast 2024 -29 1.6% 155 4.6% 58 1.5% 146 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Kiribati’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I T T
Kiribati’s trade with them. The maps and product charts are both colored based on
-38% -7% 0% 8% 17% 32%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

&

“@

B e KIRIBATI /

1. Japan (31%) 6.Indonesia (3.4%) 1. Fiji (16%) 6.Vanuatu (5.5%)"

2. Malaysia (15%)

3. United States (13%)
4. New Caledonia (12%)
5. Fiji (11%)

7. Taiwan (China) (3.3%)
8.China (2.7%)

9. Australia (2%)

10. Belize (1.2%)

2. Australia (15%)
3.Singapore (14%)

4. China (12%)

5. New Zealand (10%)

7. Japan (3.9%)

8. United States (3.2%)

9. Taiwan (China) (2.8%)

10. Hong Kong SAR (China) (2.6%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022

. Vehicles Electrical machinery [N R
Fishing vessels & HS 87 and i'qsmgpsment (;é%gggzg)
e factory ships (HS 85)
890120 (HS 890200)
Preparations of meat pLEnarStonsioff e ee Cereals
. : cereals, flour, |Wadding, feltan
. Rest of Ships onfis starchor mitk | "(sse)
(HS 16) (HS 56) (HS 10)
Bonito, frozen —r (HS 89) (HS 19)
(HS 030343)
Oils petroleum Articlesof ronor| Tobacco | Wood | Plastics | gtseessana
bituminous | #7 | (HS 24) | (HS 44) | (Hs 39) | “H&¥
HS ot ’
distillates
15 lInks 27 0010e) cipmass | HS | Beverages|  HS
AllOther| &5 | 25 | ®S22 | 21
Rest of HS 27 ) HS HS HS
HS Fish | HS | 72 | 49 | 30
12 Sugar and candy (HS 03) 1 1 HS Hs HS HS
Yellowfin tuna, frosen.tnas (of | Roncer brozen fih _ _ (HS17) ] 48|33 [ 20|32
the genus Thunnus), Furniture Hs HS HS
skipjack tuna Industrial Machinery HS
frozen oriEipe-balled AllOther S 84) (HS 94) 96 HS 40 |38 [ 76
onito) atsuwonus
(HS 030342) 2 030an) Meat 63 s gg 2? gg
) 95
Rest of Fish [z (HS 02) Dlamgrggrds HS HS HS | HS | Hs [Hs
(HS 03) 84 34 | 15| o7 | 62|83 |69
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03  Fish (90%) Thailand 73% -9.0% 89  Ships (9.9%) Taiwan (China) 74%  94.3%
89  Ships (4.1%) Indonesia 80% - 27  Mineralfuels, oils, waxes (8.7%) Singapore 38% -
15  Animalorvegetable fats, oils Malaysia 64% -4.6% 84  Industrial machinery (8.4%) Korea (Republic of) 22% 7.6%
or waxes (2.7%) - o o oo
12  Oilseedsandoleaginous Fiji 76% -14.7% 87 vehicles (5.5%) Japan a2% 4.5%
fruits (1.4%) 85  Electrical machinery and China 27% 39.8%
- equipment ( 5%
84  Industrial machinery (0.8%) Australia 38% -42.0% auip (5%)

HS codes and corresponding product categories are listed on p. 284.
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KOREA (DEMOCRATIC PEOPLE’S REPUBLIC OF)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $6B
Value Rank Value Rank Value Rank $5B A
Trade Value 2023 $3B = $366.5M = $2.7B - $4B A /\
Trade Value Change 2018-23 $-602M - $-285.1M - $-3169M - V \A
Forecast 2023-28 - - - - - - $38 \ / Imports
Trade Volume Change 2019 - 24 - - - - - - $28B —\7/
Forecast2024-29 - - - - - - $1B —— \V/
Trade Volume Growth Rate 2019 - 24 - - - - - - s0B
Forecast 202429 - - - - - - ‘00 05 10 '15 '20 '25 ‘30
The maps and charts below summarize the geography and product mix of Korea (Democratic Annualized growth rate

People’s Republic of)’s exports and imports. The maps size all other countries in proportion to T | ] I I
the value of PRK’s trade with them. The maps and product charts are both colored based on o o o o o 0
annualized trade value growth rates, using the color scale to the right. ~62% -32% -19% 0% 9% 77%

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. China (44%) 6.Venezuela (Bolivarian Republic of) (2.2%) 1. China (72%) 6. India (0.42%)
2. Ukraine (15%) 7. Suriname (2.1%) 2. Papua New Guinea (17%) 7.Brazil (0.34%)
3.Angola (4.1%) 8. Nigeria (1.9%) 3. Gabon (5.2%) 8. Malawi (0.29%)
4. Senegal (3.6%) 9. Malawi (1.9%) 4. Ukraine (2.4%) 9. Honduras (0.24%)
5.Gabon (3.1%) 10. Curacao (1.5%) 5. Russian Federation (1%) 10. Togo (0.23%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Ores, slag and a S Tobacco
Restof Ores, tagand ah Ferroalloys Plastics 6 0 8 (HS 24)
. HS 7202
Anthracite 2601 ¢ ) (HS 39)
(HS 270111) Rubb
i i ubber
All Other Knitted fabrics
N (1560 | (HS 40)
s}
IOl 2 |Etectrical machinery
(HS 0307) & and equipment All Other cusp oo Furniture AVEGISERY errmsceca
Rest of Mineral fuels, oils é 3/ (HS 94) 8 (Hs 30)
and waxes
. : Petrole 0 HS Cereals HS HS HS
Featht(a'l_"ssag;i)down s 6‘1) ; : 00 48 (HS 10) 29 63 96
i Hs | HS HS | HS
Vehicl Woven fabricsof i3] HS HS 64 28 34 |21
enicles synthetic filament |2 17
(HS 87) yarn g 11 HS
(HS5407)  iE HS 3 09
i HS Fertilisers 22 HS | HS | HS
" 55 (HS 31) 389033
Mo s Soybean oil |2 gg HS | 53 [H8]4s
oee (HS1507) 2 HS e mven 5 | &
(#550) & 08 44 67 b
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oilsand waxes China 85% -44.5% 39  Plastics (8.1%) China 100% -12.5%
(18%) - - 27  Mineralfuels, oils, waxes (7.6%) Papua New Guinea 66% -
62 Apparel, notknit (16%) Chfna 99% -100.0% 54  Man-made filaments (5.3%)  China 100% -30.2%
26 Ores,slagandash (8.9%) China 100% _ -23.8% 15  Animalorvegetable fats, oils China 96%  -11.8%
72 Ironand steel (7.5%) China 80%  -14.0% or waxes (5.2%)

03  Fish (6%) China 89% -100.0% 26  Ores,slagandash (4.1%) Papua New Guinea 94% -

HS codes and corresponding product categories are listed on p. 284.



174 Partll—-Country Trade Profiles

KOREA (REPUBLIC OF)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1000B
Value Rank Value Rank Value Rank
$800B ot
Trade Value 2024 $1.3T 8 $675.0B 6 $636.2B 11 A ot Imports
_— _— / See®
Trade Value Change 2019 - 24 $2659B 8 $132.4B 7 $133.5B 8 $600B /-\ﬂ
F 2024-29 42.6B 9 175.0B 7 167.6B 11
orecast $342.6 $175.0 $167.6 $4008B ,\\7
Trade Volume Change 2019 -24 $244.1B 4 $136.6B 3 $107.4B 5 /
Forecast 2024-29 $199.7B 10 $109.3B 6 $90.4B 14 $200B —
Trade Volume Growth Rate 2019 -24 4.1% 48 4.6% 46 3.6% 67 soB
Forecast 202429 2.8% 107 3.0% 107 2.6% 121 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Korea (Republic Annualized growth rate
of)’s exports and imports. The maps size all other countries in proportion to the value I I I ‘ I I
of Korea (Republic of)’s trade with them. The maps and product charts are both colored
-10%  -3% 0% 5% 10% 21%

based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (24%)

2. United States (15%)
3.VietNam (8.7%)

4. Hong Kong SAR (China) (5.5%)
5.Japan (4.8%)

6. Taiwan (China) (3.4%)
7.India (2.6%)

8. Singapore (2.4%)

9. Australia (1.9%)

10. Mexico (1.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Chin

e
™
i
o
i
i

i’

a (22%)

2. United States (12%)
3.Japan (8.8%)

4. Aust

ralia (4.9%)

5. Saudi Arabia (4.7%)
IMPORTS BY PRODUCT, 2017 - 2022

6.Viet Nam (4%)
7. Germany (3.8%)
8. Taiwan (China) (3.6%)

9. Russian Federation (2.4%)
10. Qatar (2.3%)

Electronic
integrated circuits; aisof motor | OIS PELTOlEUM, i
grnemorles Cars ) (Hs;708: b‘ijt.ur'(}ilnous, Petrc::l"euudne.‘ Olls’ Rest of Ind(\:_{sérsiia‘{)Machinery HS Al.l. Other
HS 8703) istillates 8486
(HS 854232) ( (HS 271000) (HS 270900)
Rest of
HS 87 Rest of HS 27
Rest of Electriqal machinery Oils petroleum, |  Apparatuses Vehicl
and equipment bituminous, (optlcalim)edlcal, enicies ores,stagana ash
HS 85 . it etc.
(s es) PLastics | 1| e [ronanssiea]  |ummonent (HS271000) | " (H587)
(HS 39) HB72) (HS 2711)
Rest of;lrl]?a’rgiggels, oils H s H S H S H S
Rest of Electronic s 27) tron and steel | 28 38 | 30 | 76
integrated circuits | T¢\ephones 1572
9 (HS 8517) Organic chemicals HS ;
(HS 8542) (HS 29) 73 copper | Fish | HS | HS
(Hs74)[(HSO03) [ 71 | 61
HS | HS | HS [ HS
Rubber | IS HS | HS wrncames| HS | o | 64 | 42 | 40
(Hs 40) 38 28 74 Rest of Electrical machinery;  Electronic is28) 62 HS HS HS
equipment |ntegrated circuits Hs 32 95 70
v B HS | HS | Hs (HS 85) HS 8542)
Industrial Machinery e HS |HS| 2| | =2 HS | 10 [Hs[hs[hs[hs
(HS 84) (optital meaica,| 30 |71 s 188 | %o ' 73 [hs 2533 ]e9]2
(Hestcéo) HS 54 [ HS |Hs|us Plastics 44 ;‘f gg Tg :‘;
HS ER s (HS 39) [RECSSINE . | [1s s
33 76 60 '7*3 HS 94 (HS 02) 88 | 48 | 08| 12|68
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and China 34% 5.7% 27  Mineralfuels, oils and waxes (25%) SaudiArabia 16% 16.4%
equipment (30%) 85  Electrical machinery and China 45% 10.3%
84  Industrial machinery (12%) China 24% -3.0% equipment (17%)
87  Vehicles (11%) United States 35% 8.5% 84  Industrial machinery (11%) China 27% 7.1%
27  Mineralfuels, oilsand waxes (7%) China 17% -6.9% 90  Apparatuses (3.7%) China 19% -1.8%
39  Plastics (5.8%) China 30% 4.0% 87  Vehicles (3.4%) Germany 36% 7.3%

HS codes and corresponding product categories are listed on p. 284.
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KUWAIT

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank
Trade Value 2024 $108.2B i $71.4B i $36.8B 67 $100B
Trade Value Change 2019 -24 $10.4B 76 $7.1B 66 $3.3B 95
Forecast2024-29 $16.8B 69 $4.0B 87 $12.8B 60
Trade Volume Change 2019 - 24 $70B 159 $-107B 166  $3.8B 58 $508 vV—Y mports
Forecast2024-29 $20.7B 58 $12.8B 53 $7.8B 60 —//\/-W
Trade Volume Growth Rate 2019 -24 -1.2% E -2.6% E 2.2% 93 s0B
Forecast 202429 3.4% 88 3.2% 102 4.0% 75 00 05 ’10 '15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Kuwait’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

Kuwait’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-22% -6% 0% 10% 21% 41%

Map Unavailable

1. China (18%) 6.India (5.4%)
2. United Arab Emirates (9.8%) 7. Germany (4.7%)
3. United States (8.7%) 8. Italy (4%)
4. Japan (5.9%) 9. United Kingdom (2.3%)
5. Saudi Arabia (5.6%) 10. France (2.3%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Precious metals and | Articles of iron or [ Pharmaceutical
stones steel products
Cars (HS 71) (HS 73) (Hs 30)
Organic chemicals (HS 8703)
(HS 29)
‘ Iror(1 :2(; ;;:eel (oﬁﬁfaael:rﬁﬁeiial, P|_l|assggs All Other
Rest of Vehicles wisso | )
Petroleum oils, (HS 87)
crUde Mineral fuels, oils Copper Meat |essentiatoiis| Cereals
(HS 270900) evaes | (HS 74) | (HS02) | ®32 [ (HS 10)
All Other
Industrial Machinery Apparel, knit HS | HS | HS | HS mrscrsag
(Hs 84) sen) | 25 | 38 | 08 | 48
Plastics HS |HS | HS | HS | HS | HS
(HS 39) Furniture| 19 |21 [ 64 29144103
(HS 94) HS [ HS | HS | HS
. HS |HS| o1 | 42 | 69 | 22
Vehicles
(HS 87) 34 (15 HS |HS|HS|HS|HS
. Diary products 09|18]|63|95
Qils petroleu m, Aircraft Rest of Electrical machinery! Togphones (HS 04) - HS 91 1S [ Hs
Q a and equipment HS
b|t‘un.1|nous’ Pet(rﬁgagr;wlt_;le;ses (HS 88) (Hs 85) (HS8517) (Hs76) 40 Zg I]-E 8ol 2a |17
HdS|52t|7ll]a-.t0?.SO Hs HS gg Appa(rel,no}knit ] HS HS [Hs E ;‘ZS; ;‘S
72 HS 62! ‘egetables
( ) 84 538 "120 89 [70(96| & 5'5’
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oilsand waxes  China 23% 26.6% 87  Vehicles (12%) Japan 28% 10.8%
(85%) 84  Industrial machinery (11%) China 22% 19.9%
29  Organic chemicals (5.4%) China 36% 18.5% N - "
85  Electrical machinery and China 36% 15.0%
39 Plastics (1.8%) China 35% 2.1% equipment (9.3%)
87  Vehicles (1.7%) Iraq 33% -4.5% 71  Precious metals, stones (4.9%) United Arab Emirates 76% 34.9%

88  Aircraft (1.1%) India 89% 1141.2% 73 Articlesofiron or steel (4.3%) China 33% 10.9%

HS codes and corresponding product categories are listed on p. 284.
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KYRGYZSTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
. Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $16.2B 116 $3.8B 131 $12.4B 105 $10B /
Trade Value Change 2019-24 $9.3B 81 $1.8B 105 $7.5B 69
Forecast 2024-29 $3.6B 118 $2.4B 102 $1.2B 136 /\
Trade Volume Change 2019 - 24 $9.5B 56 $3.2B 61 $6.3B 48 $58 VvV
Forecast 202429 $1.4B 137  $1.3B 110  $39.8M 159 J\/
Trade Volume Growth Rate 2019 - 24 15.5% 4 16.5% 7 15.1% 3 s0B =
Forecast 202429 1.5% 159 4.1% 65 0.1% 162 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Kyrgyzstan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ I I I
Kyrgyzstan’s trade with them. The maps and product charts are both colored based on
-19% 0% 15% 23% 35% 75%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. Russian Federation (23%)
2. United Kingdom (21%)

3. Kazakhstan (16%)

4. Switzerland (9.3%)

5. Uzbekistan (9%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Turkiye (5.1%)

7.China (3%)

8. United Arab Emirates (2.9%)

9. Tajikistan (1.2%)

10. Hong Kong SAR (China) (1.2%)

1. China (37%)

2. Russian Federation (25%)
3. Kazakhstan (9.6%)

4., Turkiye (4.8%)

5. Uzbekistan (4%)

6. United States (2.7%)

7. Korea (Republic of) (2.1%)
8.Germany (2.1%)

9.Japan (1.1%)

10. India (0.87%)

IMPORTS BY PRODUCT, 2017 - 2022

0 . ~ <
N Mineral fuets. ol Oils petroleum, o o
Precious metal ores, Ineral tuels, oils . i i Other foot f
not silver = and waxes Rest of Apparel, not knit blt.umlnous’ = rubggr?ﬁ '\;\{:gtrigs =
(Hs261690) NS (HS 27) distillates 2| (Hse402) o
e (HS271000) | g &
Gold in unwrought .
Vegetables i i i I
forms All Other (as 07) Ap(pl-?geét’lk)mt Womens ?(V(’;rcoats, Men'ssu{tsand LGS MaChmerv (I?IS (és)s All Other
(HS 710812) eiaie = e
e HS HS HS HS | HS
opper Cotton | Vehicles Knitted fabrics
(HS74)| 84 |(HS52)|(Hs8) W) 30 | 54 | 73 | 42
Rest of
ce[[l?ll:f 2:{1\/‘&1{5):!?5.‘ or El:cstt'iial H S HS HS HS
for other wireless |  machinery 20 44 | 96
Iron and steel HS Plastics (Hr;egv;g;klsz) and((;q;lspsn)‘uent Plastics 71
B ot 0o | eSS HS| HS [ HS | HS [ HS
85 (HS 39) 33|40 [43|48]15
~ HS | HS | HS [ HS HS HS [ Hs | Hs [Hs [Hs
Gold, semi- ; 64 19 01 63 |HS 69 02|21|20|07
manufactured forms ERGEEN HS ] Hs s 1 g 95 [ | Hs| s | bs |He
(HS710813) & Aircraft 24 e pyve o Apparel, knit s | HS | 83— Tws s
= 29 |41 | 78 | 22 (Hs 61) 24 HS Eif 76 | 04 | 82
Fruits and nuts 69 | Bs [1s HS | HS Fruits and nuts HS 19 |27 Hs [ us [HS
(HS 08) e 85 | 90 |z |os (HS 08) HS s | Hs 32 | 25|57 |
76 | 63 | % [Hsss 55 (22| 38 |88 ;‘f 1%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones United Kingdom 74% -100.0% 62  Apparel, not knit (16%) China 96% 23.8%
0,
(47%) 85  Electrical machinery and United Arab 51% 184.4%
26  Ores,slagandash (6.5%) Kazakhstan 80% -11.4% equipment (10%) Emirates
27  Mineralfuels, oils, waxes (5.1%) Uzbekistan 30% 5.7% 61  Apparel, knit (9.4%) China 80% 24.5%
07  Vegetables (3.6%) Russian Federation 24% 17.9% 27  Mineralfuels, oils, waxes (7.5%) Russian Federation 80% -0.5%
61  Apparel, knit (3.1%) Russian Federation 83% 4.0% 64  Footwear (6.9%) China 96% 16.1%

HS codes and corresponding product categories are listed on p. 284.
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LAO PEOPLE’S DEMOCRATIC REPUBLIC

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B ~Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $13.3B ﬁ $5.8B E $7.6B 121 $10B ..".
Trade Value Change 2019 -24 $1.7B 129 $-16.0M 149 $1.8B 117 _."
Forecast 202429 $104B 84 388 88 668 8l /'
Trade Volume Change 2019 -24 $1.1B 110 $887.5M 82 $178.3M 128 $5B %
Forecast 2024-29 $-4.3B 169 $-19B 168 $-2.4B 168 /_/N
Trade Volume Growth Rate 2019 -24 1.7% ? 3.5% ? 0.5% 131 s0B —
Forecast 202429 -7.7% 169 -8.0% 169 -7.5% 170 00 05 ’10 '15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Lao People’s Annualized growth rate

Democratic Republic’s exports and imports. The maps size all other countries in proportion to I I I ‘ I I
the value of Lao PDR’s trade with them. The maps and product charts are both colored based o 0 o 0 o o
on annualized trade value growth rates, using the color scale to the right. -47%  -11% 0% 8% 18% 62%

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. China (33%) 6.Japan (1.6%) 1. Thailand (50%) 6. Australia (2.3%)
2. Thailand (31%) 7.Germany (1.4%) 2.China (26%) 7.Singapore (1.3%)
3.VietNam (21%) 8. Hong Kong SAR (China) (0.82%) 3.Viet Nam (7.6%) 8. Korea (Republic of) (1.1%)
4. Australia (2.8%) 9. United States (0.6%) 4. Japan (3.3%) 9.India (0.53%)
5.India (2.3%) 10. United Kingdom (0.52%) 5. United States (2.7%) 10. Indonesia (0.47%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Rest of
Electrical .
machinery | Telephones | Natural rubber%l Oils petroleum, -
nd equipmen HS 8517 . . R f Vehicl Articles of iron or | | d L
e y (A bituminous, |““fser)  lrsaron| G5 | (HS72)
distillates
Electrical energy (HS 271000)
(HS 271600) Refgr;:?)gl?gﬁg\r/sand Pul(;|)_| gf4v;():od Pota(sl-‘sécgirot‘i'lgzers
G Rest of HS 27 All. Other PlaStiCS HS Live animals
(HS39)| 71 | "
Vegetables |Fruitsand nuts| VWood
(HS 07) (Hs08) | (HS 44) Electrical machinery HS |Rubber| HS | HS
and(zq;gpsr?ent Bvesg|l 21 |(HS40)| 33 | 48
: Rest of Gold | appare, notknit| ALl Other [H¥earimats C”"(%:;égg'““ HS | HS [ HS | HS | HS
Gold |r1fgpr1\{|s/srought (HS 7108) (HS 62) HS 90 44 38 30 55
(HS 710812) S HS HS
19 HS H
Footwear| HS | HS | coa. HS | 68 | 29 [ 02 | 76
Stones (HS 10)
(Lol Beverages 25|11 23 HS |HS gg | Tg | '2_,5)
(HS 22) . . Fertilisers 28 94
HS | Hs | HS |HS Industrial Machinery| (HS31) | Trains HS | hs | Hs | ks
Copper ores | gest of 17 | 9o [ 24 |12 (HS 84) HSsel| He THS LIz ]|
HS 26 HS 6 HS
(HS 260300) paperaﬂ?sp:g)erboard HS HS l;i 70 g‘% HS Hs HS HS flz 70 E‘Z 2‘8
61 28 5 17 34 | 25 (205 |9 [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (22%) Thailand 91% 11.3% 27  Mineralfuels, oils and waxes (13%) Thailand 86% 10.5%
71 Precious metals and stones (10%)  Thailand 27% 165.8% 85 Elegtricalmachinery and Thailand 42% -11.1%
26  Ores,slagandash (9.1%) China 89% -3.0% equm'ent (11%?) -
85  Electrical machinery and Thailand 58% -12.8% 84 Industrial machinery (11%) China 46% 10.2%
equipment (7.1%) 87  Vehicles (8.6%) Thailand 48% -6.4%

40  Rubber (5.5%) China 67% 12.5% 73 Articles of iron or steel (4.6%) China 50% -3.9%

HS codes and corresponding product categories are listed on p. 284.
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LATVIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $40B
Value Rank Value Rank Value Rank ..+ Imports
Trade Value 2024 $491B 75 $224B 74  $267B 75 $308 o
Trade Value Change 2019 -24 $14.5B 7 $6.8B ? $7.7B 67 /\
Forecast 202429 $124B 78  $60B 76  $6.4B 83 5208
Trade Volume Change 2019 -24 $8.3B 7 $3.3B K $5.0B 52 5108 W
Forecast 2024-29 §5.88 93 $238 100  $3.58 85 /
Trade Volume Growth Rate 2019 -24 3.7% 53 3.2% 65 4.1% 57 soB
Forecast 202429 2.2% 139 1.9% 141 2.4% 127 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Latvia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ] I I
Latvia’s trade with them. The maps and product charts are both colored based on annu-
-8% 0% 7% 11% 19% 57%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Lithuania (16%)

2. Russian Federation (12%)

3. Estonia (11%)
4. Germany (6.6%)
5.Sweden (5.6%)

6. United Kingdom (5.5%)
7. Denmark (4%)
8. Poland (3.7%)
9. Finland (3%)

10. Netherlands (2.9%)

EXPORTS BY PRODUCT, 2017 - 2022

ava

1. Lithuania (19%)
2.Germany (11%)

3. Poland (9.2%)

4. Estonia (8.8%)

5. Russian Federation (6.7%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Netherlands (4.1%)
7. I1taly (3.9%)

8. Finland (3.8%)
9.China (3.5%)

10. Sweden (3%)

Rest of Wood | inqustrial Machinery| Vehicles |#hiagggsstn o|tl)§tpetroleum, estgrienaes| | Cors | Pyl Plastics
(HS 44) (HS 84) (HS 87) I ‘umlnous, ss0) [ (HS 39)
distillates
Restof 5 10 (HS 271000)
B Pharmaceutical Beverages Wood Iron and steel
everages Iro?ljtsng ;;eel products ; (HS22) | (HS44) | (HS72)
Wood sawn lengthwise | Fuel wood (Hs 22) (HS 30) f
(HS 4407) (HS 4401) Rest of Mineral fuels, oils | Petroleum gases
W s HS | HS | HS | HS
piaryproducts| HS | HS [ HS Allother| 38 | 40 | 23 | 10
All Other| (Hso4) 90 | 38|12
HS | HS [ HS | HS | HS
HS HS HS HS HS Articles of iron or 94 3 1 08 04 03
BT 62|48 |49 |03 Rest of Electical machiner
Rest of Electrical machinery, .Eeng%hSOIn;)s priEEs e e 23 VG o Trs Ths achinery ‘Iii{lgpahsoln;)s (HS 73) HS HS [HS [HS |HS [HS
(HS 73) HS 62 33 (19|70(32|95
40 | 29 | 19 | 76 .
70 Aircraft HS | HS | HS [ HS [ HS
HS | HS | HS [HS | HS (HS 88) HS 76 | 12 | 34 | 16
; 08 | 02 | 07 [74]25 15
Furniture| HS 29 WS [ Hs [ hs [hs
. . (HS94) | 16 g:,s’ ';g gi He i (optieat mediat,| HS gf = Hs [HS [Hs [ s
89 . . optical, medical, HS
Mineral fuels, oils HS Industrial Machinery | (&% 09 |18]17 23|82
and waxes 68 HS | HS [HS [HS [ HS | HS HS 84 02 | HS 5 S s
i 61 |71 |83|15[20]24 ( ) 07 | s HS
(HS 27) Plastics HS [HsS 24 |71 |25 |26 69
(HS39) | HS [Hs [Hs|Hs[ms]*% ke HS [Tas Ths [rsus|ushs
31 | 21 [11]63|88|ns1s 48 61 | 64 | 63 |72 |93 |86|0c R
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
44 Wood (17%) United Kingdom 25% 13.6% 27  Mineralfuels, oils. waxes (18%) Russian Federation 55% -21.6%
85  Electrical machinery and Lithuania 27% 9.2% 85  Electrical machinery and China 14% 12.6%
equipment (9.4%) equipment (9.3%)
27  Mineralfuels, oils, waxes (8.2%) Lithuania 35% 35.6% 84  Industrial machinery (8.9%) Germany 16% 6.3%
84  Industrial machinery ( 7%) United States 16% -15.1% 87  Vehicles (6.6%) Germany 30% 2.0%
87  Vehicles (4.5%) Lithuania 28% 5.8% 30 Pharmaceuticals (3.6%) Lithuania 24% 2.5%

HS codes and corresponding product categories are listed on p. 284.
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LEBANON

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank
$20B
Trade Value 2024 $19.2B - $3.9B - $15.3B - oot IMpOrts
Trade Value Change 201924 $-5.3B - $-946.7M - $-4.3B - $15B /
Forecast 2024-29 $3.7B - $1.1B - $2.5B - $10B
Trade Volume Change 2019 -24 - - - - - - A/-_l
Forecast 2024-29 - - - - - - $5B — —
Trade Volume Growth Rate 2019 -24 - - - - - - s0B
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Lebanon’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T | ] T T
Lebanon’s trade with them. The maps and product charts are both colored based on
-25% -11% -4% 0% 7% 25%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. United Arab Emirates (18%)
2. Switzerland (12%)

3.1lraq (5%)

4. Turkiye (4.9%)

5. Syrian Arab Republic (4.9%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Egypt (4.6%)

7. Qatar (3.8%)

8. Saudi Arabia (3.5%)
9. United States (3.3%)
10. Greece (2.5%)

1. China (10%)
2.Greece (8.9%)
3. Turkiye (8%)

6. Germany (4.5%)

7. Russian Federation (3.9%)
8. United Arab Emirates (3.7%)
4. United States (6.4%) 9. Switzerland (3.7%)

5. Italy (6.3%) 10. Egypt (3.2%)

IMPORTS BY PRODUCT, 2017 - 2022

Fruits and nuts | flectrical machinery Plastics _ .
(HS 08) (HS 85) (HS 39) Ele:;rdlceaql:i“:r;r::tery Industlii:‘alsl\gighinery
(HS 85)
i Oils petl’OleUm, Res(uf;&zjr‘g:euﬂcal
Ferrous waste and i bituminous
Copper waste {2 A ’
All Other (HS7204) | (H5740400) distillates ;
| (HS271000) | o other m"’};gg)’ et [
b . ; Al(un;iniu)m Hs Bt(a;'/grgg)es HS
reparations o HS 76
vegetables, fruit, 93 49
Diamonds for s HS | HS | HS | HS | HS
jew&(ellery,unwor)'ked HS | HS | HS | HS | HS HS | 48 | 19 | 15 | 44 | 94
HS 710231 01
__________________ 48 07 30 | 32| 28 Rest of HS 27 HS HS | HS | HS | HS | HS
HS 87
Jewelry of plrecious ( ) (l_léi;ds) 19 09 18 24 Cars Resafvenices 28 HS gi B'; g? l;g ;'2
t 255
(HS7113) HS |Hs [HS [HS|Hs (HS 8703) 88 S |HS [Hs| FS [ 1S [ 1S
12
Essential oils | £ ityre 73 62 26190 HS 76 64 (09 1o || & || 72
H533) | "isoa) [ HS Hs | Hs HS HS Hs
01 o EE 04 | 61 HS | Hs | 32 2 |
S
Industrial Machinery - HS 40 gg i e |58 Gold Pt 70)34 ' be [ho [
(HS 84) Fertilisers HS [hs VP P e (HS7108) | =nstones HS "As Ths ks TES T P
(HS 31) 21 15 | 34 10|11 |44 21 | 40 |23|25] 98 | 91 |42]e0
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (27%) Switzerland 47% -7.2% 27  Mineralfuels, oils, waxes (23%) Greece 31% 7.0%
84  Industrial machinery (5.1%) Hoqg Kong SAR 9% -32.6% 87  Vehicles (7.3%) United States 22% 2.3%
- (Chm?) 71  Precious metals, stones (6.6%) United Arab Emirates 31% 58.2%
08 _ Fruitsand nuts (4.8%) Kuwait 15% 22.8% 85  Electrical machinery and China 39% 29.7%
85  Electrical machinery and Iraq 10% -5.6% equipment (6.3%)
equipment (4.8%) 84  Industrial machinery (5.9%) China 23% -3.7%
39  Plastics (4.6%) Syrian Arab Republic  43% 42.8%

HS codes and corresponding product categories are listed on p. 284.
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LESOTHO

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $3B
Value Rank Value Rank Value Rank
Trade Value 2024 $2.88 152 $1.0B 147  $1.8B 154 28 .o+ IMports
Trade Value Change 2019-24 $-600.6M 161 $-62.7M 154 $-5379M 163
Forecast 2024-29 $678.4M 148 $2889M 139 $389.5M 154
Trade Volume Change 2019 24 $19.1M 140  $52M 123  $139M 138 $1B 7%
Forecast 2024-29 $479.2M 150 $2829M 138 $196.3M 152
Trade Volume Growth Rate 2019 -24 0.1% E 0.1% E 0.2% 137 soB
Forecast 202429 3.2% 98 4.8% 54 2.1% 138 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Lesotho’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Lesotho’s trade with them. The maps and product charts are both colored based on
-79% -18% 0% 4% 13% 130%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. South Africa (42%)
2.Belgium (31%)

3. United States (24%)
4. Eswatini (0.75%)
5.Germany (0.57%)

6. Canada (0.43%)
7. Mexico (0.23%)
8. Botswana (0.2%)
9. Egypt (0.13%)

10. United Kingdo

EXPORTS BY PRODUCT, 2017 - 2022

m (0.13%)

1. South Africa (81%)
2.China (6.2%)

3. Taiwan (China) (4.2%)

4, Japan (1.5%)
5. India (1.4%)

6. Sint Maarten (Dutch part) (1.1%)
7.Hong Kong SAR (China) (0.86%)

8.Zambia (0.6%)

9. Viet Nam (0.45%)
10. Zimbabwe (0.43%)

IMPORTS BY PRODUCT, 2017 - 2022

. Oils petroleum, VEhiCles Cotton Flours, starches and
Rest of Apparel, not knit . . malts
s ) bituminous, (HS 87) (HS52) (52
S e distillates
Diamonds for e (HS 271000) Veat
A Articles of iron or | Pharmaceutical )
jewellery, unworked eEEbaEa EE e il
(HS710231) pants ) - (HS73) Hs30) | ( )
(HS 6204) Rest of Mineral fuels, oils
and waxes
HS 27 .
b= Plastics | Cereals | Tobacco| HS
B
Ele?ricallzlt(ppalratus a’grgg?s (Hs 39) (HS 10) (524) 34
Mineral & aerated IS RS . 3
stzaztgrls10 (Hs8536) Knitted fabrics HS HS | HS | HS | HS
Rest of Diamonds ‘ ’ (HS 60) 48
04 | 19 | 15 | 16
(HS 7 102) Rest of HS 85 P G
(Liss2) wWood | HS HS HS | HS
. HS (HS 44) 90 20 | 21 | 07
Rest of Apparel, knit| ool All Other Electrical machinery HS | HS | HS [ Hs
(HS 61) (Hs5101) 63 and equipment Footwear | HS | 17 | 40 | 381 63
Womens trousers & (HS 85) All Other | (HS64) 25
shorts, synthetic Hs HS HS [ HS | Hs | HS
fibres, knit HS 76 | 31
(HS 610463) Restof H5 51 64 Ap()arel, knit H S 09 23 41
. . 84 [HS|Hs FEE HS [ Hs | 15 [Hs[Hs
T-shirts, knit e Cotton 03 |87 Industrial Machinery 96 49 | 32 58|01
(HS 6109) (HS 6110) HS (HS 84) Iron and steel . HS
(HS 52) Hs [ Hs 94 (H572) | Furniture | HS HS [ HS 108 _|Hses [
11 (48[ (HS 94) 33 |55 |12 2‘3 Hses|
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (35%) Belgium 62% -7.0% 27  Mineral fuels, oils and waxes (12%) South Africa 95% 44.6%
61  Apparel, knit (24%) United States 76% -1.9% 60  Knitted fabrics (7.3%) Taiwan (China)  60% 21.2%
62 Apparel, not knit (16%) South Africa 50% 7.1% 85 Elegtrical machinery and South Africa 83% 3.7%
22 Beverages (5.1%) South Africa 100% 3.6% equipment (5.9%) :
85  Electrical machinery and South Africa 78% -0.4% 84 Industrial machinery (5.6%) South Africa 83% 1.8%
equipment (4.9%) 87  Vehicles (5.3%) South Africa 74% -0.2%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $6B Note: Dataas reported in IMF DOTS, ——————————————————
Other sources do not report similarly
Value Rank Value Rank Value Rank low export values prior to 2018
Trade Value 2024 $2.5B 155 $216.5M 157  $2.3B 149 saB » Imports
Trade Value Change 2019 -24 $1.2B 135 $-105.1M 157 $1.3B 129 ',-"
Forecast 2024-29 $21B 131 $166.6M 145  $2.0B 117 /\
— — A Ak
Trade Volume Change 2019 -24 $1.1B 108 $116.0M 110 $1.0B 105 $2B \/\/
Forecast 2024-29 $659.8M 148 $149.4M 145 $510.4M 141
Trade Volume Growth Rate 2019 -24 12.7% 6 15.0% 9 12.5% 5 $0B - .
Forecast 202429 4.7% 57 10.5% 15 4.1% 72 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Liberia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Liberia’s trade with them. The maps and product charts are both colored based on annu-
-37% -12% 0% 11% 26% 110%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Switzerland (24%)
2. United States (22%)
3.Belgium (11%)

4. France (7.3%)

5. Germany (4.6%)

6.Singapore (2.5%)

7. Poland (2.4%)

8. Malaysia (2.1%)

9. United Kingdom (2%)
10. Cameroon (2%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Cote d’lvoire (19%)

2. India (18%)

3.China (17%)
4. United States (5.1%)
5. Turkiye (4.7%)

6.Japan (2.2%)

7.Indonesia (2.2%)

8. United Arab Emirates (1.9%)
9. Brazil (1.8%)

10. Netherlands (1.8%)

IMPORTS BY PRODUCT, 2017 - 2022

Tankers
(HS 890120)
Cargo vessels, HS 0';% petroleum,
ituminous,
not tanker or 260111 Cargo vessels, gl
refrlgerated . . not tanker or IStitlates
(HS 890190) Special function ottanker o (HS 271000)
vessels, n.e.c. refrigerated
(HS 8905) (HS 890190)
Rest of Ships
(HS 89) g
HS T
400122 S
g Industliiglsl\g:ghinery Al.l Other
Gold in unwrought
M Animalorvegetable| Cocoa
forms Pt e O REHEEE I >
(HS 710812) (H5270700) Tankers ¢ s | HS [HS
" (HS 890120) i 73 85 | 87
74 -3
- HS | HS | HS [ Hs
Wood
Rest of |auother (HS 44) i Cereals :i Zé :z :s
Ei (HS 10) 39 |30 [21]64
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
89  Ships (28%) Germany 27% -29.9% 89  Ships (64%) Korea (Republic of) 32% 26.3%
71  Precious metalsand stones (26%) Switzerland 71% 23.5% 27  Mineralfuels, oilsand waxes  China 72% 51.8%
26  Ores,slagand ash (20%) France 38% 59.9% (18%) - - -
40 Rubber (11%) United States 4% 6.8% 84 Ind.ustnal r'nachmery (5.5%) Ch{na 72% 39.0%
27  Mineral fuels, oils and waxes India 27%  -31.6% 73 Articlesofiron or steel (1.7%) ~China 76% 8.8%
(5.6%) 10 Cereals (1.3%) India 83% 3.2%

HS codes and corresponding product categories are listed on p. 284.
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LIBYA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $60B
Value Rank Value Rank Value Rank $50B
Trade Value 2024 $4498 78 $28.8B 68  $16.1B 90 $408B \WHA Imports
Trade Value Change 2019-24 $565.1M 141 $-4309M 161 $996.1M 132
Forecast 2024-29 $100.8M 165 $-850.2M 167 $951.0M 139 $308
Trade Volume Change 2019 24 $31B 156 $-68B 161  $3.8B 59 $208
Forecast 202429 $-3.3B8 168  $-1.6B 167 $-1.7B 167 $10B ~——
Trade Volume Growth Rate 2019 -24 -1.1% ﬁ -3.8% E 58 soB
Forecast 2024 -29 -1.3% 166 -1.1% 166 -1.7% 167 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Libya’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Libya’s trade with them. The maps and product charts are both colored based on annu-
-41% 0% 11% 19% 29% 55%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Italy (25%)
2.Spain (11%)
3.Germany (11%)
4. China (10%)
5.France (7%)

6. United States (5.1%)
7.Greece (4.3%)

8. Netherlands (3.7%)

9. United Kingdom (3.4%)

10. Thai

EXPORTS BY PRODUCT, 2017 - 2022

land (3.2%)

1. China (16%)

2. Turkiye (16%)
3. Italy (10%)

4. Greece (7.3%)
5. Belgium (3.8%)

6. Germany (3.5%)
7. Netherlands (3.2%)
8. United Arab Emirates (3.1%)
9. Korea (Republic of) (3.1%)
10. Spain (3%)

IMPORTS BY PRODUCT, 2017 - 2022

Cars || CEreals | Tobacco
(HS8703): “** | (HS 10) | (HS 24)
N Oils petroleum,
5 . .
rrumin . .
= b t . ous, Pharmaceutical | Plastics Diary products | Furniture
~ distillates a3 |(HS39)| "o | (Hs94)
2 (HS 271000)
Petroleum oils, breparatonsot N R
crude Al Other | Sl | RRERS®| ~ee| “psir®
(HS 270900)
— rpimalorvegetable|  MI@AT | iron and steel [ ceramic procucts
Apparel, knit [~ #s1s) (HS02) | ®s72 (e
(HS 61)
Al : ' HS HS | HS | HS | HS
other Resto;Electrlci:l m.’:‘ihlnery Telephones
(e Articles of iron or 1 6 48 08 9 6 1 7
(HS 73) HS |HS|HS|HS |HS
5 4434|1857
Hs HS HS [ HS | HS | HS [HS
72 71 HS [ 23 | 38 |76 |25 |22
Industrial Machinery 40 | HS [ HS |Hs|us ;I';‘ E
Natural gas, as gas Rest of Mineral fuels, oils || (HS 84) HS As 64 | 68 [70|4
HS 271121 and waxes HS 90 HS | HS |Hs [hs 2252 ]ue
( ) (HS 27) 74 26 | 21 | 63 |83|32[nsor
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes (94%) Italy 25% 27.0% 27  Mineralfuels, oils, waxes (18%) Greece 30% 55.6%
71 Precious metals and stones (3.1%) United Arab 58% - 85  Electrical machinery and United Arab 33% -
Emirates equipment (9.1%) Emirates
72 Ironand steel (1.1%) Tirkiye 62% 27.9% 84  Industrial machinery (7.3%) China 22% 21.4%
74  Copper (0.41%) Turkiye 86% 35.4% 87  Vehicles (6.6%) Korea (Republic of) 33% 6.9%
76  Aluminium (0.22%) Turkiye 73% 12.6% 10 Cereals (3.6%) Ukraine 32% -

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $80B
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $93.4B 62  $439B 59  $49.5B 6l 3608 -
Trade Value Change 2019 -24 $24.6B ? $10.9B ? $13.8B 50 /\".
Forecast 2024-29 $37.0B 47  $16.5B 46  $204B 46 3408
Trade Volume Change 2019 -24 $13.3B ? $7.2B ? $6.1B 49 5208 /\//\/\/
Forecast 2024-29 2618 54  $89B 62 $17.2B 5l /
Trade Volume Growth Rate 2019 -24 3.1% 69 3.6% 59 2.7% 83 s0B
Forecast 2024 -29 5.0% 47 3.7% 83 6.1% 26 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Lithuania’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ] I I
Lithuania’s trade with them. The maps and product charts are both colored based on
-8% 0% 9% 13% 26% 68%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Latvia (10%)

2. Russian Federation (10%)
3. Poland (8.2%)

4. Germany (7.9%)

5. Estonia (5.2%)

EXPORTS BY PRODUCT, 2017 - 2022

6. United States (5%)

7. Netherlands (4.9%)
8.Sweden (4.4%)

9. United Kingdom (3.8%)
10. Belarus (3.6%)

1. Germany (12%)
2.Poland (12%)

3. Russian Federation (8.6%)

4. Latvia (7.8%)
5. Netherlands (5.1%)

6. Italy (4.4%)
7.Sweden (4.1%)

6%)

10. Estonia (3.4%)

IMPORTS BY PRODUCT, 2017 - 2022

8. United States (3.9%)
9. China (3.

octricalmach . e Petroleum oils, l Lmach
ectrical machinery astics enicles crude Electrical machinery| p(astics |pramaceutica
Oils petroleum, | 2and equipment and equipment products
bitaminous, (HS85) (HS39) | (HS87) (HS 270900) (HS 85) (HS 39) | s
distillates
(HS 271000)
Wood |Fertilisers | Cereals Rest of Mineral fuels, 05! petroleum gases ronandsteel| Fish Wood
AllOther| (1i5'44) | (Hs31) |(HS 10) 27 W All Other |72 (Hs 03) | (HS 44)
Rest of Mineral fuels, oils
and waxes
(Hs 27) A HS | HS | HS Beverages HS Furniture | Fertilisers
Pharmaceutical Fish HS (HS 22) 48 (HS 94) | (Hs31)
HS products | (HS03)| 22 | 23 | 48 73
HS Rest of 38 HS | HS | HS | HS Industrial Machinery HS [ HS HS|HS|HSIHS
Furniture 12 62 29 02 (H584) 08 76 32 02 62 15
9403 (HS 94) Articles of iron or HS HS| HS | Hs [ Hs | Hs
ws73) | HS | HS | HS | HS [HS 29 | Hs |25 2L [ 24 |04 |70
(o et 19|76 [ 3316 |21 33 HS| HS [HS [ HS [Hs
(Hs50) HS | HS | s | s [ Hs HS|74|09]|34|95|71
Iron and steel 07| 11 |15 ) 68 e | HS | HS [ HS | HS
“s72) | 35 Hs | HS [HS [HS | Hs l;(S) HS 61 Tg 68 | 28 | 55 | 18
Industrial Machinery HS | 56 [70]74[34 28 Rest of Vehicles Cars 04 HS— gz Tg gg ;'i‘
(HS 84) Tobacco 61 [THS [HS [ns|hs [hs (Hs87) | (HS8703) 23 |HS
i 08 |40 |32]95]06 63 | HS [Hs | HS |Hs12
(H524) Diary products HS HS HS HS = 20 | 16 | 96
FEes HS | HS |HS [Hs|ns|ns 38 |40 HS e e T as oot
71 | 63 |18 |83 |17|%% 83|07 | 88 | &5 |69 [ws3s
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27 Mineral fuels, oils, waxes (13%) Latvia 22% 39.0% 27 Mineral fuels, oils, waxes (16%) Russian Federation 35% -3.1%
94 Furniture (8%) Sweden 13% 3.7% 84  Industrial machinery (9.9%) Germany 19% 6.6%
84  Industrial machinery (7.1%) Russian Federation 31% -15.8% 87  Vehicles (9.3%) Germany 25% 8.1%
85  Electrical machinery and Latvia 14% -0.2% 85  Electrical machinery and Germany 18% 10.4%
equipment ( 6%) equipment (8.1%)
39  Plastics (5.9%) Poland 17% 12.3% 39  Plastics (4.7%) Poland 18% 12.8%

HS codes and corresponding product categories are listed on p. 284.
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LUXEMBOUR

G

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $40B
. Imports
Value Rank Value Rank Value Rank A
Trade Value 2024 $4198 81 $16.6B 83  $254B 77 $308
Trade Value Change 2019-24 $1.3B 133 $195.7M 133 $1.1B 131 -
Forecast 202429 $172B 67  $61B 73  SILIB 65 5208 v
Trade Volume Change 2019 -24 $-5.4B 157 $-2.5B 156 $-2.9B 156 108 =2
Forecast2024-29 $1.1B 144 $2.4B 97 $-1.3B 166
Trade Volume Growth Rate 2019 - 24 -2.4% 159 -2.8% 155 -2.1% 159 $0B
Forecast 202429 0.5% 163 2.7% 118 -1.0% 166 00 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Annualized growth rate
Luxembourg’s exports and imports. The maps size all other countries in proportion to I I ‘ I I
the value of Luxembourg’s trade with them. The maps and product charts are both col- o o 0 0 o
ored based on annualized trade value growth rates, using the color scale to the right. -20% 0% 6% 15% S9%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. Germany (26%) 6. United Kingdom (3.1%) 1. Belgium (34%) 6. Italy (2.7%)
2.France (16%) 7. United States (2.8%) 2.Germany (26%) 7.China (2.3%)
3. Belgium (13%) 8. Poland (2.6%) 3.France (11%) 8. Japan (1.9%)
4. Netherlands (6%) 9. Spain (2.6%) 4. Netherlands (6.2%) 9.Poland (1.6%)
5. Italy (4.3%) 10. Austria (2.1%) 5. United States (3%) 10. Spain (1.3%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Rest of Vehicles
(HS 87) ) )
Rest of(::gn;;r)ld steel R et Ele;;gceﬁl??;rﬂ‘ei;‘frv Iron and steel | Plastics
Tl (LoE) Industrial Machinery (HS 85) (HS 72) (HS 39)
HS 84
(HS 8703) (HS 84)
Angles of iron or o
nonalloy steel [Newpneumatictires| ¢ Aluminium
of rubber 5 All Other Rubber Pharmaceutical | Articles of iron or
(HS 7216) a0ty | g (HS76) AllOther | (15 a0) | % |
HS HS | HS | HS | HS C ircraft e HS | Fumiture | HS
56 70 30 32 ars Rest of [ Alrcra 2 04 (Hs94) | 28
i . 48 (HS 8703) | Hse7 |(HS88)| "™
Industrial Machinery
(Hs 84) HS Nickel HS Copper Jlodaces HS HS HS
Copper (HS 75) w7y | 52491 08 | 71 | 61
HS |[Hs74)| 71 82
HS| HS | HS | HS | HS
90 HS | HS [ HS [HS Hs |89 | 97 | 02| 33|29
HS | gg [ 24 134127 HS | HS [HS [ HS
HS 33 HS | HS [ HS | HS . 32 | Hs |Hs 09 [ 210320
HS |55 (972564 Oils petroleum, Beverages 19 |28
Plasti 04 zine | 28 ws Ths [ns bituminous, | Rest of HS S ';;5 g; ;‘g Tg
astics (HS79) [Thas |HS| 92 |62 29 distillates | HS 27 44 2 Es
(HS 39) 50 |19 s (HS 271000) 68 |35 1S [ns[ws| &
Wood Hs | Hs 82 | 95 | 69
(HS 44) HS Mis 18 | o1 |05 HS [HS [Hs g e
38 59 gf :g g? 62 64 | 23| 70 [N 49 [Hsa2
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
72 Ironand steel (15%) Germany 24% 3.1% 84  Industrial machinery (13%) Germany 18% -3.6%
84  Industrial machinery (12%) Germany 12% -3.1% 87  Vehicles (12%) Belgium 36% -0.1%
39  Plastics (8.8%) Germany 22% -0.9% 27  Mineral fuels, oils and waxes (10%) Belgium 54% 21.5%
87  Vehicles (6.9%) France 24% 3.6% 85  Electrical machinery and Germany 22% 2.4%
73 Articles ofiron or steel (5.3%) Germany 19% 3.6% equipment (6.8%)
72 Ironandsteel (6.1%) Germany 35% 3.3%

HS codes and corresponding product categories are listed on p. 284.



MACAU SAR (CHINA)
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank $20B ,o+* Imports
Trade Value 2024 $18.2B - $1.1B - $17.2B - P—-.-".'
Trade Value Change 2019 - 24 $5.3B - $-4325M -  $5.8B - $15B
Forecast 2024-29 $5.1B - $299.5M - $4.8B - N\
_ $10B NS
Trade Volume Change 2019 -24 - - - - - - /
Forecast 2024-29 - - - - - - $5B —/Av
Trade Volume Growth Rate 2019 -24 - - - - - - s0B -
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Macau SAR Annualized growth rate
(China)’s exports and imports. The maps size all other countries in proportion to the val- I I I ‘ I
ue of Macau SAR (China)’s trade with them. The maps and product charts are both col-
-33% -9% 0% 7% 15% 39%

ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

6. Philippines (0.27%)
7. Japan (0.26%)
8. Taiwan (China) (0.25%)
9. France (0.22%)
10. Cambodia (0.22%)

1. Hong Kong SAR (China) (81%)
2.China (11%)

3. United States (3.3%)

4. Viet Nam (0.87%)
5.Singapore (0.6%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (31%)

2. France (15%)

3. Italy (11%)

4. Japan (7.6%)

5. Switzerland (7.2%)

6. United States (6.4%)
7.Hong Kong SAR (China) (4.9%)
8. United Kingdom (1.8%)
9. Germany (1.5%)
10. Korea (Republic of) (1.4%)

IMPORTS BY PRODUCT, 2017 - 2022

bt H : : Watches with 5 5
- W°me;§nst‘;"sa"d HS Apparel’ knit Rest of Electrical machinery Indust;ﬁlsl\gi?hmery precious metal | & (HSCSr7503) 5
Jewellery of § (HS 6204) 62 (Hs 6]_) and(?_'qsugasn)went (HS 9101) E E
precious metal |5
(HS711319) %
@
Trunks or cases | Copper Telephones for Beverages | TUnks of cases | \oarel, not knit
(HS4202) |'ndustriaitiachinery HSpg4 cellular networks or All Other (HS 22) sa202 =k
( ) for other wireless
networks
Rest of HS 42 (HS 851712) e of Ha
HS «| HS | HS
Footwear | Essential oils Meat gbpalck Kot
st Telephones | Al Other |\ * i g2y | = s 33) | (Hso02)| 73 | ™| 90 | 33
A (HS 8517) Jewelleryof {5
: I
precious metal & : Hs | Toys |Fumiture| HS
Toys |Beverages HS HS (HS711319) g Fish 19 (HS 95) | (HS94) | 68
HS95)| HS22) | 19 90 | (HS 03
(H595) ( ) Hs | HS [HS [HS [HS
Rect of Watches with HS 72 25121 |24|16
est of Watches wi i
precious metal | TODACCO | vehicles f,:assg'gs) 30 Diary products HS HS [HS [HS | HS [ HS
Wrist-watch, (o) (HS 24) | (Hs87) (HS 04) 64 HS 01|86 |47 38|29
p;ecimt{s metal,d Electrical energy | Rest of HS | HS HS | Hs |Hs
au(ﬁg\gl.g\{vzoij)n = HS (HS271600) | 1c 57 39 76 49 |95 |63
Watches g HS HS 70 Pharmzcettjtical Aircraft HS 70 zlg S
HS 9102) iz| 29 HS products | (Hs 88) HS | Hs 34 |us
( )i5 72 | ¥ Ve 08 [44|48| & [&]°
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metalsand Hong Kong SAR (China) 94% 10.1% 85  Electrical machinery and Hong Kong SAR 40% 20.1%
stones (16%) equipment (14%) (China)
85  Electrical machineryand Hong Kong SAR (China) 42% 19.1% 71  Precious metals and stones Hong Kong SAR 61% -6.7%
equipment (15%) (8.3%) (China)
91  Clocks (13%) Hong Kong SAR (China) 97% 6.8% 27  Mineralfuels, oils, waxes China 94% 3.4%
62 Apparel, notknit (6.7%) Hong Kong SAR (China) 59% 12.9% (8-1%)
. . 84  Industrial machinery (5.4%) China 32% 12.7%
61  Apparel, knit (5.6%) Hong Kong SAR (China) 57% 13.9%
91  Clocks (4.7%) Hong Kong SAR 64% -6.8%

(China)

HS codes and corresponding product categories are listed on p. 284.
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MADAGASCAR

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $8B
Value Rank Value Rank Value Rank
. Imports
Trade Value 2024 $8.2B 136 $3.1B 134 $5.0B 135 $6B ‘_,.-'
Trade Value Change 2019-24 $198B 126 $576.4M 122 $1.3B 128 R /\"
Forecast 202429 $1.8B 136 $619.4M 129  $1.2B 132 $4B
Trade Volume Change 2019 -24 $35.0M 138 $653.9M 90 $-618.8M 149 28
Forecast 2024-29 $498 99  $20B 104  $29B 93 f
Trade Volume Growth Rate 2019 - 24 0.1% 139 5.2% 40 -2.4% 160 $0B o
Forecast 202429 10.4% 4 10.9% 14 10.1% 2 ’00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Madagascar’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
, ; [ | [ [ \ I I
Madagascar’s trade with them. The maps and product charts are both colored based on o 0 o 0 0 o
annualized trade value growth rates, using the color scale to the right. -50%  -20% 0% 8% 18%  80%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. United States (18%) 6. Germany (4%) 1. China (22%) 6. South Africa (4.9%)
2.France (17%) 7. Korea (Republic of) (3.8%) 2.India (8.9%) 7. Malaysia (3%)
3. China (9.4%) 8. Canada (3.3%) 3.0man (6.9%) 8. Pakistan (3%)
4. Japan (7.7%) 9.India (3.2%) 4. France (6.7%) 9. Mauritius (3%)
5. Netherlands (4.6%) 10. South Africa (2.9%) 5. United Arab Emirates (6.6%) 10. United States (2.6%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Rest of Apparel, knit i Hearel meding :
Rest of Apparel, not knit (HS 61) Vehicles ot equipmelnt v B e
) (HS 87) (HS 85)
Spices; vanilla, Oils petroleum,
neither crushed nor Sweaters, pullovers, bituminous,
P sweatshirts etc., distillates
ground Men's suits and knit (HS 271000) Plasti
pants ASTICS |salt, sulphur, lime, | Pharmaceutical
(HS 0905 10) (HS 6203) (HS 6110) A“. other (HS 39) cemesné’se)tc' p(';_?ggg)s
Gold i
HS 7 108 Itanium ores
( ) Cobalt (RS 2z RestofMigeralfuels,oils Cotton Wool HS HS HS
Spices; cloves (HS 8105) (G527 (HS51)| 63 48 11
(whole fI’Uit, cloves Rest of Presctigxssmetals and Rest of (HS 52)
and stems), neither | Restof (HS 71) @
crushed nor ground | ™% HS 26 HS HS | HS | HS | HS
(HS 090710) HS | HS | Hs Industrial Machinery 17 23 [ 40 | 90 | 34
HS 84 Knitted fabrics
Crustaceans HS 08 27 20 ( ) (HS 60) HS HS HS HS HS
(Hs0306) | 33 HS | 19 |69|62]|70]|61
. HS [ Hs | HS 54 [ Hs |HS| HS | HS | HS
Nickel, unwrought, e e | 13 L2 Ironand’steel 05 |21 5813133
not alloy s e Hs | Hs o| (Hs72) HS = EERE
(HS 750210) 16 [ws[us |HS Rice 2 38 l;j i OZ “
= H
A“. Othel’ HS 84|42 | 8 (HS 1006) ; Articles of iron or HS 22 76 i
25 Cocoa [s [H544 [ns 2 (gge%) HS | HS s s |ns|ws
(HS18) | 91 [ s 56 |3 55 | 28 | 04| 83 | 6a |33%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
09 Coffee, teaand spices (26%) United States 33% -6.7% 27  Mineral fuels, oils, waxes (16%) United Arab Emirates 30% -15.2%
75  Nickel (14%) Japan 34% 32.9% 84  Industrial machinery (7.9%) China 20% 4.4%
62 Apparel, not knit (11%) France 35% -2.0% 10 Cereals (6.5%) India 40% 30.3%
61  Apparel, knit (9.7%) United States 28% 26.5% 87  Vehicles (5.6%) China 24% 1.9%
71  Precious metals and stones United Arab 56% -8.6% 85  Electrical machinery and China 44% 5.6%
(6.7%) Emirates equipment (5.4%)

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $4B . Imports
Value Rank Value Rank Value Rank
oo
Trade Value 2024 $4.2B 147 $1.0B 146 $3.2B 145 $3B A
Trade Value Change 2019 -24 $4379M 143 $1749M 135 $263.1M 150
Forecast 202429 $1.1B 140 $511.0M 132 $629.8M 144 528 Y
Trade Volume Change 2019 -24 $-129.3M 145 $439M 112 $-173.2M 143
$1B =
Forecast 2024-29 $1.1B 143 $360.5M 136 $765.4M 132 _/
Trade Volume Growth Rate 2019 -24 -0.6% 146 0.9% 102 -1.1% 150 $0B
Forecast 2024 -29 4.9% 50 6.1% 45 4.5% 61 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Malawi’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Malawi’s trade with them. The maps and product charts are both colored based on
-70% -17% 0% 7% 32% 200%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. Belgium (16%)

2. South Africa (6.9%)

3. Tanzania (United Republic of) (6.4%)
4.Kenya (5.2%)

5. United States (4.9%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Egypt (4.1%)

7. United Kingdom (3.9%)
8.Zambia (3.8%)

9. India (3.6%)

10. Germany (3.2%)

1. South Africa (18%)
2.China (16%)

3. United Arab Emirates (11%)
4.India (7.6%)

5. United Kingdom (4.9%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Kuwait (3.6%)

7. Japan (3.2%)

8. Tanzania (United Republic of) (2.7%)
9.Zambia (2.4%)

10. Mozambique (2.2%)

Soya beans Mi)zed fertiliz)ers
. (HS1201) . HS 3105 _
= bla<‘:(k, in >3kg Industrial Machinery| Vehicles R
packages (HS 84) (HS 87) (HS 490700)
lIns @Ry E Rest of Fertilisers
Peanuts |2 (Hs 31)
o
(HS1202) g Rest of HS 49
o
Rest of HS 09 ~
S rso Oils petroleum, | & | PlasticsS | ironandsteel T —
form, other than bituminous T (HS 72) All Other chemica products
as specified in ) . ’ 5 (HS 39)
Tobacco, stemmed Subheading Note2 | Gold in unwrought distillates b
: P forms (HS 271000) | 8
(HS 240120) add:ad fl_avouring or (HS 710812) o
e s | HS | HS |aume
Restof HS 17 o T 25 oQ |Hs40
(HS 63) 34
Electrical machinery
HS A gt HS | HS |HS | HS
All Other quip Cereals
Le%ﬁgng;,lfér)ied 23 (HS 85) 94 21 | 33|29
Hs (HS 10) HS HS | HS | HS | HS
HS |HS|HS[HS 73 55 L62 17 | 04 | 70
g4 |10|52|85 HS HS | 53 | 88 | &5
HS |Hs| 4% | & Medicaments,| . 48 HS | 61 [Ts s Hs Hs
Other nuts 87 packaged | i3y |Tobacco 83 [hs |26 | 93|64 |20
Rest of Unmanufactured 44 Hs | (HS 3004) T 71 [ s o
(HS 0802) —— 63 (HS 24) |Apimatorvegetzble| |1 G 52 | %5 [Hs|ns
tobacco HS | HS e us | s (G HS i
(HS 2401) 39 (61| 72 |*|* 19|76 | % | 5 [Fsee
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
24 Tobacco (51%) Belgium 21% 45.3% 84  Industrial machinery (8.9%) China 26% 17.0%
09 Coffee, teaand spices (9%) United Kingdom 27% -1.2% 27  Mineralfuels, oils,waxes (8%) United ArabEmirates  38% -
12  Oilseedsand oleaginous Tanzania (United 26% 43.7% 85  Electrical machinery and China 35% -6.0%
fruits (6.8%) Republic of) equipment (7.7%)
71  Precious metals, stones (6.4%) United Arab Emirates 98% - 30 Pharmaceuticals (7.3%) India 51% -12.1%
17  Sugarand candy (6.3%) Kenya 15% - 87  Vehicles (6.7%) Japan 30% 23.7%

HS codes and corresponding product categories are listed on p. 284.
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MALAYSIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $500B
Value Rank Value Rank Value Rank
$400B T moort
Trade Value 2024 $627.5B 24 $337.3B8 25 $290.2B 25 o0 mports
Trade Value Change 2019 - 24 $184.5B 19  $99.2B 18  $854B 20 $3008
Forecast2024-29 $231.6B 19 $123.6B 14 $108.0B 23 $2008
Trade Volume Change 2019 -24 $127.98B 8 $57.9B 14 $70.0B 10
Forecast 2024-29 $138.4B 16 $68.7B 18 $69.7B 19 $100B —=
Trade Volume Growth Rate 2019 -24 4.7% 38 3.9% 56 5.7% 27 soB
Forecast 202429 4.1% 70 3.8% 80 4.4% 65 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Malaysia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I ‘ I T T
Malaysia’s trade with them. The maps and product charts are both colored based on o 0 o 0 0 o
annualized trade value growth rates, using the color scale to the right. -13% 0% 4% 8% 13% 26%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. Singapore (15%)

2.China (14%)

3. United States (11%)

4.Hong Kong SAR (China) (6.6%)
5.Japan (6.4%)

6. Thailand (4.7%)
7.Viet Nam (3.5%)
8.India (3.5%)

9. Korea (Republic of) (3.5%)
10. Taiwan (China) (3.3%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (21%)
2.Singapore (11%)

3. United States (7.8%)
4., Taiwan (China) (7.3%)
5. Japan (6.9%)

6. Indonesia (5.1%)

7. Korea (Republic of) (4.8%)

8. Thailand (4.8%)
9. Germany (2.7%)
10. India (2.7%)

IMPORTS BY PRODUCT, 2017 - 2022

Rest of Electrical machinery Palm oil Rest of Electrical machinery| INdustrial Machinery |\, 5. o
i i i (HS1511) P
and equipment Industrial Machinery and equipment (HS 84)
(HS 85) (HS 84) (HS 85)
Rest of
. HS 15 . .
Electronic PlaStICS VehICleS Iron and steel
integrated circuits; Electron (HS 39) (HS87) | Hs72)
rocessorsand | Electronic Apparatuses ~ Electronic _
cor?trollers whether | hetmneadng:|  All Other |(optical medical, s
or not combined (HS 554239) (l—fgcé)cn RestofElectronic c°£5§§§g§3§§3e’ Apparatuses HS | Rubb HS
with memories integrated circuits converters, .| (optical, medical, ubber
B (HS 8542) logic circuits, etc.) 71 (HS 40) 29
converters, aqiitemedt [ (HS90)
logic circuits, e
amplifiers, clock ; i
and tFi)ming circuits, | > ovices " FHusb 283 z_l'assggs) gg Auminium| HS | HS Aircrt HS
h . ’ HS 76
or other circuits (HS 8541) ( ) 26 28 15
(HS 854231)
i HS [HS [ HS [ HS
HS HS Furniture
Organic chemicals | Furniture 71 73 ReSt Of Copper (HS 94) 21 18 31 23
(HS 29) (HS 94) (HS 74)
Petroleum gases 5 HS 27 HS [ Hs | Hs | Hs
i HS [HS|HS Oils petroleum, HS
Oils petroleum,!  (HS2711) N o5 |5 bitirainous 04 | 62 | 44 | 19
bituminous, | Ironand steel | Wood [T T o distillates HS 48 HS | HS 33 22
distillates (Hs72) 1 (HS44) | 15 | 26 | 70 (Hs271000) | SIS I [Pe— 03 |17} ws [ s
HS 271 Petroleum oils, etroleum oils, (HS 10) Hs [ HS
G elel) crude At | b | a5 =2 (HS“;;'gsoo, HS 07 | 32 | 15 IHs|hs
(HS 270900) Hs76) | (5% [Ths v |HS|Hs HS As s [ {e0]52
28 | 34 |61[31 73 30 70 | 08 | 09 [Hss2
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and United States 20% 6.0% 85  Electrical machinery and China 27% 13.0%
equipment (36%) equipment (26%)
27  Mineralfuels, oils and waxes (16%) Singapore 20% 18.7% 27  Mineralfuels, oils and waxes (15%) Singapore 23% 12.0%
84  Industrial machinery (9.6%) Singapore 18% 11.8% 84  Industrial machinery (9.9%) China 34% 12.4%
15  Animal or vegetable fats, oils or India 15% 20.9% 39  Plastics (4%) China 27% 10.4%
0,
waxes (5.1%) 87  Vehicles (2.9%) Japan 26% 3.1%
90  Apparatuses (4.1%) United States 20% 12.4%

HS codes and corresponding product categories are listed on p. 284.
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MALDIVES

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $5B ~+ Imports
Value Rank Value Rank Value Rank 4B
Trade Value 2024 $3.9B & $160.4M E $3.8B 142 /—
Trade Value Change 2019 -24 $880.8M 138 $2.3M 146 $878.5M 135 $3B
Forecast 2024-29 $1.0B 144 $52.2M 154 $995.7M 138 28 /\/
Trade Volume Change 2019 -24 $205.2M 129 $-597.3k 125 $205.8M 126 /\/v
Forecast 2024-29 $1.3B 138 $87.7M 149 $1.2B 124 $1B —/
Trade Volume Growth Rate 2019 -24 1.1% I -0.1% E 1.1% 117 s0B
Forecast 202429 5.9% 37 8.7% 21 5.8% 33 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Maldives’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

Maldives’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-45% -11% 0% 6% 10% 40%

- -

! NN
MALDIVES MALDIVES
1. Thailand (44%) 6. Italy (3.1%) 1. United Arab Emirates (15%) 6. Malaysia (6.5%)
2.Germany (11%) 7.India (2.8%) 2.China (14%) 7.SriLanka (5.3%)
3. United Kingdom (8.8%) 8.SriLanka (2.1%) 3. India (13%) 8. Thailand (3.3%)
4. France (6%) 9. Switzerland (2.1%) 4. Singapore (11%) 9. United States (2.2%)
5. United States (4.8%) 10. Japan (1.9%) 5.0man (9.7%) 10. Germany (1.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
WOOd Furniture Articlesoflironor
1
: (HS 44) | (HS94) (HS73)
Bonito, frozen Fixed Wing aircraft, 0|l§ pet_roleum,
(HS 030343) >15,000kg Slioes
(HS 880240) Istitlates Plastics [sat susrime. | rary procucrs | Aircraft
(HS 271000) (HS 39) | “Feis" #504)| (HS 88)
Fish fjllets; fresh B HS |vehices| HS | HS
or Chllled, other Rest of Petroleum gases Ironandsteel [ ()8 (HS 87) 90 07
H g (HS 2711) (HS 72)
than fish of heading betrol
etroleum gases,
0304.4 lquefied 1= Hs | HS | HS | HS | HS
(HS 030449) (H$271119) | Oils petroleum, i Industrial Machinery 33 | 32|69 76
bituminous, £ (HS 84) 30
(distillates) g All Other HS |HS |HS |HS [HS
. HS 271000) &
Yellowfin tuna Bripate 20 [15]48]63 )34
(HS 030232) HS | HS | HS [HS|Hs
ronangsiee! | auother Meat 68 10 [70]09 |64
et ot : : (Hs02)| HS HS [Hs | Hs [HS
Tuna, preserved Electrical machinery 21 | HS [ 24 [62 ] 40|11
Rest of Fish (HS160414) |NERREN ;s and equipment 38 | Toys |HS|HS |Hs|HS
(HS 03) (HS89) | 84 | 85 (HS 85) Ships | Hs H (Hs95) | 83 | 18 |16 |82
HS [Ths [ms (HS 89) 19 S [hs [ns[ns HS [HS
23 |72 |71 03 | 61 |96]49|17|71
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03  Fish (48%) Thailand 39% 1.0% 27  Mineralfuels, oils, waxes (15%) United ArabEmirates  40% -27.6%
88  Aircraft (20%) India 99% - 84  Industrial machinery (11%) China 19% 9.0%
27  Mineral fuels, oils and waxes (16%) SriLanka 39% -100.0% 85 Elegtricalmachineryand China 29% 22.9%
16  Preparations of meator fish (9.2%) Germany 30% 19.7% equipment (8.8%) -
72 lIronand steel (2.2%) India 97%  31.7% 44 Wood (3.6%) Malaysia 26%  17.8%

94 Furniture (3.6%) China 42% 9.6%

HS codes and corresponding product categories are listed on p. 284.
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MALI

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank .o Imports
Trade Value 2024 $14.7B E $4.7B ﬁ $10.0B 110 5108 ,.-"'.
Trade Value Change 2019-24 $5.9B 97 $1.1B 116 $4.8B 82
Forecast 2024-29 $398 113 $1.3B 116 $2.7B 108
Trade Volume Change 2019 - 24 $933.3M 112 $-3251M 140  $138 101 $58 A
Forecast 202429 §5.1B 115 $6002M 128  $2.58 100 ’/J\"\/
Trade Volume Growth Rate 2019 -24 1.4% 107 -1.5% 146 2.7% 82 $0B
Forecast 202429 3.9% 73 2.7% 119 4.4% 63 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Mali’s exports Annualized growth rate

and imports. The maps size all other countries in proportion to the value of Mali’s trade I
with them. The maps and product charts are both colored based on annualized trade

value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

\ [ [

-56% -13% 0%

11% 29% 90%

GOODS IMPORT ORIGINS, 2018 - 2023

x N

1. South Africa (37%) 6.Senegal (2.4%)

2. Switzerland (29%) 7. Burkina Faso (2.2%)
3.Coted’Ivoire (6.7%) 8.Guinea (1.7%)

4. Australia (5.5%) 9. United Arab Emirates (1.3%)
5.Bangladesh (5.3%) 10. Niger (0.99%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Senegal (30%)
2.China (15%)
3.Cote d’lvoire (13%)

4. France (5.8%)

5.Benin (2.7%)

6. United States (2.6%)
7.Ghana (2.4%)
8.Germany (2.3%)
9.India (2.3%)

10. South Africa (1.8%)

IMPORTS BY PRODUCT, 2017 - 2022

Medicaments,
Electrical machinery| packaged HS
and equipment (HS 3004)
(HS 85) 5208
Cotton .
(HS 52) Oils petroleum, S
bituminous,
distillates salt, sulphur, lime, | Plastics
HS 271000 cement, etc.
( ) All Other | cemente (HS 39)
Gold in unwrought All preparations of | Iron and steet | Fertilisers | HS
f cereals, flour, (HS72) (HS 31) 15
orms Other sta[ﬂ;olrQTilk
(HS 710812) Rest of HS 27 Tobacco| HS HS HS
HS (HS24)1 40 | 38 | 90
. . Cereals
01 Industrial Machinery | (4s 10) HS [HS | HS [HS | HS
HS 84 88 | 71 | 04 |09 |28
HS (HS 84)
12 rsh |HS| HS | HS | HS
HS (HS 03) 22 17 | 07 | 34
Wood
i 21 ['Hs [ns] ks |52 ]%6]%
FaesEe Vehicles 63 |33 [Hs [Hs|ws [us
Hs27 [ (HS 87) HS HS | HS 69 [ 23] & |98
HS |HS |HS[HS
wsos |4 73 94 |48 | 5 |7z |32|s2 o8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (89%) United Arab Emirates 64% - 27  Mineralfuels, oils and waxes (23%) Senegal 45% -
52  Cotton (4.3%) Bangladesh 36% - 84  Industrial machinery (8.4%) China 18% 6.9%
01 Liveanimals (1.2%) Céte d’lvoire 46% - 87  Vehicles (8%) China 29% 3.6%
12  Oilseedsand oleaginous China 71% 2.6% 85  Electrical machinery and China 26% 16.3%
fruits (0.88%) equipment (7.9%)
44  Wood (0.7%) China 96% -0.6% 30 Pharmaceutical products (4.4%) France 42% 3.2%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
Trade Value 2024 $12.2B E $3.4B E $8.7B 117 $10B . ey Imports
Trade Value Change 2019 -24 $1.8B 128 $439.1M 126 $1.4B 124 oot
Forecast 2024-29 $3.1B 123 $749.2M 125  $23B 111 /\,\,\/\/~
Trade Volume Change 2019 -24 $849.8M E $432.1M ? $417.7M 117 $58  d
Forecast 2024-29 $1.5B 133 $674.0M 126 $817.1M 130 \//
Trade Volume Growth Rate 2019 -24 1.5% R 2.9% ? 1.0% 120 s0B
Forecast 202429 2.5% 126 3.9% 79 1.9% 143 ’00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Malta’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Malta’s trade with them. The maps and product charts are both colored based on annu-
-27% -6% 0% 9% 21% 80%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (19%)
2. Italy (8.4%)

3. France (7.8%)

4. Japan (7%)
5.Singapore (5.2%)

6.Hong Kong SAR (China) (4.7%)
7. United States (4.6%)

8. United Kingdom (3.3%)
9.Spain (2.2%)

10. Netherlands (2.1%)

1. ltaly (23%)

2. United Kingdom (8.8%)
3.Germany (7.1%)

4. France (7%)

5. Spain (5.6%)

6.China (4.8%)

7. Netherlands (4.6%)
8. Canada (4%)

9. Greece (3.3%)

10. India (2.9%)

EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Electronic
integrated circuits; o
processors and ) Fixed wing aircraft,
: %) 5
cog:;ci)lﬁlgﬁ\“tl)?ﬁézer Medicaments, doses,| T HS >15,000kg Electrical machinery
p 5 nes = (HS 880240) and equipment
with memories, o 84 (HS 85)
SO, (HS 300450) 2 Oils petroleum
logic circuits, § , . 0
amplifiers, clock bltumanUS, s
and timing circuits, o
or other circuits distillates =
(HS 854231) (HS 271000)
Documents of title,| FiSh fillets 0 ) .
2 Ships Industrial Machinery
wSEse | (HS 0304) (s Sq) tissa) | All Other
Rest of Electrical machinery | est of Electronic
aaciequipimeny {HS 8542) ‘S Rest of HS 49 Rest of HS 03
. . Rest of Mineral fuels, oils Pharmaceutical Vehicles | Plastics
HS Plastics | Aircraft A ans Peeser | (Hs87) | (HS39)
950300 | (HS39)|(HS 88) l
Cargo vessels, HS [wme] HS | HS
HS HS not tanker or "l 90 | 48
Rubber . 29
. 20 2] [&= refrigerated HS [ Hs | HS [ HS
Oils petroleum, | & | All Other (HS 890190) | risn | 38 |04 19 | 72
bituminous @ HS [HS [ As ( Tankers ) (Hs 03) e HS | HS | Hs | Hs
S ’ 5 19 HS 890120 32 |21 |71 08
distillates g 72 |61 s HS | 22 [s [hs | s
(HS 27 1000) & Appalratusdes . \(lﬁrsug%s HS | 33 [ 25 Motorboats | HS 73 | HS s Hs | Hs | Hs
tical, ical, HS
(op: |ca:atcr"n)e ical 71 zg gg ';2 (HS 890392) 89 AS 02 Te |24]23 |20
(HS 90) HS | THS | —= HS s Ths |us) o | s
60 | 64 | 72 [Hs22 94 | 62 | 33 |25]|%|¥|*
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Hong Kong 16% 4.6% 27  Mineralfuels, oils, waxes (33%) Russian Federation 49% -91.7%
equipment (27%) SAR (China) 89  Ships (24%) Korea (Republicof)  39%  20.5%
27 Mlneralfuel's, oils and waxes (17%) Singapore 15% 543.3% 88 Aircraft (6.3%) Canada 23% 29.0%
30 Pharmaceutical products (11%) Germany 11% 6.2% 85  Electrical machineryand Italy 23% 37%
84  Industrial machinery (4.6%) Germany 14% 7.1% equipment (5.7%)
49  Products of the printing industry ~ Philippines 14% -10.1% 84  Industrial machinery (4.5%) Germany 20% -10.6%

(4.4%)

HS codes and corresponding product categories are listed on p. 284.
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MARSHALL ISLANDS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $20B Note: Dataas reported in IMF DOTS, ——————————
Other sources do not reporta Imports
Value Rank Value Rank Value Rank similar recent increase in imports.
Trade Value 2023 $2058 -  $9457M - $19.58 - s1s8
Trade Value Change 2018-23 $6.1B - $271.6M - $5.8B -
Forecast2023-28 - - - - - - s108
Trade Volume Change 2019 -24 - - - - - - $58
Forecast 2024-29 - - - - - - /
Trade Volume Growth Rate 2019 -24 - - - - - - soB 7,././,\
Forecast 202429 - - - - - - 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Marshall Annualized growth rate
Islands’s exports and imports. The maps size all other countries in proportion to the val- I I I ‘ I I
ue of Marshall Islands’s trade with them. The maps and product charts are both colored o 0 o o 0 0
based on annualized trade value growth rates, using the color scale to the right. -51%  -22% 0% 10%  30% 140%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

’\i\' !

MARSHALL ' R - MARSHALL

ISLANDS ISLANDS
1. Denmark (18%) 6. Poland (5.9%) 1. Korea (Republic of) (27%) 6. Netherlands (1.9%)
2. Netherlands (14%) 7.Indonesia (5.7%) 2.Singapore (24%) 7. Turkiye (1.6%)
3.Germany (12%) 8.Ghana (4.8%) 3.China (21%) 8. Belgium (1.6%)
4. Korea (Republic of) (9.6%) 9. Turkiye (2.7%) 4, Japan (8.8%) 9. Cyprus (1.4%)
5.Cyprus (6.1%) 10. Malta (2.4%) 5.Germany (3.3%) 10. Denmark (1.3%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Frozen fish,
Tankers N
(HS 890120) Tankers et
ils petroleum,
(HS 890120) bitEminous,
distillates
(HS 271000)
Rest of Fish
(HS 03)
Oils petroleum,
bituminous,
distillates
(HS 271000)
Motorboats
HS 890392 Rest of Ships
Cargo vessels, ( ) (H5.8%) .
not tanker or HS | HS Cargo vessels, i
refrigerated 39 | 85 not tanker or
(HS 890190) refrigerated 3
(HS 890190) |
All Other HS i HS
Rest Of Shlps 84 ipleas\ér;?atgsrsport All Other 73
(HS 89) — i (HS 8903)
HS |HS| 72 ! HS | HS |us
44 |73 s ] ! 85 | 86 |**
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
89  Ships (82%) Denmark 24% -0.3% 89  Ships (81%) Korea (Republic of) 45% -13.9%
03  Fish (7.4%) Thailand 48% 18.7% 27  Mineralfuels, oils, waxes (11%) China 55% 42.8%
27  Mineralfuels, oils, waxes (4.3%) Tanzania (pnit— 23% 59.9% 84  Industrial machinery (4%) China 76% 32.6%
- ed RepuPhc of) 73 Articlesofironorsteel (1%) China 85% 12.2%
39 Plastics (1.5%) Indonesia 93%  714% 85  Electrical machinery and United States 67%  -51.4%
85  Electrical machineryand Malaysia 81% -100.0% equipment (0.67%)

equipment (1.3%)

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $8B
Value Rank Value Rank Value Rank
Trade Value 2024 $97B 134  $45B 126  $51B 133 $68B _,...ﬁmports
Trade Value Change 2019 -24 $3.7B 114 $2.3B 100 $1.5B 121 M\ /\.'h
Forecast 202429 $2.58 127  $19B 110 $568.0M 146 548 / v\,\/
Trade Volume Change 2019 -24 $1.7B ? $706.6M K $987.3M 107 28 / v /
Forecast 2024-29 $1.4B 136 $268.2M 139 $1.1B 126 /s/
Trade Volume Growth Rate 2019 -24 4.1% ? 37% ? 4.3% 50 S0B = /\
Forecast 202429 2.8% 110 1.2% 157 4.0% 73 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Mauritania’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Mauritania’s trade with them. The maps and product charts are both colored based on
-29% 0% 9% 20% 41% 100%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (30%)
2.Canada (12%)

3. Spain (9.8%)

4. Switzerland (8.1%)
5.Japan (5.7%)

6. Italy (5.4%)

7.Cote d’lvoire (3.1%)

8. Algeria (2.6%)

9. United Arab Emirates (2.4%)
10. Russian Federation (2.4%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United Arab Emirates (16%)

2.Spain (14%)

3. Belgium (7.9%)
4. France (7.8%)
5. China (7.1%)

6. Morocco (4.1%)

7. Japan (3.7%)

8. Netherlands (3.4%)
9. United States (2.9%)
10. Tirkiye (2.9%)

IMPORTS BY PRODUCT, 2017 - 2022

~ o
o~ —
Palm oil | Restof Petrlf)elfeil;::joils, g Wheat and meslin ::?
(HS1511) | HS15 | (45710 | S | (HS200D %
Industrial Machinery g g
(HS 84)
Iron ore, 265'300 Gold in unwrought Sugarcane & sucrose Phag;r;zaeclgical Diary products Plastics
unagglomerated forms s 1701 (Hss0) | (50 (HS 39)
Electrical hi Precious metalsand | Apparel, knit | Footwear | d steel
eefn[,'?qlf?,f&éﬂfw All Other| &% Plse1) (HS 64) S 73)
(HS 85)
Rubber [ HS |tobacco| Meat
Rest of reparationsof| 19 | (HS 40) 25 | (Hs24) | (Hs02)
sty 08
Rest of Precious metals and starc|
stones Articles of i (RS2 Hs | HS | HS | HS [HS
(HS 71) icles of iron or 24|21 |76 |83
steel Vegetables 94
(HS73) (e07) e HS | HS [ HS [ Hs
o Man-made staple
M%lltiscs, octopus | Erooan fish, Flfoun mealloffﬂgh’ AllOther (e p o 33 | 89 [ 38 | 28
(Octopus PP, | excluding fillets| 5" | &35S HS - BBH
(HS 030752) (HS 0303) : 62 | HS S [ s [ Hs
Vehicles Gt 54 gg ;'Z 42 | 56| 32
Animal tabl HS 87 HS [Ths [hs
e (HS87) |(hiss2)| HS [ HS g ms izl %1 5]
Heis 63 190 | 69 |16] % [5]%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (42%) China 66% 10.5% 84  Industrial machinery (8.6%) China 22% 6.5%
03  Fish (26%) Spain 36% 4.6% 85  Electrical machinery and China 32% -2.6%
71  Precious metalsand stones (22%)  Switzerland 44% -0.8% equipment (6.7%)
7 Articl fi teel (5.8% hi 27% 18.2%
23 Foodresiduesand animalfeed (4.4%) China 63% 17.9% 3 rticles of iron or steel (5.8%)  China 8
7 Vehi 4% ited A Emi 18% -
15 Animalorvegetable fats, oils or Norway 52% 22.6% 8 ehicles (5.4%) United Arab Emirates 8%
waxes (2.1%) 15  Animalorvegetable fats, oils Indonesia 47% 14.3%

or waxes (5.4%)

HS codes and corresponding product categories are listed on p. 284.
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MAURITIUS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $6B
Value Rank Value Rank Value Rank $58 MUAVA\ .+ Imports
Trade Value 2024 $6.38 139  SL7B 141  $4.6B 138 sap AV/
Trade Value Change 2019-24 $-1.2B 163 $-219.3M 160 $-1.0B 164 /
Forecast 2024-29 S11B 142  $366.6M 137 $735.4M 142 $38 {
Trade Volume Change 2019 -24 $-228.3M E S1.7M E $-230.0M 145 $28 I T
Forecast 2024-29 $1.3B 140 $3809M 135 $9099M 127 $1B
Trade Volume Growth Rate 2019 -24 -0.7% W 0.0% E -0.9% 148 soB
Forecast 2024 -29 3.7% 80 4.1% 67 3.5% 90 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Mauritius’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Mauritius’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right. -30%  -7% 0% S% 17% 100%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. France (13%) 6. Spain (5.8%) 1. India (13%) 6. Germany (3%)

2. South Africa (12%) 7. 1taly (5.1%) 2.China (12%) 7. Japan (2.9%)
3. United Kingdom (10%) 8. Netherlands (4.2%) 3. United Arab Emirates (9.1%) 8.Spain (2.6%)
4. United States (10%) 9. Kenya (3%) 4. South Africa (8.7%) 9. Italy (2.4%)
5. Madagascar (7.7%) 10. Viet Nam (2.5%) 5. France (7.1%) 10.0man (2.3%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
3
Diamonds B ﬁf'slT't Cars Rest of exi[t?é?nngf:‘islrl]éts 2 Plastics
excluding fillets Vehicles N
Sugarcane & sucrose (HS 7102) (Hs 0303) . (Hs 8703) (HS0303) |2 (HS 39)
Tuna, preserved | ™™ s 1701) Oils petroleum, (Hs87) g
(HS 160414) bituminous,
Restof HS71 [ Rest of Fish distillates
(HS 03) Cotton [Pharmaceutical [precious metats and| ;.
HS 27 1000 duct: el Diary products
( V| (fiss2) | e ||
Restof HS 16 'l' HS
Fert| (=] g Mineral fuels, oils
(HS 31) e All Other 85 HS
- All Other 48
Men f)iﬁ{tss 2| Men's shirts Rest of Mineral fuels, oils
(HS 6203) | (HS6205) and waxes HS
HS HS | ships | HS (Hs 27) 22
HS 15 01 ((HS89)| 22 Cereals v
(HS 10)
Rest of Apparel, not knit 84 clocks | HS | HS E:geia[l)s) 16
(HS 62) Plastics Hs91)| 23 | 09 Industrial Machinery as [Hs
(HS 84) Iron and steel
(HS39)| HS [HS|HS|HS|HS (HS 72) 07|08
HS 88 |42 (96(51|76 (HS 44) HS [ HS
. . . 90 COtto n Hs HS HS Hs HS Articles of iron or H S ?; i‘sl
Restomg;éalr)et, knit T(-aguztiblgm)n (HS 52) 48 | 74 | 95|19 | 28 ) ) (j;e;ls) 2 | s
HS | Hs [Hs [Hs]Hs [Hs Electrical machinery
HS 38 | o5 [34]49]64]33 and equipment Sis
HS 52 (HS 85) Furniture
60 30 HS | HS |Hs|Hs|"528]ns (HS 94) 129 fis|hs
87 | 72 | 32|73 |usa0|>* 05 (74
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
16  Preparations of meat or fish United Kingdom 23% 0.8% 27  Mineralfuels, oils, waxes (17%) United Arab Emirates 32% 46.4%
(11%) - - 84  Industrial machinery (7.6%) China 32% 1.7%
62 Apparel, not knit (11%) United States 30% -19.3% 85  Electrical machinery and China 2% A%
61 Apparel, knit (11%) South Africa 25% 4.7% equipment (6.6%)
17  Sugarand candy ( 8%) Kenya 20% 3.9% 87  Vehicles (6.1%) Japan 30% -1.5%

71  Precious metals, stones (6.2%)  Viet Nam 37% 9.8% 03  Fish (5.2%) Taiwan (China) 25% -1

1.2%

HS codes and corresponding product categories are listed on p. 284.
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MEXICO

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800B ~ Imports
Value Rank Value Rank Value Rank
$6008 /=
Trade Value 2024 S1.3T 9 $609.3B 10 $652.7B 10 /
Trade Value Change 2019 -24 $318.9B 7 $148.7B 5 $170.2B 7
Forecast 2024-29 $219.6B 21  $98.4B 22 $121.2B 19 $4008 —
Trade Volume Change 2019 -24 $103.7B 17 $6.1B 47 $97.6B $2008
Forecast2024-29 $206.7B 7 $96.0B 10 $110.7B 9
Trade Volume Growth Rate 2019 -24 1.8% 94 0.2% 117 3.3% 71 $0B
Forecast 2024 -29 3.1% 99 3.0% 106 3.2% 99 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Mexico’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Mexico’s trade with them. The maps and product charts are both colored based on o 0 o o o 0
annualized trade value growth rates, using the color scale to the right. -11% 0% 5% 9% 13% 25%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. United States (81%) 6.Spain (0.97%) 1. United States (44%) 6. Malaysia (2.4%)
2.Canada (2.9%) 7. Japan (0.82%) 2.China (19%) 7. Taiwan (China) (2.2%)
3.China (1.8%) 8. Brazil (0.82%) 3. Korea (Republic of) (3.7%) 8. Canada (2.2%)
4. Germany (1.5%) 9.India (0.75%) 4. Germany (3.5%) 9. Brazil (1.8%)
5. Korea (Republic of) (1.2%) 10. Colombia (0.66%) 5.Japan (3.5%) 10. Viet Nam (1.6%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Units of automatic
data processing
mach_ines; processing
e cber ar oils petroteum. | N
Parts of motor i 8471.41 or 8471.49, Ils petroleum,
vehicles | et .| Rest of Industrial Machinery hether or ot Par\tlseﬁifc?;gtor Restof | bituminous, | T
(HS 8708) (Hs8704) (HS 84) same housing oneor , , NeB70s) | HS87 | distillates | 5
o efoliowing Rest of Electrical machinery| ( ) HS 271000 o
types of unit: a ( ) 1%}
storage units, input and equipment O
units or output (HS 85) (a4
units
(HS 847150)
Rest of Cars | petroleum oils, §| ,_APParatuses
Automobiles, ’ 12| (optical, medical, i
sparkignition,| (HS 8703) crude - £ (0Pt Plastics | | other |cemedc
1500-3000cc (HS 270900) |§ : : (HS 39) 0]
(HS 870323) o (Hs 90) Electronic
integrated circuits
Rest of Vehicles (HS 8542)
(HS 87) Plasti s HS
Beverages ASTICS | vegetables
(#S22) | (HS 39) | (507 i | G300 20 | 02
A”. Other Ironand steel | (HS76)
s 72) HS | HS [HS|Hs
HS HS Rubber HS
Rest of Electrical machinery 72 |49 83 Rest of Industrial Machinery Rubber| 94 | 12 |74 |33
and equipment 71 HS [HS | HS | HS (HS84) (HS40) [y | HS | Hs | Hs [ Hs
(HS 85) 33|02|62|74 Articles ofron or g5 | 32| 88 |26 [44
H steel
F(ﬂgléf)e HS [Hs|hs|ws [Hs (Eege) HS F—{rs |5 |55 |%
73 | 19 | 762070 48 HS| 61 HS [HS [ HS [HS
HS | HS | HS | Hs [Hs 83 [ Hs [ 15 [31|08|54
48 95|38 ) ) — HS
Fruitsandnuts| HS [ 39| 7 Parts and accessories for A HS HS 82 59 | 2 H5|H5
Telephones (HS 08) 26 HS | HS | HS |Hs [Hs office machines 38 HS Mg s 12122
(HS 8517) 29 |88 |61|69]63 (HS 8473) 28| 0a | 70 | %o [mss2
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (24%) United States 78% 2.9% 85  Electrical machinery and United States 53% 2.2%
i 0,
85  Electrical machinery and United States 74% 5.5% equipment (19%)
equipment (19% 84  Industrial machinery (17%) United States 57% 0.3%
quip (19%)
84  Industrial machinery (17%) United States 82% 9.4% 87  Vehicles (9.7%) United States 50% 1.4%
27  Mineral fuels, oils and waxes (5.8%) United States 56% 18.2% 27  Mineralfuels, oils and waxes (9.5%) United States 92% 16.1%

90  Apparatuses (5.5%) United States 61% 6.4% 39  Plastics (5.7%) United States 74% 4.8%

HS codes and corresponding product categories are listed on p. 284.
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MICRONESIA (FEDERATED STATES OF)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $800M Note: Dataas reported in IMF DOTS.
Other sources do not report similarly Imports
Value Rank Value Rank Value Rank low export values prior to 2012. ,\
Trade Value 2023 $941.6M - $243M - $698.6M - $600M A
Trade Value Change 2018-23 $202.3M - $83.6M - $118.7M -
Forecast2023-28 - - - - - - $400M
Trade Volume Change 201924 - - - - - -
$200M &
Forecast 2024-29 - - - - - - /“,
Trade Volume Growth Rate 2019 -24 - - - - - - SOM .
Forecast 202429 - - - - - - 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Micronesia (Fede- Annualized growth rate

rated States of)’s exports and imports. The maps size all other countries in proportion to the I | ‘ ] I I
value of Micronesia (Federated States of)’s trade with them. The maps and product charts are o 0 o 0 0 o
both colored based on annualized trade value growth rates, using the color scale to the right. -17% 0% 1% 6% 16% 90%

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

Map Unavailable

1. Thailand (58%) 6.Guyana (3.2%)

2.Guam (13%) 7. Mexico (2%)
3. China (7.1%) 8. United States (1.3%)
4. Japan (5.6%) 9. Marshall Islands (1%)
5. Philippines (5.2%) 10. Mauritius (0.96%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
o
: © | Poultry
Vehicles (EIdE=" = | (HS 0207)
(Hs 87) (HS 890200) S
Industrial Machinery 9
(HS 84) @ Rest of Meat
HS 02)
Preparatiofns of meat Pg":]!’eaa"lzﬁf"lgaff HS HS
. N or fish iyt 1
Bonito, frozen § (Hs 16) sta[lc_lhsolrgrrllk 21 56
(HS 030343) 2
Oils petroleum,
bituminous C Wood | Furniture
Bl , : ereals All Other
IR Plastics (HS 10) (HS 44) | (HS94)
(zEvraN o)) (HS 39)
Apparatuses
Rest of HS 27 (°”"°ae"¢c’f‘ F=
Articles of iron or iHE55)
steel
(HS73)
Rest of E}jectrical machinery
andiequipment Iron and steel
. 15E8) HS 72
Yellowfin tuna, o | Ty
est of Frozen fish, | Rest of Fish
frozen HSe%0sr" | (HS03) | Beverages .
(HS030342) H Telephones | (Hs22) | Fish
(HS 8517) (HS 03)
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03  Fish (98%) Thailand 75% 18.5% 84  Industrial machinery (9.8%) United States 34% 22.6%
85  Electrical machinery and United States 28% 7.0% 27  Mineralfuels, oils, waxes (8.9%) Korea (Republic of) 77%  -32.5%
equipment (0.29%) 85 El " - N o o
ectrical machinery and United States 39% 28.5%
88  Aircraft (0.17%) Philippines 91% - equipment (8.2%)
84  Industrial machinery (0.15%) United States 48% - 87  Vehicles (6.1%) Japan 59% 2.6%

05  Animal products (0.14%) United States 95% -0.8% 89  Ships (6%) Taiwan (China) 56% -66.9%

HS codes and corresponding product categories are listed on p. 284.
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MOLDOVA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
Trade Value 2024 $12.4B £ $4.0B £ $8.4B 118 5108 e Imports
Trade Value Change 2019 -24 $3.8B 113 $1.2B 115 $2.6B 109 ,f........
Forecast2024-29 $5.1B 107 $3.2B 93 $198B 120
Trade Volume Change 2019 - 24 $3.3B 83 $878.5M 83  $2.4B 79 $58 7
Forecast 2024-29 $6.9B i $3.9B i $3.0B 92 /\/
Trade Volume Growth Rate 2019 -24 5.8% 25 5.0% 42 6.2% 20 s0B
Forecast 202429 8.6% 11 14.4% 6 5.6% 42 00 05 ’10 ’'15 20 25 ’30
The maps and charts below summarize the geography and product mix of Moldova’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Moldova’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-30% 0% 8% 15% 23% 60%

1. Romania (30%) 6. Tirkiye (6.3%) 1. Romania (14%) 6. Turkiye (7%)
2. Ukraine (8.4%) 7. Poland (3.5%) 2.China (11%) 7. 1taly (5.9%)
3. Italy (8.4%) 8. Czechia (2.8%) 3. Russian Federation (11%) 8. Poland (3.6%)
4. Germany (7.2%) 9. Bulgaria (2.5%) 4. Ukraine (9.7%) 9.France (2.3%)
5. Russian Federation (6.7%) 10. Belarus (2.4%) 5. Germany (7.5%) 10. Hungary (1.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Ignition sets for Wheatand mesin . . .| Medicaments,
vehicles/aircraft/| Corn *"iieg| Apparel, not knit Oils petroleum, | cars | ruouanaes| Plastics | paciages
ship (HS 1005) (HS 62) bituminous, | (Hs8703)! &) | (g 3g) | MY
(HS 854430) distillates
Rest of HS 10 (HS 27 ]_OOO) Rest of HS 30
o N Wine S
a o eats Iron and steel H S H S H S
Rest of Insulated electrical %’ HS ::,':j (HS 2204) (Hs 9401) x5 72) All Other 73 38 90
(HS 8544) S | 7213 o Petroleum gases | Rest of
wn wn
4 @ |Rest c():{gt-zzvze)rages Rest of Furniture (5 25 He o _
(HS 94) (nggﬂ) Ess(all_t%?ns ( '_tls 483 oiagratucs | Appare ko B?'\_‘lgrggles
N vngpaeone st | Footwear HS | HS | HS | HS | HS
— [Sunflower seed oil Al.l. Other SRR HS 64 El : B Copper
ectrical machiner
Sunflower seeds | 2| (5151 5 e atine™ | rarsers | 79| 60 | 02 | 70|54 | 19
(HS120600) | & (HS 85) "3 Fg | HS [HS [ Hs | Hs [ HS
3 HS | venices| HS 07 | 32 |23 | 64
& HS (HS 87) 62 63
1 70 84 30 HS HS | HS | HS | HS [HS [ HS
Ap(rﬁgeél;ll;mt HS | HS [HS [HS 48 | HS | 52 |83 [42|41|95|76
HS 23 | 73 |74|52 12 | HS [ HS [Hs]| Hs [ Hs [ Hs
. HS | Hs | ms . . Furniture [ 15| 03 | 55 |56 1820 )59
Fruits and nuts 63 | HS | oa | 17| 57 Industrial Machinery | (Hs94) Hs | hs [msl s | & | &
(HS 08) Mineral fuels, oils 42 [ wooa |HS|HS[HS (HS 84) 08 96 | 24 |10 s | hs
and waxes f (Hs44) [ 48 (01|95 HS Hs[Hs
Plastics HS | HS 17 | 16
(HS 27) (HS 39) HS s IS nslns HS | HS [Hs e 71|25
90 | 19 |07 |25(76 21 | 34| 69 | 68 |15] 5 | b [ws2e
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Romania 60% 4.2% 27  Mineralfuels, oils and waxes (16%) Romania 55% 26.4%
equipment (15%) 85  Electrical machinery and Romania 25% -2.0%
12 Oil§eedsand oleaginous Romania 37% 18.3% equipment (9.9%)
f““_ts (8-6%) : : 84  Industrial machinery (8.8%) China 15%  58.0%
08  Fruitsand nuts (8.2%) Russian Federation 53% -13.1% 87 Vehicles (7.9%) Germany 23% 109%
10 Cereals (8.2%) Turkiye 21% 37.2% 29 Plasti s . " N
astics (4.6%) Romania 20% 2.7%

62 Apparel, notknit (8%) Italy 28% 1.4%

HS codes and corresponding product categories are listed on p. 284.
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MONGOLIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank
$20B
Trade Value 2024 $280B 91 $152B 86  $12.88 102 . Imports
Trade Value Change 2019 -24 $14.2B 69 $7.6B 63 $6.6B 74 $15B SG: <
Forecast 202429 $92B 89 $52B 8l  $40B 96 s108 r
Trade Volume Change 2019 - 24 $10.7B 52 $5.9B 48 $4.8B 55 [\ ’\/
Forecast2024-29 $11.88 71 $5.6B 70 $6.2B 64 $5B N N
Trade Volume Growth Rate 2019 -24 8.3% 14 8.2% 23 8.4% 10 soB —
Forecast 2024 -29 6.4% 30 5.6% 49 7.5% 12 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Mongolia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Mongolia’s trade with them. The maps and product charts are both colored based on
-32% 0% 6% 13% 21% 56%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (87%)

2. Switzerland (7.3%)

3. Singapore (1%)

4. United Kingdom (0.98%)

5. Korea (Republic of) (0.93%)

6. Russian Federation (0.9%)
7.taly (0.58%)

8. United States (0.21%)

9. Japan (0.17%)

10. Germany (0.15%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (36%)

2. Russian Federation (28%)
3.Japan (8.1%)

4. Korea (Republic of) (4.5%)
5. United States (3.6%)

6. Germany (2.8%)
7.Poland (1.1%)
8.Viet Nam (1%)
9.France (1%)

10. Tirkiye (0.93%)

IMPORTS BY PRODUCT, 2017 - 2022

Gold, semi- Industrial Machinery |Eectrical machinery

manufactured forms . (HS 84) SaCleqUIpICHE

(HS 710813) Oils petroleum,
— l 275500 bituminous,
'(#gg%ulslczc’)a distillates
(HS 271000)

Articles of iron or 4 steel

steel All Other |"f20951

(HS 73)
Gold in unwrought
est of forms

et (HS 710812) HS Rubber | Aircraft | HS HS

Rest of HS 27 50 (HS 40)|(Hs88)| 19 | 94

Hs | HS | HS | HS | HS

Ircin ore, e P Cars 22 68 24 148 | 10

unagglomerate: H I N
(He%0111) | Animal hair i (HS 8703) Plastics HS [HS|HS|HS|HS
Copper ores & 17 e

(HS 260300) Copper HS HS | HS

02 [(Hs74) HS s |70 |15 el e |62

HS [Hs|  |Meouhessio rovnaes] 21 | 86 | HS [s] 6 |55 |55

Rest of Omz, zlz)g and ash 02 |16 (HS 87) 44 02 [Fs -

All Other | HS | Hs [s| HS HS HS HS :z 89 H? ;if

08 | 61 |84 90 33| 38 |69 | i be ez

TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes (38%) China 95% 19.5% 27  Mineralfuels, oils, waxes (20%) Russian Federation 83% 7.1%
26  Ores,slagandash (33%) China 98% 10.8% 87  Vehicles (15%) China 40% 32.3%
71  Precious metalsand stones (18%)  Switzerland 86% 24.5% 84  Industrial machinery (12%) China 42% 10.0%
51  Wool (3.8%) China 83% 8.0% 85  Electrical machinery and China 49% 4.9%
25 Salt, sulphur, lime, cement, etc. China 62% 11.7% equipment ( 7%)

(1.7%) 73 Articlesofiron or steel (4.8%) China 76% 14.6%

HS codes and corresponding product categories are listed on p. 284.



MONTENEGRO
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2006 - 2029 (FORECAST)
Total Trade Exports Imports $6B ~imports
Value Rank Value Rank Value Rank $5B - ’

Trade Value 2024 $5.0B 144 $779.0M 148 $4.2B 141 $4B ,

Trade Value Change 2019 -24 $1.6B 131 $316.0M 129 $1.3B 126 A /

Forecast 2024-29 $19B 135 $468.1M 135  $1.5B 129 $38 / M
Trade Volume Change 2019 -24 $729.3M 117 $-76.4M 135 $805.7M 109 $2B —4

Forecast 2024-29 $1.0B 146 $158.1M 144 $877.4M 128 $1B
Trade Volume Growth Rate 2019 -24 3.3% 66 -2.8% 156 4.1% 56 $0B

Forecast 202429 3.9% 75 57% 48 3.7% 80 ‘05 10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Montenegro’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Montenegro’s trade with them. The maps and product charts are both colored based on

-22% 0% 6% 11% 19% 60%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Serbia (26%) 6. Kosovo (Republic of) (4.7%) 1. Serbia (19%)
2.Bosniaand Herzegovina (9.6%) 7. Italy (3.8%) 2.China (10%)

3. Slovenia (7.8%) 8. Czechia (3.6%) 3.Germany (9.1%)
4. Switzerland (7%) 9. Germany (3.5%) 4. Italy (6.4%)
5.Hungary (4.8%) 10. Albania (3.5%) 5. Greece (6.4%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Croatia (5.8%)
7.Bosniaand Herzegovina (5.5%)
8. Tiirkiye (4.7%)
9. Switzerland (2.2%)
10. France (2.1%)

IMPORTS BY PRODUCT, 2017 - 2022

Pharmaceutical | P|gstics Articlesoffron or
t

Aluminium

~ products steel
. N i . ) HS 30 HS 39 (HS 73) (HS 76)
Copperores | glectrical energy = g | ol peroleum, egen| 4530 | )
(HS 260300) HS271600) | 5| " emiaces
( ) ; (HS 271000)
Q
@ Furniture| Meat Iron and steel
All Other
(HS 72)
""""""""" Rest of HS 30 Rest of HS 27 (HS 94) (HS 02)
Rest of Ores, HS & Beverages HS HS HS |rootwear
Industrial Machi Iron and steel
Bl 260600 RGBS 5003 | Cars o) (H522) | 21 | 62 | 04 |
: (HS 8703)
: wood | HS HS | HS | HS | HS
(H544)| 19 08 | 33 | 48 | 38
Wood All Other | Beverages HS Hs | HS |HS | HS | HS
(HS 44) (Hs22) | g5
Aluminum, unwrought Industrial Machinery| HS | Hs | 69 | O1 [68 |28 |34
(HS 760110) HS | HS |HS[Hs (H584) 25126 [3s Tg 3? ';S Ef,
Vegetables| Meat 08 | 39|16
(H507) | Hs02)| 90 HS | ps |20 s {Hs] % | ks
HS | Hs | Hs | Hs 70
HS [ 71 | e8| 36|33 . . 90 | 24 |HS 88 HS [ HS | Hs
" Copper | 93 e ] Electrical machinery 16 [ Hs [HS[17 |83 |63
i i (HS 74) WE T and equipment 23 |11
Rest of Unwrought aluminum! T VehICleS 88 [ 25 Ships HS HS [HS [HS
(HS 7601) g (HS 87) HS HS s Ths 1#562]ks (HS 85) (Hsg‘?) 61 HS Hs | HS |82 49 | 29
€ 73 24 | 41 |48 [nsar|* 32 | 95 (09 Eg Ifg 55
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (19%) Korea (Republic of) 46%  298.4% 27  Mineralfuels, oils and waxes (12%) Greece 34% 18.9%
76  Aluminium (16%) Hungary 26% -34.1% 87  Vehicles (7.7%) Germany 26% -0.8%
27  Mineralfuels, oils, waxes (15%) Serbia 26% 19.4% 84  Industrial machinery (7.6%) Serbia 19% 6.7%
30 Pharmaceutical products Serbia 53% 16.3% 85  Electrical machinery and China 31% -3.5%
(6.8%) equipment (7.5%)
84  Industrial machinery (4.3%) Germany 16% 127.7% 30 Pharmaceutical products (3.7%) Serbia 23% 14.3%

HS codes and corresponding product categories are listed on p. 284.
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MOROCCO

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B
. Imports
Value Rank Value Rank Value Rank
$80B =
Trade Value 2024 $117.3B 54 $43.9B 58 $73.4B 48 /‘"
Trade Value Change 2019 - 24 $36.7B 45  $144B 46  $22.4B 41 $60B
Forecast 2024-29 $26.4B 57 $8.3B 64 $18.1B 50 $408B
Trade Volume Change 2019 -24 $23.6B 33 $9.7B 32 $139B 32
Forecast 2024-29 $30.7B 50 $10.1B 59 $20.7B 47 $20B N 7
Trade Volume Growth Rate 2019 -24 4.5% 42 5.0% 43 4.2% 55 soB
Forecast 2024 -29 4.7% 58 4.1% 66 5.0% 46 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Morocco’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Morocco’s trade with them. The maps and product charts are both colored based on
-13% 0% 7% 11% 20% 53%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

re

1.Spain (23%)
2. France (21%)
3. Italy (4.6%)
4. Brazil (4.5%)
5.India (4.5%)

6. United States (3.7%)

7. Germany (3.4%)

8. United Kingdom (3.3%)
9. Netherlands (2.4%)

10. Turkiye (2.3%)

1. Spain (15%)

2. France (11%)
3.China (11%)

4. United States (7.4%)
5. Turkiye (5.2%)

6. Italy (5%)
7. Germany (4.7%)
8. Saudi Arabia (3.5%)

9. Russian Federation (2.8%)

10. Portugal (2.5%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
RRStofC o Restof/—}ﬂgaggl),notknit Olt!.)s pet!’oleum, Cars HS | Restof| Plastics
estor Cars ViR el n ituminous, (HS8703) | 8708 | HS87 (HS 39)
ixed fertilizers | T Ararif
(HS 8703) &= distillates
§ Women's suits and ( )
pants
(HS 6204) Cereals |ironandsteel
f o Rest of Mineral fuels, oils AllOthen (HS 10)
Automobiles, wn and waxes »
spark ignition, ! T
1000-1500cc © | Fruits and nuts | phosphoric acid etc. Vegetables (HS 27) HS HS HS HS
(Hs870322) | & (HS 08) (H512809) (HS 07) Aircraft
2 (Hseg)| 30 | 48 | 55 | 15
H minium H H H
proprstins o mest | AlFCraft Industrial Machinery| HS |7 (87 68 zg 92
Rest of Electrical machinery Fish ezl (Hs 88) (HS 84) 73
and equipment All Other & HS | HS | HS | HS [HS |HS
(HS 85) (HSO3)| HS | HS [HS 4 08 | 338332
HS 0 | 38
84 | 64 |26 28 HS [ HS [ HS | HS
HS [pustes] HS | HS HS | HS |04 | 31|70 69
o4 51| 12 | 20 HS 54 | 29 [Hs]Hs [Hs[hs [ks
Ignition sets for |atural catcium _EHS S Electrical machinery HS [Hs 64 96|68 12|56
vehicles/aircraft/ | phosphates | oo nit| HS 237627 and equipment 25 52 HS [Hs| 52 | 52 [55
; ( ) (Hse1) | 17 | ms 17
ship HS s [Hs (s (HS 85) HS 62|61 s TisThs
(HS 854430) HS s :é :‘; :2 HS [ Hs HS [hs Ls8 :é fé
Rest of HS 25 15 | 71 |90 |81 |30 90 | 44 | 09 |03 |59( " |5 [4e
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (16%) France 33% 10.3% 27  Mineralfuels, oils and waxes (16%) Spain 20% 9.3%
85 Elegtricalmachineryand Spain 37% 1.6% 84  Industrial machinery (10%) Spain 21% 1.6%
equipment (16%) 85  Electrical machinery and China 23% 10.4%
31 Fertilisers (12%) Brazil 23% 21.3% equipment (9.9%)
62 Apparel, not knit (9.3%) Spain 42% -1.0% 87  Vehicles (9.2%) Spain 21% 3.0%
08  Fruitsand nuts (4.9%) Spain 24% 10.7% 39  Plastics (4.6%) Spain 22% 9.1%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank +<* Imports
Trade Value 2024 $19.2B 107  $8.6B 103  $10.6B 108 5158 s
Trade Value Change 201924 $6.8B 92 $3.8B 82 $298 103 A
Forecast 2024-29 $15.6B 70 $9.28 61 $6.3B 84 $10B A . S
Trade Volume Change 2019 -24 $5.2B 70 $2.3B 66 $2.98B 73 s58 /'/\/7_:/
Forecast 202429 $80B 84 $50B 72 $30B 91 -//
Trade Volume Growth Rate 2019 -24 5.8% 26 6.2% 30 5.5% 30 s0B
Forecast 202429 6.7% 23 9.4% 19 4.5% 62 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Annualized growth rate
Mozambique’s exports and imports. The maps size all other countries in proportion to I I I ‘ I I
the value of Mozambique’s trade with them. The maps and product charts are both col-
-52% -19% 0% 13% 32% 120%

ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. South Africa (18%)
2.India (17%)

3. China (8%)

4. United Kingdom (7.8%)

6.Singapore (4.4%)

7. Korea (Republic of) (4%)
8. Italy (3.5%)

9. Zimbabwe (2.3%)

1. South Africa (24%)

2.China (11%)
3. United Arab Emirates (8.8%)
4. Korea (Republic of) (8.8%)

6. Singapore (5.5%)

7. Portugal (2.8%)

8. Japan (2.3%)

9. United States (2.2%)

5. Netherlands (6%) 10. Spain (2.1%) 5.India (7.2%) 10. Netherlands (1.7%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
est o Ferroalloys
GOld Prec?ous‘ mfetals
and stones : i (HS 7202) . .
Coal expept (HS 7108) (HS 71) Oils petroleu o Industmlsl\giﬁhmery inorgapic chemical
anthracite or Bituminous coal bi . 2 Restof
bituminous (HS 270112) el s
(HS 270119) Titanium ores distillates
(HS 261400) | Tobacco (HS 271000)
(HS 24) Electll'jical machinterv Cereals Animal or vegetable
and equipmen ats, oils or waxes
Rest of HS 26 (R (HS 10) (538
Electrical q .
Coke of coal (Hs271600 | A|| Other [z |ReStof Mineralfuels, oils suesotener|  HS | Fertilisers
g ’ and waxes stee
lignite, peat | {esm%™ (HS 27) Vehicles| 57 30 | (HS31)
(HS 270400) ——— (Hs 87) HS | HS [HS [HS
Mineral fuels, Hs HS
oils and waxes Wood Auminum| 90 | 94 | 48 | 40
(HS 27) 12 (HS 44) 07 . (HS 76)
Floating docks, HS As [as TRs [ Hs
special function HS
vessels 8905 22 02 (03 [ 86 | 04
HS | HS | HS (HS 890590) AllOther| HS _ HE
25 17 03 38 64 | 70 | 55 | 61
i Rest of Rest of HS 89 34 HS | HS | HS [HS
Alumlﬂun;’ urivi/rought Aluminium | geerages HS ';; HS gg 83| 07| 11|44
(HS 760110) (HS76) | “(Hs 22) 15 HS Hs [hs [Hs
HS | Hs Iron ores and : 63 HS |Hs [ 54 5565
52 | 67 Res(ofores.sla?andash concentrates Plastics 21 17 |19
(HS 26 HS Hs
Copper | HS s B (Hs2601) | (HS39)| HS [Hs s Trs Lol & |
(HS74) | 31 | a4 |89 25 |69 | 24 |82| 5 [ |
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (44%) India 37% -0.1% 27  Mineralfuels, oilsand waxes India 31% 24.3%
76  Aluminium (21%) Italy 23% 11.7% (21‘%) -
71  Precious metals and stones (6.6%)  United Arab 54% 1791.9% 89 Ships (9.5%) Korea (Republic of) 95% _892.8%
Emirates 26  Ores,slagandash (6.3%) South Africa 94% 16.3%
26  Ores,slagandash (4.9%) China 48% 1.1% 84  Industrial machinery (6.3%) South Africa 34% 5.8%
24  Tobacco (3%) Turkiye 16% -6.7% 72 Ironand steel (4.9%) South Africa 58% 41.0%

HS codes and corresponding product categories are listed on p. 284.
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MYANMAR

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B = Imports
Value Rank Value Rank Value Rank K
$20B =
Trade Value 2024 $30.1B 87 $14.3B 90 $159B 91 r\/-\ ~ ...-'
Trade Value Change 2019 -24 $-6.5B 168 $-3.8B 164 $-2.7B 166 $15B / 4\#
Forecast 2024-29 $14.3B 74 $6.1B 74 $8.2B 74
R R $10B ’J
Trade Volume Change 2019 -24 $-10.6B 164 $-3.3B 157 $-7.3B 164 /
Forecast 2024-29 $8.3B 82 $2.98 90 $5.4B 70 $5B *\—’_/\/
Trade Volume Growth Rate 2019 - 24 -5.6% 166 -3.9% 163 -7.1% 166 $0B
Forecast 202429 4.8% 56 3.6% 85 5.8% 36 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Myanmar’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T | ] T T

Myanmar’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-38% -17% -4% 0% 13% 39%

e
b
:7
1. China (29%) 6.Germany (3.5%) 1. China (33%) 6.India (3.8%)
2. Thailand (21%) 7.Spain (2.9%) 2.Singapore (20%) 7.Viet Nam (2.7%)
3. Japan (7.5%) 8. United Kingdom (2.9%) 3. Thailand (13%) 8. Korea (Republic of) (2.5%)
4. India (4.6%) 9. Netherlands (2.5%) 4. Indonesia (6.1%) 9.Japan (2.4%)
5. United States (3.6%) 10. Korea (Republic of) (2.5%) 5. Malaysia (5.9%) 10. United States (1.2%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Rice ]
: Iron and steel | Plastics
Apparel, knit | (HS 1006) . (HS72) | (HS 39)
(HS 61) Oils petroleum,
Natural gas, as gas bituminous
(HS 271121) Rest of Cereals L b
(HS 10) distillates
(HS 2 7 1 000) |_|_ h Articles offron or Afnimal_or vegetable HS
A Ot er (Ijtse;’,) ats, mssclrsv)vaxes 5 5
Precious stones | Legumes, dried Fish
(HS 7103) (HS0713) (HS 03)
Natu ral. gas, Rest of HS 27 Pharmaceutical HS Beverages | Cotton | Ships
liquefied o e roducts | 21 | (HS22) [(HS52)|(HS89)
(HS271111) 539
Articles of leather RUbber Hs HS
All Other| ®s2 | (HS 40)| 28 Rest of Electrical
machinery 48
and equipment Knitt:g gaob)rics
Rest of Apparel, not knit Hs | HS HS (HS85) L "
(HS 62) 08 |26 | 12
Footwear As 38
(HS 64) 90 Fertilisers
Iron and steel (Hs 31) HS
(HS 72) 5 . 23
Womens overcoats Industrial Machinery
not knit g Womer';asrftléltsand (HS 84) HS
(HS 6202) (HS 6204) HS
54 90
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes Thailand 61% -9.6% 27  Mineral fuels, oils and waxes (16%) Singapore 61% 9.2%
(23%) 85  Electrical machinery and China 61% -10.0%
62 Apparel, not knit (18%) Japan 18% 6.0% equipment (8.8%)
61  Apparel, knit (9.5%) Germany 20% 23.1% 84  Industrial machinery (7.8%) China 50% -1.1%
10 Cereals (6.3%) China 29% 5.2% 87  Vehicles (5.8%) China 41% -19.3%

71  Precious metals and stones (5.2%) China 83% 87.9% 72 Ironandsteel (4.7%) China 61% -2.6%

HS codes and corresponding product categories are listed on p. 284.
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NAMIBIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)

Total Trade Exports Imports $10B

.+ Imports

o

Value Rank Value Rank Value Rank

$8B A\
Trade Value 2024 $13.6B 122 $598 117 $7.7B 119 /  \ /\/
Trade Value Change 2019 - 24 $298 122 $1.3B 113 $1.6B 119 $6B N \Yj

Forecast 2024-29 $3.1B E $1.7B ﬁ $1.4B 130 48
Trade Volume Change 2019 -24 $2.6B 91 $426.6M 97 $2.1B 81 /
Forecast 2024-29 $478 101 $2.1B 102 $2.6B 99 $2B ——
Trade Volume Growth Rate 2019 -24 4.2% 7 1.5% ? 6.7% 18 s0B
Forecast 202429 6.1% 35 6.3% 42 5.9% 31 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Namibia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Namibia’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-45% 0% 6%  22% 52% 160%

1. South Africa (21%) 6.Zambia (5.2%) 1. South Africa (48%) 6. Democratic Republic of the Congo (2.2%)

2.China (17%) 7. Netherlands (3.6%) 2.China (7.4%) 7. Germany (2%)
3.Botswana (12%) 8. Democratic Republic of the Congo (3.3%) 3.Zambia (6.4%) 8. United Arab Emirates (2%)
4. Belgium (6.7%) 9. United Arab Emirates (3.3%) 4. India (3.9%) 9. Botswana (2%)
5. Spain (6.1%) 10. France (2.6%) 5. United States (3%) 10. Peru (2%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
. . Copper ores VTSl Reelssis
q Diamonds for Frozenfish, | Fish fillets | Natural uranium Oils petroleum, Vehicles (Hspgéoz’oo) L= 74020%’;
jewellery, unworked |*udo9ii™ | (Hs 0304) | (HS 284410) bituminous, (HS 87)
(HS 710231) distillates | |
(HS 271000) Restof HS26 | RestofHS 74
Rest of HS 03 Rest of HS 28 Electrical machinery | aictes of ronor ;
and equipment R Plastics All Other
Goldi Rest of Mineral fuels, oils (HS 85) (HS73) (HS 39)
old |r}unwrought SRS
Gold,semi- | (Hs710812) |Uraniumore  Rest of Ships (HS27)
manufactured (HS 2612) HS 26 (HS 89) Cereals HS HS Hs
forms Pharmaceutical Iro?HaSg;;eel (HS 10)
(HS 710813) el 17 | 61 | 94
Rest of Diamonds Industrial Machinery HS HS HS | HS | HS
(HS7102) Minerzl fuels, oils | | ;0 animats| HS HS (HS 84) 40 34 38 62 21
sy | Wsoy | o5 | o2 ';'f o, s HS | HS | HS
< T HS 02 | 31|15
~ Wood 90 | HS [HS|HS|HS|HS|Hs
HS 87 | 72
. %) (HS 44) 2563|8896
Unrefined copper I All Other 22 Hs | Hs : ';g HS 23 |19 i s [hs s
(HS 740200) © HS | 85 | 39 Ships 48 | HS [uex| 70 | 76 | 69 |09
‘é 84 | HS [Hs|us (HS 89) 64 HS | HS | HS | HS
K HS : 40 | 16|19 HS HS RS |Hs |22l2 |83 |07
08 Aircraft | Hs [FsThs 28 HS | HS | HS | HS
(Hs88)| 73 |a1 | 49 33 20 (04| 11 | 16 | 49 |08
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71 Precious metals and stones South Africa 41% 20.3% 27 Mineral fuels, oilsand waxes  South Africa 28% -5.1%
(28%) (14%)
74  Copper (14%) China 34% 13.3% 84  Industrial machinery (8.5%) South Africa 56% -1.2%
03 Fish (12%) Spain 34% -0.8% 89 Ships (7.2%) Angola 16% -
28 Inorganic chemicals (8.4%) China 72% 60.0% 87  Vehicles (7.2%) South Africa 76% -3.4%

26  Ores,slagandash (8%) China 32% -11.6% 26  Ores,slagandash (6.3%) Bulgaria 44% 2.4%

HS codes and corresponding product categories are listed on p. 284.
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NAURU

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $300M
Value Rank Value Rank Value Rank
$240M
Trade Value 2023 $2829M - $211.7M - $71.1M -
Trade Value Change 201823 $139.1M - $196.5M - $-57.5M - $180M
F 2023-28 - - - - - -
orecast $120M
Trade Volume Change 2019 -24 - - - - - - /'X i
/ Imports
Forecast2024-29 - - - - - - $60M /7 ‘;L L L
Trade Volume Growth Rate 2019 - 24 - - - - - - SOM )
Forecast 202429 - - - - - - 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Nauru'’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Nauru’s trade with them. The maps and product charts are both colored based on annu-
-50% -9% 0% 20% 42% 130%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

. r7

6.Senegal (2.4%)
7.New Zealand (1.5%)
8. Nigeria (1.1%)

9. United States (1.1%)
10. Singapore (0.8%)

IMPORTS BY PRODUCT, 2017 - 2022

1. Thailand (59%)

2. Philippines (9.4%)

3. Korea (Republic of) (8.6%)
4. Mexico (7.1%)

5. Saudi Arabia (3.2%)

6.India (2.9%)

7. United States (2%)
8. Australia (1.7%)

9. New Zealand (1.6%)
10. Japan (1.6%)

1. Australia (41%)

2. Taiwan (China) (27%)

3. Korea (Republic of) (7.5%)
4. China (6.3%)

5.Japan (6.2%)

EXPORTS BY PRODUCT, 2017 - 2022

VERiCles et mactiver
(HS 87) (HS 85)
Calcium phosphate,
unground 2
(HS 251010) Tugsacr:gpusher :I? Meat
o
Oils petroleum, He8s0a00) | g (HS02)
Bonito, frozen bituminous,
(HS 030343) distillates Plastics AllOth HS
. (HS 271000) (HS 39) ¢l 90
Calcium phosphate,
ground HSs | HS | HS | HS
(HS 251020) 73 21 19 04
Furniture HS |HS HS
c B HS (HS 94) 07 130124
ars 2 16
| AllOth
(HS 8703) [l HEEHEE
. . Wood s THS| 75| 63| 25 | 75
Yellowfin tuna, @ HS [rs . . ( )] 40 |08 |t
£ T - Industrial Machinery Hs | HS | % 82|32 69
rozen 5 | HS [ HS [90]¢ (HS 84) 48 |17 [ws
- HS HS
(HS030342) g | 85 |84 [ug[wa PSS e s 3 |55 b
39[hs73 38 | 20 [es0s:o| £ [ &
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03  Fish (64%) Thailand 78% - 27  Mineralfuels, oils, waxes (40%)  Taiwan (China) 76% -
25  Salt, sulphur, lime, cement, Korea (Republic of) 36% 37.7% 84  Industrial machinery (10%) Australia 67% 15.5%
etc. (22%) — 87  Vehicles (6%) Australia 60%  11.6%
87 Vehicles (5%) Saudi Arabia 89% - 85  Electrical machinery and Australia 31% -11.5%
85  Electrical machinery and United States 80% 78.0% equipment (4.7%)
equipment (2.2%) 89  Ships (4%) Japan 94% -
84  Industrial machinery (1.6%) United States 33% -6.2%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
$15B A
Trade Value 2024 - - - - _ _ \
Imports
Trade Value Change 201924 - - - - - -
Forecast 2024-29 - - - _ _ _ $10B
Trade Volume Change 2019 -24 - - - - - - ss8
Forecast 2024~ 29 - - - - - - ‘—/
Trade Volume Growth Rate 2019 -24 - - - - - - soB
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 25 30
The maps and charts below summarize the geography and product mix of Nepal’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I I I [

Nepal’s trade with them. The maps and product charts are both colored based on annu-

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

-43% -12% 0% 10% 22% 130%

GOODS IMPORT ORIGINS, 2018 - 2023

1.India (72%) 6.France (1.1%)

2. United States (10%) 7.China (1%)

3. Germany (2.6%) 8. Japan (0.85%)

4. United Kingdom (2%) 9. ltaly (0.79%)

5. Tiirkiye (1.9%) 10. Australia (0.76%)

EXPORTS BY PRODUCT, 2017 - 2022

1. India (63%) 6. United States (1.4%)
2.China (15%) 7. Ukraine (1.2%)

3. United Arab Emirates (2.2%) 8. Australia (0.91%)

4. Indonesia (2%) 9. Malaysia (0.87%)

5. Argentina (1.5%) 10. France (0.83%)

IMPORTS BY PRODUCT, 2017 - 2022

Yarn of synthetic
staple fibers, not
for retail sale
(HS 5509)

Rest of
Nutmeg |coffee, tea

(HS 0908) | and spices
(HS 09)

Rest of HS 55

Refined soya-bean
oil
(HS 150790)

i+ | Food residues and | Other made up
Appal’esl, ngt knit animal feed textile articles
(HS 62) (HS 23) (HS 63)

Beverages| HS HS HS
(Hs22) | 72 53 | 20

Palm oil, simply
refined
(HS151190)

HS Art HS | HS
AllOther| 54 |"5°7| 12 | 30

HS | HS | HS
HS | 14 | 56 | 64

Rest of HS 15

Apparel, knit 19 HS |HS |HS | HS | Hs

(HS 61) HS 83 |48|70|07 42

Carpets of wool/ 38 HS [HS ﬁ |74§ z‘f
hair, knotted | Restof . 73 s |

(HS’570110) Hs57 | Plastics 74 HS | HS | HS

HS Hsﬁ 65 | 95

(HS 39) HS hs [hs e

33 | 71 (84| 92| 90 |35

Electrical machinery Vehicles
Oils petroleum, | andequipment HS 87
bituminous, HEE) ( )
distillates
(HS 271000)

Cerea lS Precioui metals and PlaStICS

(HS 10) (RS 71) (HS 39)
f Mi L fuels, oil
Rest o ;I]Qs\l;:xelée s, oils HS HS HS HS
(RS 27) o] 07 | 90 | 73 | 62
g

Fertilisers | Aircraft | HS HS
(HS31) | (HS88)| 23 08

HS
Rest of Iron and steel Hs HS Hs Hs
w7207 HS | 55 | 33 | 76 | 61

Allother| 12 HS | HS [ HS | HS [HS
HS | 38 [ 21 | 64 | 09 |19

HS | HS | HS

48 | HS ';i ?g 96 | 44 | 51

HS 29 Hs [ Hs [ Hs

HS |HS|Hs| 79 | 83 | 60

30 25 69 | 70|74 | Hs I;g HS 82
—1 68

HS HS [HS|Hs e HS 63

40 52 |17 34| 52 [28]|Hs26

Industrial Machinery
(HS 84) e

TOP FIVE EXPORT PRODUCTS

TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
15 Animalorvegetable fats, oilsor India 100%  327.0% 27  Mineralfuels, oils and waxes (18%) India 94% 20.9%
waxes (27%) 72 Ironand steel (9.5%) India 95% 5.9%
57 Carpets (7.6%) United States S1% 8.8% 84  Industrial machinery (8.4%) India 57% -0.7%
55 Man-madestaple fibres (7.5%)  India 64% 25.8% 85  Electrical machinery and China 49% 13.5%
09  Coffee, teaand spices (6.5%) India 91% 7.6% equipment (6.4%)
62 Apparel, not knit (4.5%) United States 19% 14.6% 87  Vehicles (6.4%) India 88% -6.9%

HS codes and corresponding product categories are listed on p. 284.
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NETHERLANDS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1200B
Value Rank Value Rank Value Rank $1000B .
_,-' Imports
Trade Value 2024 $1.7T 4 $904.5B 4 $819.2B 4 $800B /\.,.--'
Trade Value Change 2019-24 $394.9B 4 $206.4B 4 $188.4B 6
Forecast 2024-29 $369.7B 7 $184.7B 6 $185.0B 6 $600B ———4— -
Trade Volume Change 2019 - 24 $909B 18  $491B 15 $41.8B 20 $400B /
Forecast 2024-29 $202.1B 8  $9998B 8 $102.2B 11 $200B
Trade Volume Growth Rate 2019 - 24 1.1% 117 1.1% 100 1.0% 121 $0B
Forecast 202429 2.2% 138 2.1% 137 129 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Netherlands’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Netherlands’s trade with them. The maps and product charts are both colored based on
-6% 0% 4% 6% 8% 14%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (25%)
2.Belgium (11%)
3. France (8.8%)

4. United Kingdom (6.7%)
5. United States (4.5%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Italy (4.3%)
7.Spain (3.3%)
8. Poland (2.8%)
9. Sweden (2.4%)
10. China (2.3%)

1. China (16%)
2.Germany (14%)

3. Belgium (8.2%)

4. United States (8%)

5. United Kingdom (4.6%)

6. Russian Federation (3.2%)

7. France (3.1%)
8. Norway (3.1%)
9. ltaly (2.3%)

10. Poland (1.9%)

IMPORTS BY PRODUCT, 2017 - 2022

Pharmaceutical Pl i : Apparatuses )
astics Vehicles (optical, medical, | Pharmaceutical
Rest of Industrial Machi roducts | All Other . optical, medical, | "5 roqycts
estoflndissl =" fiis0) (HS39) | |Petroleumails, olspstomm | (HS 87) | 5y | T30
distillat
(HS 270900) | (Hs 271000)
g Apparatuses Plastics |organicchemi
Cﬁ?gz;e{s VehICles (optical, medical, Organic chemicals A“. Other HS 39 0 ga“_tl:scgg) cals
( ) (HS 87) (HeStCQ.O) L Rest of Migeral fuels, oils ( )
s27)
Meat | HS | HS | HS S R e
Oils petroleum, Iron and steel
bituminous, |Rest of | 572 (HS02)| 07 73 22
distillates HS 27 HS HS HS HS RestoflndLIJ_lsgrisaiMachinery Co?guters I HS HS Toys HS HS
(HS 271000) HS e (HSBA7L) 1 Tigoar| 62 | 48 || 22 | 04
H 76 | 23 | 21 | 18 | 48 HSTHSTH
s HS |HS|[HS[HS [Hs e 28 ';g’ e U
HS | 08 [32|33|94 |40 1
15 5 Hs[HS|Hs [ Hs [ s | ks
HS |HS| HS [ HS [ HS 20 [ 19 | 32 | 07
HS 03| 64|12 |34 02|12 HS [Hs [ Hs
04 HS 28 HS |HS|HS |HS Rest of Electrical machinery HS Al L 63 | 06 | 34
Res“’;ﬁle?qr‘ifial,""é?‘ihi"ew Telephones 20 W HS | 72 | 162201 and equipment Eﬂg”sgoln;)s 08 HS HS| 88 HS | HS [ HS
(HS 85) (HS 8517) 2l 62 s Trs(ns(ns (HS 85) 64 | 18| HS |HS| 16 [09 |25
47
Plants | HS 31 [gg|17|s2 HS [As [HS EXo+— &5 |5 |5
(Hs06)| 19 HS | HS HS [HS [AS[Hs 61 HS | HS s Ths
1 61 | 95| 35 | 44|71 |42 44 |28 | 21 |82 % |83 |28
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (14%) Germany 12% -0.4% 27  Mineralfuels, oils, waxes (18%) Russian Federation 25% -13.4%
27  Mineralfuels, oils and waxes (13%) Belgium 29% 11.0% 84  Industrial machinery (12%) China 27% 4.7%
85  Electrical machinery and Germany 16% 6.5% 85  Electrical machinery and China 32% 4.3%
equipment (10%) equipment (12%)
30 Pharmaceutical products (6.2%) Germany 26% -0.4% 87  Vehicles (5.1%) Germany 29% 6.6%
39  Plastics (4.7%) Germany 23% 4.3% 90  Apparatuses (4.6%) United States 28% 8.4%

HS codes and corresponding product categories are listed on p. 284.
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NEW ZEALAND

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $80B
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $92.8B 63 $43.8B 60 $491B 62 $608
Trade Value Change 2019 - 24 $10.6B 75  $3.7B 83  $69B 72 /\
$40B /*\v/\v
Forecast2024-29 $26.9B 55 $15.3B a7 $11.6B 63 /
Trade Volume Change 2019 -24 $2.98B 88 $779.2M 84 $2.1B 83 $208
Forecast2024-29 $15.5B 64 $5.7B 69 $9.8B 58 —
Trade Volume Growth Rate 2019 -24 0.6% 126 0.4% 114 0.8% 122 $0B
Forecast 202429 3.1% 101 2.5% 128 3.6% 88 00 05 ’10 ’'15 20 25 30
The maps and charts below summarize the geography and product mix of New Annualized growth rate
Zealand’s exports and imports. The maps size all other countries in proportion to the I I I ‘ I I

value of New Zealand’s trade with them. The maps and product charts are both colored
based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-18% -5% 0% 4% 7% 15%

1. China (28%) 6. United Kingdom (2.4‘1?"2)) 1. China (22%) 6.Germany (4.8%)
2. Australia (14%) 7.Singapore (2.2%) 2. Australia (11%) 7. Thailand (4.1%)
3. United States (11%) 8. Taiwan (China) (2.2%) 3. United States (9.5%) 8. Singapore (3.7%)
4. Japan (5.9%) 9.Indonesia (2.1%) 4. Japan (6.5%) 9. Malaysia (3.2%)
5. Korea (Republic of) (3.2%) 10. Hong Kong SAR (China) (1.9%) 5. Korea (Republic of) (5.4%) 10. United Kingdom (2.6%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
0
o
@ . .
Unsweetened milk |Wood in the rough| restofwood | Other fresh fruit] T Electrical machinery| pi-tics | HS
(HS 44) 3
powder, >1.5% fat | 4% HeEAT : . and eauipment | (4539)| 90
(HS 040221) e Industrial Machinery ( )
(HS 84)
. N Preparations of
Wine g HS cereals, flour, pharmaceutical|  HS f
b b ULl L . Furniture
(HS 2204) 2 84 stav('ﬁl'nsolrgr)mlk All Other products 73 (HS 94)
Rest of Diary products &
(HS 04)
s HS  |auminum| HS Hs | 5 | Ha ) He | BB
HS 76
0406 | piother| 21 | 876 | 27 23
Butter iR e Hs RHSHIESH HS | Hs
optical, medical, | Etectrical machinery | o1 of woo
(HS 0405) ( m(HEl;Cé)O)d L and(i'q;lapsr;wentw B l(’l)-isf47) d ( ) HS 40 95 22 28 33
48 sThs[HS[Hs [HS [HS
Fish [ HS ?g Ef l;g g; Aircraft 19 |63 :g SS 315 :II-ig
(HS03)| 29 HS T (Hs88) | HS |HS | 32 | 04 | 83 | 25
Beef (frozen) HS | HS [ HS 71 |44 Hs | HS [Hs [ Hs
HS
Lamb (Hs 0202) Hs | 30 |o1)12 a1 15 Oils petroleum, S LTS HS 70 |02 [82[42]96
(HS 0204) 71 | HS [Hs[us|Hs[Hs bituminous, crude HS s | Hs [s ks
HS 48 16 | 87 73 | 88 distillates (HS 270900) 76 17 HS 49 |16 | 09
™ (HS 271000) 32 |18 [Ths (s [ws
RestofMeat| 35 | HS [THS [Hs[is] 55 |89 R HS | HS s [hs e | =
(HS 02) 05 | 39 |20]|26| %[ | RestofHs 27 29 89|20 |e8] % |58
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
04  Diary products (27%) China 33% 8.3% 84  Industrial machinery (15%) China 25% 9.3%
02 Meat(13%) China 35% 19.3% 87  Vehicles (14%) Japan 29% 1.8%
44  Wood (8.1%) China 54% -0.6% 27  Mineralfuels, oils, waxes (9.9%) United Arab Emirates 28% -17.1%
08  Fruitsand nuts (5.8%) China 19% 11.4% 85 Eleqtricalmachineryand China 44% 9.2%
22 Beverages (3.7%) United States 31% 7.4% equipment (8.6%)

39  Plastics (3.9%) China 27% 10.2%

HS codes and corresponding product categories are listed on p. 284.
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NICARAGUA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
.+ Imports
Trade Value 2024 $13.1B 126 $4.2B 127 $8.9B 115 $10B R
Trade Value Change 2019-24 $5.7B 98 $1.5B 111 $4.2B 88 o
Forecast 2024-29 $3.7B 115 $1.2B 118 $2.6B 109
Trade Volume Change 2019 -24 $3.3B 84 $701.8M 89 $2.6B 76 $58
Forecast 2024-29 $2.4B 121 $685.1M 124 $1.7B 113
Trade Volume Growth Rate 2019 -24 6.3% 21 4.1% 51 7.4% 14 soB
Forecast 2024 -29 3.6% 84 3.3% 98 3.7% 83 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Nicaragua’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Nicaragua’s trade with them. The maps and product charts are both colored based on
-18% 0% 4% 11% 32% 130%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (49%)
2. ElSalvador (11%)
3. Costa Rica (5.1%)
4. Mexico (4.3%)

5. Guatemala (3.9%)

6. Canada (3.1%)

7. Honduras (2.8%)

8. Taiwan (China) (2.4%)
9. Belgium (2.2%)

10. United Kingdom (1.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United States (22%)

2.China (12%)

3. ElSalvador (9.7%)

4. CostaRica (7.5%)
5. Mexico (7.3%)

6. Guatemala (7.2%)

7. Colombia (3.1%)
8. Honduras (2.9%)
9. India (2.4%)
10. Russian Federation (2.3%)

IMPORTS BY PRODUCT, 2017 - 2022

Fabrics; knitted or | 3 % e —
. . crocheted fabrics, | v %) ’
Rest of Apparel, knit Oils petroleum, | giher than those of | T | T-shirts,knit| T | Ppackaged
HS 61 Beef bituminous, | headings60.01to | © | (HS6109) | © (HS 3004)
( ) Beef (frozen) Coffee, not roasted foti 60.04 % %
(Hs0205) | (HS0201) |~ 1c'000111) distillates (HS 6006) 8 8
(HS 271000) Rest of HS 30
T-shirts, of cotton, e Plastics | Vehicles |cereals| HS
knit Petroleum oils, | g\ (HS 39) (HS 87) (Hs10)| 72
(HS 6109 10) Rest of Apparel, not knit (Hsczr%goo) 52
(Hs 62) Cigars and | Crustaceans
cigarettes | (HS0306) Cotton HS HS HS HS
HS 2402
Men's suits and ( ) (HS 52) 38 73 19 23
. ~ pants .
Gold in unwrought - (HS 6203) Reﬂ:soB;ISh . ) HS |Fertilisers HS |tobacco| HS
forms T Rest of HS 24 ( ) Electrical machinery (HS 31) 34 (HS 24) 55
(Hs710812) | 2 . andeapment | ps | 62
§ Dlala/_i[;rgg;.lcts Ve(aest%l;l)es 48 (Rubbel; HS | HS |HS | HS
HS 40
All Other HS 22 (54|64 (32
33 [ HS | HS |HS|HS|HS|HS
HS Frui(tag%%;ms Beverages 63 04 |20([74]|28]|16
Ignition sets for 12 (H522) All Other (IS e EEE
H i 7 02 [29([83]69
VEhICIES/'aII’CI’aft/ ; = HS [Hs | HS | Hs Industrial Machinery 90 96 6 S lns| s | Bs
Shlp 5 Sugarcane & sucrose = 27 52 21|30 (Hs 84) s 3 44 49 70
(HS1701) 5| HS HS HS 25 182 " Iis s
(HS 854430) RS [rs s 21 HS e s s |ee =2
15 | 63 |72|59]wses 15 | 94 | s8 |11 |7 % [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (18%) United States 81% 11.5% 27 Mineral fuels, oils and waxes (12%) United States 61% 24.9%
71 Precious metals and stones (13%) United States 90% 20.4% 85 Elec_trical machinery and Mexico 29% 11.3%
85  Electrical machinery and Mexico 51% 27.2% equipment (8.8%)
equipment (10%) 84  Industrial machinery (6.3%) United States 23% -5.2%
02 Meat (10%) United States 49% 9.6% 60  Knitted fabrics (6.2%) China 43% -4.3%
09 Coffee, teaand spices (8.9%) United States 49% 3.2% 61  Apparel, knit (4.7%) Honduras 62% 37.5%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $6B - Imports
Value Rank Value Rank Value Rank $5B
Trade Value 2024 $3.9B 149 $636.5M 149 $3.3B 143 $4B s
Trade Value Change 2019 -24 $278.2M 149  $-63.7M 155 $342.0M 146 A/\
Forecast 2024-29 $3.6B 116  $LIB 119  $2.58 110 $38 N
Trade Volume Change 201924 $671.5M 119 $329.2M 100 $342.4M 120 S/~ Exports
Forecast 2024-29 $2.3B 124 $679.3M 125 $1.7B 115 $1B
Trade Volume Growth Rate 2019 -24 3.4% 65 8.4% 22 2.1% 96 s0B
Forecast 202429 8.9% 9 11.0% 12 8.2% 6 00 05 ’10 ’'15 '20 '25 ‘30
The maps and charts below summarize the geography and product mix of Niger’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T I I T |
Niger’s trade with them. The maps and product charts are both colored based on annu-
-70% -37% -11% 0% 24% 52%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1.France (25%)

2. Nigeria (17%)

3. Mali (14%)

4. Burkina Faso (8%)

5. United Arab Emirates (7.9%)

EXPORTS BY PRODUCT, 2017 - 2022

6.Ghana (6%)

7. Switzerland (5.3%)
8.Benin (2.7%)

9. Canada (2.3%)

10. Japan (2.1%)

1. China (22%)

2. France (20%)
3.India (7.1%)

4. Nigeria (6.5%)
5. Thailand (5.5%)

IMPORTS BY PRODUCT, 2017 - 2022

6. United States (4.9%)
7.Japan (2.7%)
8.Cote d’lvoire (2.7%)
9. Germany (2.6%)

10. Belgium (2.4%)

Oils petroleum,
bituminous,
distillates
(HS 271000)

— RestofHs27 |

Pharmaceutical
products
(HS 30)

Rice, semi- or Elect:jical machinery
wholly-milled| 2" eqsugpme"t
(HS100630) | "%

Rest of HS 93

Rest of Cereals

Natural uranium (HS10) All Other
(HS 284410)
Rest of Vehicles
(HS 87)
Sesamum seeds
(HS 120740) Cars s | Plastics | rumiure| cotton
(HS 8703) (HS 39) | H594) | (HS 52)
Preparlatiﬁns of 1 7
e HSY HS |HS
1 11 | 3809

All Othe 50 HS 1S

r Industrial Machinery 90 HS | 22 | 40
04 | Hs [Hs HS | RS
31|02 48 | 54
HS33 |\
Hs 69 |7

TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (63%) United Arab Emirates 97% - 10 Cereals (9.9%) Thailand 44% 33.6%
27  Mineralfuels, oils, waxes (9.3%) Mali 42% - 87  Vehicles (9.1%) China 24% 47.4%
28  Inorganic chemicals (8.1%) France 69% -10.7% 84  Industrial machinery (8.6%) China 36% 89.8%
12 Oilseedsand oleaginous China 93% 25.9% 85  Electrical machinery and China 28% 68.8%

fruits (6.4%) equipment (6.3%)

26  Ores,slagand ash (4.2%) France 54% 4126.3% 93  Armsand ammunition ( 5%) France 97%  259.9%

HS codes and corresponding product categories are listed on p. 284.
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NIGERIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank
Trade Value 2024 $121.0B 52 $65.4B 51 $55.6B 58 $100B AN
Trade Value Change 2019-24 $-7.5B 169 $2.9B 88 $-10.5B 170
F 2024-29 11.9B 79 2.1B 1 9.8B 36
orecast $ $ 05 $9.8 68 /\/\/'\ ’\f Imports
Trade Volume Change 2019 -24 $-31.3B 168 $-2.2B 155 $-29.1B 168 $50B NV —>L =t
Forecast 2024-29 $17.7B 60 $15.1B 49 $2.6B 98 /
Trade Volume Growth Rate 2019 - 24 -4.2% 164 -0.6% 135 -7.2% 167 $0B
Forecast 202429 2.6% 124 4.1% 68 0.8% 155 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Nigeria's Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Nigeria’s trade with them. The maps and product charts are both colored based on
-46% -9% 0% 11% 21% 64%

annualized trade value growth rates, using the color scale to the ri

GOODS EXPORT DESTINATIONS, 2018 -2023

ght.

GOODS IMPORT ORIGINS, 2018 - 2023

1. India (12%)

2. Netherlands (12%)
3. Spain (9.4%)

4. Cote d’lvoire (7.7%)
5. South Africa (5.2%)

EXPORTS BY PRODUCT, 2017 - 2022

6. France (4.7%)
7.Indonesia (4.6%)
8. United States (4%)
9. Italy (4%)

10. Cameroon (3.8%)

1. China (24%)

2. Netherlands (9.3%)
3. United States (8.5%)
4. India (7.6%)

5. Belgium (7%)

6. United Arab Emirates (3.3%)
7. Korea (Republic of) (3.2%)

8. Singapore (3.2%)
9. Germany (2.5%)

10. Russian Federation (2.1%)

IMPORTS BY PRODUCT, 2017 - 2022

All Vehicles Plastics |, other
Other (HS 87) (HS 39)
QOils petroleum,
bituminous,
Cocoa distillates Pharmaceutical | Arti i
(HS 18) Wheat and meslin Articles of iron or
(HS271000) (HS 1001) rzﬁﬁgggt)s e
Petroleum oils,
CrUde F(e"?s“?f]rs Aluminium Fish HS HS
(HS 270900) ';'g 576" [(HS03)| 94 | 29
HS s
7 1 Rubber HS HS HS
- Hs |MS40| 17 | 64 | 33
H . .
12 Industrial Machinery| 54 HS | HS | HS | HS [HS
HS (HS 84) 61 | 90 | 69 | 15 |04
26 Iron and steel HS HS HS
s (HS 72) HS |HS - s
08 67 |22
HS | HS [ HS | HS
SIS . . HS | HS [Hs|aa|ss |31 28
l T Electrical machinery| zg 48 |21 R
Natural gas, Rest of and equipment H 106 28153 (%
liquefied Hs|Hs 60 i
HS 27 [74|4 (HS 85) Cotton | ships | HS HS | Hs Feihs|us
(HS271111) s (HS52) |(HS89)| 19 | 35 |32 [ 75 |2a)it
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (91%) India 19% 0.4% 27  Mineralfuels, oils and waxes (21%) Netherlands 38% 21.6%
18 Cocoa (1.3%) Netherlands 38% -8.0% 84  Industrial machinery (9.6%) China 39% 19.7%
31  Fertilisers (0.99%) Brazil 54% 55.9% 85 Elegtrical machinery and China 53% 13.4%
71  Precious metals, stones (0.95%) United Arab Emirates 60% - equpment (8-3%) -
12 Oilseedsand oleaginous Tiirkiye 26% -13.1% 87 Vehicles (7%) China 52% 12.7%
fruits (0.66%) 39  Plastics (4.5%) China 42% 22.7%

HS codes and corresponding product categories are listed on p. 284.
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NORTH MACEDONIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank . Imports
Trade Value 2024 $21.88 101  $9.3B 101  $12.6B 104 $158 =
Trade Value Change 201924 $5.2B 104 $2.1B 102 $3.1B 101 /\

Forecast 2024-29 $8.2B 91  $47B 83  $3.58 100 $108
Trade Volume Change 2019 -24 $2.8B 89 $1.2B 77 $1.6B 91 s58 ~
Forecast 2024-29 $6.0B 92  $20B 105 $408 80 /

Trade Volume Growth Rate 2019 -24 2.9% 71 3.0% 68 2.8% 79

$0B
Forecast 2024 -29 5.0% 46 4.0% 73 57% 38 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of North Annualized growth rate
Macedonia’s exports and imports. The maps size all other countries in proportion to the I | ‘ ‘ I I

value of North Macedonia’s trade with them. The maps and product charts are both col-
ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-19% 0% 6% 12% 24% 90%

1. Germany (46%) 6. Hungary (2.9%) 1. United Kingdom (14%) 6. Turkiye (5.5%)

2.Bulgaria (4.8%) 7. Italy (2.9%) 2.Germany (10%) 7. 1taly (4.6%)
3. Kosovo (Republic of) (4.4%) 8. Belgium (2.6%) 3. Greece (8.6%) 8. Bulgaria (4.4%)
4. Serbia (4.3%) 9. United Kingdom (2.1%) 4. China (7.1%) 9. Poland (2.9%)
5. Greece (3.3%) 10. Romania (1.9%) 5. Serbia (6.7%) 10. Romania (2.4%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
3 Palladium, unwrought
F|lter§i]r;gen;ar$2;new, b HS HS (:gg?_vilggli) Industrial Machinery | Iron and steel | Vehicles
) = HS 84 HS 72
(Hs842139) | £ | 8708 8702 (HS84) (HS72) | (HS 87)
&
Catalysts, precious TS Platinum, unwrought
metals or powder .
HS 711011 i @ i
(HS 381512) ( ) Ctzree(\:rr?r:?c\glavrveasr?f g Plastics inorgsic cemicas
Iron and steel All Other [#esaret notiai (Hse909) |zl (HS 39)
(HS 72) e -
. . HS HS Meat | Furniture
Electrical machinery 90 48 |(HS02)| (HS94)
and equipment | All Other
- < ' ' HS 85 Cotton | Aluminium [ Rubber Essentialols |ors gz
Riﬁeﬁuﬂfﬁ%ﬂﬂi?ﬁ ° Seats § Articles of ron or | Tobacco Pl_llassgigs ( ) (HS52) | (76" | (Hsa0) | eI TE
LEet] (HS9a01) | B| tis73 | (HS24) | (HS39) HS [ HS [ HS [HS | HS
gf’ hMisg:el:anegus( (stozg) 54 1 9 3 4 64 7 O
Rest of Electrical machinery chemiis 5g
and equipment Apparel, knit HS HS HS HS Zf ;'; ';g Tg
(HS 85) Mineral fuels, oils | (HS61) 22 25 07 HS | 60
and waxes 21 HS |HS HS | HS [ HS | HS
(HS 27) HS|HS | ks | HS Ols petroleurn, | Restof HS 1c |08 |96 |20]95 |24
oy it i b i 5
Ignition sets for HS |50 164 distilates oisandwares| 30 | HS oo s T e Tus
vehicles/aircraft/ 30 oo - (Hs271000) SR S5 | 43 |17 s s s [
A Ores, slag and ash HS 90 | Hs HS |HS HS 16 | 23 [ 56174
Shlp (HS26) HS Hs |2 {48|70 HS HS |HS s Y
(HS 854430) 19 |08 &3 [& e 73 | 59 | 0z |29| 55 [ ]s e
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
38  Misc.chemical products (23%) Germany 94% 16.9% 71 Precious metals, stones (12%) United Kingdom 83% 12.8%
85  Electrical machinery and Germany 49% 152.8% 85  Electrical machinery and Germany 22% 4.9%
equipment (13%) equipment (11%)
84  Industrial machinery (9%) Germany 81% 88.1% 27  Mineralfuels, oils, waxes (11%) Greece 53% 26.3%
87  Vehicles (7.6%) Belgium 23% -12.2% 84  Industrial machinery (6.6%) Germany 18% -3.7%

72 Ironandsteel (7.5%) Serbia 14% 25.4% 72 Ironandsteel (5%) Romania 16% 6.3%

HS codes and corresponding product categories are listed on p. 284.
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NORWAY

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $300B
Value Rank Value Rank Value Rank $250B
Trade Value 2024 $273.0B 35 $173.5B 34 $99.5B 41 $200B | \
Trade Value Change 2019-24 $84.2B 30 $70.6B 24 $13.6B 51
Forecast 2024-29 $407B 45 $144B 51  $26.3B 42 $1508 AVAE o Imports
Trade Volume Change 2019 - 24 $17.8B 37 $3.3B 59 $145B 31 $1008 VvV A~ -
Fi t2024-29 49.8B 39 23.2B 38 26.6B 40
orecas $ $ $ $50B -
Trade Volume Growth Rate 2019 - 24 1.3% 111 0.4% 113 3.2% 73 $0B
Forecast 202429 3.3% 94 2.4% 130 4.9% 54 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Norway’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Norway'’s trade with them. The maps and product charts are both colored based on
-18% 0% 3% 7% 12% 35%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United Kingdom (21%)
2.Germany (20%)

3. Netherlands (8.4%)

4. France (7.3%)
5.Sweden (7.2%)

6. Belgium (5.9%)
7. Denmark (3.6%)
8. China (3.4%)
9. United States (3.1%)
10. Poland (2.9%)

EXPORTS BY PRODUCT, 2017 - 2022

1.Sweden (11%)
2.China (11%)
3.Germany (11%)

4. United States (7%)

5. United Kingdom (5.1%)

6.Denmark

(5%)

7. Netherlands (4.1%)

8. Poland (3

9. France (3.

.5%)

1%)

10. Italy (3%)

IMPORTS BY PRODUCT, 2017 - 2022

q est of .
Fish, excluding | o ) oispetroleum, | | RtO% | prticles of iron or Ships
fillets est ofiFish b:i‘i‘;?i‘lllg&uss’ oils and waxes steel
(Hs 03) (H5271000) |° e ot (HS 73) HS 89
(HS 0302) Industrial Machinery ez ( )
(HS 84)
Natural gas, as gas
(HS271121)
Aluminium| HS Furniture | opb meteal Plastics
Rt "| All Other
(HS 76) 84 (HS94) | (&% (HS 39)
HS Cars Nickel | HS | HS | HS
AllOther| g5 (Hs8703) | HS |(4575)| 62 | 61 | 23
HS | HS | HS | HS
Oils petroleum, HS HS Ships . Hs 72 48 22 08
Cimee | 72 | 29 |HS®9) Rest of Vehicles | 15
LezzLecn) (HS 87) Aircraft HS ;'g ;lg Ifg lgf
Petroleum oils, Hs | HS | HS |HS (HS88)| HS | 71 e
15376500 7S s ¢ Lo B e
o0 Woo
( ) e | HS [ 30 5152 Electrical machinery | (Hs 44) | HS HS 'gg He 55 | 45 | 8
Mineral fuels, | Q() HS HS ?g ';2 and equipment 29 Hs | HSs | Hs
oils(:n;zv;a)nxes 38 73 s (HS 85) 40 ?Z g; 11 :59 20
HS s E 92 |88 HS HS HS b | 9 |45|6e
31 71 25 HS | HS 28 38 64 HS | HS "Hs | HS
23 |47 32 |03 | 12 |31 |Hso9
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (65%) United Kingdom 27% 22.2% 84  Industrial machinery (13%) Sweden 14% 2.2%
03  Fish (8.9%) Poland 10% 9.0% 87  Vehicles (11%) Germany 29% 5.9%
76  Aluminium (3.1%) Germany 18% 7.6% 85 Elegtrical machinery and China 26% 9.0%
84  Industrial machinery (2.8%) Sweden 9% 5.6% eq.wpment (9'7_%)
85  Electrical machinery and Sweden 12% 0.8% 27  Mineralfuels, oils, waxes (6.8%) Sweden 31% 29.2%
equipment (1.8%) 73 Articlesofiron or steel (4.8%) Korea (Republic of) 13% -69.9%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $60B
Value Rank Value Rank Value Rank $50B /)
Trade Value 2024 $69.4B 66 $28.3B 70  $41.2B 65 s408 reasuaeeeet” IMPOTS
Trade Value Change 2019 -24 $31.8B 46 $13.4B 48 $18.4B 42
Forecast 2024-29 $47B 108  $12B 117  $35B 101 3308
Trade Volume Change 2019 - 24 $11.7B 49 $3.6B 56 $8.1B 41 $20B
Forecast 2024-29 $9.8B 77 $4.0B 79 $5.8B 65 10B
— — e
Trade Volume Growth Rate 2019 -24 3.6% 55 2.7% 73 4.3% 53 s0B
Forecast 2024 -29 2.6% 120 2.7% 120 2.6% 122 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Oman’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Oman’s trade with them. The maps and product charts are both colored based on annu-
-21% 0% 6% 18% 45% 140%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (17%)

2. United Arab Emirates (15%)

3. Saudi Arabia (8.9%)
4.India (7.8%)
5. Qatar (6.1%)

6. United States (5.7%)

7. Korea (Republic of) (2.6%)
8. South Africa (2.2%)

9. Singapore (2.2%)

10. Yemen (2.2%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United Arab Emirates (35%)
2.Saudi Arabia (7.6%)
3.China (7.1%)
4.India (6.7%)

5. Qatar (5.2%)

6.Brazil (3.4%)

7. Japan (3.1%)

8. United States (2.9%)
9. Bahrain (1.9%)

10. Germany (1.8%)

IMPORTS BY PRODUCT, 2017 - 2022

Semifinished
prﬁgﬁ?lfo?,fsigglor Electrical machinery
(HS 7207) . Articles of ironor ( |5y and steel
All Other and (iq;épsn)ﬂent el (He 72)
Industrial Machinery
Rest of(l:{gn;zr;d steel (HS 84)
Petroleum oils, _ Iron ores and | plastics
crude Nitrogenous | plastics concentrates | All Other |35
fertilizers (HS 2601) (HS 39)
(HS 270900) (Hs3102) | (HS 39)
. noraraerea,| Cereals | Copper | Furniture
(optical, medical,
o Qils petroleum, |l ouy woses| ™ 35, | (HS 10) | (HS 74) | 59
0rgargﬁscr213r)mcals Ores,[ﬂasgzaf)r;dash bltlun:lanUS, g (HS 04)
distillates 2 Hs | HS | HS | HS | rubber
(HS 271000) ¢ 0> | 89 | 28 | 19 |t
Aluminium | Vehicles | ships HS HS | HS [ HS | HS | HS
i (HS76) | (HS87) | (H589) 71 | HS |15 |01 [25 |44 6l
O|l§ petroleum, 38 Hs | ks | bs | ms
bituminous, HS | ren ) HS | 34 |62 | 21 [ 23
Natural gas, faileiizs HS | HS | 24 [#sos ol s | 76 s (Hs[Hs [Hs] ks
liquefied (HS 271000) | 84 |85 [hs [ ns Cars pestof WFEEEE)] 33 | Hs |20 22916896
(HS271111) 04 | 71 (HS 8703) : Hss7 na [hs |Hs we s s
32
Rest of Mineral fuels, oits| HS | HS | & | %% Pharmaceutical | |G Hs 69 B
and waxes 25 73 [ | 5s ) 08 HS vs TAs| 6 |
(HS 27) (Hs88) | 68 24 07 09 | 95 | 49
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (63%) China 58% 21.3% 84  Industrial machinery (12%) United Arab Emirates 33% -5.1%
72 Ironand steel (5.1%) UniFed Arab 22% 3.9% 27  Mineralfuels, oils, waxes (10%) India 22% 21.3%
_ Emirates 87  Vehicles (9.5%) Japan 34%  -13.3%
31 Fertilisers (3.6%) India 40% 24.3% 85  Electrical machinery and United Arab 49% 0.9%
39  Plastics (3.3%) United States 26% 33.2% equipment (7.8%) Emirates
29  Organic chemicals (3.2%) China 41% -9.2% 73  Articles of iron or steel (4.5%) United Arab Emirates 36% -3.3%

HS codes and corresponding product categories are listed on p. 284.
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PAKISTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $80B
o* Imports
Value Rank Value Rank Value Rank I\
Trade Value 2024 $90.1B 64 $320B 66 $581B 54 5608 \
Trade Value Change 2019-24 $16.8B 63 $8.7B 56 $8.1B 64 A
Forecast 2024-29 $240B 61  $78B 66 $162B 51 5408 V -
Trade Volume Change 2019 -24 $18.1B 36 $13.3B 26 $4.8B 54
$20B W
Forecast 2024-29 $30.6B 51 $7.4B 65 $23.2B 46 __/
Trade Volume Growth Rate 2019 -24 4.7% 39 8.5% 20 2.1% 97 soB
Forecast 2024 -29 6.1% 34 3.5% 92 8.0% 8 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Pakistan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Pakistan’s trade with them. The maps and product charts are both colored based on
-22% 7% 0% 5% 12% 30%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (19%)

2. China (9%)

3. United Kingdom (7.2%)

4. Germany (5.6%)

5. Netherlands (4.9%)

&

6. United Arab Emirates (4.6%)
7.Spain (4.1%)

8. Afghanistan (3.9%)

9. Italy (3.5%)

10. Bangladesh (2.8%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (26%)

2. United Arab Emirates (11%)
3. Saudi Arabia (6.1%)

4. Indonesia (5.7%)

5. United States (4.8%)
IMPORTS BY PRODUCT, 2017 - 2022

6. Qatar (4.7%)

7. Kuwait (3.2%)

8. Japan (2.8%)

9. Thailand (2.1%)
10. South Africa (2%)

Rest of Cotton Rice, semi- or OltlftpEt.rOleum’
- (HS 52) wholly-milled | _UmanUS, Iron and steel |organic chemicats All Other
) o Hs | (HS 100630) distillates (HS 72) 52
House linen T 5209 (HS 271000)
(HS6302) | & o
§ e Rest of Cereals
(HS10) Petroleum gases i . .
(HS 2711) ~ | Palmoil 4 Plastics |Vehicles
s 2 |(HS1511) Y (HS 39) | (HS 87)
AlOther  |"Sie™ l
(Fs27) 42 Petroleum oils, | §
crude HS | HS | HS | HS
Rest of Apparel, knit! HS (HS 270900) oitseedsand | 90 07 | 55| 73
(HS 61) 61 10 COpper‘ gg B(emgrgg)es ;Ig olea%u\smisz;runs
(HS 74) HS (Rubbe; HS [ HS
HS 40
plastics| HS | HS [ HS | . . 54 48 | 10
ndustrial Machiner
Fruits and nuts (HS 39) 30 07 41 (HS 84) y S HS HS HS
(HS 08) 1S HS [hs [Hs Cotton | H 28 | 32 | 89
Women's suits and Meat HSs52)| 09 HS [Hs | Hs
pants K (Hs02) | 72 | 84 64 (12 ( ) HS 02 |72 | 2 ';2
I;‘/Iens tro;isers &t (HS 6204) F|Sh HS | HS | HS HS 76 HS
shorts, cotton, no . .
L (HS 03) N HS |73 HSS7 99 Electrical machinery 28 [HS| 94 |5 |es|ar
26 HS g5 ?g T% and equipment Pharmaceutical 88 | HS |HS|Hs [Hs 64
Rest of Apparel, not knit | Salt, sulphur, lime, HS HS 82 HS 85 products HS 60 | 70|61 TR
(Hs 62) oment gic rs | HS[Hs| ks ( ) (HS30) HS M s [s
17 |94 | 73 |23]|21]54 31 |08 | 33 |83 |17 |nsse
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
63 Other made up textilearticles United States 29% 4.2% 27  Mineralfuels, oils, waxes (23%) United Arab Emirates 33% -8.7%
(16%) : 84  Industrial machinery (9.2%)  China 49%  2.3%
61 Apparel, knit (13%) United States 27% 16.8% 85  Electrical machinery and China 69% -2.7%
62 Apparel, not knit (12%) United States 21% 15.7% equipment (7.7%)
52  Cotton (11%) China 22%  -11.3% 72 Ironand steel (5.9%) China 27% 1.3%
10 Cereals (7.9%) China 10% 33.4% 29  Organic chemicals (4.4%) China 34% 11.0%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $400M
Imports
Value Rank Value Rank Value Rank /
Trade Value 2023 $388.6M -  $19M - $3867M - $300M
Trade Value Change 2018-23 $171.4M - $-7.2M - $178.6M -
Forecast 202328 - - - - - - $200M
Trade Volume Change 2019 -24 $-65.4M - $-11.3M - $-54.1M - $100M
Forecast2024-29 $99.8M - $1.5M - $98.4M - 7
Trade Volume Growth Rate 2019 -24 -3.0% - -29.7% - -2.6% - SOM - .
Forecast 202429 4.6% - 10.2% - 4.6% - 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Palau’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I ‘ I I I
Palau’s trade with them. The maps and product charts are both colored based on annu-
-42% 0% 1% 11% 16% 160%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. Japan (49%)
2.Panama (8.7%)

3. Mexico (8.6%)

4. Greece (7.6%)

5. Taiwan (China) (3.6%)

Y

6. United States (3.1%)

7. Micronesia (Federated States of) (2.6%)
8. Italy (2.2%)

9. Moldova (2.2%)

10. Guyana (1.9%)

EXPORTS BY PRODUCT, 2017 - 2022

Map Unavailable

IMPORTS BY PRODUCT, 2017 - 2022

M
. . Electrical machinery [FEARS TR &
US;E; %frilétezg?ggc and equipment fillets 5
. 2 H (HS 85) (HS0302) ¥
machines; n.e.c.in | HS Oils petroleum, &
item no. 8471.50, | 84 b(';_um'lngus’
; 8471.600r8471.70 Istitlates
Y(eHllSOgV;ngtéJS)a (HS 847180) (HS 271000) Vehicles Article:tg(faliron or| Eurniture
(HS 87) (HS73) (HS 94)
Rest of Mineral fuels, oils and waxes (HS 27) M t Plastics HS HS
(Hsegz) (HS39) | 90 21
Scrapping vessels
T T ips. HS
Fish; fresh or (HS 890800) e L Hs | tes | HS [HS[HS
chilled, bigeye 10 || 16 | 68|30
tunas (Thunnqs 1 Beverages HS | HS | HS | HS
opesus),gxcludlng @ (HS 22) 76 | 48 | 25 | 04
fillets, fish meat s Wood ["Hs [HS [ HS [HS[HS
of 0304, and edible  §7 All Other HS4491 07 |10 [32]24]9
fish offal of =l Industrial Machinery HS | b5 | 5
. eacrt'alcalmachlnery HS (HS 84) HS HS 38 z
subheadings 0302.91 (5 85) 74 AllOther| HS | 69 |83 [Tis|Hs|ts|ss
to 0302.99 Iron and steel |, ;if 72 [ rubber | HS lH
(HS 030234) (HS72) g8 s (isa0) | 20 [ 55 |4 |62
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03 Fish (52%) Japan 95% -74.0% 27  Mineralfuels, oils, waxes (17%) Korea (Republic of) 46% 22.2%
84  Industrial machinery (19%) Japan 79% 3.6% 89  Ships (9.8%) China 37% 50.8%
89  Ships (19%) Turkiye 60% -100.0% 84  Industrial machinery (9.6%) China 30% 13.6%
85  Electrical machinery and Korea (Republic of) 85% -8.9% 85  Electrical machinery and China 19% 33.4%
equipment (4.1%) equipment (7.4%)
72 Ironand steel (2.1%) Taiwan (China) 78% -1.7% 03  Fish (6.2%) Taiwan (China) 92% -57.3%

HS codes and corresponding product categories are listed on p. 284.
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PANAMA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B Note: Dataas reported in
IMF DOTS. Other sources
Value Rank Value Rank Value Rank reportlarger exportvalues. . Imports
Trade Value 2024 $15.88 117  $2.88 137 $13.08 101 s1s8 P
Trade Value Change 2019-24 $5.2B 103 $2.1B 103 $3.2B 98 /\/\
Forecast 2024-29 $32B 121 $-921M 164  $3.2B 105 S108 V
Trade Volume Change 2019 -24 $-942.3M 151 $-1649M 136 $-777.4M 150
$5B
Forecast 2024-29 $1.9B 127 $-477.3M 165 $2.4B 102 _\/
Trade Volume Growth Rate 2019 - 24 -1.2% 151 -1.2% 142 -1.2% 152 $0B
Forecast 2024 -29 2.4% 133 -3.9% 167 3.5% 89 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Panama’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Panama’s trade with them. The maps and product charts are both colored based on
-31% -8% 0% 5% 19% 100%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS,

2018-2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (31%)

2. Japan (12%)

3. Korea (Republic of) (7.6%)
4. Spain (6.9%)

5. United States (5.6%)

6.India (5.6%)

7. Netherlands (5.4%)
8. Germany (4.5%)

9. Bulgaria (3%)

10. Taiwan (China) (1.9%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United States (32%)
2. China (15%)

3. Mexico (6.2%)

4. CostaRica (4.8%)
5. Colombia (3.9%)

6.Spain (3.3%)
7. Japan (2.5%)
8.Brazil (2.5%)
9. Guatemala (2.4%)
10. Germany (2.3%)

IMPORTS BY PRODUCT, 2017 - 2022

Rest of i §
w Medi ts, doses, : . ) ) )
organic | HS - i Petroleum oils, Industrial Machinery | =g aciten
chemicals | 2922 (HS 300490) ©
(HS29) | g crude
! 4
Copper ores : (HS 270900)
(HS 260300)
) ) Bananas and
Electrical machinery | 0 1o chine : Pharmaceutical | \/ehjcl
i rv[ plantains enicles
N g (HS84) (HS 0803) All Other| “predics | (115 87)
Oils petroleum, N
| RestofHS0s | bituminous, e
distillates o
HS ‘ % organic chen wstics| HS
N Il Oth 71 AR (HS 271000) &) O RESEST| T | s 62
Oils petroleum, wn A ther
bituminous, E
distillates o )
(45271000 | B E hs | HS [HSTHS [hs
& e 15 72 55 | 33 [ 90|94 |72
Footwear Tobacco HS |HS[HS |HS |HS
(HS 64) rastcs [ECER) Cargo vessels, - 40 | 95|21 |10|71
o Rubber not tanker or | (issso120)| HS mpea—==e e
3 .
Cargoshipsand | & (HS40) | HS refrigerated 73 | 88 |23 jz Call 2
similar vessels | & 90 (HS 890190) HS [hs | 20 |Hs|Hs|Hs
o 1 20 1249616
(HS 8901) a Essential oils Hs HS i 19 |8
2 o) Restofships | 61 | HS | Hs 32 JHsev|rec
76 38 | 63 '}'2 HS 86 |HS 15
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (16%) China 39% - 27  Mineral fuels, oils and waxes (33%) United States 29% 24.4%
27  Mineral fuels, oils and waxes Ecuador 63% -54.5% 89  Ships (19%) Japan 63% -11.0%
(9‘.76) 84  Industrial machinery (6.5%) China 39% 2.2%
89 Ships (8.2%) Japan 25% _ -16.6% 85  Electrical machinery and China 45% 7.4%
29  Organicchemicals (8.2%) United States 93%  -61.9% equipment (4.9%)
30 Pharmaceutical products (7.3%) Guatemala 32% -43.5% 30 Pharmaceutical products (3.4%) Mexico 13% -18.4%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank
Trade Value 2024 $18.4B & $11.7B ﬂ $6.7B 128 $10B -
Trade Value Change 2019 -24 $2.98B 121 $1.5B 112 $1.5B 122 Lo Imports
Forecast 2024-29 $4.2B 111 $26B 99  $16B 126 /\\ /,
Trade Volume Change 2019 - 24 $24B 93 $1.7B 70 $711.2M 110 $5B 7 —=’
Forecast 2024-29 $4.88 100 $3.1B 89 $1.7B 114 /
Trade Volume Growth Rate 2019 -24 2.9% ? 3.2% 7 2.4% 87 s0B =
Forecast 202429 4.8% 55 4.8% 52 4.9% 53 ’00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Papua New Annualized growth rate
Guinea’s exports and imports. The maps size all other countries in proportion to the val- I | ‘ ‘ I I
ue of Papua New Guinea’s trade with them. The maps and product charts are both col-
-27% 0% 8% 16% 59% 100%

ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1.Japan (23%)

2. Australia (23%)

3. China (20%)

4. Singapore (5.9%)

5. Taiwan (China) (5.6%)

6. Korea (Democratic People’s
7. Philippines (2.6%)
8. Malaysia (2.3%)

9. Netherlands (1.9%)
10. Spain (1.6%)

EXPORTS BY PRODUCT, 2017 - 2022

Rep. of) (3.3%)

1. Australia (32%)
2.China (21%)
3.Singapore (13%)
4. Malaysia (8.2%)
5.Indonesia (3.9%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Japan (3.6%)

7. Thailand (3.2%)
8. New Zealand (2.5%)

9. Korea (Republic of) (1.9%)
10. United States (1.8%)

0
~N
Copper ores ?_ Ele;;gfg“ﬁ;ﬂgﬂfw Vehicles  |arctesofronor
ul steel
Hs (HS 260300) % (HS 85) (HS 87) (HS 73)
270900 =
Natural gas, Industrial Machinery
liquefied B (HS 84)
(HS271111) Palmoil = Cereals |Plastics| Meat |\ other
(HS1511) | 2 (HS10) |(HS 39)|(HS02)
&
ReSt Of Iron and steel HS Al Fer?si“ﬁrs HS HS
HS 27 e op |Hs83| ! 94 | 30
Wood in therough| o
B Hs | HS | HS [ HS [ HS
. 15 | 63 [ 19| 16
Oils petroleum, | WPR8 | 76 |2 e
Rest of HS 44 bituminous’ ( ) HS 20 23 22 04 03
Gold in unwrought | Metals, clad with distillates 48
f platinum Fish |5 (HS 271000) [wesireasesne HS | HS [HS | Hs | s (88
orms (HS 711100) (HS 03) (HS 09) prepaions HS 34 |64 |96(29|11 (49
(HS 710812) 25 HS HS | HS [ Hs HS | HS
HS 17 |83 |89 |2} > 1%
HS Al |18 Rest of Mineral fuels, oils HS HS = R
16 Other SR RS HS [ HS |HS |Hs |- {1
Rest of Hs 71 B (HS 27) 28 | 38 | 82 |32|61 |05
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (44%) Japan 38% 14.2% 84  Industrial machinery (18%) Australia 50% 1.9%
71  Precious metalsand stones (25%)  Australia 94% -4.6% 27  Mineral fuels, oils and waxes (13%) Singapore 56% -
26  Ores,slagand ash (8.3%) Japan 43% 8.6% 85 Elegtricalmachineryand China 42% -5.1%
15 Animalor vegetable fats, oils or Netherlands 43% 7.6% equipment (7.7%)
waxes (6.3%) 87  Vehicles (6.8%) Japan 36% 5.3%
44  Wood (4.4%) China 77% -0.9% 73 Articles of iron or steel (4.9%) China 43% 19.8%

HS codes and corresponding product categories are listed on p. 284.
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PARAGUAY

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank $208 S Imports
Trade Value 2024 $29.4B ﬂ $11.8B i $17.6B 85 r--"'
Trade Value Change 2019 - 24 $9.6B 80 $41B 79 $5.4B 78 $15B
Forecast 2024-29 $5.4B ﬂ $2.1B ﬂ $3.3B 104 $10B .
Trade Volume Change 2019 -24 $1.6B 101 $212.7M 108 $1.4B 95
Forecast 2024-29 $4.6B 104 $2.2B 101 $2.3B 103 $5B —
Trade Volume Growth Rate 2019 -24 1.1% E 0.4% E 1.7% 105 soB 7~
Forecast 202429 2.9% 103 3.5% 93 2.5% 126 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Paraguay’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ I I I
Paraguay’s trade with them. The maps and product charts are both colored based on
-10% 0% 8% 17% 75% 200%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATI

ONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Brazil (33%)

2. Argentina (27%)

3. Chile (9.2%)

4. Russian Federation (5.5%)
5. United States (2.1%)

6.India (1.9%)
7.Uruguay (1.9%)
8. Peru (1.5%)

9. Taiwan (China)
10. Israel (1.3%)

EXPORTS BY PRODUCT, 2017 - 2022

(1.5%)

1. China (31%)

2. Brazil (23%)
3.Argentina (8.8%)

4. United States (8.1%)
5. Singapore (2.3%)

6.India (2.2%)
7.Germany (2.1%)
8. Japan (2%)

9. Korea (Republic of) (1.4%)

10. Mexico (1.3%)

IMPORTS BY PRODUCT, 2017 - 2022

Boneless beef, Rest of Electrical machi
frozen est o ec rlqa machinery R ) Cars
and equipment est of Vehicles
(HS 020230) ' (HqSSpS) (HS 87) (HS 8703) All Other
Soya beans; other S E0%00
than seed, whether §
or not broken Boneless beef | £ Telephones for
= cellular networks or - . 4
(HS120190) (HS 020130) & o GilEr Wit Ess Fertilisers | Plastics | wiscelaneous
& networks (HS31) | (HS 39) S3
Rest of HS 23 (HS 851712)
. Beverages
et Corn Restof Cerents | SOV RERN 0L Crude OIlS petroleum, N Im?:g‘;;;%l (HS 22)
(HS 1005)| ®=w (e bituminous, :ﬁ_’
d ISti llateS 2 Ess(ential l))ils '{obacct))
4 HS 33 HS 24
Rest of HS 15 (HS 271000) “ RUbber 90
ast Beverages HS HS (HS 40) Hs HS z‘;
Plastics | (HS22)
i (HS39) 76 | 63 94
Electricalenergy | a other | 176 HS[HS [Hs [hs
(HS 271600) HS | HS | Hs [ Hs Pha;mgce\:tlcal H; 32 |23 |60|63
05 | 30 (2448 . . Hs 50) 6
HS Industrial Machinery | % [HS HS [HS | 1S | s
41 [HS | & || % (HS 84) 64 | HS | 10 |55 |52 85
Electrical machinery 38 HS | HS HS 61 | H5 (s E'g gg
and equipment HS HS 72 | 42 Hs HS >4 | 82 Hs|Hs
44|17 (B %8 29 21| g6 | 5| 5 Jos[ealst
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
12  Oilseedsand oleaginous fruits (23%) Argentina 60% 14.9% 85 Elec_tricalmachineryand China 68% 5.0%
27  Mineralfuels, oils and waxes (20%) Brazil 79% -5.4% equipment (18%)
" 27  Mineral fuels, oils and waxes (13%) United States 28% 13.8%
02 Meat (15%) Chile 37% 10.2% - - > - . .
23 Foodresidues and animal feed Chile 18% -21.1% 84 Industrial machinery (12%) China 40% 2.7%
(8.7%) 87  Vehicles (9.7%) Brazil 23% 8.3%
10 Cereals (8.5%) Brazil 62% 23.8% 31  Fertilisers (3.6%) Brazil 29% -0.3%

HS codes and corresponding product categories are listed on p. 284.
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PERU

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B
Value Rank Value Rank Value Rank <808 .+* Imports
Trade Value 2024 $145.7B 47 $78.3B 44 $67.4B 51 /\_,.“'.
Trade Value Change 201924 $56.6B 34 $33.7B 33 $22.98B 40 $60B J
Forecast 2024-29 $31.8B 51 $13.7B 53 $18.1B 49 408 NN
Trade Volume Change 2019 -24 $8.4B 60 $6.4B 46 $2.0B 85
Forecast 2024-29 $43.5B 42 $17.3B 46 $26.2B 42 $20B /
Trade Volume Growth Rate 2019 -24 1.2% 114 1.8% 84 0.6% 128 $0B -
Forecast 202429 5.4% 44 4.2% 63 6.7% 19 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Peru’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Peru’s trade with them. The maps and product charts are both colored based on annual- o 0 o o o 0
ized trade value growth rates, using the color scale to the right. -28%  -5% 0% 7% 12% 27%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. China (31%) - 6. India (4%) 1. China (23%) 6.Germany (3.5%)

2. United States (15%) 7. Switzerland (3.6%) 2. United States (20%) 7. Chile (3%)
3. Korea (Republic of) (4.8%) 8. Netherlands (3.1%) 3. Brazil (6.6%) 8. Colombia (2.8%)
4. Canada (4.6%) 9. Chile (2.9%) 4. Argentina (5.1%) 9. Spain (2.3%)
5. Japan (4.4%) 10. Spain (2.9%) 5. Mexico (4.3%) 10. Korea (Republic of) (2.2%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Oils petroleum, .
bituminous, Oils petroleum, .
distillates bituminous Rest of Vehicles| cars Plastics
’ HS 8703
Fruits and nuts| (HS 271000) distillates (Hs87) I )| (HS 39)
(HS 08) N (HS 271000)
Copper ores Pet{olsc::'gmga)ses @
HS 2711 @ . ~
(HS 260300) : Petroleum oils, | § | |ron and steel AllOther | Cereals
crude 2l (Hs72) €| (Hs 10)
3 (HS 270900) | &
[%2)
Refined copperand ! T
wpperslos | 5| All Other Hs |Rubber| HS | HS |rousos
g D3 |(Hs40)| 48 | 29 |t
Apparel knit|  Zinc Industrial Machinery HS HS | HS | HS | HS
Rest of Ores, slagand ash{ Zincores |roursoffish for| (HS 61) (HS 79) (HS 84) 23 28 | 33 | 62 | 94
(HS 26) (HS 260800) [ animal feed Pharmaceutical
(Hs 2301) prodyets HS | HS | HS |HS | HS
wr| o (R Hs |61 (32126 [0a] 69
20 Hs | Hs | Hs [ Hs
Rest of HS 23 HS 15 Zg 54 70 76
o HS | HS |Hs 5 55) HS | HS [Hs [Hs
Gold inunwrought 3 (HFSIS(?3) Tg 28 | 25 |16 90 | 1o ;'2 12 |96 55|17
forms 5 HS| 1S [Hsfus|  [retetgiecaimsennen rotgpnones WS NIEEHE B
(HS 710812) g 84|12 72|32 pe R 21 | g5 et
%] Coffee, teaand HS —— Hs [ms HS o= Tg I:S HS
% 80|55 st 38 o [ES s Teie s
18| 51 | 16 64 | 44|63 03 | e |56
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (35%) China 62% 8.3% 27  Mineral fuels, oils and waxes (14%) United States 67% 23.6%
71  Precious metalsand stones (15%) Switzerland 27% -2.9% 84  Industrial machinery (13%) China 31% 12.8%
08  Fruitsand nuts (7.9%) United States 35% 18.4% 85 Elegtricalmachineryand China 54% 4.5%
27  Mineral fuels, oils and waxes United States 16% -13.8% equipment (9.5%)
(7.8%) 87  Vehicles (8.6%) China 23% 19.3%

74  Copper (5.1%) China 48% 5.4% 39  Plastics (5.3%) China 25% 24.4%

HS codes and corresponding product categories are listed on p. 284.
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PHILIPPINES

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $200B
.+ Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $204.6B 40  $747B 48 $1299B 36 $1508
Trade Value Change 2019-24 $-3.7B 165 $-7.8B 167 $4.1B 89 /\/\
Forecast 202429 $790B 36  $270B 40  $52.0B 33 31008 Vv
Trade Volume Change 2019 -24 $5.4B 68 $1.9B 68 $3.5B 63 $508
Forecast 2024-29 $87.9B 30 $30.3B 35 $57.6B 24 e
Trade Volume Growth Rate 2019 - 24 0.5% 129 0.5% 112 0.5% 130 $0B
Forecast 202429 7.4% 15 7.0% 33 7.6% 10 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Philippines’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Philippines’s trade with them. The maps and product charts are both colored based on
-22% -4% 0% 8% 15% 38%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (16%)

2. Japan (15%)

3. China (14%)

4. Hong Kong SAR (China) (13%)
5.Singapore (5.7%)

6. Thailand (4.4%)

7. Korea (Republic of) (4%)
8. Germany (3.7%)

9. Netherlands (3.6%)

10. Taiwan (China) (3.5%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (22%)

2.Japan (9.2%)

3. Korea (Republic of) (8.1%)
4. Indonesia (7.5%)

5. United States (6.9%)

6. Thailand (6%)
7.Singapore (5.8%)

8. Taiwan (China) (4.7%)
9. Malaysia (4.4%)

10. Viet Nam (3.4%)

IMPORTS BY PRODUCT, 2017 - 2022

partsang | s Zestto_fl Rest of Ehectric_al maihinery \(/ehicle)s I(’lastic7 ropandstee
accessories for (e and equipmen HS 87 HS 39
R . office machines Mach
Rest of Electrical machinery tomazs) | (HS8471) (aHCs g:)ry (HS 85)
and equipment
(HS 85)
All Other Cereals Articesofironor | APEILEES,
Electronic (HS10)| ®s7 | 5
Go'-d Apparatuses H H H
All Other | (HS 7108) |crat medca. integrated circuits
%0 (HS 8542)
HS HS Hs Meat | Aircraft
Electronic Rest of HS 71 30 26 | 21 [Ws02)|msss)
integrated circuits;
gra IS HS | HS |HS . HS [ HS | HS | HS [ HS
n.e.c. in heading Fratsandous| 15 27 | 42 Oils petroleum, | gegeor | HS a4 | 33 | 40 | 62
no. 8542 (Hs 08) bituminous, | Mineralfuels,| 48 23 Hs | HS [HS
icti oils
(HS 854239) Hs | HS [HS[HS Hds'szt';‘fgﬁfo (H527) HS | 69 | 03 | 95
3042 |75]94 ( ) Famwe| 15 RS HS [HS [ HS | HS
- (HS 94)
. E‘e“m’?'c L Ores, slag and ash HS HS HS Hs 76 22 63 32 96
|ntegratedCIrCu(IjtS, (HS 26) 29 16 HS | HS| HS [ HS | HS
controllers, whether HS |20 HS 04 25| 19 | 08 | 89
or not combined HS 61 HS HS [HS | HS . q e HS | HS | HS |HS
wih memories e s 03 [24|89 Industrial Machinery | 38 (rebst | Hs | HS | 34 7o|20|42
arlgglli%g:swclltg'ck Copper HS HS | HS [HS (HS 84) H 28 | 60 [ Hs [gs
plifiers, clod 88 | 38 | 95 S 83 | 17 [HS|HS
andtlmhlrlgicljrcliltlsts, (HS 74) 87 HS - HS HS | HS s e 1|68
ozﬁgseszzglll') 62| 75 |15 |6l 29 | 61 | 62|17 Bl 53 se2
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and China 21% -6.7% 85  Electrical machinery and China 25% 11.8%
equipment (49%) equipment (22%)
84  Industrial machinery (15%) United States 24% 2.6% 27  Mineral fuels, oils and waxes (11%) China 19% 1.5%
71  Precious metals, stones (3.7%) Hong Kong SAR 37% -0.4% 84  Industrial machinery (9.6%) China 29% 8.5%
(China) 87  Vehicles (7%) Indonesia 27% 15.6%
90  Apparatuses (3.4%) United States 15% 4.9% . .
39  Plastics (3.7%) China 37% 17.4%
08  Fruitsand nuts (2.7%) Japan 34% 1.7%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $600B
Imports
Value Rank Value Rank Value Rank $500B
Trade Value 2024 $761.2B 20 $381.2B 20 $380.1B 18 +
= = $400B oy
Trade Value Change 2019 -24 $231.4B 10 $115.2B 10 $116.2B 11 Va
Forecast 2024-29 $342.2B 10 $163.8B 9 $178.5B $3008 =
- - D
Trade Volume Change 2019 - 24 $162.6B 7  $86.1B 6  $76.5B $2008 e
Forecast 2024-29 $165.2B 15 $62.6B 19 $102.6B 10 $100B
Trade Volume Growth Rate 2019 -24 4.8% 36 5.1% 41 4.5% 48 s0B
Forecast 202429 3.9% 72 3.0% 108 4.8% 55 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Poland’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Poland’s trade with them. The maps and product charts are both colored based on
-6% 0% 7% 10% 14% 29%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (28%)
2.Czechia (6.2%)

3. France (5.8%)

4. United Kingdom (5.4%)
5. Italy (4.6%)

6. Netherlands (4.5%)
7. United States (2.9%)
8.Sweden (2.7%)

9. Slovakia (2.7%)

10. Spain (2.6%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (27%)

2.China (9.6%)

3. Netherlands (6.2%)

4. Italy (5%)

5. Russian Federation (4.5%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Czechia (3.9%)

7. France (3.8%)

8. Belgium (3.8%)

9. United States (2.4%)
10. Spain (2.3%)

Furniture Plastics [artictesofironor Restof He Plastics
HS 94 HS 39 (HS 73) : : Mineral fuels, Iron and steel
R ( ) ( ) Electrical machinery [*“gieay < 270900| (HS39) | "7
Lk EEI‘S 82(): iy and equipment
(HS 85)
A“_ other Mi"aer::lauaexl:'soils Mea’; |ror(|HaSnc;§§eel
(HS 27) (HS 0 ) (Osggslfang‘gfizal Pharmaceutical | articles of iron or
All Other ( HeSicéJO) ' "(ﬁ’s"‘;g‘f (HS73)
RUbber WOOd (o:l'?g:l?:;uesdeizal, Paperamtsp:g)erboard
etc.,
(HS 40) (HS 44) 50 Furniture | Rubber | HS HS
a a Apparel, notknit| (HS 94
Electrical machinery HS | snps | HS | HS ) . | ) [(Hs40)] 38 | 29
and equipment | Tobaceo| LT g |(HS89)| 34 | 70 IndustEﬁlsl\gighmerv HS | copper | HS | wood
(HS 85) HS | Toys | HS | HS (JSOY?SS) 33 |(HS74)| 23 |(HS44)
HS 21 |Hs93)| 83 | 64 Ap[ﬁrel.lknit HS
@253 62 [HS [HS[HS|HS [HS - =
(HS 74) HS
Footwear
HS 16 |29 (23| 03|10 (HS 64) 26
HS [HS| HS | HS | HS Parts of motor | Aluminium HS
= o1 71 (20| %6 | 69 | 68 vehicles (HS 76) ] 0%
restorvenies Psolnoer| 30 [THS H-em v T e [ s cus | (HS8708) Nl E
(HS 87) (HS 8708) 38 08 | 32 | 22 (HS 8703)
18 |82 ns [ms | & HS Hs [ Hs
Al(l;'ngi;ig)m HS HS |HS 07 | 28 Rest of Vehicles 48 HS 54(24
HS |HS (HS 87) HS|HS
04 | 49 86| & | 88 |'7[18 28 ol
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (14%) Germany 23% 9.6% 85  Electrical machinery and China 27% 16.7%
i 0,
85  Electrical machinery and Germany 29% 16.0% eqUIpm‘ent (13/?)
equipment (12%) 84  Industrial machinery (13%) Germany 31% 5.1%
87  Vehicles (11%) Germany 29% 2.5% 87  Vehicles (9.2%) Germany 31% 6.9%
94 Furniture (5.4%) Germany 32% 3.8% 27  Mineralfuels, oils, waxes (6.9%) Russian Federation 43% 2.1%
39  Plastics (4.6%) Germany 27% 8.5% 39  Plastics (5.7%) Germany 32% 6.5%

HS codes and corresponding product categories are listed on p. 284.
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PORTUGAL

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Lo+ Imports
Value Rank Value Rank Value Rank
Trade Value 2024 $2009B 41  $84.3B 43 $116.7B 38 1008 /[ .E
Trade Value Change 2019-24 $45.9B 40 $18.7B 43 $27.2B 38
Forecast 2024-29 $38.8B 46 $18.0B 45 $20.8B 44
Trade Volume Change 2019 -24 $24.6B 32 $7.5B 40 $17.1B 28 $50B NS
Forecast 2024-29 $38.7B 45 $12.5B 55 $26.2B 41
Trade Volume Growth Rate 2019 -24 2.6% 78 1.9% 81 3.2% 74 soB
Forecast 202429 3.6% 85 2.8% 113 4.1% 71 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Portugal’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Portugal’s trade with them. The maps and product charts are both colored based on o 0 o 0 0 o
annualized trade value growth rates, using the color scale to the right. -9% 0% 4% 6% 11% 28%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. Spain (26%) 6. Italy (4.5%) 1. Spain (32%) 6.China (4.4%)
2.France (13%) 7. Netherlands (3.9%) 2.Germany (12%) 7.Belgium (3.1%)
3.Germany (12%) 8. Belgium (2.4%) 3. France (7.4%) 8. Brazil (2.7%)
4. United States (5.8%) 9.Angola (1.9%) 4. Netherlands (5.3%) 9. United States (2.3%)
5. United Kingdom (5.5%) 10. Poland (1.4%) 5. Italy (5.1%) 10. United Kingdom (1.8%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
IN
: Oils petroleum, | vy . Rest of Mineral fuels, oils
Cars Plastics s, | Appﬁgeévlk”'t and waxes Electrical machinery | pisstics
Istitlates o .
(HS 8703) (HS39) | (5271000 | 2| "6V g and equipment (HS 39) e
4 (HS 85)
Petroleum oils,
Footwear | Furniture crude
All Other [
f Rest of HS 94 ; .
P e Vs B (< 94) (HS270900) |Phamaceutcat| o | Fish | HS
(HS8708) | (HS87) FZHS 30) =l (HS03)| 29
Rubber Beverages Qe i i CaI’S
SR lEnar rganic chemicals | Apparel, not knit
HS 22 (HS 29) (HS 62)
(HS 73) (HS 40) (H522) (HS 8703) ppparatuses | FUPNItUre HS Meat HS HS
(nptl;:eléé::;ﬂcal, (HS 94) 48 (HS 02) 62 61
Electrical machinery Cork s ) -5 (WOOd) - HS HS | HS | HS
' HSO03)[ 69 |(HS44)| 63 Parts of motor | Rest of Copper
and equipment Apparatuses | (HS 45) EMSEISET | RS Aluminium (HS 74)
(HS 85) e e As [Hs THS TAS (;l'eshéglgsé ) \(/:g'g;)s HS sz | 08 32|19 | 52
(HBCE) Aluminium HS HS | HS | HS | HS
Hs | ™% 68 | 20 |38 |88 38 04 | 22 | 28 | 70
15 - EHEE rsber| 1S FHSTHS THS [HS [Hs
Iron and steel Tobacco [ 83 HS [ 83|23 [95]|16]20
(HS 72) 524) HS [ HS [ HS | HS HS Hs | Hs | Hs
Pulp of wood HS | 55| 59 |01 |21 ; . 64 | HS |HS| &2 | 09 | 96
e HS | 04 Industrial Machinery 73 Wood 21 | 41
Industrial Machinery Hsl 6 | % | & (HS 84) (Hs44)| HS s Ths | 2 [ 1| us (s
(HS 84) . 26 | HS 56 o 33 24| 71|31
Pharmaceutical 19 HS | HS |Hs23 Ai ft 34 | 54 | us [Hs
products Fruitsand nuts HS 32 i (LTl Cereals | HS 82 | 48 HS1HS
(Hs 30) (H508) HS [HS o Ths 1934 (HS 88) (HS 10) HS | HS =5 T | 18117
70 | 71 | 74| 82 | 60 [nsor 12 | 07 |42 3 | o7 [hseo
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (13%) Spain 21% 5.2% 27  Mineralfuels, oils and waxes (11%) Spain 21% 20.5%
85  Electrical machinery and Germany 21% 0.7% 87  Vehicles (11%) Spain 28% 3.3%
equipment (8.8%) 84  Industrial machinery (9.4%) Spain 24% 3.7%
1 i 0, H 0, 0,
84 Industrial machinery (7.1%) Spain 19% 10.5% 85  Electrical machinery and Spain 22% 10.4%
39  Plastics (5%) Spain 35% 4.6% equipment (9.1%)
27  Mineralfuels, oils and waxes (5%) Spain 33% 13.1% 39  Plastics (4.8%) Spain 37% 5.5%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $200B
Value Rank Value Rank Value Rank
Trade Value 2024 $127.3B 51  $927B 42  $347B 69 $1508 -
Trade Value Change 2019 -24 $26.2B 50 $19.8B 41 $6.4B 75
Forecast 2024-29 $77.5B 37  $579B 34  $19.6B 48 $1008 S
Trade Volume Change 2019 -24 $-8.4B 161 $-7.1B 162 $-1.3B 154 508 /\ .. Imports
Forecast 2024-29 $38.0B 46 $36.1B 30 $19B 109
Trade Volume Growth Rate 2019 -24 -1.3% 153 -1.4% 144 -0.8% 147 $0B __/N
Forecast 202429 5.4% 43 6.7% 37 1.2% 150 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Qatar’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
; [ | [ [ [ I I
Qatar’s trade with them. The maps and product charts are both colored based on annu- o o o o o o
alized trade value growth rates, using the color scale to the right. -50% -10% 0% 9% 16%  31%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
.'.\_.:‘
\.'
1. China (15%) 6. United Kingdom (3.3%) 1. United States (17%) 6. Italy (5.2%)
2. Korea (Republic of) (14%) 7. United Arab Emirates (3.3%) 2.China (15%) 7. Turkiye (4%)
3.Japan (13%) 8. Thailand (3.2%) 3.Germany (6.1%) 8. Japan (3.3%)
4. India (12%) 9. ltaly (3.2%) 4. India (6%) 9. France (3%)
5.Singapore (6.7%) 10. Pakistan (3%) 5. United Kingdom (5.4%) 10. Switzerland (2.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Plastics : § Jewelr\r/noeftglrecious
(HS 39) Oth;;:é?cr:af}tand E (HS 7113) Articles of iron or
Rest of Industrial Machinery|  (HS8802) | 2 B
Na:tural.gas! g Rest of Precious metals and
llCIUEfled (HS 71)
(HS 27111 1) Fertilisers
Furniture| Ships [t | Plastics
. . HS 94 5% HS 39
Turbo-jet engine, > ( ) [(HS89)| & | )
Aluminium 25 KN
(HS 76) (Hs 841 1 12) Iron and steel | Apparel, not knit HS Essential oils
(HS 72) (HS'62) (Hs 33)
All Other 38
Oils petroleum, HS HS [ HS | HS | HS | HS
bituminous, 29 - ; 28 | 08 | 04 | 40 | 68
Al Electrical machinery
distillates and equipment HS HS HS gg T; zg ;'g
; (HS 271000) AllOthen (HS 85) 27 10
Petroleum oils, 61 NS | HS [ HS | HS | HS
crude HS HS | 93 |01 ]69]76]21
(HS 270900) 28 HS | 26 [Hs |HS|HS [Hs|Hs|es
o T S |Hs|us 30 oo 07 2ot
ropane, liquertie I 25|72 Cars fest of H572) [ Hs |HS| 95 | &3 |03 |18
(HS271112) S - 4 |34 6s [ms
Ships HS 8703) | Hss7 6 Hs [Hs
D B Meat 32 | 15 | 09 | 82
2 I;f (HS 89) (HS 02) Clocks | Hs |HS s |
HS 84 (HS 91) 44 97 63 96 ;'g 33
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oilsand waxes Korea (Republic of) 16% 7.9% 84  Industrial machinery (17%) United Kingdom 24% 1.9%
(86%) 85  Electrical machinery and China 18% 31.4%
39  Plastics (2.7%) China 32% 1.8% equipment (10%)
31 Fertilisers (2.3%) Brazil 26% 18.0% 87  Vehicles (7.3%) Japan 27% -6.6%
76  Aluminium (1.9%) United States 20% 5.2% 88  Aircraft (6.8%) France 64% -49.2%
29  Organic chemicals (1.6%) India 38% 20.5% 71  Precious metals, stones (5.9%) Switzerland 24% 4.6%

HS codes and corresponding product categories are listed on p. 284.
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ROMANIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $200B
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $2354B 37 $101.0B 39 $1344B 35 $1508 "
Trade Value Change 2019-24 $62.1B ? $24.3B ? $3798B 31 /-
Forecast 202429 $82.8B 35 $40.4B 37  $424B 35 51008 -
Trade Volume Change 2019 -24 $37.4B ? $7.98B ? $29.5B 24 $508 M
Forecast 2024-29 $60.0B i $2198B ﬂ $38.1B 33 /
Trade Volume Growth Rate 2019 -24 3.4% 63 1.6% 87 4.7% 43 soB
Forecast 2024 -29 4.5% 64 4.0% 75 4.8% 56 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Romania’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Romania’s trade with them. The maps and product charts are both colored based on
-10% 0% 6% 10% 17% 59%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (22%)
2. Italy (11%)

3. France (6.6%)
4. Hungary (5.7%)
5. Bulgaria (3.8%)

6. Poland (3.7%)

7. United Kingdom (3.3%)
8. Netherlands (3.3%)

9. Tlrkiye (3.2%)

10. Spain (3.1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (20%)
2. Italy (8.8%)
3.Hungary (6.8%)
4. Poland (6%)

5. China (5.8%)

6. Turkiye (4.7%)

7. France (4.5%)
8.Bulgaria (4.3%)
9. Netherlands (4%)
10. Austria (3.3%)

IMPORTS BY PRODUCT, 2017 - 2022

. . ESRED . Medicaments,
Industrial MaChInery All Other Mine?:l:uels, retroteumois,| Plastics (’f_‘asc'ggoef)
(HS 84) oils and waxes (Hsczn;ggoo) HS 39
Rest of Electrical machinery Electrical machinery (Hs 27) ( )
and equipment d . t
(HS 85) and equipmen Rest of
(HS 85) Hs 30
i i Al t
Mineral fuels. oils| - Cereals (optﬁ’é’:lf?r;”efﬁial,
H 10 etc. Iron and steel | Articles of iron or (O/*‘l’ig;fa':‘:%ﬁgalv
(H5 27) (HS10) | (&% RangSieel " 5l | All Other |+
Insulated electrical
wire Articles of iron or Wood HS HS HS | HS
HS 8544 i steel (efpErC ieiilalic Cereals
( ) F(l:_:‘gl(t?lir)e free) #se2) | (S 44) (F:_:Jggg'i 64 | 29 |#s0] 61 | 02
Industrial Machiner
BT omotor Hssa) HS | HS [HS[HS[HS[HsS
R l oto Plactice | 7002660 [aminen | HS HS | 62 | 83 |08|04|34|95
venicles (HS 39) (Hs24) | (Hs76) | 2 38 HS [ HS [ HS | Hs | Hs [Hs
(HS 8708) Rubber 3] |54 |22]70]32]42
HS | HS | HS
HS 40 : o HS [HS|HS [HS|HS|HS
( ) ags) -2 L f|’3Hs |4:3S aoe™ HS | 12 |o7|82|20]69]| 41
e HS| 02 | 88 | 38 HS | HS [ HS | HS
5 s 15 o TiTrs e ) 33 ';f Hg 9 |55 (18|15
Cars @ HS s 13478 | 71|95 Rest of Vehicles | Parts of motor F(ﬂ'g';i")e HS 59 | He Ihs HS
(HS8703) | |opandsteet 61 |33 [us[rs(ms| s (RS87) | wiss0s 44 | 15 | 5o ms et
?) (HS 72) Footwear —1 23|04 (55|28 Paper and Hs 26 68 l;f TZ E‘f
4 (Hse64) | HS |Hs [FsThsrs s paperhoard HS | HS Mas s Ths [ms
83 |42|2919|70(s6 s48) | 74 | 23 | 63| 28 | 56 | 09 |03
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Germany 33% 2.8% 85  Electrical machinery and Germany 28% 7.1%
equipment (18%) equipment (15%)
87  Vehicles (16%) Germany 29% -0.3% 84  Industrial machinery (12%) Germany 22% 2.5%
84  Industrial machinery (11%) Germany 24% 2.0% 87  Vehicles (9.5%) Germany 30% 5.2%
27  Mineralfuels, oils and waxes (4.1%) Hungary 18% 58.7% 27  Mineralfuels, oils, waxes (7.6%) Russian Federation 32% 20.0%
10 Cereals (4%) Egypt 13% 36.7% 39  Plastics (5.1%) Germany 23% 4.1%

HS codes and corresponding product categories are listed on p. 284.
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RUSSIAN FEDERATION

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $600B
Value Rank Value Rank Value Rank $500B — [\
Trade Value 2024 $713.3B 22 $459.6B 15 $253.8B 27 $400B N\ AW
Trade Value Change 201924 $51.0B 38 $39.8B 32  $11.1B 56 .. Imports
Forecast 202429 $190.28 24 $130.88 13  $59.58 31 55008 /A ﬁ T
Trade Volume Change 2019 - 24 $10.2B 53 $-489B 169  $59.1B 12 $2008 Ad

/V

Forecast 2024-29 $133.1B 17  $797B 13  $534B 26 $100B ~—
Trade Volume Growth Rate 2019 -24 0.3% 134 -2.0% 148 5.1% 38 $0B

Forecast 2024-29 3.4% 90 3.2% 100 3.7% 82 ’00 05 ’10 ’'15 20 25 30
The maps and charts below summarize the geography and product mix of Russian Annualized growth rate
Federation’s exports and imports. The maps size all other countries in proportion to the T | ‘ I I

value of Russian Federation’s trade with them. The maps and product charts are both
colored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-54% -24% -9% 0% 4% 17%

1. China (16%) 6. India (5%) 1. China (29%) 6. Korea (Republic of) (3.4%)
2. Netherlands (7.6%) 7. Kazakhstan (3.4%) 2.Germany (8.2%) 7. France (3.2%)
3. Tiirkiye (6.6%) 8. Italy (3.3%) 3.Belarus (5.8%) 8. Tiirkiye (2.9%)
4. Belarus (5.4%) 9. Korea (Republic of) (3.2%) 4. United States (4.2%) 9. Japan (2.9%)
5.Germany (5.1%) 10. United Kingdom (2.9%) 5. Italy (3.9%) 10. Kazakhstan (2.8%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
o
el
Medicaments, %’ Plastics Apparatuses
Precious metals and packaged S (= lecal'
| w7 (s 2| (HS39) | i
. x
Petroleum oils, Industrial Machinery
crude (HS 84) |
(HS 270900) All Other |l | pandsies | riggnges
Fertilisers
AllOther |" 537
HS HS HS
62 29 61
Cereals | Wood | HS HS | HS
ssential oils | F i
Natural gas, as gas | (HS 10) | (HS 44) | 84 F#gggr) s (Tirglgitr)e 27 | 22
(HS 271121) Rest of Electrical machinery
and equipment 'I;alg%}goln;e)s H S HS HS HS HS
) Hs | HS | HS | HS (R 43 |89 1 26 | 03 | 12
O|tl)§ petroleum, 76 28 | 26 | 85 Faotwesr HS [ HS [ HS [ HS | HS
|t_um|nous, Coal Hs | HS | Hs 02 | 151213420
distillates (HS 2701) 29 73 HS HS | HS | HS | HS | HS
(HS 271000) 15 Parts of motor| HS 96 |76 |42 65 | 69
Copper Rubber | Vehicles vehicl 07 HS
(HS74) | 5iociics | (HS 40) | (HS 87) enicles 28 | HS 09 HS | HS | HS | HS
23| 68|19 |86
(HS 39) vs T Cars (HS 8708) 95 HS
Rest of Petroleum gases HS HS I 2 (Hs 8703) HS 83 ;‘i s ;‘? ;'2 ';;
w2 S 5 (HFsisgs) vickel L8 s a7 s 2s Rest of Vehicles 8 HS | HS 5 e
HS
L) -HSTHSSO (HS 87) 3 32 (82|18 ';g aall == | 53
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils, waxes (58%) China 18% 22.7% 84  Industrial machinery (18%) China 30% 9.6%
71 Precious metals and stones United Kingdom 39% 4.9% 85  Electrical machinery and China 47% 3.6%
(5.5%) equipment (12%)
72 Ironand steel (5.3%) Turkiye 15% 4.3% 87  Vehicles (10%) Japan 16% -6.9%
31  Fertilisers (2.7%) Brazil 24% 24.0% 30  Pharmaceutical products (4.9%) Germany 22% 9.2%

10 Cereals (2.2%) Turkiye 19% 27.7% 39  Plastics (4%) China 24% 20.6%

HS codes and corresponding product categories are listed on p. 284.
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RWANDA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $5B e Imports
Value Rank Value Rank Value Rank A<
$4B
Trade Value 2024 $6.6B 137 $1.9B 140 $4.7B 136 /\/
Trade Value Change 2019-24 $2.2B 123 $689.5M 120 $1.5B 120 $3B
Forecast 2024-29 $126.6M 161 $1339M 146 $-7.3M 167 A
$2B - —
Trade Volume Change 2019 -24 $2.0B 95 $719.4M 87 $1.3B 100 ’_/-/
Forecast 2024-29 $1.6B 132 $9019M 120 $676.4M 135 $1B 4
Trade Volume Growth Rate 2019 - 24 8.8% 10 10.9% 12 7.9% 13 $0B
Forecast 2024 -29 5.0% 48 8.5% 23 3.2% 100 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Rwanda’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Rwanda’s trade with them. The maps and product charts are both colored based on
-60% -19% 0% 22% 45% 200%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Democratic Rep. of the Congo (39%)
2. United Arab Emirates (22%)

3.Uganda (3.6%)
4. Switzerland (2.9%)
5. United Kingdom (2.7%)

6.Kenya (2.7%)

7. Pakistan (2.4%)

8. China (1.9%)

9.Singapore (1.8%)

10. Hong Kong SAR (China) (1.7%)

EXPORTS BY PRODUCT, 2017 - 2022

1. China (19%)
2. Kenya (9.6%)

3. Tanzania (United Republic of) (9.6%)

4.India (8.4%)
5. United Arab Emirates (8.3%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Saudi Arabia (3.1%)

7. Germany (3.1%)

8. South Africa (2.8%)

9.Uganda (2.1%)

10. Switzerland (2.1%)

~
Oils petroleum, | & .
Restof Electrcal machinery | SNGEUMINOUS} 2| Vehicles | Cereals
Tea, black, in >3k isti 5
Coffee, not roasted | - pai‘i(aégs Y E) (Hdslséu;lf(t)%so) ; (HS 87) (HS 10)
(HS090111) (HS 090240) g
""" REsoF 05~ Telephones [Articesotironer Plastics |t mencal All Other
te.,
(HS 8517) (HS73) (HS 39) (H5 90)
Gold in unwrought Niobium, tantalum Tinores
9 vanadium ores (HS 260900) bemendcisl Fish Furniture | Mietaeous | Beverages
forms (HS 261590) (Hs72) | (HS 03)] (HS94) (Hs 56) (Hs 22
(HS 710812)
Industrial Machinery » HS HS | HS
Rest of HS 26 (HS 84) HS F(e}:tsll?igs
Sugarand candy [ 4.8 19 21 69
Prepaliztiag‘sl?f H S HS (HS17)
S| 25 |11 HS | HS[HS[HS [HS
All Other ?_75, 40 |70]61 7611
HS [ HS | HS . HS | HS | HS
HS | 52 | 80 | o6 el vepete HS [HS| bs | HS | He
15 #RT HS | 62 [12
B S HS [ Hs [ HS [Hs
HS | 62 | 23 [ 13 Medicaments Rest of 63 HS | HS | 32 | 82239
Mineral fuels, oils | ()7 HS [ HS [Hs[Hs (HS 3004) HS 30 . 64 49 HS |HS | HS | HS
and waxes 85 | 87 |08|63 Salt, sulphur, lime, HS 55| 68 | 29
Cereals “szs HS |HS |2 s |Hs|Hs|Hs
HS | HS |HS | Hs
RestorHs71 (HS100) 75 [ 41 |72]21 34 16 | 44 | 55 |28 |20|42|65
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (52%) United Arab Emirates 92% - 85  Electrical machinery and Hong Kong SAR 23% 3.2%
09 Coffee, teaand spices (15%) Pakistan 25% -1.2% equipment (12%) (China)
84 Industrial hi 8.9% Chi 20% 13.6%
26  Ores,slagandash (15%) Thailand 40% 12.5% ndustrial machinery ( g ‘na 2 °
Ph tical .8% Indi 25% -0.1%
27  Mineralfuels, oils, waxes (2.6%) DR Congo 79% - 30 armaceuticals (6.8%) ncia 5 0
27 Mi fi i 4% ited Arab Emi 25% -
19 Preparations of cereals, flour, Kenya 25% — ineral fuels, oils, waxes (6.4%) United Arab Emirates 5%
starch or milk (1.6%) 87  Vehicles (5.3%) China 29% 16.2%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $800M
Value Rank Value Rank Value Rank l
Trade Value 2024 - - - - - - $600M
Trade Value Change 201924 - - - - - - 7 Imports
F $400M
orecast 2024-29 - - - - - - L\//\,_/\/
Trade Volume Change 2019 -24 - - - - - -
$200M i
Forecast 2024-29 - - - - - -
Trade Volume Growth Rate 2019 -24 - - - - - - SOM
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Samoa’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Samoa’s trade with them. The maps and product charts are both colored based on annu-
-18% -3% 0% 5% 12% 28%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

Map Unavailable

EXPORTS BY PRODUCT, 2017 - 2022

/0

1. New Zealand (27%)
2. Singapore (19%)

3. United States (9.9%)
4. China (9.9%)

5. Australia (9%)

6. Fiji (8.2%)
7. Korea (Republic of) (4.2%)
8. Hong Kong SAR (China) (3.9%)
9. Japan (3.9%)

10. Thailand (2.5%)

IMPORTS BY PRODUCT, 2017 - 2022

Rest of Electrical machinery q ; 5 Vehicl Plastics
" Industrial Machinery| Tubers @ . PoUltry o enicles I
and equipment (HS 82) HS 0714) Oils petroleum, | (Hs0207)| “"| (HS87) | (HS 39)
# bituminous,
__________________ distillates
(HS 271000)
Miscellaneous a
__Electronic Frozen fish articles of base | Prepey gy mest All Other Fish
'"tefﬁfggdszgu"s Fruit JUices | . ang nuts | cluding filets (,'_’,"_c‘fga;) (F) (HS 03)
Ignition sets for (HS 2009) (Hs 08) Rest of HS 27
vehicles/aircraft/
(HS 522&30) Ref}sog?Sh Articles of iron or HS HS Ships HS
Telephones [ =% — widths GBsmme e Restof | (3575 | 48 | 21 (589N 94
(HS 8517) I d steel | Footwear (Hs7210)
Plastics | 72" | (Hs 64) HS | HS | HS | HS | HS
(HS 39) Preparationsof | 3y | 25 | 32 | 34 | 15
HS HS HS starch or milk
Tanks, armoured rubber [N PRME M 1 5 Electrical machinery| (519 HS ';2 25 g_,s’
fighting vehicles (E1e) and equipment ;'cs) 69 S =
Beverages Y HS [ Hs (HS 85) HS
(HS 871000) everags - Wood HS |20 68 Ji23] 10
HS HS HS (HS44)| HS s HS | ws s
: 63 29 24 11 [ H 70
Coconut oil, crude HS HS Industrial Machinery 38 |07 [Ths|Hs [ms|us
(HS151311) 15 |All Other Bz 65 K2l 66 B (HS 84) Diar(}/_'grgg)ucts HS HS [HS 95
S
o 17 | 96 |40| %5 [as|ei|5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Australia 25%  -40.1% 27  Mineralfuels, oils, waxes (13%) Singapore 87% -
equipment (26%) 72 Ironandsteel (7.3%) Korea (Re i 9 9
- 3% public of) 58% 3.5%
87 Vehicles (8.4%) Senegal 78% - 85  Electrical machinery and United States 23% -34.0%
15 Animalorvegetable fats, oils  United States 96% 193.9% equipment (6.5%)
or waxes (8.2%) 84  Industrial machinery (6.3%) New Zealand 38% -3.0%
84  Industrial machinery (7.7%) United States 28% 34.0% 5
02 Meat (5.5%) United States 72% 6.7%
07  Vegetables (5.9%) New Zealand 71% -17.5%

HS codes and corresponding product categories are listed on p. 284.
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SAN MARINO

KEY DATA AND RANKS

TRADE VALUE GROWTH, 2000 - 2023

Total Trade Exports

Imports $500M

Value Rank Value Rank Value

Rank Imports

$400M A
Trade Value 2023 $6442M -  $2119M -  $432.3M - / \/\

Trade Value Change 2018-23 $153.6M - $599M - $93.7M - $300M / A4

Forecast2023-28 - - - -

Trade Volume Change 2019 -24 - - - -
Forecast 2024-29 - - - -

$200M / =

- $100M =

Trade Volume Growth Rate 2019 -24 - - - -
Forecast 202429 - - - -

$0OM
- ‘00 ‘05 '10 15 20 '25 30

The maps and charts below summarize the geography and product mix of San Marino’s

Annualized growth rate

exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

San Marino’s trade with them. The maps and product charts are both colored based on

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

-46%  -5% 0% 10% 25% 110%
GOODS IMPORT ORIGINS, 2018 - 2023

|
{

1. Romania (8%) 6.Brazil (5.9%)

2.France (7.7%) 7. Poland (5%)

3. Germany (7.6%) 8. Russian Federation (4.9%)
4. United States (7.5%) 9. Spain (4.6%)

5. Austria (6.4%) 10. United Kingdom (3.9%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (19%) 6. Netherlands (5.7%)
2. Italy (14%) 7. Belgium (4.9%)
3. Poland (8.5%) 8. Romania (4.6%)
4. France (7.5%) 9. United States (4.4%)
5. Spain (6.9%) 10. Austria (4.3%)

IMPORTS BY PRODUCT, 2017 - 2022

o
N
Medicaments, doses,! % |Food preparations
nes 5 nes
(HS 300490) 2 (HS 210690)
&
Packing or wrapping ©
i _ || Insecticides, {12
n(wHaghé Zirg‘ln(;a)s other furntureand 3 frgéﬁﬁﬁcc'mi% ¢ HS
1%l fungicides, etc. |'s
59403 8 V(s 3e08) g 62
i o

Essential oils | Aluminium H S

Hdcaumen | (HS33) | (HS76) | §4
(HS 85)

Rubber [ aircratt| HS | HS
(Hs40) [(HS88)| 234 (48

Plastics
(HS 39) [ g [ HS [ HS [HS [Hs
51 74 | 64 |95 |72
Rest of Industrial Machinery HS HS ';8 ;‘fs, ;‘?
S84 8465 |AllOther | HS | 43

HS [ HS | HS [ HS
23 | HS [ 22 |55(50(60

87 | Hs [TRs [ns [As

Ceramic products HS 02 | 58 |42 |16
(HS 69) 52 HS Ths [ hs s
61 | 73 | 83 |53 I8

TOP FIVE EXPORT PRODUCTS

Women's suits and

Rest of HS 76.

pants
Aluminurgillécwrought, (HS 6204) PlastiCS
Electrical energy| "°7¢%*" (HS 39)
(HS 271 600) Rest of A(a;;a;l), not knit

Electrical machinery
and equipment

IndustEialMat):hinery Apparel, knit
S8

(HS 85) HESEA] (Hs 61)
Petroleum gases
(HS 2711)
S i
wesaonr| All Other |"“fagdse| Tovs,
5 (HS 73)
Cars F:
(HS 8703) 7 HS Fish |Furskins| HS
< HS 56 |[(HSO03)[(HS43)| 33
48 HS |HS | Hs | Hs
Wood [HS| 59|71 96|70
(HS 44) 38 B
Ot?erfootwiear Rest of 2_75; ;'2 31 | 32
HS6405) | HS64 |Ani
’}ﬂg’;‘gﬁ?{’ Aircraft | HS HS H—SE 1508
(HS88)| 90 | 15 | 30 5 |57

TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (41%) Austria 14% 8.1% 27  Mineralfuels, oilsand waxes Italy 99% 19.4%
0,
30 Pharmaceuticals (8%) Brazil 70% 7.0% (16%)
. . N 87  Vehicles (8%) Germany 90% 11.8%
21 Miscellaneous edible Romania 24% 40.5%
preparations (5.8%) 64  Footwear (7.4%) Poland 96% 0.4%
94 Furniture (4.4%) Korea (Republic of) 51% 201.0% 76  Aluminium ( 7%) Slovenia 43% 7.2%
38  Misc.chemical products (4.3%) Lebanon 82% -21.8% 62 Apparel, notknit (6.7%) Romania 50% -6.1%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $300M ~ Imports
Value Rank Value Rank Value Rank $250M .
Trade Value 2024 $2099M 170 S179M 169 $192.0M 170 $200M _."'
Trade Value Change 2019 -24 $52.3M 157 $8.1M 144 $44.3M 159 :
Forecast 2024-29 $98.2M 166  $-3.0M 163 $101.2M 165 S150M
Trade Volume Change 2019 - 24 $24.6M 139  $7.0M 121  $17.6M 137 $100M /
Forecast 2024-29 $50.1M 163 $13.1M 161 $37.0M 160
$50M ——
Trade Volume Growth Rate 2019 -24 2.6% 80 8.6% 18 2.0% 99 SOM
Forecast 202429 4.4% 66 10.3% 18 3.7% 81 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Sdo Tomé and Annualized growth rate
Principe’s exports and imports. The maps size all other countries in proportion to the val- I | ‘ ‘ I I
ue of Sdo Tomé and Principe’s trade with them. The maps and product charts are both col-
-29% 0% 5% 13% 51% 200%

ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Netherlands (47%)
2. Belgium (19%)

3. Portugal (12%)

4. Germany (7.7%)

5. Cameroon (3.4%)

6. France (2.5%)
7.Angola (2.1%)

8. Spain (1.8%)

9. Greece (0.83%)
10. Senegal (0.59%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Portugal (46%)
2.Angola (16%)
3.Togo (8.7%)

4. China (5.4%)

5. Turkiye (2.4%)

e

Sl SAo0 TOME 2 J%
PRINCIPE JESC I

- .

6.Japan (2.2%)
7. Brazil (1.9%)

8. United States (1.5%)

9. Belgium (1.5%)
10. Italy (1.3%)

IMPORTS BY PRODUCT, 2017 - 2022

. . Animal
Oils petroleum, | Vehicles e | SHIpS |, i,
. M . . 0lls or waxes
Palm oil, crude 4 bgt_urqllnou& | ( ) ( )| ot
(HS151110) istillates
i (HS 271000)
Cocoa beans £ Plastics | Cereals srclesofronor| - Meat
(HS 180100) 4 (HS39) [(HS 10) | ®s7» [(HS02)
8 Industrial Machi
naustria achiner
Aircraft parts nes % HS (HS 84) U All Other Furniture HS HS HS
(Hs880330) fdl g5 (HS94) | 63 | 25 | 30
j)
o
bs | HS | HS | HS
Diary products
HS Electrical machinery | (HS04) 34 23 20 17
All Other 90 and equipment Hs | HS | HS | HS
. < HS 85
Turbo-jet, ® st . HS |21 ]69]40]32
_ . 7)) HS HS HS Preparlan?lns of 1 6
propeller engine, I HS |55 (0939 cereai, lour, HS [hRsThs (ks
parts S| 73 (HS 19) 48 |76|96|61
(HS841191) 7 HS [ Hs [ Hs W As | 1S [Hs[hs
o 30 [89] 62 Rest(():'gezvze)rages ( gNzlg% ) 64 70 |83 |82
oVi H 4 HS
Vehicles ';g g? gg Iro?l-‘ag(;zt):eel (oLppates HS 28 E’S 2;
(HS 87) [ Hs Hs | HS optea, medical, 28 HS HS [s [hs
22 [Vl 83 | 76 (H550) 33 | a4 | e8| o9s
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
18 Cocoa (34%) Poland 33% -11.2% 27  Mineralfuels, oils and waxes (9.7%) Angola 84% -
84  Industrial machinery (27%) Singapore 58% - 84  Industrial machinery (7.5%) Portugal 56% 0.9%
15 Animalorvegetable fats, oils Netherlands 44% - 85  Electrical machinery and Portugal 56% 1.7%
or waxes (13%) equipment (7.2%)
88  Aircraft (6.7%) Switzerland 62% - 22 Beverages (7.1%) Portugal 87% 5.3%
85  Electrical machinery and United Kingdom 28% 229.1% 87  Vehicles (3.7%) Portugal 46% 2.3%

equipment (3.3%)

HS codes and corresponding product categories are listed on p. 284.
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SAUDI ARABIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $600B
Value Rank Value Rank Value Rank $500B A
Trade Value 2024 $537.5B ﬁ $307.7B A $229.8B 29 $400B n J \
Trade Value Change 2019 - 24 $1459B 25 $482B 30  $97.6B 17 . Imports
Forecast 2024-29 $146.6B 29 $60.6B 32  $86.0B 26 53008 Y, WAV ARG
Trade Volume Change 2019 - 24 $38.2B 24 $-41B 158  $42.3B 19 $2008 AN’ .
Forecast 2024-29 $97.78B 27 $70.98 17 $26.8B 39 $100B
Trade Volume Growth Rate 2019 -24 1.5% E -0.3% E 4.3% 54 soB ——/
Forecast 202429 3.4% 89 4.1% 69 2.3% 131 00 05 10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Saudi Arabia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I

Saudi Arabia’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-18% 0% 5% 11% 19% 40%

1.China (17%) 6. United Arab Emirates (5.3%) 1. China (20%) 6. Japan (4%)

2. Japan (10%) 7. Singapore (2.9%) 2. United States (11%) 7. I1taly (2.9%)

3.India (9.7%) 8. Egypt (2.8%) 3. United Arab Emirates (7.3%) 8. Korea (Republic of) (2.8%)
4. Korea (Republic of) (8.7%) 9. Bahrain (2.6%) 4. India (5.1%) 9.France (2.7%)

5. United States (5.8%) 10. Taiwan (China) (2.5%) 5. Germany (4.8%) 10. Egypt (2.4%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022

Qils petroleum,
bituminous, | Pharmaceutical | preqious meraisana| Cereals
stones

Pol f ethyl isti
it | | (e 10
Industzﬁlsl\gzghinery s
Rest of Plastics Iron and steel (oﬁﬁé’if?ﬁ‘éi‘??al, Plastics Gy
(HS39) (#572) | )" (HS 39) | ok
PetrOIeudm Olls’ Essential oils | Apparel, not knit HS HS
crude Furniture | (15330 | =<2 199 | 38
(HS 270900) Organic chemicals Cars (HS 94)
ez (HS 8703) HS | HS | HS
Meat | Rubber
(HS 02) | (HS 40) 04 48 76
Rest of Vehicles |auother| HS | HS | HS [HS [HS [HS
All Other (HS 87) 93 | 69|64 ]15[89|21
HS HS [HS [HS [ HS [ HS
Fertilisers| HS ' 19 HS 202834 |83|42
(Hs31) | 76 —— Aircraft 44 'As s [HsHs [Hs
Electrical (HS88)| s 17
Hs HS | HS [ HS hi Telephones Copper HS | HS | Hs [ HS
Oils petroleum, 27 | 72104] 74 mae;l;:;)en:\g?d (Hs'8517) 08 |ts7a1[ HS | 68 | 96 [ o1 |54
bituminous, Rest of HelBs | 8 (HS 85) ) 09 | us | Hs s
distillates HS27 [Hs | Tuels PR ™ | HS | 1o s et s A
(HS 271000) 28 | gs |73[38]34 26 "7 12 | 70 |07 |56 |5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oilsand waxes China 19% 24.8% 84  Industrial machinery (12%) China 18% 13.8%
(77%? - 87  Vehicles (11%) Japan 19% 12.9%
39  Plastics (8.4%) China 25% 2.6% 85  Electrical machinery and United Arab 28% -
29  Organic chemicals (5.5%) China 38% 0.2% equipment (10%) Emirates
31  Fertilisers (1.4%) India 35% 39.7% 27  Mineralfuels, oils and waxes (3.5%) India 21% 36.2%

76  Aluminium (0.95%) India 13% 9.8% 30 Pharmaceuticals (3.5%) Germany 15% 3.2%

HS codes and corresponding product categories are listed on p. 284.
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SENEGAL

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
$15B .o Imports
Trade Value 2024 $18.8B 109 $6.6B 112 $12.1B 106 '_."
Trade Value Change 201924 $6.1B 94 $2.3B 99 $3.8B 92 /~
Forecast 2024-29 $67B 101  $3.3B 92  $34B 102 5108
Trade Volume Change 2019 -24 $4.3B 74 $1.1B 79 $3.2B 68 s58 ~
Forecast 2024-29 $98B8 78  $51B 71 $4.78 76 / \—g
Trade Volume Growth Rate 2019 -24 5.4% 31 4.0% 54 6.1% 22 s0B
Forecast 202429 8.8% 10 12.8% 10 6.6% 21 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Senegal’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Senegal’s trade with them. The maps and product charts are both colored based on o 0 0 o o o
annualized trade value growth rates, using the color scale to the right. -20% 0% 11% 21% 41% 100%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

K |

1. Mali (21%) 6.Spain (3.7%) 1. France (13%) 6. Belgium (5.2%)
2. Switzerland (14%) 7. Guinea (3.3%) 2.China (11%) 7. Netherlands (5%)
3.India (11%) 8. Australia (3.2%) 3. Nigeria (6.4%) 8. Spain (4.4%)
4. China (5.6%) 9. Gambia (3%) 4. India (6.1%) 9. United Arab Emirates (3.7%)
5. Cote d’Ivoire (4%) 10. United States (2.9%) 5. Russian Federation (5.4%) 10. Tiirkiye (3.6%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
h h o a d Rice g::::l: Ve h | C les Articlesstggmn or
q I~ Phosphoric aci res, slag and as . (HS 1006) | (Hs 10) HS 87 (Hs 73)
Gold inunwrought |  (HS 280920) | & Oils petroleum, ( )
forms I bituminous,
(HS 710812) 2 distillates
2 HS 271000 .
( ) Plastics |ironand steel All Other | maceutest
(HS 39) (HS 72) (Hs 30)
Peemenie | All Other | Peanuts
ez (H51202) s | HS | sues | HS | HS | HS
. Rest of Mineral fuels, oils HS 89
Oils petroleum, and waxes 15 69 |89 48 | 55 | 61
bituminous, 2 (HS 27) HS | HS | HS | HS | HS
distillates 2 e and e | Vegetables | HS | HS 25 | 04 | 17 | 38 | 21
< (HS 07) 16 67
(HS 271000) e Cotton [(g [HS| HS [HSHSTHS
Industrial Machinery | (HS 52)
Hs | HS | HS [HS (Hs 84) 07 [311 29187 162 64
Miscellaneous edible 33 85 31 19 HS HS 29 08 28 70
Molluscs (Hs 21) HS [HS [Hs | Hs HS 20 71 Hs | HS HS | HS | HS
Frozen fish (HS 0307) HS | 74 39 (55 |® 19 HS Hs| s8 83 (96| 34|32
excluding fillets 15 i i | Hs [hs[hs
(Hso§o3) HS gg fe ] us Electgcalmachmery 76 |54 [Hs HS| 22 | 86 | 24
Rest of Fish |!ronand steel HS 84 HS [ Hs and equipment X 88 ﬁ HS | HS [HS
HS 03 (HS 72) HS | Hs | 48 | 22 (HS 85) F(L'J_‘rrs'ngir)e HSs | HS s [HS 20 | 74 | 03 |
( ) 24 | 15 [s2[ (s 63 |33 |44 |23]| 5 | & |8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones (18%) Switzerland 66% 18.1% 27  Mineralfuels, oils, waxes (20%) Russian Federation 22% 20.9%
27  Mineral fuels, oils and waxes Mali 84% - 84  Industrial machinery (7.9%) China 24% 13.1%
(13%) 85  Electrical machinery and China 35% 9.3%
03  Fish (12%) Cote d’lvoire 19% - equipment (6.8%)
28  Inorganic chemicals (12%) India 97% 18.5% 10 Cereals (6.4%) India 34% 8.6%

26  Ores,slagandash (5%) Norway 27% 16.2% 87  Vehicles (5.5%) China 23% 6.3%

HS codes and corresponding product categories are listed on p. 284.
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SERBIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2006 - 2029 (FORECAST)
Total Trade Exports Imports $60B
Value Rank Value Rank Value Rank $50B o Imports
Trade Value 2024 $73.2B ﬂ $32.1B ﬂ $41.1B 66 $S40B P -
Trade Value Change 2019-24 $27.6B 48 $13.1B 49 $14.4B 49 /
Forecast 202429 $23.78 62 $109B 57 $12.7B 6l $308
Trade Volume Change 2019 - 24 $19.6B 35  $8.8B 35 $10.8B 36 $20B Wﬁ:
Forecast 2024-29 $25.58 55 $11.2B 57 $143B 54 S10B — e
Trade Volume Growth Rate 2019 -24 6.1% 7 6.4% ? 5.9% 24 soB
Forecast 2024 -29 5.9% 36 6.0% 46 5.9% 32 05 '10 15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Serbia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Serbia’s trade with them. The maps and product charts are both colored based on annu-
-9% 0% 9% 13% 22% 55%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (13%)

2. Italy (8.5%)

3.Bosniaand Herzegovina (7.4%)
4.Romania (5.5%)

5.Hungary (5%)

6. Russian Federation (4.4%)
7. Croatia (3.6%)

8. North Macedonia (3.5%)
9. Czechia (3.5%)

10. Bulgaria (3.4%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (12%)
2.China (11%)
3. ltaly (7.4%)

4. Russian Federation (6.4%)

5.Hungary (4.5%)

6. Turkiye (4.3%)
7.Poland (3.1%)
8. Romania (2.9%)

9. France (2.6%)

10. Bosnia and Herzegovina (2.6%)
IMPORTS BY PRODUCT, 2017 - 2022

Vehicles |Mineralfuels, oils| | qn and steel . ) Medicaments,
Rest of Mineral fuels, oils . .
(HS 87) af(‘g;“;;;*s (HS 72) and waxes Vehicles Plastics | fisss)
Rest of Electrical machinery (HS 27) (HS 87) (HS 39)
and equipment
o Rest of
> - HS 30
HS | T |Cereals HS Petroleum oils,
5 All Other d
40 1 1 k) (HS 10) 08 Hsczrl;ogoo Iron and steel | Articles of iron or M h HS
& ( ) Hs72) | (iS5 |AlOther) g
Ignition sets for
vehicles/aircraft/ F . HS wit | Tobacco "
Shlp L:_:‘g |;L:‘re 48 Ap(ll’_?;eg,l)mt (Hs 24) Al(Lﬁgl;lg)m - HS HS HS MVSOZ‘C{ HS
(Hs854430) | ) Industrial Machinery |msem | 26 | 94 | 38 |°%9] 61
(HS 84) HS | HS [arcar] HS | HS
HS Beverages HS HS HS 2 l (HS 88) 34 08
Copper | ¢4 |** | 90 | 23 | 15 =
i i HS 74) HS HS | HS | HS | HS [ HS
Industrial Machinery ( HS | HS | HS | HS HS 64 22 [ 25| 02 | 04
(HS 84) HS | HS 90 | 29
1219|3186 HS HS|HS | HS | HS | HS
44 |21 As > |83]95 686990
Ores, slag and ash HS HS Tf 22 'i'; 3 ——1 HS | HS | HS | HS
(HS 26) HS | HS |20]32 el Electrical machinery | Rubber 62 [ Hs Tg 20 | 07 | 82 | 42
34 |29 [hs| s |28 |es and equipment | (H540) | g | 70 | 25 uis THs | s | B
Plastics o 07 Hs[HS s s (HS 85) 24 | HS | HS ——— e The s
Articles of iron or HS 18|71)38(89 19 141 86 |71|47
(HS 39) el HS | HS RS C.i’é’?ir HS et &9 i
HS|HS
30 |62 70 2'3 41|16 ] 5 ( ) 31 | 28 |54 % | 5205|555
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Germany 33% 15.2% 27  Mineralfuels, oils, waxes (13%) Russian Federation 31% 20.1%
equipment (15%) 84 Industrial machinery (11%) _ China 18%  33.2%
84 Industrial machinery (7.3%) Germany 13% 16.6% 85  Electrical machinery and China 19% 21.3%
39  Plastics (4.8%) Germany 9% 23.2% equipment (11%)
87  Vehicles (4.7%) Italy 44% -33.4% 87  Vehicles (6.6%) Germany 20% 6.2%
27  Mineralfuels, oils, waxes (4.7%) Bosnia and Herze- 21% 20.2% 39  Plastics (6.2%) Germany 18% 13.4%

govina

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $6B
Value Rank Value Rank Value Rank $5B A
Trade Value 2024 $2.0B E $620.1M E $1.4B 158 $4B /\
Trade Value Change 2019 -24 $-241.8M 160 $-199.6M 159 $-42.1M 162
Forecast 2024-29 $617.2M 149  $69.2M 151 $548.1M 148 538
Trade Volume Change 2019 -24 $263.8M E $18.2M E $2457M 125 $2B N fmports
Forecast2024-29 $305.1M 156 $50.0M 154 $255.1M 148 $1B /
Trade Volume Growth Rate 2019 - 24 2.7% 7 0.6% E 3.6% 66 s0B <
Forecast2024-29 2.7% 113 1.6% 148 3.2% 102 ‘00 05 ’10 '15 20 '25 30

The maps and charts below summarize the geography and product mix of Seychelles’s
exports and imports. The maps size all other countries in proportion to the value of
Seychelles’s trade with them. The maps and product charts are both colored based on

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

Annualized growth rate
[ [ [ \ I I
-34% -11% 0% 11% 25% 200%

GOODS IMPORT ORIGINS, 2018 - 2023

L
f’ a NN
JséilCH:LLE

B S 10 .4
1. United Arab Emirates (27%)
2. France (20%)
3. United Kingdom (14%)
4. Italy (6.1%)
5.Bermuda (4.6%)

EXPORTS BY PRODUCT, 2017 - 2022

6.Spain (3.7%)
7.Germany (3.7%)
8. Qatar (2%)

9. Thailand (1.6%)
10. Mauritius (1.4%)

1. United Arab Emirates (22%)
2. Netherlands (13%)

3. Italy (9.9%)

4. France (7.4%)

5. South Africa (7.1%)

IMPORTS BY PRODUCT, 2017 - 2022

6.Spain (5.3%)

7. India (3.9%)

8.China (3.5%)

9. United Kingdom (2.6%)
10. Germany (2.2%)

Fish; fro[z_ﬁ:, bigeye
tunas unnus R
. Olf)iﬁseltj:,)yﬁesﬁcmgg;g Motorboats FI"OZ‘en fl?h’ 19| Industrial Machinery
Bonito. frozen o 0304, and edible excluding fillets &"“*"{is'sa)
% fish offal of (HS 890392) 4
(HS 030343) subhetﬁd(;g%szf);go&?l (HS 0303)
(HS 030344) Rowing boats, canoes
(HS 890399)
. Electrical machinery Aircraft Vehicles
R f F fish, i
2f<i?udil;1°gzﬁllqleg Rowing boats, canoes | Rest of Ships and(i'qsugpsr?ent (HS 88) (HS 87)
Yellowfin tuna (HS 0303) SRRy e
i
frozen
(H5030342) et of Fish pasie| HS | HS | HS
(HS 03) Oils petroleum, All Other
bituminous HS | m HS | HS
d. tll t ? MOtOI’boatS Rest of Ships (HSeSE)
istillates (HS 890392) | &% 23 04 | 15
(Hs 271000) Articlesstgglironor HS HS HS | HS | HS
i575) 90 30 [ 21 |19 | 25
d HS |HS HS | HS | HS | HS
Tuna, preserve E 23 |82 % | 2a | 10 | o8
(HS 160414) 4 AllOther . Wood s | HS [HS [ Hs [ Hs
Hs| HS (S O|l§ pet!’oleum, 5| (HS 44) ce | 33]32]69] 95
90 e bituminous, ¢ HS Mas Ths s[5 |55
Aircraft E 71 |08 |72 (Hds|52t|7llft0?.so) % Iron and steel i? 07 | 40 |©3 s ||
HS x| (HS72) HS | HS | Hs
uEe) - JHEE 38 | 34 |76 |86 5 | 5%
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03 Fish (34%) Japan 22% 4.7% 89  Ships (32%) Netherlands 40%  269.4%
16  Preparations of meat or fish France 46% 4.4% 27  Mineralfuels, oils, waxes (9.1%) United Arab Emirates 87% -
(28%) 03 Fish (8.1%) France 53%  10.9%
89 Shlps (18%) - Caym.an Istands 24% - 84  Industrial machinery (5.3%) United Arab Emirates 11% -
27  Mineralfuels, oils, waxes (8.9%) Zambia 83% - 85  Electricalmachineryand Spain 19%  22.0%
88  Aircraft (1.7%) United Arab Emirates ~ 75% - equipment (4.7%)

HS codes and corresponding product categories are listed on p. 284.
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SIERRA LEONE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $3B
Value Rank Value Rank Value Rank
Trade Value 2024 $2.6B E $523.4M E $2.1B 152 $2B A pececesseee®’ Imports
Trade Value Change 2019-24 $983.7M 137 $152.7M 136 $831.0M 136
Forecast 2024-29 $114.8M 163 $938.6k 162 $1139M 161 \J
Trade Volume Change 2019 - 24 $571.9M E $316.0M H $2559M 124 $1B
Forecast 2024-29 $385.7M 152 $131.0M 146 $254.7M 149 /\AJ—J
Trade Volume Growth Rate 2019 - 24 4.7% ? 16.5% 78 2.5% 85 508 ——
Forecast 202429 2.6% 119 4.1% 71 2.2% 133 ’00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Sierra Leone’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Sierra Leone’s trade with them. The maps and product charts are both colored based on
-56% -8% 0% 9% 18% 52%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. North Macedonia (39%)
2.China (23%)

3. Netherlands (6.4%)

4. Korea (Republic of) (6.1%)
5. Somalia (5%)

6. Romania (2.2%)
7.Ghana (1.9%)
8.Senegal (1.8%)

9. Kazakhstan (1.6%)
10. Guinea (1.5%)

1. China (20%)

2. Belgium (9.8%)

3.India (8.8%)

4. North Macedonia (7.4%)
5. Turkiye (7.3%)

6. United Arab Emirates (6.4%)
7. United States (5.4%)

8. South Africa (3.3%)

9. Netherlands (2.5%)

10. Guinea (2.5%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Medicaments,
. ~ i i- . . packaged
Diamonds for R Rice, semi-or | y/ghijcles Plastics | (us3004)
jewellery, unworked % whollysmilied| (45 g7) (HS 39)
H H ¢ 3 (HS 100630) Rest of Pharmaceutical
Titanium ores (HS710231) 8 prodc
H;
(HS 261400) (=0
: Rest of Rice |, . . ..
Wood, tropical; Articles of ironor [ .o and steel [Miscellaneous edible
o || (HST006) 1 et 1 s 7z) | i | All Other
red meranti meranti <
bakau and teak, in 2
the rough,'whe;hefr 5
r not stri o) -
garl?o?sag’\;food, 4] HS HS HS HS HS
or roughly squared, (= MEEl el Gl 64 17 16 94
o eaicd Industrial Machinery | (Hs27) 19
Iron ore, (HS 440349)
unagglomerated HS feass HS | HS
(HS 26011 1) industrialmachinery|  FISH e a—— HS 63 76 90
By (HS 03) & 'esnuwepntl.j;'tcl.me' 1 1 HS HS HS
Cocoa beans (HS25)
(HS 180100) HS | 33 04 | 48
15 | HS | HS | HS |HS
HS Tg 05 Meat |Beverages 49 | 07 | 38 [70
85 Electrical machinery [ (HS 02) HS HS HS [HS [ HS [HS
Aluminium ores | Restof HERE R 20 | 7> [Eadsa) 42| o1
. HS
(HS 260600) HS26 | A1l Other| HS e coam e (32'53) HS s 154 29 N
HS HS | HS
R 40 | 96 | 83 |63 |53 |5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
26  Ores,slagandash (53%) China 48% 16.8% 10 Cereals (10%) China 33% 23.9%
71 Precious metals and stones Belgium 53% -15.4% 84  Industrial machinery ( 9%) China 28% 14.0%
(14%) 85  Electrical machinery and China 51% 23.1%
44 Wood (13%) China 98% 20.7% equipment (7.7%)
18 Cocoa (5.4%) Netherlands 94% -11.5% 87  Vehicles (6.8%) United States 27% 12.3%
84  Industrial machinery (2.7%) United States 33% 5.4% 39  Plastics (5.4%) China 25% 18.7%

HS codes and corresponding product categories are listed on p. 284.
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SINGAPORE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800B
Value Rank Value Rank Value Rank
Trade Value 2024 $951.6B 15 $4948B 13 $456.8B 16 $6008 7 Imports
Trade Value Change 2019 -24 $201.7B 16 $104.1B 15 $97.6B 18 -
Forecast 2024-29 $282.1B 14 $131.4B 12 $150.7B 14 $4008 ~
Trade Volume Change 2019 -24 $118.5B 11 $68.4B 12 $50.0B 14
$200B
Forecast 2024-29 $195.38 11 $99.9B 9  $954B 12 -~
Trade Volume Growth Rate 2019 -24 2.7% 76 3.0% 67 2.3% 90 s0B
Forecast 202429 3.8% 78 3.7% 82 3.8% 77 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Singapore’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Singapore’s trade with them. The maps and product charts are both colored based on
-15% 0% 3% 8% 12% 27%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. China (13%)

2.Hong Kong SAR (China) (12%)
3. Malaysia (9.9%)

4. United States (9%)
5.Indonesia (7.1%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Taiwan (China) (4.6%)

7. Japan (4.3%)

8. Korea (Republic of) (4.1%)
9. Thailand (3.7%)

10. Viet Nam (3.3%)

1. China (14%)

2. Malaysia (12%)

3. United States (11%)
4. Taiwan (China) (11%)
5.Japan (5.5%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Korea (Republic of) (5.2%)
7. Indonesia (4%)
8. France (3.1%)
9. United Arab Emirates (2.9%)
10. Thailand (2.5%)

lectronic Gold Industrial Machinery
roni
Rest of Electrical machinery integrated circuits; | poct of Industrial Machinery HS (HS 7108) Rest of Electrical machinery| Rest of Electronic (HS 84)
and equipment n.e.ﬁ.olnsfgezlzdmg (HS 84) 8486 and equipment integrated circuits
(HS 854239) (HS 8542)
Rest of -
HS 71 D)
ac
Electronic Gold S All other
integrated circuits; Apparatuses Electronic (HS 7108) 8
processors and . . g g i : G 0
controllers, whether Organic chemicals | (optical, medical, integrated circuits; 4]
ormotcombined | Rest of Electronic (HS 29) etc.) n.e.c. in heading o
converters, : |nte?:‘astzd52|2r<):u|ts (HS 90) no. 8542 )
a(r?glli?igrrsc,uclltglck (HS 854239) Orgarziccrz\gr)nicals Aircraft
P ing coauits,
o omareree R, i)
(HS 854231) HS 550
Pharmaceutical All Other 38 ! L HS Vehicles HS
p(ﬁaggcat)s oil l Petroleum oils, 3 8 (Hs 87) 33
ils petroleum, crude HS [ Hs [Hs
QOils petroleum, IN HS ;'?S) gg ;'3 bituminous, i Ships HS 22 | 94| 42
bituminous, g 21 B distillates (HS 89) 73 IRsTws [msTws
distillates 5 “E (HS 271000) o | 15 76 |28 48
(HS271000) & Plastics s s | 30 [Hs | [oe 5
(HS 39) | ships | 40 [19 %3] Rest of | Plastics 91 [Ths [ ms [Hs
(HS 89) [T [ s |Hs|HS 1S Hs27 |[(HS39)| HS [&s e
87 | a8 |3*[ns28 72 |74 | 62 [ 70 | 02
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and Hong Kong SAR 41% 8.5% 85  Electrical machinery and Taiwan (China) 27% 22.6%
equipment (28%) (China) equipment (27%)
27  Mineralfuels, oils, waxes (17%) Indonesia 17% 3.5% 27  Mineralfuels, oils, waxes (22%) Malaysia 14% 18.7%
84  Industrial machinery (14%) China 15% 11.9% 84  Industrial machinery (13%) China 23% 8.7%
71  Precious metals, stones (5.9%) Cambodia 24%  174.4% 71  Precious metals, stones (6.5%) Switzerland 17% 14.2%
29  Organic chemicals (5.7%) China 17% -2.1% 90  Apparatuses (3.4%) United States 26% 3.9%

HS codes and corresponding product categories are listed on p. 284.
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SLOVAKIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $200B
Value Rank Value Rank Value Rank
Trade Value 2024 $233.6B 38 $1184B 37 $1152B 39 $1508 & Imports
Trade Value Change 2019-24 $54.1B 37 $28.9B 36 $25.2B 39 /---"‘
Forecast 202429 $85.2B 34 $434B 36 $41.8B 36 31008 —_
Trade Volume Change 2019 -24 $10.8B ? $8.7B ? $2.1B 82 $508 /
Forecast2024-29 $45.8B 41 $21.5B 41 $24.3B 44
Trade Volume Growth Rate 2019 -24 0.9% E 1.5% W 0.4% 134 soB =
Forecast 2024 -29 3.6% 81 3.4% 94 3.9% 76 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Slovakia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Slovakia’s trade with them. The maps and product charts are both colored based on
-14% 0% 5% 8% 19% 64%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (22%)
2.Czechia (12%)
3. Poland (7.8%)
4. Hungary (7.1%)
5.France (6.3%)

6. Austria (5.5%)
7. Italy (4.8%)
8. United Kingdom (4.2%)
9. United States (3.5%)
10. Romania (2.5%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (19%)

2.Czechia (17%)
3. Austria (8.4%)
4. Poland (8%)

5. Hungary (6.8%)

6. Russian Federation (4.5%)
7. Korea (Republic of) (4.1%)
8.China (3.9%)
9.France (3.9%)
10. Italy (3.6%)

IMPORTS BY PRODUCT, 2017 - 2022

Industrial Machinery Mineral fuels. ol
H H Inerat tuets, oils
Rest of Cars (HS 84) Industzﬁgl\g%hmery and waxes
Rest of Electrical machine HS 27
(HS 8703) and eqtljipment ne ( )
(HS 85)
Iron and steel
AllOther | "1d'75)%
All Other Plastics Iror(\ and s;eel
HS 72
Automobiles, | Parts of motor | - Telephones (HS 39)
spark ignition, ;ghé%l(e)z Mineral fuels,oils| Plastics | Rubber (HS 8517)
1500-3000cc | | ) ts27). | (HS 39)|(HS 40) roowear| HS | HS | HS
(HS 870323) Amcl(:sso:;r)onor F(l']_"'g'(t?"“{)e (HS 64) 48 | 38 | 62
Restot vehices HS | wood | HS HS | HS | HS | HS
HS 90 [(HSs44)| 48 Parts of motor N 74 | 44 | 02 | 83
Monitorsand| 73 [Hs [ HS [ Hs [Hs e apparatises (R#s a0) | HS [ HS [HS THS THs
projectors 64 70 | 74 | 30 (HS 8708) (opggalimedical, 26 | 33[22]04]|32
HS [ Hs [Hs (Hs 90) HS [HS | HS | HS | Hs
RestofEfclriqalmachinery (HS 8528) Furniture [ Hs ';? 33 | 96 |31 Aluminium HS 2818296 |86 18
R (HS94) | 83 | "~ 1 Hs | s | ms (He7e" |70
- HS | 04 29 | 21 HS HS | HS zg T? 2:’?
Telephones [ (586 | 62 [ s B Cars | Rest of |Phamaceutical 95 | 08 | 34 s The e
HS 8517 ‘ﬂg'%’m Hs | HS Hs [Hs HS 8703 HS 87 (Hs30) [ Apparel knit | ie ™| G | g | 27 | 23 L 20
( Pl e e sle | : i B2 P R E
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (33%) Germany 25% 12.4% 85  Electrical machinery and Germany 15% 2.9%
85  Electrical machinery and Germany 20% -3.2% equipment (19%)
equipment (16%) 87  Vehicles (15%) Germany 27% 0.1%
84  Industrial machinery (12%) Germany 26% 3.1% 84  Industrial machinery (12%) Germany 20% 2.6%
72 Ironand steel (4.6%) Czechia 23% 9.3% 27  Mineralfuels, oils, waxes (8.8%) Russian Federation 58% 15.9%
27  Mineralfuels, oils and waxes (3.8%) Hungary 45% 33.5% 39  Plastics (4.2%) Germany 25% 3.7%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B
Value Rank Value Rank Value Rank <808 Imports
Trade Value 2024 $144.8B 48 $73.0B 49 $71.8B 49 pass”
Trade Value Change 2019 - 24 $56.1B 35 $28.0B 37 $28.1B 36 $60B
Forecast 2024-29 $41.0B 44 $20.3B 43 $20.6B 45 ,J
- . $40B
Trade Volume Change 2019 - 24 $12.6B 46 $4.4B 53 $8.2B 40 /\/ 7
Forecast 2024-29 $35.1B 48 $14.5B 51 $20.6B 48 $20B
Trade Volume Growth Rate 2019 -24 1.8% 93 1.2% 97 2.4% 88 s0B
Forecast 202429 4.3% 68 3.7% 84 5.0% 47 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Slovenia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Slovenia’s trade with them. The maps and product charts are both colored based on
-16% 0% 5% 8% 15% 35%

annualized trade value growth rates, using the color scale to the right.

GOOD

S EXPORT DESTINATIONS, 2018 - 2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (16%)

2. Swit
3. ltaly

4. Croatia (7%)
5. Austria (6.4%)

6. Poland (4.3%)
7.Hungary (4.2%)
8. France (3.9%)
9. Serbia (3.5%)
10. Czechia (2.7%)

zerland (13%)
(10%)

1. Germany (13%)

2. Italy (10%)

3. Switzerland (10%)
4. China (10%)

5. Austria (7.8%)

6. Turkiye (5.2%)

7. Croatia (4.5%)

8. Hungary (3.1%)

9. Netherlands (2.8%)
10. Korea (Republic of) (2.8%)

EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Oiés petroleum,
ituminous, CarS
q q distillates Oils petroleum,
Industrial Machinery | (Hs271000) (HS 8703) Industrial Machinery Ibgtﬁnﬁnoub:l;, Rest of
,,,,,,,,,,,,,,,, istillates
Cars Res{(afsvse?;CIes (HS 84) Rest of Mineral fuels, oils (HS 84) (InE 27T H5 27
(HS 8703) ar(\ﬂ;mza;)es
Rest of Vehicles
Plastics Aluminium (HS 87) ;
All Other |tUmINiu Iron and steel Plastics
HS 76 All Other
2 2
Medicam:glsts, doses, 2 A'f‘C::S:;:"W ;'8 Zg Medicam:ensts, doses, 2 ‘Os{i’c”aﬂ?ﬁ)ﬁﬁah HS | Rubber F(L}J_:'gi;lj‘r)e
(HS300490) | 5 |"figsee (45300890) | 5 lopeoncu] F0 | 48 L)
4+ 4
1% 1%
8 HS [HS|HS|HS 8 wooq | HS [ HS THS THS
Rubber [ 33 | 9583 | 68 (Hsaa)| 62 | 64 | 28 | 08
(HS 40) e s Ths HS [ 1S [ #s | ks [ Hs
HS 82 |70 |33 |71
Wood g2 |24 o | 24 auminiom| HS 137 s TRa s [Fs [
) . (HS44)| HS —reus|Hs ol : : H576) | 61 |HS| 21 |26 34|22 o8
Electrical machinery 32 | 53 |70 61 20 Electrical machinery 95 [ s s s
and equipment HS hs1rs| Helas |5 and(cf_'qsugpsn)qent HS s 119 |as |07 HéZHSQ:S
(HS 85) Furniture| 29 | 28 |10 g 1% | 6 Articles of iron or 38 | 02 ?g ZZSa 4 18( il
(HS94) s Hs | HS |—ns[usfs H573) HS | HS [Tis T [ ns |2 | =
38 21 (74| 25 |86[08|88 23 74 | 04 | 88 25| b I
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (15%) Germany 29% 0.7% 87  Vehicles (12%) Tirkiye 17% 4.2%
30 Pharmaceutical products (14%) Switzerland 37% 139.7% 30 Pharmaceutical products (11%) Switzerland 65% 88.6%
85  Electrical machinery and Germany 27% 4.5% 85  Electrical machinery and China 24% 21.4%
equipment (12%) equipment (10%)
84  Industrial machinery (10%) Germany 22% 5.4% 84  Industrial machinery ( 9%) Germany 20% 3.3%
27  Mineral fuels, oils and waxes (5%) Croatia 30% 22.9% 27  Mineral fuels, oils and waxes (8.8%) Italy 22% 22.2%

HS codes and corresponding product categories are listed on p. 284.
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SOLOMON ISLANDS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1000M
Value Rank Value Rank Value Rank
$800M . Imports
Trade Value 2024 $1.0B 162 $389.5M 154 $633.1M 164 P .,--"
Trade Value Change 2019 - 24 $60.0M 156 $-569M 152 $1169M 156 $600M /\/ —
Forecast 2024-29 $413.2M 153  $226.8M 142 $186.5M 157 $400M r.\/ J
Trade Volume Change 2019 -24 $-80.4M 143 $-63.2M 134 $-17.2M 140 /\/
Forecast 2024-29 $265.0M 157 $719M 151 $193.1M 153 $200M \/
Trade Volume Growth Rate 2019 - 24 -1.5% 155 -3.0% 158 -0.6% 145 $OM
Forecast 202429 4.9% 54 3.5% 90 41 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Solomon Annualized growth rate
Islands’s exports and imports. The maps size all other countries in proportion to the val- I I I ‘ I I
ue of Solomon Islands’s trade with them. The maps and product charts are both colored
-57% -14% 0% 3% 11% 27%

based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

~ SOLOMON
" ISLANDS -

1. China (58%)

2. Italy (8.7%)

3. Netherlands (3.9%)
4.India (3.7%)

5. Switzerland (3.1%)

6. Australia (2.7%)

7. United Kingdom (2.3%)
8. Spain (2.1%)

9. Taiwan (China) (1.8%)
10. Malaysia (1.6%)

EXPORTS BY PRODUCT, 2017 - 2022

6. New Zealand (3.9%)
7. Taiwan (China) (3.4%)
8. Indonesia (3.2%)

9. Japan (3%)

10. Thailand (2.6%)

IMPORTS BY PRODUCT, 2017 - 2022

1. China (32%) )
2. Australia (15%)
3.Singapore (12%)

4. Malaysia (8.6%)

5. Korea (Republic of) (4.5%)

Wood, tropical; Electrical machine Vehicl Articles of iron or
other than dark Tuna, preserved and equipment v enicies steel
red meranti, light (HS 160414) (HS 85) (HS 87) (HS 73)
red meranti meranti Oils petroleum,
bakau and teak, in B
h h wheth bituminous,
the rough, whether . distillates : ‘
or not stripped of 8 (HS271000) | Plastics |ionandsteet| Frozentin | HS
bark or sapwood, Palmoil | £ (HS39) | ®S72 |Twsoios) | 19
or roughly squared, (HS1511)! &©
untreated e
(HS 440349) ‘ ships | HS | HS | HS
Meat | Cereals | (HS 89) 15 90 76
. (HS 02) | (HS 10)
Aluminium ores HS | HS | HS
(HS 260600) tsae| 21 | 22 | 83
Furniture HS | HS | HS [HS
Logs, non- i Cocoa attother| "% | HS | 69 | 25 | 04| 64
coniferé)us, nes L4 (HS 18) Industrﬁlsl\gzchinery e 63 [Hs I;S I;g 'gf ;‘g
(HS 440399) O exciuama iees ( ) HS |82]24
17 (HS 0303) HS 17 HS HS | HS | HS
3 All Other 34 HS| 70 | 49 |88
& 71 HS 32|96 [ Tre s
16 | HS I HS fpsTps| o =)
HS | HS 48 30 HS | HS [ Hs
RestofHs03 | 12 | 23 62 (44| 56 | 33 |22
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
44 Wood (69%) China 83% -9.4% 27  Mineralfuels, oils and waxes (18%) Singapore 51% -
16  Preparations of meat or fish (9.4%) Italy 80% 0.7% 84  Industrial machinery (12%) Malaysia 27% -19.8%
15  Animal or vegetable fats, oils or Netherlands 34% 2.7% 85  Electrical machinery and China 28% 7.0%
waxes (6.7%) equipment (6.5%)
26  Ores,slagandash (6%) China 98% -100.0% 87  Vehicles (6.3%) China 31% 9.9%
03  Fish (4.3%) Thailand 61% -31.1% 73 Articles of iron or steel (5.6%) China 64% 25.4%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $5B
Value Rank Value Rank Value Rank ~
548 Imports
Trade Value 2023 $5B - $993.1M - $4B - / P
Trade Value Change 2018-23 $1.8B -  $4665M - $1.48 - $3B /
Forecast 202328 - - - - - - 528
Trade Volume Change 2019 -24 - - - - - - /\/
Forecast2024-29 - - - - - - $1B —/_/J
Trade Volume Growth Rate 2019 -24 - - - - - - s0B
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Somalia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
=, - [ | [ [ [ I I
Somalia’s trade with them. The maps and product charts are both colored based on o 0 o o o 0
annualized trade value growth rates, using the color scale to the right. -29% 0% 6% 17%  26% S6%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
';;___,
w‘ !\'L
.‘ ‘10':
| W
1. United Arab Emirates (31%) 6.Yemen (2.2%) 1. China (26%) 6.Kenya (3.8%)
2.0man (26%) 7.Bulgaria (1.9%) 2. India (20%) 7. Malaysia (3%)
3. Saudi Arabia (16%) 8.Japan (1.8%) 3. Turkiye (9.3%) 8. Indonesia (2.4%)
4. Djibouti (4.5%) 9.China (1.7%) 4.0man (7.3%) 9. Egypt (2.2%)
5. India (2.5%) 10. Algeria (1.2%) 5. Ethiopia (6.9%) 10. Brazil (2.1%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
h Other vegetables HS| Palmoil !, Vehicles
Fis . (HS0709) | 07 | (HS 1511) ;"
Sheep (HS 03) Cigarettes ( ) (HS 87)
(HS010410) (HS 240220)
P i f
Goats HS cr:@réf.ﬂg;f Iron and steel HS
(HS 010420) 0402 | =wihgipic | s72) | - g4
Cattle: live, other | & Natural gum, resin O [eanzsmmraess
? ’ " (HS130190) Refined sugar, pure|
than pure-bred { (599550 | 5 [warmade oot Footwear| HS | rurniture | wood
& N oy g -m ootwear urniture
breeding animals 2 g s (HS64) | 171 | (HS94) |(HS44)
(HS010229) 8 &
Other oil seeds HS |Rubber HS [ HS | HS
(HS 1207) All Other (Hs40)| 62 | 54 | 71
Telephones | Rest of 30
(HS8517) | 'S gs Hs | HS [ HS | HS
Gold in unwrought Frutsaadauts| All Other Plastics | Hs | 61 |63 | 34 | 33
forms (HS39)| 21 HS | HS |HS|HS
(HS 710812) Hs i H5 S HS | 96 | 16 |08 |09
85 72 | 15 Ri @ 25 [ Hs |HS|hs
HS | HS
Hs [Hs 33 ice % HS HS 69 |32]38|02|70
HS Hs Hs (HS 1006) gl 73 27 HS HS | HS |Hs
a1 R : 20 | 5 |5 [%[zE
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
01 Liveanimals (44%) Oman 84% 5.9% 24  Tobacco (9.5%) United Arab Emirates 91% -
71  Precious metals, stones (29%) United ArabEmirates 100% - 17  Sugarand candy (7.3%) India 76% 21.9%
03  Fish (7.3%) United Arab Emirates 29% - 85 Eleqtrical machinery and Unifced Arab 51% -
13 Lacandothervegetable Bulgaria 44% 18.2% equipment (7.1%) Emirates
extracts (7.1%) 10 Cereals (5.6%) India 65% 5.8%
12  Oilseedsand oleaginous India 29% -25.1% 07  Vegetables (5.3%) Ethiopia 89% -

fruits (4.9%)

HS codes and corresponding product categories are listed on p. 284.
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SOUTH AFRICA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $150B
Value Rank Value Rank Value Rank Imports
Trade Value 2024 $221.1B i $110.3B ﬁ $110.8B 40 $1008 /:_\ - /.‘_ e
Trade Value Change 2019-24 $37.7B 43 $20.3B 40 $17.4B 45 \/’ V
Forecast 2024-29 $24.8B 58 $10.5B 59 $14.4B 57
Trade Volume Change 2019 - 24 $246B 31 $157B 24  $89B 39 $508
Forecast 2024-29 $63.4B 34 $25.1B 36 $38.2B 32 o=
Trade Volume Growth Rate 2019 -24 2.4% E 3.1% Z 1.7% 107 soB
Forecast 202429 5.1% 45 4.2% 64 6.1% 29 00 05 10 15 20 '25 30
The maps and charts below summarize the geography and product mix of South Africa’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I

South Africa’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-18% -5% 0% 4% 8% 21%

1. China (11%) 6. Mozambique (4.5%) 1. China (20%) 6. Thailand (3.1%)
2. United States (8.7%) 7.India (4.5%) 2.Germany (8.8%) 7. Nigeria (3%)
3.Germany (8.5%) 8. Botswana (4.2%) 3. United States (7.2%) 8. Japan (2.8%)
4. Japan (6%) 9. Netherlands (4.1%) 4. India (5.9%) 9. United Arab Emirates (2.7%)
5. United Kingdom (5.7%) 10. Namibia (3.4%) 5. Saudi Arabia (4.2%) 10. Italy (2.5%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Cars Coal Rest of Electrical machi
1 est o lectrical machinery
Platinum (HS 8703) (HS 2701) oils petrol and(i‘qsuisp;)qem 'I;'e_llglghsoln;)s All Other
(HS 7110) Ib?tﬁ?nirr?oiusm’ Petroleum oils,
distillates (Hsczrgggoo)
Rest Of Vethles Rest of Mineral fuels, oils (HS 271000)
(HS 87) and waxes =
ix527, Gold f Plast|cs Pharmgceutical
£ products
Gold in unwrought (HS 7108) % (HS 39) | rsso
forms Ferroalloys Rest of HS 27 3
(Hs710812) |(MS7202)| HS
84 All Other Ironand steel | Rubber HS HS
HS (HS72) | (HS 40) 73 | 48
Rest of Iron and steel 90
(HS 72) . a
= Industrial Machinery HS |cereats| HS | HS
MEEEE Diamonds | 2 pastics| HS | HS | HS (HS 84) 33 [(HS10)| 62 | 61
(GEWANeLIE (HS 7102) | S Hs39)| 20 | 38 | 22 HS HS | HS [ HS [ HS [ HS
& " Sos HEIEAES 38 | 64 | 22|88|76|74
HS 47 L8 | 33 | 90 HS | HS [ Hs [ Hs [Hs [Hs
95 | 82 [ 75 | 89
28 TS o | = || B Partsof motor [ HS | 31 Sé ns | ws | TS | e
iron ores and | Aluminium | HS | 10 | Hs [Hs [Hs [Hs vehicles 28 HS | 32 |44 23 | 21 | 03
RestofO{ﬁg;lz)gandash concentrates (HS 76) 73 03 (40 (21|34 Cars (Hs 8708) =1 HS | HS | Hs | Hs
(HS 2601) ';g EEIE (HS 8703) 94 lf? Eg :z 70 | 25 | é8
HS HS e £ 51 - HS:S Rest of Vehicles| HS HS FocThs 58 [us|us
HS [ HS T
85 74 | 20 | 17 |31 [15[s8[32 LR 29 15 | 69 [83| 5% | & [Fseo
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones (31%) China 24% 12.0% 27  Mineralfuels, oils, waxes (17%) Saudi Arabia 21% 1.2%
26  Ores,slagandash (11%) China 44% 16.9% 84  Industrial machinery (13%) China 29% 8.2%
87  Vehicles (9.8%) Germany 33% 14.7% 87  Vehicles (10%) Germany 25% -5.9%
27  Mineralfuels, oils and waxes India 26% 49% 85  Electrical machinery and China 49% 8.8%
(8.8%) equipment (9.9%)

72 Ironand steel (5%) China 16% 7.9% 71  Precious metals, stones (4.2%) Tanzania 19% 5.5%

HS codes and corresponding product categories are listed on p. 284.



SOUTH SUDAN

Part Il - Country Trade Profiles 241

KEY DATA AND RANKS TRADE VALUE GROWTH, 2012 -2023
Total Trade Exports Imports $5B
Value Rank Value Rank Value Rank saB N

Trade Value 2023 $2.1B - 6747M - $1.4 - /\

Trade Value Change 2018-23 $-263.8M - $-938.3M - $674.5M -

Forecast2023-28 - - - - -

Trade Volume Change 2019 -24 - - - - —
Forecast 2024-29 - - - - _

Trade Volume Growth Rate 2019 -24 - - - - -
Forecast 2024 -29 - - - _ _

$3B / \
$2B
/ \/_\/ Imports
$1B
L~/\/\_/ Exports

'10 '15 20 25 30

$0B

The maps and charts below summarize the geography and product mix of South

Sudan’s exports and imports. The maps size all other countries in proportion to the val-
ue of South Sudan’s trade with them. The maps and product charts are both colored

based on annualized trade value growth rates, using the color scale to the right.
GOODS EXPORT DESTINATIONS, 2018 -2023

Annualized growth rate
[ I N I S S S|
-46% 0% 17% 34% 60% 100%

GOODS IMPORT ORIGINS, 2018 - 2023

1. China (73%) 6.Japan (2.2%)

2. Italy (6.3%) 7. India (1.7%)

3.Singapore (6.1%) 8. United States (1.1%)

4. United Arab Emirates (5.1%) 9. Russian Federation (0.76%)
5.Serbia (2.9%) 10. Uganda (0.38%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Uganda (44%) 6.India (2.4%)
2.Kenya (17%) 7.Rwanda (1.9%)
3.China (13%) 8. Netherlands (1.9%)
4.Sudan (4.2%) 9.Japan (1.2%)

5. United States (4%) 10. Tiirkiye (1%)

IMPORTS BY PRODUCT, 2017 - 2022

TOP FIVE EXPORT PRODUCTS

Cereals
(HS 10)

Flours, starches and
mal
(HS11)

All Other

TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (94%) China 88%  -28.5% 87  Vehicles (16%) United ArabEmirates ~ 60% -
71  Precious metals, stones (2.8%) United Arab Emirates 57% - 84  Industrial machinery (7.9%) China 35% 35.7%
12  Oilseedsand oleaginous United ArabEmirates ~ 99% - 85  Electrical machinery and China 56% 58.3%
fruits (1.7%) equipment (6.5%)

44  Wood (0.52%) India 95% -28.4% 10 Cereals (4.7%) Uganda 41% -
07  Vegetables (0.25%) Pakistan 58% - 61  Apparel, knit (4.5%) United Arab Emirates 95% -

HS codes and corresponding product categories are listed on p. 284.
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SPAIN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $600B
KL Imports
Value Rank Value Rank Value Rank $500B .t
Trade Value 2024 $878.5B 16 $410.1B 19 $468.4B 15 $400B
Trade Value Change 2019-24 $179.7B 20 $83.7B 21 $96.0B 19
Forecast 202429 $1497B 28 $63.8B 30 $859B 27 $3008
Trade Volume Change 2019 - 24 $43.0B 23 $119B 28 $31.2B 23 $2008
Forecast 2024-29 $1109B 22 $54.2B 22  $56.7B 25 $100B
Trade Volume Growth Rate 2019 - 24 1.0% 119 0.6% 110 1.4% 111 $0B
Forecast 202429 2.4% 131 2.5% 127 2.3% 130 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Spain’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Spain’s trade with them. The maps and product charts are both colored based on annu-
-6% 0% 3% 5% 8% 14%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. France (16%)
2.Germany (11%)

3. Italy (8.5%)

4. Portugal (8.4%)

5. United Kingdom (6.3%)

6. United States (4.8%)

7.

Belgium (4.1%)

8. Netherlands (3.7%)

9.

1

Morocco (3%)
0. China (2.4%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (13%)

2. France (11%)
3.China (8.2%)

4. Italy (7.1%)

5. Netherlands (6.1%)

6. United States (4.8%)
7. Portugal (4.1%)
8. Belgium (3.4%)
9. United Kingdom (3%)
10. Tiirkiye (2.1%)

IMPORTS BY PRODUCT, 2017 - 2022

~ o
~ %) .
Oils petroleum, | Medicaments, 2 Petroleum 0||.S, . .
St B | femm B | AlOther N it [ ot
Cars pezmenr g g (HS 270900) (H5 85) (550
(HS 8703)
PlaStiCS Frui(ts and ;mts Iror(\:gx;g;eel Meat Rest Of;,rlfgs\l;;l(g;els’ oils
HS 08 a
(HS 39) (HS 02) (HS 27) PlasthS Orgar;iﬁscggr)nicals Apparesl, ngt knit | Iron and steel
HS 6
(HS 39) ( ) (HS 72)
Par‘tlzrt‘)ifc[ggtor \;{e;t ?f HS HS HS HS Aircraft
enicles HS 88
(HSE708) | (Hs 87) 73 38 15 61 ( ) Par\tlzﬁifc?;:tor Artictes ofronor | Furniture | Aluminium | Aircraft
(HS 8708) | Apparel, knit|  (is73) (HS94) | (HS76) | (HS 88)
Hs | HS | HS | HS | HS oI (Hs 61)
o | 22 [ 48 699490 wper | HS | HS | HS [ HS
. . 07 Fish HS | HS |HS |HS Rest of Vehicles (H540) | 33 15 10 | 08
Industriﬁlsl\giihmery HS (HS 03) 32 64 26 19 e (optical, medical, HS HS [ HS | HS | HS
(HS5 90) HS 71 23 104 |74 |22
33 HS [ HS | HS [ Hs s s T
e Copper | g | 86 | 04 | 28 26 'gs W 4 | 8 | %
HS HS | HS [HS|Hs |Hs Fish 95 HS | HS | HS | HS
62 76 HS | 21 [ 9583|7025 Industrial Machinery (HS 03) HS zg 0221|0709
Electrical machinery 20 | Hs | HS [HS[Hs[Hs (HS 84) 48 Hs [HS|Hs[ 53] &5
and equipment HS 16 |42 |79 ]23|31 12 42 | 2420
(HS 85) HS HS miscellaneous | HS HS | Hs
HS chemical products HS 18 [ 47
29 40 HS HS [Hs[HS[HS s 64 HS | HS [HS [ ——1—
71 | 44 |34 |89 |o1[12[82 28 | 70 |16]34] 5 | &
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (16%) Germany 20% -0.6% 27  Mineralfuels, oils and waxes (13%) Nigeria 11% 16.1%
84  Industrial machinery (7.5%) France 11% 4.1% 87  Vehicles (10%) Germany 22% -5.0%
85  Electrical machinery and France 14% 10.0% 84  Industrial machinery (9.9%) Germany 21% -0.8%
equipment (5.7%) 85  Electrical machinery and China 23% 21.9%
27  Mineralfuels, oils and waxes (5.5%) France 18% 40.2% equipment (8.7%)
30 Pharmaceutical products (5.1%) Switzerland 20% 20.2% 30 Pharmaceutical products (4.6%) United States 19% 18.8%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $30B + Imports
Value Rank Value Rank Value Rank $25B
Trade Value 2024 $35.4B 86 $157B 85  $19.7B 83 $20B Pl . E
Trade Value Change 2019 -24 $4.2B 112 $4.0B 80 $232.7M 152 ,\/\/ V \
Forecast 2024-29 $13.78 75 5488 82  $89B 70 3158 *
Trade Volume Change 2019 -24 $-27.4B 166 $-8.0B 163 $-19.5B 167 $10B NNt
Forecast 2024-29 $11.1B 73 $3.3B 88 $7.8B 61 $5B =
Trade Volume Growth Rate 2019 -24 -10.8% 169 -7.9% 165 -12.9% 170 $0B
Forecast 2024 -29 5.6% 41 3.9% 78 6.9% 15 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Sri Lanka’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of Sri I I I ‘ I I
Lanka’s trade with them. The maps and product charts are both colored based on annu-
-31%  -9% 0% 3% 9% 26%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (25%)
2. United Kingdom (8%)
3.India (6.7%)

4. Germany (5.6%)

5. Italy (4.9%)

6. Netherlands (2.9%)
7.Belgium (2.7%)

8. United Arab Emirates (2.6%)
9. Canada (2.3%)

10. China (2.1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. India (21%)
2.China (21%)

3. United Arab Emirates (7.2%)

4. Singapore (4.5%)
5. Malaysia (4.3%)

6.Japan (3.5%)
7. United States (2.7%)
8.Indonesia (2.1%)

9. Taiwan (China) (2.1%)

10. Thailand (2%)

IMPORTS BY PRODUCT, 2017 - 2022

Vs, Bl I 22l \ELTEEIIN Knitted fabrics | Plastics
packages o (HS 60) HS 39
Rest of Apparel, knit| (HS090240) § Eiulblaer Oils petroleum, (HS 87) ( )
(HS 61) b= bituminous,
5| (HS 40) Ll
Rest of Tea | & distillates
(HS 0902) = (Hs 271000) Iron and steel Cotton All Other precious mesls and
(HS 72) (HS 52) (HS71)
WorrEen's suits), knit
HS 6104 Precious metals | Electrical machinery
HS All Other a?ﬂgt%‘)es and geaent Rest of Mineral fuels, oils |, . o [Artictes ofiron or f rvage fiaments Rubber [wan-made stapie
6108 and waxes products (HS73) G5 (HS 40) | 59
. . (HS 27) (HS'30)
T-shirts, knit
(HS6109) | _  [|wnemmseos| HS |HS | HS HSs | HS | HS | HS | HS
Fish | “B5 | 08 |53 |38
(HS 03) HS 25 | 38 |29 | 17 | 58
Industrial Machinery
_ HS | HS | HS [ HS |HS ke 48 umme] HS[HSHSTHS
ﬁ_@szlzelrg 24 |15]90)20 |60 vegeiis | "5 | 28] 32| 76 | 62
(s 62) HS | HS [HS [ Hs HS [ Hs | Hs
HS e 1S 14 | 48|73 (33 Cereals HS gg 44 | 83 |96
84 63 |39
(Hs 10) 15 us | HS [ HS [Hs
HS | HS | HS [ Hs [ Hs g HS 24 |33 | 86
HS |HS |96 [58]55]49 |22 ) . "EcH ” [IETS 5
BAd el Electrical machinery 03 —1hs [HS [HS
Women's suits and | Men's suits and . 23 | 95 |HS [ps|Hs|Hs s and equipment . (Sfel Hs |HS| 7° 108 |16
pants pants Ships 94 | 56| 64|07 (HS 85) Ships HS 74 [69[Hs [hs [ Hs
(HS 6204) (s6205) WSEEN HS |HS ototis o0 (HS 89) HS s s ot 2L]os ]
21 (87 |88 |11 |76 [rsa7[* 90 23 | oa |e1| % % ]E
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
61  Apparel, knit (24%) United States 36% 2.6% 27  Mineralfuels, oils and waxes (16%) India 28% 26.2%
62 Apparel, not knit (17%) United States 41% 1.6% 84  Industrial machinery (7.6%) China 37% -5.3%
09 Coffee, teaand spices (12%) Russian Federation 9% -5.5% 85 Elegtricalmachineryand China 51% -6.8%
40  Rubber (8%) United States 29% 5.5% eq”{pme”t(é’j%)
71  Precious metals and stones United States 22% 11.2% 87 _ Vehicles (5.2%) Japan 42% _ 52.0%
(3.1%) 60  Knitted fabrics (4.4%) China 32% 11.8%

HS codes and corresponding product categories are listed on p. 284.
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ST. KITTS AND NEVIS

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800M
Value Rank Value Rank Value Rank . Imports
Trade Value 2024 $576.8M 166  $914M 162 $4855M 166 $600M -
Trade Value Change 2019 -24 $38.6M 159  $30.0M 140 $8.7M 160
Forecast 2024-29 $157.3M 159  $207M 157 $136.6M 158 $400M
Trade Volume Change 2019 -24 $-82.3M m $-54.0M g $-28.2M 142 $200M
Forecast 202429 $596.9k 165 S69M 162 $-6.3M 163
Trade Volume Growth Rate 2019 - 24 -2.7% E -9.2% ? -1.2% 151 SOM
Forecast 202429 0.0% 165 1.5% 151 -0.3% 163 00 ‘05 ’10 15 20 '25 '30
The maps and charts below summarize the geography and product mix of St. Kitts and Annualized growth rate
Nevis’s exports and imports. The maps size all other countries in proportion to the value T I I T |

of St. Kitts and Nevis’s trade with them. The maps and product charts are both colored
based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-31%  -4% -1% 0% 13% 110%

Map Unavailable Map Unavailable

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022

Cargo vessels,

UEIRERLEIRIE |ndustrial Machinery| cars
refrigerated (HS 84) (HS 8703)

(HS 890190)
—
Rest of Ships §
(HS 89) 5
s
Oils petroleum, (HS 44) Beeagr
3 bituminous,
Motorboats | distillates
(HS 890392) | (HS 271000)
Rest of Ships
(HS 89) 38 95 | 16 | 72
Electrical boards | z: HS [HS 1 HS
(HS 8537) SIS Electrical machiner All Gther 21 32125172
Electrc (HS 22) J y HS [ Hs HS
R R and tle_|qsu gpsment HS gi 23 | 63 1
! q HS [ HS
| Electrical resistors All Other ( ) Plastics | 17 s % |17 [0 ] e2
| (HS8533) Fish
| (HS 39) | (i5os) | ag | 45 | 5 |osle]is
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machineryand United States 87%  -11.6% 89  Ships (14%) Korea (Republic of) 27% 49.7%
equipment (58%) 27  Mineralfuels, oils, waxes (12%) United States 62% 15.2%
90  Apparatuses (18%) United States 41% 5.4% - " -
85  Electrical machinery and United States 70% -3.5%
89  Ships (13%) Italy 32% - equipment (11%)
22  Beverages (3.1%) United States 43% 6.8% 84  Industrial machinery (8.6%) United States 75% -4.1%

01 Liveanimals (1.3%) United States 93% 69.8% 87  Vehicles (5.7%) Japan 32% -12.5%

HS codes and corresponding product categories are listed on p. 284.
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ST.LUCIA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $3B
Value Rank Value Rank Value Rank
Trade Value 2024 $1.7B E $128.9M ﬁ $1.6B 155 $28 . Imports
Trade Value Change 2019 -24 $674.4M 139 $9189k 147 $673.5M 137 _.-"'
Forecast2024-29 $556.8M 151 $61.0M 153 $4959M 150 /\
Trade Volume Change 2019 -24 $374.8M E $28.3M E $346.6M 119 $1B N
Forecast2024-29 $370.5M 153 $21.8M 157 $348.6M 143 /'/VV
Trade Volume Growth Rate 2019 -24 5.2% ? 5.9% ? 5.1% 37 s0B
Forecast 2024 -29 4.1% 71 3.6% 86 4.1% 70 00 05 ’10 '15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of St. Lucia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of St. I I ] ‘ I I

Lucia’s trade with them. The maps and product charts are both colored based on annu-
alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-37% -10% 0% 8% 17% 47%

Map Unavailable

1. United States (28%) 6. United Kingdom (3.7%)
2. Russian Federation (27%) 7. Japan (2.4%)
3. Trinidad and Tobago (8.7%) 8.Guyana (2.3%)
4. Algeria (4.9%) 9. France (1.5%)
5. China (4.6%) 10. Canada (1.5%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Rest of Electrical machinery
and equipment Fruit, edible; All Other
bananas, other than
R plantains, fresh or
Oils petroleum, ried
blt.u n:“nous’ (1S @RI, Industrial Machinery
distillates Aerials & reflectors Petroleum oils, (HS84)
(HS 271000) (HS 852910) crude
Rest of Fruits and nuts Electrical
Ao (HS 270900) Vehicls | ey
(HS 87) i
(HS 85)
Pebbles, gravel, and P
crushed stone 1% gi l;f Meat | HS
Petroleum oils, (HS251710) 1% (HS02)| 39
crude HS[Hs [hs
(HS 270900)
Dyes, paints,inks, ol seeds and HS | HS | HS 22|04 |44
etc. oleaginous fruits
wes2 |"UHEEM 23 | 11 | 39 HS | HS | HS
. 73194 |71
HS Oils petroleum,
R R H>1 50 bituminous 75 | 5 | 48
alcohol Paperafcipaperboard | iron and steel 71 ’
Beer, malt (H572) Art distill HS [ Hs | Hs [ Hs
(HS 2208) (HS97) istillates
(HS 220300) s (HS 271000) 16 |07 [ 20 21
(HS 89) ;'2 HS |HS | 5 | %
89
All Other | Copper Rtal e [TET
f HS | Hs HS
R s74)] 75 [% i8] 5e s
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (28%) Dominican Republic  39% -100.0% 27  Mineral fuels, oils and waxes (79%) United States 39% 16.5%
22 Beverages (13%) Belize 21% - 84  Industrial machinery (2.4%) United States 49% 5.0%
85  Electrical machinery and United States 85% -18.7% 87  Vehicles (1.9%) Japan 36% 0.4%
equipment (13%) 85  Electrical machinery and United States 57% -4.1%
08  Fruitsand nuts (9.7%) United Kingdom 91%  -31.2% equipment (1.5%)
25  Salt, sulphur, lime, cement, Guyana 91% - 02 Meat (1.5%) United States 74% 11.1%

etc. (6.5%)

HS codes and corresponding product categories are listed on p. 284.
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ST. VINCENT AND THE GRENADINES

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1000M
Value Rank Value Rank Value Rank $800M oo IMports
Trade Value 2024 $751.5M 164 $59.3M 165 $692.2M 163 I__.-"'
Trade Value Change 2019 - 24 $160.7M 151  $-60.0M 153 $220.7M 153 $600M
Forecast 202429 $1447M 160  $157M 158 $129.0M 159 5400M /\/\—V\/
Trade Volume Change 2019 -24 $276.2M 125 $-8.3M 128 $284.5M 122 J
Forecast 2024-29 $74.0M 162 $60.2M 152 $13.8M 162 $200M —~
Trade Volume Growth Rate 2019 -24 8.4% 13 -29% 157 9.5% 9 SOM
Forecast 202429 1.7% 154 16.5% 4 0.4% 160 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of St. Vincent and the Annualized growth rate
Grenadines’s exports and imports. The maps size all other countries in proportion to the value I I ‘ I I
of St. Vincent and the Grenadines’s trade with them. The maps and product charts are both col- o 0 o 0 0 o
ored based on annualized trade value growth rates, using the color scale to the right. -51%  -12% 0% 7% 16%  42%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
Map Unavailable Map Unavailable
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Cereals; wheat and
meslin, other than
Electrical machinery Pou ltry dur:&%;%%d:her
Special function %ﬂ?&ﬁﬁ%ﬁ' and(e}z_{qsu |8p5Tent (HS 0207)
vessels, n.e.c. 5
(Hs8505) | [efrigerated Rest of Cereals
Floafclng dOC!(S, Natural aas Restof Meat (Hs02) | (HS10)
special function . . 9as,
vessels liquefied )
(HS 890590) (HS271111) Vehicles HS HS HS
(Hs87) | 30 | 71 | 73
Rest of Ships Tugs and pusher
(HS 89) (Hs zc;rva&oo)
Furniture| HS HS HS | HS
(Hs94) | 04 72 | 17 | 90
i C hi d Rest of Mineral fuels, oils and waxes (HS 27) HS H s HS Hs HS
| B SRS el Industrial Machinery | Wood 88 |40 | 21|70
| similar vessels 22
Motorboats | “(Hssso1) (NSNS || Other (HS84) (HS 44) HS [HS [HS|HS[Hs
(HS 890392) collectors pieces HS 38 6832|6923
(HS 970500) HS HS G 48 HS |HS| HS | HS | HS
i | . ther 63 | 25 | 49
..................... =G 84 |11 Oils petroleum, Hs |2=83 e
(HS 8905) . . HS HS
HS | HS [ HS bituminous HS| o3 | 31 | o4
Tugs and pusher Fish L. ¢ 19
craft ! IS 222385 distillates Plastics g 76 |34 [Frebe s
(HS 890400) | Rest of Ships| (HS 03) HS | Hs |Hs HS 271000 HS | HS Hs|ns
. (Hs89) 07 [08]%0 ( ) |(HS39)| 14 | 53 |50 B |55
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
89 Ships (51%) Gabon 37% - 89 Ships (19%) China 26% -100.0%
27  Mineralfuels, oilsand waxes Jordan 91% -100.0% 84  Industrial machinery (8.4%) United States 44% 11.0%
(31%) - 27  Mineral fuels, oils and waxes (8.3%) United States 48%  100.4%
97 Art(5%) Switzerland 100% ~54.5% 85  Electrical machinery and United States 47% -1.7%
03  Fish (4.3%) United States 56% 25.7% equipment (5.9%)
84  Industrial machinery (1.2%) Sudan 72% -100.0% 02 Meat (5.7%) United States 69% 10.6%

HS codes and corresponding product categories are listed on p. 284.
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SUDAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $50B
Value Rank Value Rank Value Rank
$40B
Trade Value 2024 $23.4B 98 $17.8B 82 $578 131
Trade Value Change 2019 - 24 $3.58B 115 $70B 67  $-3.4B 168 $30B
Forecast 2024-29 $354B 48 $26.6B 41 $8.7B 73 $208
Trade Volume Change 2019 - 24 $-27.6B 167 $-22.4B 167 $-5.1B 161 oo Imports

Trade Volume Growth Rate 2019 - 24 -13.4% 170 -13.7% 170 -11.9% 169

Forecast 2024-29 $29.2B 52 $24.3B 37  $49B 74 $1oa7a'~-—~—wavﬁ"7
$0B —

Forecast 2024-29 16.1% 1 16.9% 3 13.1% 1 ’00 05 ’10 ’'15 20 25 ’30
The maps and charts below summarize the geography and product mix of Sudan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T | ‘ T T

Sudan’s trade with them. The maps and product charts are both colored based on annu-
alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-33% -12% -6% 0% 6%  37%

1. United Arab Emirates (30%) 6. Turkiye (2.1%) 1. Macau SAR (China) (22%) 6. Saudi Arabia (5.6%)
2. Macau SAR (China) (24%) 7.Indonesia (1.7%) 2. United Arab Emirates (13%) 7. Russian Federation (3.8%)
3. Saudi Arabia (15%) 8. Qatar (1.5%) 3.India (8.6%) 8. Thailand (3.5%)
4. Egypt (10%) 9. Pakistan (1.5%) 4. Egypt (6.3%) 9. Germany (3.1%)
5. India (4.9%) 10. Romania (1.3%) 5. Turkiye (5.7%) 10. Canada (2.5%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Cereals; wheat and
meslin, other than
dururg\g\hse:;aother Refined sugar, pure iz Electrical machinery
i sucrose | and equipment
Petroleum oils, (HS 100199) (HS170199) |3 (HS 85)
crude &
o
(HS 270900) =
(5] Rest of HS 27
. Rest of Wheat and meslin T
Gold in unwrought (HS 1001) 5
Hsf;) ;_rg; 12 é Pha;;’rr‘g?:lfjil'glcal Plastics All Other
( ) Rest of HS 27 (HS 30) (HS 39)
Sheep Resto{:‘.jsvgf)nimals HS HS HS HS
(HS 0104) Industrial Machinery reei™l 63 | 48 | 38 | 04
(HS 84)
HS HS | HS
Cotton, not carded/ N 21
B W g o e, | 90 53
Gro#nd—nu&s; other (HS 520100) (LSR3) (R (HS 40) HS HS [HS |HS [HS
than seed, not
roastelii tér ortlhlelrvgise 3 1 69 49 29 70
cooked, shelle
: i e HS [HS |Hs [Hs | Hs
Sesamum seeds | “necornot ; “ms."‘%ﬁssiﬂ)fa‘i’? Footwear | =7 55 | 9 |42 |19 | 83
(HS 120740) (15120242} Vehicles (s 64 S
07 HS| 32
—————————————————— (HS 87) e
Rest of Ol seeds and Artictes ofironor | HS HS HS
oleaginous fruits (:tse%) 09 Hs | Hs qu
(HS 12) 94 54 |76 | 11
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (40%) United Arab Emirates 98% 8.5% 10 Cereals (10%) Russian Federation 56% -100.0%
12  Oilseedsand oleaginous China 48% 27.8% 84  Industrial machinery (9.8%) China 32% -7.0%
fruits (20%) 87  Vehicles (7.6%) China 26%  7.0%
H H 0, H 0, - IJ(J
27  Mineralfuels, oils, waxes (16%) India 30% -100.0% 17 Sugarand candy (7.1%) india 1% 32.1%
1 H 0, H H 0, - 0,
01 Liveanimals (7.6%) Saudi Arabia 60% -100.0% 85  Electricalmachinery and China 0% 07%

52 Cotton (3.6%) China 29%  12.2% equipment (6.4%)

HS codes and corresponding product categories are listed on p. 284.
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SURINAME

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $3B Note: Dataas reported in IMF DOTS. — N
Other sources do not reporta similar drop ',-" mports
Value Rank Value Rank Value Rank in exports in 2023 (affecting forecast o
values 2024-2029). ..-'
Trade Value 2024 $2.6B 154 $261.0M 156  $2.3B 150 2B A\ qb'
Trade Value Change 2019-24 $-881.4M 162 $-1.3B 162 $453.2M 141 /’
Forecast 2024-29 $693.7M 147 $659M 152 $627.8M 145 /
Trade Volume Change 2019 -24 $-592.5M 147 $-21.3M 131 $-571.2M 148 $1B [/
Forecast 2024-29 $324.8M 155 $20.1M 159 $304.8M 146 \_, /.-_/
Trade Volume Growth Rate 2019 - 24 -4.0% 163 -1.6% 147 -4.3% 164 $0B ]
Forecast 202429 2.4% 132 1.5% 154 2.5% 124 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Suriname’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
) , : [ | [ [ ] I I
Suriname’s trade with them. The maps and product charts are both colored based on o 0 o o 0 o
annualized trade value growth rates, using the color scale to the right. -35% 0% S% 10% 21% 70%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
Map Unavailable
1. Switzerland (49%) 6. United States (2.9%)
2. United Arab Emirates (23%) 7.Hong Kong SAR (China) (2.2%)
3. Belgium (4.6%) 8.Guyana (1.8%)
4. Netherlands (3.3%) 9.Brazil (1.7%)
5. Trinidad and Tobago (3%) 10. China (1.3%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Articles of iron or i Oils petroleum,
Fish el 1| Plastics | ot
(HS 03) (HS 73) (HS 39) (HS 271000)
Rest of Industrial Machinery
Inorganic
Beverages " Tobacco
(Hs22) |AllOther| chemicals | 1is24)
oS anes "
Gold in unwrought Parts for use
with hoists and HS Furniture HS Hs
forms excavation machinery (l_l:llsegg) 21 (HS 94) 19 38
HS 8431
(HS 710812) Rest of Hs 44 ‘ ’
Rest of Vehicles HS HS | HS | HS | HS
Oils petroleum, (HS 87) HS 04 20 76 15117
bituminous, Cars
distillates (HS 8703) 90 HS | HS [HS [HS |HS
HS 271000,
( ) Motor vehicles for HS 64 62 96 07|95
t ti d
R a8 [Hs| v [Hs[ws[Hs
R#Sbggr 69 34 (826310
All Other ( ) HS s HS [ Hs [ Hs | Hs
Electrical machinery 30 . 32 s
HS [HS 8 61 HS HS | 11 44
: HS | 26 |82 and equipment 16 | o3
Rest of Gold Scrap of precious (HS 85) monandsteet| |G [ G hs T Hs
metal 10 [Hs|Hs T e A
(HS 7108) (HS 7112) 72 |08 33 31| 25 |s3|® [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones (81%) Switzerland 59% 2.7% 84  Industrial machinery (19%) United States 40% 6.7%
03  Fish (4.9%) United States 40% 2.2% 87  Vehicles (11%) Japan 36% 7.3%
44  Wood (4.8%) India 49% -16.2% 85  Electrical machinery and United States 33% 3.7%
27  Mineralfuels, oils and waxes Guyana 74% - equipment (7.9%)
(4.4%) 73 Articlesof iron or steel (4.8%) China 44% 25.5%

10 Cereals (1.1%) Jamaica 58% - 39  Plastics (4.7%) China 30% 26.0%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $300B T Tmports
Value Rank Value Rank Value Rank $250B
Trade Value 2024 $396.0B 32 $199.2B 33 $196.9B 32 $200B - _‘-".
Trade Value Change 2019 -24 $78.1B 31 $40.1B 31 $38.0B 30 /\
Forecast 2024-29 $180.78 26 $83.2B 25 $975B 25 51508 /AV ==
Trade Volume Change 2019 - 24 $27.6B 30 $21.1B 21 $6.5B 47 $1008 7\/
Forecast 2024-29 $73.0B 33  $317B 34  $41.2B 30 $50B
Trade Volume Growth Rate 2019 -24 1.5% 101 2.3% 78 0.7% 125 $0B
Forecast 202429 3.5% 86 3.0% 105 4.0% 74 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Sweden’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
, ) [ | [ [ [ I I
Sweden’s trade with them. The maps and product charts are both colored based on o 0 o o 0 0
annualized trade value growth rates, using the color scale to the right. -13% 0% 3% S% 8% 18%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
g
L
1.Germany (11%) 6. United Kingdom (5.5%) 1. Germany (17%) 6. Finland (4.7%)
2.Norway (11%) 7. Netherlands (5.3%) 2. Netherlands (10%) 7. Belgium (4.6%)
3. United States (8.4%) 8. China (4.3%) 3. Norway (9.8%) 8.Poland (4.4%)
4.Denmark (7.4%) 9. France (4.2%) 4.Denmark (6.7%) 9. United Kingdom (3.9%)
5. Finland (7.2%) 10. Belgium (3.9%) 5.China (6.2%) 10. France (3.7%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
. ~
Oils petraleum, Medi t Petroleum oils, | Oils petroleum, 2 i
b(ljt'umlln? e %algl?an;eez g crude ST, = Plastics
Electrical machinery Istillates istillates S | (HS 39
and(i{q;gpsr?ent (HS 271000) (HS 3004) Industrial Machinery (HS 270900) | (Hs271000) é ( )
(HS 84)
Industrial Machinery Rest cfmié's;:;g;elsr 0ils [ Rest of thrmaceutical
(HS 84) (HS 27) S Pharmaceutical
=0 products | All Other "°’(‘,_?§‘;§}ee‘
(HS 30)
Plastics | Wood | Fish
Papera(nﬁsng)erboard (Hs 39) (HS 44) (HS 03) HS Wood HS HS
HS | 29 |#seal 61 | 38
Rest of Electrical machinery H S 90
Apparatuses and(?_‘qsulspsTent 8517 HS Rubber [ HS HS
(optlcael,tcn-1ed|cal, Ores,(ﬂaégzir;dash Pul(;':*gf“v;t;od 28 (HS 40) 76 22
(HS 90)
Cars HS |Hs|HS|HS|HS|HS|HS
(HS 8703) AllOther |,..... | HS | HS |copper 73 48 | 64 0433|7408
sty 29 | 76 |Hs74) HS [ HS | HS | HS | HS
19 |70 [ 32 | 83
HS [ HS [ Hs [Hs Parts of motor HS | 02
) 40 | 32 | 62 vehicles Furniture 03 [ HS | HS[HS | HS | HS [HS
F(urnltur)e 71 = Cars (HS 8708) (HS 94) HS 26 | 20|68 63 | 86 |09
! HS 94 HS [HS [ Hs r WS | ns | As
Rest(ﬁfsvse;)mles Pf*(f%%{ggw Iron and steel HS | 21 |19 [96(34 (HS 8703) 88 HS | HS g; 23 | 18|75
(Hs 72) : 82 | ¥ [ 45 [us[ns ) 15 |34 HS [ s [HS
chemical products 83 88|28 Rest of Vehicles | apparet otkait| HS [T [HS | s -l %6 |71
(GE0) HS ™hs [hs (Hs 87) (Hs 62) HS | Hs | HS
22 | 15 | 33 [hs9s 95 | 21 |16|07 | 45 | 65 | 25
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (16%) United States 10% 5.9% 84  Industrial machinery (14%) Germany 24% -0.3%
87  Vehicles (14%) United States 12% 10.8% 85  Electrical machinery and Netherlands 17% 12.9%
85  Electrical machinery and Denmark 17% 3.0% equipment (13%)
equipment (8.1%) 87  Vehicles (12%) Germany 30% -2.7%
27  Mineral fuels, oils and waxes (7.4%) Finland 19% 20.9% 27  Mineral fuels, oils and waxes (10%) Norway 33% 34.6%
30 Pharmaceutical products (6.3%) China 14% 0.8% 39  Plastics (3.7%) Germany 23% 4.3%

HS codes and corresponding product categories are listed on p. 284.
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SWITZERLAND

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $500B
Value Rank Value Rank Value Rank .+ Imports
$400B -
Trade Value 2024 $784.8B 18 $423.7B 18 $361.2B 19
Trade Value Change 2019 - 24 $194.6B 18 $1099B 13  $847B 21 $3008
Forecast 2024-29 $127.3B 31 $69.1B 28 $58.2B 32 $2008 -
Trade Volume Change 2019 -24 $112.3B 14 $77.5B 7 $34.8B 21 /\/
Forecast 2024-29 $78.8B 31 $45.2B 27 $33.6B 34 $100B —=
Trade Volume Growth Rate 2019 -24 3.1% 68 4.2% 50 2.0% 98 soB
Forecast 202429 1.9% 147 2.1% 139 1.8% 145 00 ‘05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Switzerland’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Switzerland’s trade with them. The maps and product charts are both colored based on
-14% -2% 0% 5% 9% 18%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (16%)

2.Germany (14%)
3.China (8.9%)

4. Italy (5.6%)
5.France (5.6%)

6.India (5.1%)

7. United Kingdom (4.5%)

8. Hong Kong SAR (China) (3%)
9. Spain (2.6%)

10. Austria (2.5%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Germany (20%)

2. United States (8.2%)

3. Italy (7.7%)

4. France (6.4%)

5. United Kingdom (6.2%)

IMPORTS BY PRODUCT, 2017 - 2022

6.

China (5.8%)

7. United Arab Emirates (3.4%)

8.
9.

Austria (3.1%)
Spain (2.6%)

10. Ireland (1.9%)

Rest of Ol('gz;n;cgr):hemicals
g Industrial Machiner
Hssa) Y| Al Other
) Industrial Machinery
Gold in unwrought Heterocyclic
forms compounds with .
nitrogen hetero- Gold in unwrought
(HS 710812) atom(s) only
(HS 2933) forms Cars
(HS 710812) Electrical machinery (HS 8703) Mineral fuels, oils
and equipment and waxes
(HS 27)
Watches ( Atppﬁratusfje's L
Restof Clocks | (OPTICal, medical, .
(HS9102) | etc. A
Rest of Precious metals and Rest of Gold (HS 90)
stones
(HS71) (HS 7108) Copper | Furniture| HS
: HS |(HS74)| Hs99) | 62
Blood,lhuman or Plast|cs HS zg
animal, antisera, . :
e (HS39)| 27 e e HS | HS | HS | HS
i i HS 71
e | AllOther [THS THS [ HS e 73 | 61 | 76 | 91
Immunological
productsa%ugtupin 33 73 87 HS HS HS HS HS | HS
i measure joses or
Medlcam:gsjcs, doses, ‘"f%Tfe‘@;i{":ﬂﬂ“gs HS [HS [HS[HS 90 72 |97 44 | 38 (42
(HS 300490) (HS 300215) 09 |82[32]97 R N — HS | HS [ HS [ HS
HS HS gg gz Medicaments, doses, (s etz Aircraft HS 33 95|08 |89
;i i 72 nes HS 88) e | HS | HS
Rest of Pharmaceutical Ele;,fﬂceﬂﬂ;ﬁ]fﬂfrv HS (HS 300490) . t 1148 HS |HS] 70 | 68
products 76 | ws 48 LISHS Plastics 40 |32 Hs THs
(HS 30) 38 HS 42 Rest of Pharmaceutical 9 HS HS — | 63 86
HS HS HS products (HS 3 ) HS |HS ERIRES
88 | 22 |21 [ns1o (HS 30) 64 |22 | a9 |82] 5 | 5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones India 20% -7.1% 71  Precious metals, stones (33%) United Kingdom 14% -19.9%
0,
(28%) 30 Pharmaceutical products (11%) Germany 26% 2.4%
30 Pharmaceutical products (22%) United States 23% 7.3% " N
84  Industrial machinery (6.7%) Germany 36% 3.0%
84  Industrial machinery (7.3%) Germany 24% -1.4% " -
85  Electrical machinery and Germany 27% 2.7%
29  Organicchemicals (7.2%) Germany 21% -2.3% equipment ( 5%)
91  Clocks (7.1%) United States 13% 13.4% 87  Vehicles (4.9%) Germany 39% 1.9%

HS codes and corresponding product categories are listed on p. 284.
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SYRIAN ARAB REPUBLIC

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $80B
Value Rank Value Rank Value Rank
Trade Value 2023 $8.8B - 538 - $5.8B - $608 '
Trade Value Change 2018-23 $-749.8M - $647.4M - $-1397.2M -
Forecast 202328 - - - - - - $408 \
Trade Volume Ch 2019-24 - - - - - - g
rade Volume Change <208 /
Forecast 2024-29 - - - - - - \
_ _ Imports
Trade Volume Growth Rate 2019 -24 - - - - - - s0B
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 25 ’30
The maps and charts below summarize the geography and product mix of Syrian Arab Annualized growth rate
Republic’s exports and imports. The maps size all other countries in proportion to the T | ] I I
value of Syrian Arab Republic’s trade with them. The maps and product charts are both o o o o 0 0
colored based on annualized trade value growth rates, using the color scale to the right. “26% -13%  -8% 0% 6% 14%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
Map Unavailable
\
|
1. SaudiArabia (18%) 6. Jordan (4.9%)
2.1raq (18%) 7. Kuwait (3.8%)
3. Lebanon (15%) 8. Turkiye (3.8%)
4. Egypt (9.4%) 9. Yemen (2.8%)
5. United Arab Emirates (7%) 10. Qatar (2.4%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
2 S
G [Natwralcalcom| (IR apereecche RUUIY Cereals g o
phosphates (HS 15) Q (HS 27)
‘s (HS 2510) (HS 10)
Olive oil, virgin g
(HS 150910) o elephone
S Cor.fif)](t;gi | Iron and steel Suga(r and c)andy ERUS Starchesed
HS 17
Preparations of Cotton ot cardedt (HS 09) 72 (53
vegetables, fruit, | Cotton. not carde
or nuts ey s All Other
Rest of HS 15 (HS20) : Cigarettes Pharmaceutical Foo:nﬁ?;??:esdand Diar(\{_‘ grgil)ucts ?ge:afs:ﬁ%aﬂif R#sbggr
(HS 240220) | wwes | g | (HS 40)
Diary products Wool HS
CI-?gela(l)s #Hso4) | (HS51)| 68 HS HS
Restof::HrgiBsaa)nd nuts; Other nuts ( ) All Other
(HS 0802)
Copper HS HS HS .
Soaps, waxes, and (HS 74) 1 2 1 9 7 0 Plastl Ccs
(Fi554) (HS 39)
roomwear| HS | HS [HS{ HS
(HS 64) 76 21 (72|84
APP“;;fs"gg; Kait HS | Hs | Hs | Hs
Vegetables Plastics 73 | 96|30 71
(HS39) HS | HS Industrial Machinery
(HS 07) 57|94 (HS 84)
HS HS HS 97
HS HS
48 |17 63 L

TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS

HS Top Destination HS Top Origin

Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
15 Animalor vegetable fats, oils or Turkiye 50% 43.9% 85  Electrical machinery and United Arab Emirates 37% -

waxes (17%) equipment (8.1%)

08  Fruitsand nuts (12%) Jordan 27% 13.3% 24  Tobacco (6.8%) United Arab Emirates 84% -
07  Vegetables (11%) Lebanon 29% -8.9% 39  Plastics (6.3%) Lebanon 26% 42.8%
09 Coffee, teaand spices (10%) Turkiye 32% -16.8% 84  Industrial machinery (5.8%) China 36% -14.0%
25  Salt, sulphur, lime, cement, etc. (5.2%)  Serbia 43% 66.2% 15 Animalorvegetable fats, oils  Turkiye 59% 2.3%

or waxes (3.9%)

HS codes and corresponding product categories are listed on p. 284.
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TAIWAN (CHINA)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $800B
Value Rank Value Rank Value Rank
Trade Value 2024 $774.8B 19 $4389B 16 $336.0B 21 $6008 ports
Trade Value Change 2019-24 $154.1B 24 $102.5B 17 $51.6B 27 _."'.
Forecast 2024-29 $3942B 6 $2199B 5 $1744B 9 $4008 Nl
Trade Volume Change 2019 -24 $122.0B 79 $77.2B 78 $44.8B 17 /\/\/\/\
Forecast 2024-29 $122.1B 20 $777B 15  $44.4B 28 32008 =~
Trade Volume Growth Rate 2019 -24 3.5% K 4.0% ? 2.9% 78 soB
Forecast 202429 3.0% 102 3.3% 97 2.5% 125 00 ‘05 ’10 15 '20 '25 30
The maps and charts below summarize the geography and product mix of Taiwan Annualized growth rate
(China)’s exports and imports. The maps size all other countries in proportion to the val- I I I ‘ I I

ue of Taiwan (China)’s trade with them. The maps and product charts are both colored
based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-20%  -7% 0% 4% 7% 17%

: C £
1. China (27%) 6. Korea (Republic of) (4.6%) 1. China (21%) 6. Germany (3.6%)
2. United States (15%) 7. Malaysia (3.2%) 2.Japan (15%) 7. Malaysia (3.3%)
3. Hong Kong SAR (China) (13%) 8. Viet Nam (3.1%) 3. United States (12%) 8. Singapore (3.1%)
4. Japan (6.9%) 9. Netherlands (2%) 4. Korea (Republic of) (7.8%) 9. Saudi Arabia (2.6%)
5.Singapore (5.9%) 10. Germany (1.9%) 5. Australia (4.4%) 10. Netherlands (2.4%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Computers
Resto (15 8471) s HS
e . Industrial hi
) ec I’OI’]IC . Machinery Parts and Rest of Electrical machinery: inte;}:fe‘?glﬁum. Xl kel 8486
integrated circuits; (HS 84) accessories for Rt i (HS 84)
n.e.c. in heading office machines (RBE7E2)
T HS 8473
no. 8542 ( )
(HS 854239) . Apparatuses Apparatuses
Plastics (optical, medical, All Oth (optical, medical, | Iron and steel
(HS 39) etc,) er etc, (HS 72)
(HS 90) Electronic (Hs 90)
integrated Circuits; | p. ot eiectronic
n.e.c.in heading i e
no. 8542 REEEE
) ) . (HS 854239) . HS | copper | HS
Rest of Electrical machinery | Al Other \(/ﬁg'csl‘;)s i o e Vehicles| zg |(HS74)| 30
and equipment (HS 87)
(HS 85) Pet(rglsegr;wlgla;ses Hs | HS et HS
H
HS |HS |HS 71 88 73
A s | s |aa|aolos . e P
integErlaetcetéoc?:Euits; 29 73 HS | HS | HS Fatram el Olés pEtrOleum’ Orga?ﬁégegr;ncals HS
processors and crude |t_urr_\|nous, 26 HS| HS [ HS | HS
controllers,vghetger 71 |94 |54 (HS 270900) ( distillates ) 70 32 | 33 | 44
or not combine Rest of Electroni HS 271000 L
Wipmemors | festofElecronc Copper | s [ s s s HS rs] o |5 5]
logi ircults (Fesa2) | HS |(HS74)| 60|83 |701° : o| Plastics | 28 |37 [¥s [ws[ws
a?plifjers, clock 27 —Ths Rest o Mineralfuels, o 22 | 52 |68 ?g
ar;rmler:gdcrlcrﬁ?tu;s, HS |HS|HS Eé iE (Hs 27) (HS 39) HS | HS FasTis HS | HS
(HS 854231) 38 |70(28( 5 76 |40 61 |08 |69]a7
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and China 27% 10.4% 85  Electrical machinery and China 38% 20.0%
equipment (49%) equipment (25%)
84  Industrial machinery (14%) United States 30% 26.1% 27  Mineral fuels, oils and waxes (19%) Australia 14% 36.3%
39 Plastics (5.5%) China 35% -0.9% 84 Industrial machinery (14%) China 24% 10.8%
90  Apparatuses (4.5%) China 53% -9.3% 90  Apparatuses (4.1%) Japan 22% 0.9%

87  Vehicles (2.9%) United States 30% 8.6% 72 Ironandsteel (3.3%) Japan 21% 1.5%

HS codes and corresponding product categories are listed on p. 284.
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TAJIKISTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $10B Note: Dataas reported in IMF DOTS. Other R
sources do not reportaswm\tarmcreasem\mports o \mports
Value Rank Value Rank Value Rank in 2023 (affecting forecast values 2024 -2029) Lot
Trade Value 2024 $8.7B 135 $1.3B 143 $7.4B 123 /".'
Trade Value Change 2019 -24 $4.4B 108 $3599M 127 $4.0B 90 $6B
Forecast 2024-29 $2.0B 134 $244.4M 141 $1.7B 122 -
- i $4B
Trade Volume Change 2019 -24 $3.6B 81 $486.7M 94 $3.1B 69 /\/‘/\\/~/
Forecast 2024-29 $43B 105 $486.2M 133 $3.9B 82 $2B /
Trade Volume Growth Rate 2019 -24 10.3% 8 9.5% 14 10.4% s0B -
Forecast 2024 -29 8.0% 12 6.4% 39 8.2% 7 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Tajikistan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of
S ; [ | [ [ \ I I
Tajikistan’s trade with them. The maps and product charts are both colored based on
-54% -11% 0% 11% 30% 150%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. Kazakhstan (25%)
2. Turkiye (17%)

3. Uzbekistan (12%)
4.China (7.6%)

5. Switzerland (7%)

6. Afghanistan (6.1%)

7. Russian Federation (5%)
8. Belgium (4.6%)

9.Iran (Islamic Republic of) (4%)
10. Algeria (2.1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Russian Federation (30%)
2. Kazakhstan (19%)
3.China (18%)

4. Uzbekistan (7.1%)

5. Turkiye (3.5%)

6.Germany (2.5%)
7.Japan (2.1%)

8. Iran (Islamic Republic of) (2%)

9. United States (1.8%)
10. India (1.7%)

IMPORTS BY PRODUCT, 2017 - 2022

o Oils petroleum, Cere?ls; vmeagr?nd
B : . meslin, other than
Cotton, not carded/ | @ bgfizmlg?:;v \(/ehlcle;s Iror(n agd ;';eel durum wheat,other
combed = HS 87 HS 7 than seel
(HS 520100) 2 (HS 271000) (S 100199)
Gold in unwrought 1 @ Restofiisio
forms 2 N
HS 710812 & Petroleum gases 2 i )
| j o| [THEHSTE (555 |Tsea A Oter i
I 4]
[%2] o
Aluminum, unwrought; T
(HS 760110) o
o Apparel. knit Inorganic chemicals WOOd Furniture [ Other made up
& p(pHS 6’1) (Hs 28) (HS 44) (HS 94) (Hs 63)
Industrial Machinery HS HS HS [ HS | HS | HS
ZInC ores Copper ores Antimony All Other Articlesof:ron or 69 90 17 23 70 52
(HS260300)| (HS 8110) (575 HS [HS|HS [HS [HS
(HS 260800) HS |aicart| 48 |11[21|32 (24
96 | HS [HS [Hs [Hs
Other ores |Pteutueime]  HS  [HS HS | 33 | 68|95 |60
(HS25) 62 27 15 HS | HS HS [Hs [Hs[Hs
(HS 2617) Electrical machinery 54 | 19 HS | 18 | g2 | 02|22
Lead ores HS | HS [ns RS T hent 42 [ As [as]hs [msos
(HS 260700) Rest of Ores, slag and ash Fruits and nuts 72 07 s HS HS HS HS 38 50 ] 09
(S 26) (Hs 08) Hs TS s 30 83 | 40 T [ [ it
41 03 | 28 34 | 55 |76 |71 [Hs2s
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones Switzerland 79% 20.1% 27  Mineralfuels, oils, waxes (11%) Russian Federation 50% -100.0%
(31%) 84  Industrial machinery (8.5%)  China 58%  24.9%
26  Ores,slagandash (26%) Kazakhstan 72% 6.5% N - "
85  Electrical machinery and China 59% 6.5%
52  Cotton (12%) Tirkiye 55% -7.5% equipment (6.7%)
76 Aluminium (12%) Turkiye 60% -2.7% 87 Vehicles (6.2%) China 44% 20.7%
81  Other base metals (4.2%) France 62% 106.7% 72 Ironandsteel (6%) Kazakhstan 35% 14.3%

HS codes and corresponding product categories are listed on p. 284.
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TANZANIA (UNITED REPUBLIC OF)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $25B
Value Rank Value Rank Value Rank 208 .+ Imports
Trade Value 2024 $23.5B 97 $8.1B 106 $15.4B 95 _.-".
Trade Value Change 2019 -24 $9.7B 78 $3.3B 86 $6.3B 76 $15B =
Forecast 2024-29 $8.9B 90 $2.7B 97 $6.2B 85
— — $10B Vo P
Trade Volume Change 2019 -24 $6.7B 66 $1.7B 72 $5.1B 51
Forecast 2024-29 $10.7B 74 $3.6B 86 $7.2B 62 $5B VNS
Trade Volume Growth Rate 2019 -24 6.9% 18 5.0% 44 8.0% 12 soB
Forecast 202429 7.8% 13 7.8% 24 7.8% 9 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Tanzania (United Annualized growth rate
Republic of)’s exports and imports. The maps size all other countries in proportion to the value | ‘ ‘ I I
of Tanzania (United Republic of)’s trade with them. The maps and product charts are both col-
-29% 0% 7% 14% 27% 68%

ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1.India (17%)
2. South Africa (17%)

3. United Arab Emirates (11%)

4. Switzerland (8%)

6. China (4.6%)

7.Uganda (3.7%)
8. Democratic Rep. of the Congo (3.5%)
9.Rwanda (3.2%)

1. China (25%)
2. India (13%)

3. United Arab Emirates (12%)

4. Saudi Arabia (5.2%)

6. South Africa (4.1%)

7. Keny.

a (3%)

9. Germany (2.1%)

8. United States (2.6%)

5.Kenya (4.7%) 10. Belgium (3%) 5.Japan (4.3%) 10. Turkiye (2%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
CaSheW nuts & Coffee, tea and Unmanufactured Electrical P .
(f_'os“:gg%tf) (ﬂ)s'icg;) (HS 2401) eacnrdl(::qlzri];:ﬁelr?f v r:-laésggi Iror(1 Haéu; ;;eel
QOils petroleum,
|~ RestofHsos Rest of HS 24 bitumino us,
Gold i ht distillates
old in unwroug Fish | vegetables |ores siagandash (HS 271000) Pharmaceutical Articles of iron or
f g g
orms (HS 03) | (Hs07) (HS 26) products All Other
(HS710812) (Hs 30) e
Oil seeds and Cereals HS Rubber HS HS
oleagulg\{séfrults All Other (HS 10) Rest of HS 27 Tg 63 (HS 40) 20 61
HS el Hs HS | HS [ HS | HS [HS
Hs | 82 s >3 | a5 Industrial Machinery| .- | 94 28 | 62 (33|76
(HS 84) (HS 10) HS [ HS [HS | HS
Rest 0f GOld frmumscnd 27 |G| HS [ HS [ HS | S HS | 55 | 32|88 96
48 48
S 72, 63 HS | HS [HS | Hs [Hs , HS [HS|HS [HS|Hs
HS [Hs| 37 |70]94]53]% aemazeiies| HS | 54 |70]22]25 |55
. HS | HS | HS - HS HS | HS | HS
Unrefined copper rey e 2> |39 He Ha s oo oo Vehicles L 5o |55]22 =
HS 74 HS ore
(HS 740200) g Cotton [HS [ cThsle2 HS B (HS 87) Fe;ltsllgfrs recowear | Cooon [HS B - |2
Mss2)[72 |22 1% [ H VB w52 | g3 | 5 45 |
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71 Precious metals and stones South Africa 27% 5.5% 27 Mineral fuels, oils, waxes (19%) United Arab Emirates 34% 37.9%
(38%) - 84  Industrial machinery (9.7%) China 33% 24.7%
74 C°?per(9'2A’) '"'d'a 4% _221.0% 87  Vehicles (7.7%) China 35%  28.0%
08  Fruitsandnuts (5.5%) VietNam 48%  13.2% 85  Electrical machinery and China 55% 9.4%
09 Coffee, teaandspices (3.7%) Japan 17% 25.0% equipment (6.4%)
24  Tobacco (3.7%) Belgium 27% -2.0% 39  Plastics (5.2%) China 37% 34.2%

HS codes and corresponding product categories are listed on p. 284.



THAILAND
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $500B
Value Rank Value Rank Value Rank Imports
$400B =
Trade Value 2024 $603.6B 26 $296.1B 27 $307.5B 23 Lot
Trade Value Change 2019 - 24 $119.4B 26  $50.8B 27 $68.6B 24 $3008 7=
Forecast 2024-29 $192.7B 23 $93.4B 23 $99.2B 24 $2008B /-\ 7 y
Trade Volume Change 2019 -24 $44.5B 22 $25.3B 20 $19.1B 26 //A\/
Forecast 2024-29 $106.1B 25 $48.3B 25 $57.8B 22 $100B 7
Trade Volume Growth Rate 2019 -24 1.6% 98 1.9% 82 1.3% 113 $0B
Forecast 202429 3.4% 91 3.1% 103 3.6% 87 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Thailand’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Thailand’s trade with them. The maps and product charts are both colored based on
-11%  -3% 0% 4% 8% 14%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (15%)
2.China (12%)

3. Japan (9.4%)
4.Viet Nam (4.7%)

5.Hong Kong SAR (China) (4.4%)
EXPORTS BY PRODUCT, 2017 -2022

6. Malaysia (4.3%)
7. Australia (4.2%)
8. Singapore (3.7%)
9.Indonesia (3.6%)
10. India (3.2%)

1. China (24%)
2.Japan (13%)

3. United States (6.5%)
4. Malaysia (5%)

5. United Arab Emirates (4.3%)

A
8

6. Taiwan (China) (4.2%)

.-,.?‘

7. Korea (Republic of) (3.5%)

8.Indonesia (3.1%)
9.Singapore (3%)
10. Viet Nam (2.6%)

IMPORTS BY PRODUCT, 2017 - 2022

Cars
Rest of Vehicles {HS 8703) Rubber Industrial Machinery |ironand steel
S8
Rest of Industrial Machinery Hs87) Motor vehicles for (HS 40) Rest of Electric_al machinery (HS 84) (HS 72)
transporting goods and(cle_'qsugpsn;ent
(HS 8704)
—~
~
Plastics Precious metals and Gold % All Oth Vehicles
Units of automatic stones All Other (HS7108)! & er (HS 87)
data processing (HS 39) (HS 71) Electronic g
maCh”Lensi:;mrage integrated circuits =
(HS 847170) (HS 8542)
HS | cereals || HS ) HS | Copper | HS | HS
Mineralfuels ois| D Q) (HS 10) [ ®s°®) 73 Plastics 29 (HS74)| 38 76
(HS 27) R (HS 3 9)
S [HS [ HS | HS [HS[HS Petrc::lfuudrg oils, —THs
Rest of Electrical machinery 22 1 IS
and equipment 17 |33 6105128 (HS 270900) (Hs03) | 23
(HS 85) HS | HS | HS | HS s
Appal’a(USQS HS 11 07 55
(opucaetécmedlcat, Copper 19 Hs HS 12
ssh) |(HS74)| 23 Hs | HS | Hs | HS | Hs 90
88 | 95|15 | 34 30 [Hs
HS HS 94 Hs | HS | HS | HS HS 94
- 44 76 | HS | 02 | 55 ]62 683 Rest of Mineral fuels, oils 28 e
Electronic sion of meat 72 [hs ;ig HS |Hs 70 and waxes HS o
integrated circuits | #% | HS | HS ps 120 fuses (HS27) 73 | Rubber g
(HS 8542) 21 | 20 | 48 | 25 | 91|69 [nsar (Hs40) | 33
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (17%) United States 21% 12.9% 85  Electrical machinery and China 37% 13.1%
85  Electrical machinery and United States 20% 20.6% equipment (17%)
equipment (16%) 27  Mineralfuels, oils, waxes (16%) United Arab Emirates 22% 21.3%
87  Vehicles (11%) Australia 19% 1.1% 84  Industrial machinery (12%) China 33% 8.6%
40  Rubber (6.4%) China 26% -3.0% 72 Ironandsteel (5.3%) Japan 34% 5.9%
39  Plastics (5.2%) China 24% 3.0% 71  Precious metals, stones (4.9%) Switzerland 24% 18.0%

HS codes and corresponding product categories are listed on p. 284.
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TIMOR-LESTE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $1000M
Value Rank Value Rank Value Rank A I\ Imports
$800M
Trade Value 2023 $1.1B - $193.7M - $860MN - I\'\ I
Trade Value Change 2018-23 $498.2M - $163.6M - $334.6M - $600M va
Forecast 2023-28 - - - - - - N

$400M
Trade Volume Change 201924 - - - - - - / I \ /
$200M

Forecast 202429 - - - - _ _
Exports
Trade Volume Growth Rate 2019 -24 - - - - - - oM / (_ AJ \ /
‘00 ‘05 '10 '15 20

Forecast 202429 - - - - - - '25 30
The maps and charts below summarize the geography and product mix of Timor-Leste’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of T T T | —

Timor-Leste’s trade with them. The maps and product charts are both colored based on
annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023
qf»'-“f--f. -

-26% 0% 10% 17% 33% 110%

1. Japan (22%) 6. Malaysia (5%) 1.Indonesia (31%) 6. Malaysia (4.6%)

2.China (21%) 7. Thailand (3.8%) 2.China (14%) 7.Viet Nam (4%)

3. Singapore (17%) 8. United States (2.3%) 3.Singapore (12%) 8. India (3.8%)

4. Korea (Republic of) (11%) 9.Canada (1.8%) 4. Hong Kong SAR (China) (7.1%) 9. Australia (3.3%)
5.Indonesia (11%) 10. Australia (1.6%) 5. Taiwan (China) (6.6%) 10. United States (2.3%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022

Electrical machinery | Articles of iron or
and equipment steel
(HS 85) (HS 73)

Preparations of
Iron and steel [ Beverages | cereals, flour,

(HS 72) (HS 22) sta[ﬂ;olrgr;ﬂlk

F(lﬂ'glgilie All Other Diala/“grgzijcts
Coffee, not roasted
(HS090111)
Rest of Vehicles| ¢ HS HS Hs Hs HS
ars s
(Hss7)  |msevos) | Plastics| 69 | 30 [ 17 | 40 | 90
(HS 39)
HS HS [HS [HS[HS
21 64 | 96 |48 |03
HS
Industrial Machinery 63
(HS 84) HS HS
15 | 34
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (75%) China 25% - 27  Mineralfuels, oils and waxes (15%) Singapore 32% -
09 Coffee, teaand spices (19%) Indonesia 46% 130.3% 87  Vehicles (9.7%) Indonesia 51% 2.5%
84  Industrial machinery (1.8%) Sweden 45%  -81.6% 84  Industrial machinery (6.7%) China 42% 13.6%
12 Oilseedsand oleaginous fruits ~ China 57% -100.0% 10 Cereals (5.6%) China 25% -
0,
(0.96%) 85  Electrical machinery and China 40% 0.6%
85  Electrical machinery and United Kingdom 40% -30.6% equipment (5.4%)

equipment (0.84%)

HS codes and corresponding product categories are listed on p. 284.
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TOGO

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $5B
Value Rank Value Rank Value Rank saB Imports
Trade Value 2024 $4.8B ﬂ $1.5B ﬁ $3.2B 144 o
Trade Value Change 2019 - 24 $19B 125 $532.1M 123 $1.4B 123 $3B e
Forecast 2024-29 S15B 138 $4949M 133 $1.0B 137 28 A\/ L E
Trade Volume Change 2019 -24 $1.2B 106 $288.7M 103 $924.7M 108
Forecast 2024-29 $1.8B 129 $5979M 129 $1.2B 123 $1B N
Trade Volume Growth Rate 2019 -24 6.1% ? 4.3% K 7.1% 16 s0B
Forecast 202429 6.8% 21 6.8% 34 6.8% 16 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Togo’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | T T

Togo’s trade with them. The maps and product charts are both colored based on annual-
ized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-58% 0% 9% 19% 39% 150%

R

1. Burkina Faso (13%) 6.Ghana (6.9%) 1. China (20%) 6. Japan (3.6%)

2.Benin (13%) 7.Niger (6.5%) 2. France (8.6%) 7. Netherlands (3.4%)
3.India (13%) 8.France (6.1%) 3.India (6.6%) 8. Tiirkiye (3.1%)
4. Mali (8.6%) 9.Senegal (3.2%) 4.Ghana (4.8%) 9. United States (2.9%)
5. Cote d’Ivoire (7.4%) 10. Nigeria (3.1%) 5. Nigeria (4.8%) 10. Germany (2.9%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Natural calcium | SOYa beans Motorcycl les | Etectricatmachiner
nn | s e g
QOils petroleum,
itumin Other oil seed
bcicil;tilla'(c)euss, Camisis (ﬁé‘i'z?)%e) ; All Oth CoreEll) B
HS 2523) ther | (s 10) | Machiner
(HS 271000) ( (hsea
Oils petroleum,
Cotton | Fruits LI e epeane) Plastics | Cotton
AllOther | /i’ [andnuts distillates W35 | (HS 39) | (HS 52)
(HS 08) (HS 271000)
HS | HS | HS
Apparel, knit 1 7 62 30
Rest of Mineral fuels, oils | Petroleum oils, Vehicles HS Iron:gggteel )
and waxes crude 15 iR HS [ HS [ HS | HS
(HS 27) (Hs 270900) | (HS87) A S
HS HS | cocoa HS 3|55 63
(HS 18)
Plastics — H657 HS >4 |us gg a2 | 5% | 65
. HS 22
Gold in unwrought (HS39) | HS |76 | 04|84 HS s (s i [
forms 33 [Fs[ s | ws 72 |HS| 2 BH
(HS 710812) c 17 |2 481 b2 | 76 s
I_?sp)gir HS |13 BE RestofMigeralfuels,oils Footwear | HS vy R HS 15
| 63 | S =
( ) 85 |44 iR ';_% ar(\H;vza;()es o) 94 20 38 ';Z HS 58
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (41%) Angola 31% - 27  Mineralfuels, oils and waxes (53%) India 26% 91.4%
71  Precious metals, stones (14%) United Arab Emirates 87% - 87  Vehicles (7.1%) China 49% 4.6%
25  Salt, sulphur, lime, cement, India 38% 39.6% 85  Electrical machinery and China 51% 17.1%
etc. (9.7%) equipment (3.9%)
12 Oil_seedsandoleaginous China 42% 30.3% 10 Cereals (2.7%) India 62% 48.8%
fruits (8.1%) 84  Industrial machinery (2.4%) China 35% 26.5%

52  Cotton (3.2%) Pakistan 18% 2.3%

HS codes and corresponding product categories are listed on p. 284.
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TONGA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $300M
Value Rank Value Rank Value Rank $250M 4= Imports
Trade Value 2023 $266.9M - $9.4M - $257.5M - $200M A /\v/\/v
Trade Value Change 2018-23 $33.7M - $-3.1M - $36.8M - /\/
Forecast 2023~ 28 - - - - - - $150M jl
Trade Volume Change 201823 $226M -  SLIM - $237M - $100M —7—
Forecast 202328 - - - - - - $50M
Trade Volume Growth Rate 2018-23 -1.6% e 2.6% e -1.7% - SOM
Forecast 202328 - - - - - - 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Tonga’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Tonga’s trade with them. The maps and product charts are both colored based on annu-
-24% -5% 0% 7% 12% 21%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

-
v,TONGA

1. New Zealand (40%)
2. United States (21%)
3. Australia (13%)

4. Korea (Republic of) (6.8%)

5. Taiwan (China) (5.7%)

6.Japan (5.1%)
7.Hong Kong SAR (China) (
8. Thailand (1.9%)

9. Fiji (1.8%)

10. China (1.1%)

EXPORTS BY PRODUCT, 2017 - 2022

2.6%)

N
WITONGA

1. New Zealand (29%)
2.Singapore (18%)
3.China (11%)

4. United States (11%)

5. Fiji (8.4%)

6. Australia (8.1%)

7. Japan (7.4%)

8. Indonesia (2.4%)
9. Thailand (1.6%)
10. Malaysia (1.2%)

IMPORTS BY PRODUCT, 2017 - 2022

Veg eta b leS; I'fPl,ants usﬁd in
1 perfumery, pharmacy . .
pumpkins, squash and or Insecicide Industrial Machinery| V€hicles | Plastics
Seashells, coral, (HS 1211)
gourds (Cucurbita B (Hsi84) (HS87) |(HS39)
spp.), fresh or (HS 050800) o Oils petroleum,
Rest of Oi . .
(HSCS 918393) ﬁei?wéﬁlijriie‘s" bituminous,
distillates
P til f
(HS 27 1000) geerr)eaaqivlang Diary products Articles of iron or
starch or milk (HS 04) & All Other
Fruits and nuts Industrial Machinery HS 19) (HS73)
HS 08 (LiEEs)
Rest of Tubers M;’g‘;g ;claﬁg\;a) ( )
HS 0714
( ) T3 HS HS HS HS Fish
16 90 21 | 48 |(HS03)
oo wessrEs 7o Ml < S| All Other
Poultry | Restof Meat 5 HS ';g ';2 o
~ Aquatic (HS 0207) | (HS02) everages| =-
invertebrates other
Fish; fresh or ;Rér:'f?:ﬂar?clc;gc; (HS 22) HS HS HS HS
3 esh, chilled,
in%r:;lr?_it’rig:i_)eé%z, Yellowfin tuna S:E%é}‘?ﬂ{ﬁggi Copper HS 20 17 . 52
PR A (S 030232) | erassonr | (HS 74) Wood | 11 | Hs HS WSS HS
and edible fish molluscs, whether or 76 f°M 15| 63|82
offal of subheadings not cooked before or . . (HS 44) HS
03029110 030299 difa tiesmeking Electrical machinery HS | HS [Hs| HS [ HS
‘ ’ B ) and equipment 30 | o5 | 34 |95|07 |2
HS 85 Furniture HS | HS
Rest of Fish ( ) (HS 94) HS HS | HS |HsS f,i :?S’
(HS 03) 25 | 23 [ 33 |64| & | 4
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
07  Vegetables (33%) Korea (Republic of) 36% -24.4% 27  Mineral fuels, oils and waxes (17%) Fiji 96% 11.4%
03  Fish (23%) United States 50% -15.4% 02 Meat (9.1%) United States 45% -2.1%
05  Animal products (6.6%) United States 97% 20.7% 85  Electrical machinery and New Zealand 22% 13.5%
12  Oilseedsand oleaginous United States 49% 18.4% equipment (7.7%)
fruits (5.9%) 84  Industrial machinery (6.1%) New Zealand 37% 3.4%
08  Fruitsand nuts (4.6%) New Zealand 64% -23.7% 87  Vehicles (5.4%) Japan 46% 13.0%

HS codes and corresponding product categories are listed on p. 284.
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259

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $30B
Value Rank Value Rank Value Rank $25B i
Trade Value 2024 $16.8B 114 $7.8B 108 $9.0B 114 $20B AVA'
Trade Value Change 2019 -24 $3.4B 118 $609.0M 121 $2.8B 106
$15B —
Forecast 2024-29 $4.1B 112 $1.8B 113 $2.3B 112 " Imports
Trade Volume Change 2019 -24 $1.7B 100 $-3259M 141 $2.0B 84 $10B Y B TR
Forecast 2024-29 $2.4B 122 $9349M 119 $1.4B 118 $5B 7,
Trade Volume Growth Rate 2019 -24 2.1% 89 -0.9% 140 4.9% 41 $0B
Forecast 2024 -29 2.7% 115 2.4% 129 2.9% 108 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Trinidad and Annualized growth rate
Tobago’s exports and imports. The maps size all other countries in proportion to the val- I I I ‘ I I
ue of Trinidad and Tobago’s trade with them. The maps and product charts are both col-
-80% -23% 0% 6% 20% 100%

ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (32%)
2.Guyana (5.4%)
3.Uruguay (4.6%)

4. Spain (3.8%)

5. Belgium (3.8%)

6. Morocco (3.1%)

7.Brazil (2.7%)

8. Mexico (2.7%)

9. Korea (Republic of) (2.6%)
10. China (2.6%)

1. United States (37%)
2. China (10%)

3. Brazil (5.4%)

4. Canada (3.6%)

5. Mexico (2.9%)

6. Russian Federation (2.7%)

7. Japan (2.6%)

8. United Kingdom (2.4%)
9. Germany (2.4%)

10. Italy (2.2%)

EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Cars
) (HS 8703) Electrical machinery Iron ore,
Methylalcohol Oils petroleum, R |
(HS 290511) E blt_ummous’ Rest of Vehicles
distillates (HS 87)
Natural gas, (HS 271000)
liquefied -
Plast|cs Articles of iron or Wpoeistecl
(HS271111) (HS 39) o= o AUl Other
R
Anhydrous ammonia Petroleum oils, g e HS |cereals| HS | HS
(HS 281410) crude 5 38 |(HS10)| 48 | 33
(HS270900) &
o HS HS | HS | HS | HS
Lo | 94 |23 12015 ] 40
Nitrogenous 30 HS | H L S 13 LY
q ili HS | 89
Oils petroleum, fertilizers HS | HS | HS | HS | HS
ils, bituminous, (HS 3102) . : 21 T'HS | 96 |62 |24 69|83
Petroleum oils, distillates  [Ferrous products, Industrial Machinery| g
crude directiron ore 07 HS [ HS | HS [ HS | HS
(HS 271000) reduction Hs [ Hs (HS 84) HS
(HS 270900) (HS 720310) 04 HS [ 03 |16 1L]63[64
22 | 84 19 bs [Hslas| Bs | Bs
All Other| HS | Hs39 34 08 | 95 25 Gl |[ 7
Rest of Mineral fuels, oil 19 HS [Hs e HS HS Hs | Hs ™ B8
I — i |20 (HS02)| 22 | 17 | 55 |82 |5 |5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oilsand waxes  United States 33% 11.5% 27  Mineral fuels, oils and waxes (20%) United States 53% 74.5%
(52%) 84  Industrial machinery (14%) United States 55% -0.7%
29  Organic chemicals (16%) United States 28% 1.4% -
- - . - . . 87  Vehicles (6.1%) Japan 32% -7.0%
28 Inorganic chemicals (15%) United States 42% 15.4% 85  Electrical machinery and United States 57% -7.1%
72 Ironand steel (6.6%) United States 93% 9.3% equipment (5.4%)
31  Fertilisers (5%) United States 42% -3.4% 26  Ores,slagandash (5.3%) Brazil 48% 9.6%

HS codes and corresponding product categories are listed on p. 284.
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TUNISIA

e Profiles

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $40B
Value Rank Value Rank Value Rank ..+ Imports
Trade Value 2024 $47.68 77  $207B 75  $269B 74 $308
Trade Value Change 2019 -24 $11.1B 73 $5.8B 74 $5.3B 79
Forecast 202429 $9.88 87 $40B 86  $588 88 $208
Trade Volume Change 2019 - 24 $9.1B E $5.8B ? $3.3B 67 108
Forecast 2024-29 $3.7B 110 $2.4B 96 $1.3B 121
Trade Volume Growth Rate 2019 -24 4.3% Z 6.6% 7 2.6% 84 soB
Forecast 202429 1.5% 157 2.2% 135 0.9% 152 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Tunisia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Tunisia’s trade with them. The maps and product charts are both colored based on
-21% 0% 3% 8% 17% 38%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. France (27%)
2. Italy (18%)

3. Germany (14%)
4. Spain (5%)

5. Libya (4%)

6. United States (2.6%)
7. Netherlands (2.4%)

8. Algeria (2.2%)

9. United Kingdom (2.1%)

10. Belgium (1.9%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Italy (15%)
2. France (13%)
3.China (11%)

4. Germany (6.9%)

5. Algeria (5.6%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Turkiye (5.3%)

7.Spain (4.2%)

8. Russian Federation (3.8%)
9. United States (3%)

10. India (1.9%)

Petroleudm oils, Oils petroleum, Plastics Vehicles
crude . . H H | |
. ’ .| otive oil bituminous
Rest of Electrical machinery| (HS 270900) |Apparel, knit ) ¢
and equipment ( ) p(pHS 61) (HS 1509) distillates (HS 39) (HS 87)
(HS 85) Rest of Mineral fuels, oils (HS 27 1000)
and waxes
(Hs27) Rest of HS 15 C l
d steel ereals
o All Other |20
|gn|t|0n sets for Apparatuses _ _ PEt{ﬂlsegr;lgla)'ses Rﬁ§t207f (HS 72) (HS 10)
vehicles/aircraft/ | All Other [(oPteg; Hedical | ndustiigghinery
Sh|p (HS 90)
(HS 854430) Pramaceutcal| eiefz | Cotton | HS
(HS 30 wsso | (HS52)| 48
Footwear Inarga(rucsczhse)micals Frui(taéréds ;mts F(e'_l;tsiliﬁ)rs
Rest of Insulated electrical Elecfm'calappara(us (HS 64) Electncal machlner\/ HS A HS Aircraft HS HS
wire or < 1kvolts q tHs76) | 41 |8 38 | 17
(HS 8544) (H58536) and equipment 73
HS Fish Aircraft | Furniture (HS 85) HS HS HS HS
73 (HS 03) | (HS 88) | (HS94) HS (Cl_(l)spr;i; 62 25 44 40
Men's suits and Vehicles 55 HS [HS[HS [HS [Hs
pants (HS 87) HS |HS [HS|HS HS | 64 [59|61 (83|63
(HS 6203) HS |72 (489676 HS | 15 [HS FusTus[ & ] %
6';84 63 HS | HS [Hs|Hs 60 S 28 | 94 | 70
Plasti 4> 2 5019 Industrial Machinery 20 | HS [Hs[ms|%a| 5|6
Rest of Apparel, not knit astics HS | HS |Hseo HS 84 33 |24 |03
HS 07 |33 HS HS Ths[us
(HS 39) 25 HS T2 12 HS [Ths [rs HS [-82 12169
74 | 95 |70 [Rs23 54 | 32 |58 (23| %% [hsee
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and France 34% 1.1% 27  Mineralfuels, oils and waxes (16%) Algeria 28% 15.4%
equipment (26%) 85  Electrical machinery and France 22% -4.2%
62 Apparel, not knit (13%) France 25% -3.9% equipment (14%)
27  Mineralfuels, oils and waxes (5.9%) Italy 23% -5.6% 84  Industrial machinery (8.4%) Italy 20% -2.4%
61  Apparel, knit (5.3%) France 30% -3.8% 39  Plastics (6.1%) France 19% 5.3%
15  Animal or vegetable fats, oils or Spain 26% 25.2% 87  Vehicles (5.8%) France 16% -0.5%

waxes (4.4%)

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $400B - Imports
Value Rank Value Rank Value Rank /-
Trade Value 2024 $595.4B 27 $2607B 29 $3347B 22 $5008
Trade Value Change 2019 -24 $204.2B 15 $79.8B 22 $124.3B 10
Forecast 2024-29 $58.88 41 $15.3B 48 $43.58 34 $200B
Trade Volume Change 2019 -24 $104.0B 16 $32.7B 19 $71.4B 9 $1008 /\
Forecast2024-29 $1059B 26 $41.4B 29 $64.5B 21
Trade Volume Growth Rate 2019 -24 3.9% 52 2.8% 72 4.7% 44 s0B
Forecast 202429 3.3% 95 3.1% 104 3.5% 94 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Tirkiye’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I ‘ ‘ ] I I
Turkiye’s trade with them. The maps and product charts are both colored based on
0% 3% 6% 10% 14% 25%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Germany (8.9%)
2. United States (6%)

3. United Kingdom (5.9%)

4.1raq (5.3%)
5. Italy (5.1%)

6.

Spain (4.2%)

7.France (4.1%)

8.

Netherlands (3.1%)

9. Russian Federation (3.1%)
10. Israel (2.6%)

EXPORTS BY PRODUCT, 2017 - 2022

1. Russian Federation (13%)
2.China (12%)
3.Germany (8.9%)

4. United States (5.2%)
5. ltaly (4.6%)

6. Switzerland (3.4%)

7. France (3.3%)
8.India (3%)

9. Korea (Republic of) (2.9%)
10. Spain (2.5%)

IMPORTS BY PRODUCT, 2017 - 2022

~
o~
Electrical machinery [ A arel, knit HS @ Rest of Vehicles
Rest of Vehicles| andequipment ppHs 61 271000 ":Ic'i Gold in unwrought (Hs 87)
(HS 85) ( ) I ) ) unwr
(HS 87) 2 Electrical machmery (HS 710812)
@ Industrial Machinery and(?_'qswspsTent
(HS 84) S
. HS 8703
Precioui metatsand | Plastics Articlestof:ron or | Apparel, not knit Rest of HS 71 ( )
CaI"S stones steel (HS’éZ)
(Hs71) (HS 39) (e73) Apparatuses ; ..
(HS 8703) (optical medical, Phagmz%ec‘t‘;'cal Al(anglglg)m
etc.,
(HS 50) (HS 30)
Rest of Mineral fuels, oils Plastics
HS | Rubber (ngpse% HS | HS and waxes (HS 39) Aircraft
AllOther| 25 |(HS40) 63 | 20 (HS 27) ircraft | Copper | Cereals | Rubber
(HS 88) | (HS 74) | (HS 10) [ (HS 40)
H HS [ HS | HS | HS -
Industrial Machinery HS 72 89 | 54 | 07 | 55 O|l§ petroleum, cotton | HS | HS | HS [HS
(HS 84) _ 28 bituminous, 1S 52
Frul(tagr(\jds;\uts HS Hs HS HS HS | HS dlStIllates ( ) 54 12 32 15
HS | 30 |68|88]70 /4403 (HS271000) | ayiother | HS |HS|HS [Hs[Hs|ns
19 HS |HS HS | HS | HS [ HS er 73 55 31 (263362
. 83 | 33| 38 | 96
Furniture HS 26 |11 ns IS us | ws Rest of HS gi 2? ;‘g
(HS 94) 48 HS [HS 24 | 32 29 o4 Iron and HS HS o —89 HS
Hs | Hs HS | Hs | Hs
Iron and ;teel 15 69 2'2 ;'2 = T Stseelz 7204 Organic chemicals 48 28 gg :2 :45 1=
(HS72)  |auminiom| HS s s eoef B [l | 572 s HS | HS it & L4 iglue
( ) 52| 60 |90] 34 gf S [hsos 38 |23|79 g§ 85 [msor
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
87  Vehicles (13%) France 12% 1.3% 84  Industrial machinery (12%) China 20% 11.7%
84  Industrial machinery (9.6%) Germany 14% 3.7% 27  Mineralfuels, oils, waxes (11%) Russian Federation 29% 13.4%
72 Ironandsteel (5.9%) Italy 8% 14.6% 72 Ironandsteel (8.3%) Russian Federation 18% 4.3%
85  Electrical machinery and United Kingdom 12% 3.3% 85  Electrical machinery and China 35% 5.8%
equipment (5.3%) equipment (8.2%)
61  Apparel, knit (4.9%) Germany 20% 2.7% 71  Precious metals, stones (7.2%) Switzerland 26% 20.7%

HS codes and corresponding product categories are listed on p. 284.
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TURKMENISTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
Trade Value 2024 $20.8B 103 $162B 84  $46B 139 $15B
Trade Value Change 2019 -24 $7.2B W $5.6B ? $1.6B 118
Forecast 2024-29 $79B 92  $3.3B 90  $4.6B 93 SIB——— 7N/ \/ . mports
Trade Volume Change 2019 -24 $91.9M g $-594.8M E $686.7M 111 /-’\ .-"'..
Forecast 2024-29 $178 131  $L1B 114 $534.4M 140 e N N\~ '
Trade Volume Growth Rate 2019 -24 0.1% E -0.8% g 3.6% 65 soB
Forecast 202429 1.8% 151 1.6% 150 2.4% 128 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Annualized growth rate
Turkmenistan’s exports and imports. The maps size all other countries in proportion to I I I T

the value of Turkmenistan’s trade with them. The maps and product charts are both col-
ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-27%  -7% 0% 15% 40% 200%

\h
¥
!
1. China (71%) 6.Greece (1.9%) 1. Turkiye (27%) 6. Italy (4.7%)
2. Turkiye (6.4%) 7. Georgia (1.2%) 2.China (18%) 7. Netherlands (2.5%)
3. Uzbekistan (4.8%) 8. Romania (1.1%) 3. Russian Federation (11%) 8. Uzbekistan (2.4%)
4. Azerbaijan (2.4%) 9. Russian Federation (1.1%) 4. Germany (6.3%) 9.France (2.3%)
5. Afghanistan (2.1%) 10. Ukraine (1.1%) 5. Kazakhstan (5.1%) 10. Japan (2.1%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Articles of iron or .
steel Vehicles
Cott (HS 87)
e (HS 73)
'“dUStEﬁ}S"gigh'”erV Plastics | Pharmaceutical 1n ang steel | 2355
(HS 39) (HS 30) (HS 72) (HS 50)
Nathrsalz%aisi 52‘5]’- gas e Rubber | Cereals | Aircraft| HS
( ) gg (HS 40) | (HS 10) |(HS 88) | 17
HS HS HS Ships HS
15 | 32 | 08 |Hs8)] 68
All Other Furniture HS HS HS HS |HS
Rest of Electrical machiner (s %) 76 3 1 48 24 |49
Y
and equipment HS |HS | HS | HS [ HS
A (HS 85) meat | HS | og |54 (227123
Plastics (HS 02) 2 1
(HS39) All Other HS |Hs| B3 [ &5 | 55
s HS [ HS |69 ["°%s B us
Qil: l 25 27 34 HS |HS 1 &2 HS |HS |HS
Ib?tﬁ‘rar'\cirr?oiim’ Rest of Mineral fuels, oils [Ths TEIephoneS Wood HS 11 ﬁ gg 09 |06 |63
distillates anﬂgmza;(es :z 2 (HS 8517) (HS 44) HS HS | HS [Tis [Hs [Hs[Hs
(HS 271000) (HS 27) s 33 | 25 | 83 |18] 5% [s8]13 %z
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils, waxes (90%) China 87% 9.1% 84  Industrial machinery (19%) China 21% 3.8%
52  Cotton (3.2%) Tirkiye 78% -10.0% 85 Elec_trical machinery and United Arab Emirates 31% -
31 Fertilisers (2.4%) Tarkiye 35%  51.6% equipment (15%) -
39  Plastics (1.2%) Russian Federation  33% -100.0% 73 Art'?les of iron or steel ( 8%) Tufk'ye : 35% _ 8.2%
25 salt, sulphur, lime, cement, China 36% 15.4% 87  Vehicles (7.2%) United Arab Emirates 22% -

etc. (0.68%) 39  Plastics (3.4%) Turkiye 38% 3.3%

HS codes and corresponding product categories are listed on p. 284.
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TUVALU

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $100M
Value Rank Value Rank Value Rank a
$80M \
Trade Value 2023 $gl.2m - $8.4M - $729M - A f Imports
Trade Value Change 2018-23 $31.8M - $-1IM - $329M - $60M
F 2023-28 - - - - - -
orecast $40M
Trade Volume Change 2019 -24 - - - - - -
Forecast2024-29 - - - - - - $20M -/.-/_, A
Trade Volume Growth Rate 2019 -24 - - - - - - SOM - i
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Tuvalu’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I T

Tuvalu’s trade with them. The maps and product charts are both colored based on annu-
alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-74% -13% 0% 12% 28% 100%

E

1. Croatia (27%) 6. Nigeria (5.4%) 1. Singapore (54%) 6. United States (3.2‘%)

2. Saudi Arabia (20%) 7.Germany (4.5%) 2. Australia (13%) 7. Fiji (3.2%)
3. Philippines (16%) 8. Ecuador (3%) 3. Korea (Republic of) (8.9%) 8. China (1.6%)
4. Indonesia (7.2%) 9. Serbia (2%) 4. New Zealand (6.5%) 9.Indonesia (1.4%)
5. Korea (Republic of) (6.3%) 10. United States (1.7%) 5.Japan (5.4%) 10. South Africa (0.48%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
o QOils petroleum,
. Fishing vessels & bituminous, !
Yellowfintuna, | factory ships distillates
Bonito, frozen (HS030342) (£ (HS 890200) (HS 271000)
(HS 030343)
2
Industrial Machinery Stl;zuacrtt‘;r?)?ﬁgigqre” %
Rest of Fish || Cargo vessels, (HS 84) e, B8
(HS 03) not tanker or 3
refrigerated
b HS 890190 .
0 ( ) Vehicles| HS | wea
(HS87)| 85 |02
Motorboats | All Other
(HS 890392) urmitore HS | HS | HS
Tugs andfF[)usher s Tankers sl 90 [ 39 | 56
cra (HS 890120) HS [HS
HS [ Hs
(HS 890400) R e wood | 72 | 74|22 |10
S T (HS 890400) (HS 44) Hs | Bs | Hs
& salt slphu ime, ']-.Ig 32 | 04|34
Rest of Ships [— P CaELaE HS | HS |Hs 82
(HS 89) ° - Res:i'gfss‘;"ps (Hs22) HS HS 17 |63
" ( ) 21 16 ;‘3 ES HS 07
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03  Fish (49%) Thailand 81%  57.8% 89  Ships (46%) Japan 66% 7.7%
89  Ships (48%) Thailand 82% - 27  Mineral fuels, oils and waxes (16%) China 62% 22.2%
90  Apparatuses (0.78%) Mozambique 83% - 84  Industrial machinery (5.7%) Fiji 32% 10.8%
85  Electrical machinery and Tirkiye 13% - 73 Articles of iron or steel (5.5%) China 75% 2.6%
equipment (0.49%) 25 Salt, sulphur, lime, cement, etc. Fiji 97% -14.2%

84  Industrial machinery (0.35%) United Kingdom 18% 27.6% (3.2%)

HS codes and corresponding product categories are listed on p. 284.



264 Partll-Country Trade Profiles

UGANDA

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank e Imports
Trade Value 2024 $23.1B 99  $81B 104 §$150B 97 5158 —
Trade Value Change 2019-24 $11.6B 72 $4.6B 78 $7.0B 71 /
Forecast 202429 $42B 110 $198 109  $2.38 113 S108 .
Trade Volume Change 2019 -24 $3.2B E $249.1M E $3.0B 70 s58 /-—\v/
Forecast 202429 $778 85  $42B 77  $358B 84 —/
Trade Volume Growth Rate 2019 - 24 3.7% 54 0.8% 107 5.3% 34 $0B
Forecast 202429 6.9% 20 10.5% 16 4.9% 50 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Uganda’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I ‘ ‘ ] I I
Uganda’s trade with them. The maps and product charts are both colored based on
0% 6% 12% 18% 33% 150%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United Arab Emirates (25%)
2.Kenya (14%)
3. South Sudan (11%)

5. ltaly (4.7%)

6.India (4.3%)
7. Germany (3.1%)

8. Tanzania (United Rep. of) (2.7%)
4. Democratic Rep. of the Congo (7.8%) 9. Rwanda (2.5%)

10. Netherlands (2.5%)
EXPORTS BY PRODUCT, 2017 - 2022

1. China (19%)

2.India (12%)

3. United Arab Emirates (
4. Kenya (8.5%)

5. Tanzania (United Repu

11%)

blic of) (7.6%)

6. Saudi Arabia (4.7%)
7. Japan (4.2%)

8. South Africa (3.1%)
9. Malaysia (2.1%)

10. Indonesia (2.1%)
IMPORTS BY PRODUCT, 2017 - 2022

Fish Medi ts,
(HSSO3) All Other Packaged
Gold in unwrought Gold, semi- Vehicles |Etectricatmachinery| (HS 3004)
f manufactured forms (HS 87) A e
orms (HS 710813)
(HS 7 10812) Minerzlfuels,oils Cocoa Vegetables Rest of;}&rﬂxgeutical
a?H;l%)es (HS 18) (HS 30)
Rest of HS 71 .
oy proqucs| Plants | Cereals Plastics |Ironandsteel| Cereals
4594 (H5 06) | (HS 10) (HS 39) (HS72) | (HS10)
Gold, semi- Tobacco Oils petroleum,
manufactured forms T MR (hs 24) bituminous, | HS | HS | HS | HS
(HS710813) distillates (flgl;“sg'i) 90 25 | 48 | 73
HS | HS [ HS | HS P 27.000) HS | HS | HS | Hs
15 251211 ( | T C— {-\'_llrscrsasf'; 33 23 94 | 49
HS Rest of HS 27 HS HS HS HS
Plastics 9616212132
Beverages | Wood Rubb
§ (H522) | (HS 44) (:'5539) 73 All Other HS (H”S 4‘8‘; s Tos e
HS | Hs ) ) co |61 3134
Coffee, not roasted L | cotton |venices| 84 | 41 | 08 Industrial Machinery 63 MHs WS Tns s
(HS090111) S | (s 52) | 880 (HS 84) G 64 | ha |7 s
o HS
€ | HS | HS | Si34]35 38 ;'g HS A [hs e & e
23 | 30 | a8 [ ]88 17 |76 |70 S [5
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals, stones (42%) United Arab Emirates 91% - 71  Precious metals, stones (12%) Tanzania 34% -
09 Coffee, teaand spices (17%)  Italy 22% 17.0% 27  Mineralfuels, oils, waxes (11%) United ArabEmirates  48% -
03  Fish (3.8%) Hoqg Kong SAR 31% -3.8% 84  Industrial machinery (8.7%) China 30% 19.7%
i i (China) 87  Vehicles (7.6%) Japan 30%  -1.9%
27 Mineralfuels, oils, waxes (2.1%) Kenya 29% - 85  Electrical machinery and China 58%  -10.2%
18 Cocoa(2.1%) Malaysia 24% -11.6% equipment (7.2%)

HS codes and corresponding product categories are listed on p. 284.
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UKRAINE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B
Value Rank Value Rank Value Rank <808 A A o3 Imports
Trade Value 2024 $118.6B 53 $44.8B 56 $73.8B 47
Trade Value Change 2019 - 24 $8.2B 83  $-5.1B 166 $13.3B 52 $60B
Forecast2024-29 $62.0B 40 $47.8B 35 $14.2B 58
~ _— $40B 77—
Trade Volume Change 2019 -24 $15.5B 42 $-278.6M 139 $15.7B 30
Forecast 2024-29 $13.7B 67 $16.4B 48 $-2.7B 169 $20B —
Trade Volume Growth Rate 2019 -24 3.2% 67 -0.1% 127 6.0% 23 $0B
Forecast 2024 -29 2.4% 129 6.4% 40 -0.9% 164 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Ukraine’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Ukraine’s trade with them. The maps and product charts are both colored based on o o o o o o
annualized trade value growth rates, using the color scale to the right. -24%  -10% 0% 4% 13% 100%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023

1. Poland (9%) 6. Italy (4.6%) 1. China (15%) 6. United States (4.8%)
2.China (8.8%) 7.Romania (4.2%) 2.Germany (9.2%) 7. Belarus (4.6%)
3. Turkiye (5.7%) 8. Netherlands (3.6%) 3. Poland (8%) 8. Italy (3.6%)
4. Russian Federation (4.8%) 9. India (3.5%) 4. Russian Federation (7.5%) 9. France (2.6%)
5.Germany (4.7%) 10. Hungary (3.2%) 5. Turkiye (4.9%) 10. Czechia (2.2%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
10 Oils petroleum, )
Rest of Iron and steel | Sunflower-seed or | @ |lron ores and | b|t_Un:1|n0U$, Cars Rest(gfsvse%icles Plastics
(HS 72) safflower oil, crude | % | concentrates distillates (HS 8703) (HS 39)
(HS 151211) g | (HS2601) - (HS 271000)
o
N IS
Medicaments, | £
2 packaged % All Other HS HS
Petroleum gases Coal = (HS3004) | & 38 72
HS HS  |Electrical machinery| il seedsand All Oth Ws27h) f(Hs2701))  © 8
and equipment | oleaginous fruits ther 4
7207 | 7208 (H5 85) {Hs 12) L
HS | HS | HS [ HS [HS [HS
00 | 33 29|03 62|64
HS HS HS HS | HS HS | HS
. Industrial Machinery| 73 27 2 Industrial Machiner ”
Maize except seed (Hs84) 8 (HS 84) Y| certitisers | 94 | 08 22 | 61
corn HS | HS | HS (HS31) [HS | HS | HS | HS | HS [ HS
(HS 100590) HS |85 25 | 62 | 04 28 | 34|24|15]|12 |95
94 wicesorroner| HS | HS [HS [ HS [HS [Hs [ Hs
Wood NENEEE ash | 57 | 1893|0283 |09|82
08 HS | HS | HS | HS
(HS 44) Meat 48 HS | HS | HS | HS | HS X . HS | HS [HS] ¢ 60 [19 ] 68
Cere?ls;WEeatﬁnd (H02) T 15 20]18)87)70 Electrical machinery R|-l|'|sb2((e)r 63 | 96 |88 T s v
in, ot t Rest of B
drgfjn;nw?weaitotmr c:feaols _ 86 | Hs Zf{ | 51| and equipment ( ) HS |HS|HS| 25 |07 | :'g :2
than seed (HS 10) Foo:nli'ems;(l:l?:sdand Plastice 17 [hs | (HS 85) HS 76 44 | 04 ;‘2 Tz 59 | 42
(HS 100199) T ot | HS 1 fus o [ HS | HS | HS Fre s |us|us
31| 29 | 72 |Hs11|Hs21 48 32 [ 70 |23 | 20 | 55 [41]5¢|86
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
72 Ironand steel (17%) Italy 14% -24.0% 27  Mineralfuels, oils, waxes (17%) Russian Federation 25% -18.0%
10 Cereals (16%) China 15% 19.3% 84  Industrial machinery (11%) China 20% 6.4%
15  Animalor vegetable fats, oils or India 29% -15.3% 85  Electrical machinery and China 34% 16.6%
waxes (11%) equipment (9.6%)
26  Ores,slagandash (8.1%) China 36% -14.7% 87  Vehicles (9.5%) Germany 16% 7.5%
85  Electrical machinery and equipment Hungary 26% 7.0% 39  Plastics (4.5%) Poland 16% 4.2%

(5.9%)

HS codes and corresponding product categories are listed on p. 284.
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UNITED ARAB EMIRATES

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $600B =
- Imports
Value Rank Value Rank Value Rank $500B
Trade Value 2024 $824.3B 17 $374.3B 21 $450.0B 17 $400B ',"'.
Trade Value Change 2019-24 $341.3B 5 $140.4B $200.9B 4 /
Forecast 2024-29 $266.58 15 $116.58 20 $150.0B 15 $3008 f\/
Trade Volume Change 2019 - 24 $231.9B 5 $58.5B 13 $173.4B 2 $2008 *7A‘ —
Forecast 2024-29 $191.7B 13 $779B 14 $113.8B $100B 7A
Trade Volume Growth Rate 2019 -24 6.9% 19 3.5% 61 10.4% 7 soB -—/
Forecast 202429 4.3% 69 3.9% 77 4.6% 60 00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of United Arab Annualized growth rate
Emirates’s exports and imports. The maps size all other countries in proportion to the I ‘ ‘ ] I I
value of United Arab Emirates’s trade with them. The maps and product charts are both
0% 4% 8% 13% 20% 38%

colored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1.India (14%)

2. Japan (11%)

3. China (10%)

4. Iran (Islamic Republic of) (4.6%)
5. Saudi Arabia (4.2%)

6.Si

EXPORTS BY PRODUCT, 2017 - 2022

ngapore (4.2%)
7. Thailand (4.1%)
8.0man (4%)

9. Switzerland (4%)
10. Korea (Republic of) (3.9%)

1. China (19%)

2.India (8.5%)

3. United States (7.2%)
4, Japan (4.3%)

5.Germany (3.3%)

6. Turkiye (2.8%)
7.Viet Nam (2.8%)
8. Saudi Arabia (2.7%)

9. Italy (2.7%)

10. United Kingdom (2.5%)
IMPORTS BY PRODUCT, 2017 - 2022

Oils petroleum,
Telephones : ) . bituminous,
: (HS 8517) Gold in unwrought | Industrial Machinery| distillates
Petroleum oils, All Other forms (HS 84) (HS 271000)
crude (HS 710812) Rest of Mineral fuels, oils
(HS 2 70900) Rest of Electrical machinel andwaxes
and equipment i (HS27)
. Cars Rest of HS
: Diamonds estof | All Other
Industrial Machinery | Vehicles (HS 7102) i~ (HS 8703) HS 87 72
(Hs84) | (HS 87) o
QOils petroleum 5
- . ’ HS . _S Pharmaceutical | C HS Hs
blt.umlnous, 2711 . Jewel%%ftglreﬂous ¥ | Plastics | fesor (rfsp';i; 61 62
distillates Plastics |Aluminium (HS7113) & | (HS 39)
(HS 271000) (HS39) | (HS76) Hs | HS [ HS [ HS [ HS
94 08 [ 28 | 02 | 40
Rt Aircraft HS [ HS | HS [ HS
HS FEREE HS | HS (HS88)[ g 22 91 | 95 | 76 | 10
72 33 |25 Rest of HS [HS [HS [HS [ Hs
HS HS | HS | HS HS Electrical 33 HS 24 |07 |26 |44 |17
Gold in unwrought | Diamonds | HS [/ 29 40 | 88 | 08 ma;ﬂ'gew HS HS 48 [Hs [Hs] s | Hs | s
forms (H$7102) {7113 | (Hs24) hs | HS [ Hs [Hs 851712  ere v | 73 S .22 | 63| 54 | 34 | 09
(HS 710812) HS |30 |61 [04[94 (HS 85) 29 | 0a Tg ||
90 — s 21
e HS [ THe e [ [
RestofHs71 | 73 |cissa [ 48] 55 [Ssio 90 |nse9)| 38 | a2 19| B | 55 [
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes (41%) Japan 21% 17.0% 71  Precious metals and stones (24%)  India 13% -10.2%
71 Precious metals and stones (17%) India 23% 8.2% 85 Elegtricalmachineryand China 49% 32.7%
85  Electrical machinery and Saudi Arabia 17% - equipment (14%)
equipment (8.2%) 84  Industrial machinery (11%) China 30% 17.8%
84  Industrial machinery (5%) Saudi Arabia 21% - 27  Mineral fuels, oils and waxes (7.4%) India 27% 14.0%
87  Vehicles (3.2%) Saudi Arabia 14% - 87  Vehicles (6.9%) Japan 34% 5.7%

HS codes and corresponding product categories are listed on p. 284.
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UNITED KINGDOM

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $1000B
Value Rank Value Rank Value Rank Imports
$800B
Trade Value 2024 $1.2T A $478.2B i $748.9B 7 /\
Trade Value Change 2019 - 24 $-57.1B 170 $-539B 170  $-3.2B 167 $600B /\V \4
Forecast 2024-29 $2059B 22 $780B 26 $127.8B 18 $4008 / S\
Trade Volume Change 2019 -24 $-140.1B 170 $-81.2B 170 $-589B 170
Forecast 2024-29 $106.5B 24 $32.6B 33 $74.0B 17 $200B
Trade Volume Growth Rate 2019 -24 -2.2% E -3.2% E -1.6% 156 s0B
Forecast 202429 1.7% 153 1.4% 156 2.0% 141 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of United Annualized growth rate
Kingdom’s exports and imports. The maps size all other countries in proportion to the I I I ‘ I I

value of United Kingdom'’s trade with them. The maps and product charts are both col-
ored based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

-20% -5% 0% 2% 5% 12%

1. United States (15%) 6. China (6%) 1. Germany (12%) 6. Belgium (4.9%)
2.Germany (9.3%) 7.Belgium (4.1%) 2.China (11%) 7. Norway (4.5%)
3. Netherlands (7.6%) 8. Switzerland (3.9%) 3. United States (9.3%) 8. Italy (3.9%)
4. Ireland (6.7%) 9. ltaly (2.7%) 4. Netherlands (8.2%) 9. Spain (3.2%)
5. France (6.3%) 10. Spain (2.6%) 5. France (5.7%) 10. Ireland (3%)
EXPORTS BY PRODUCT, 2017 -2022 IMPORTS BY PRODUCT, 2017 - 2022
Medicaments Petroleum oils,
’ crude
) . Rest of Mineral fuels, oils Petroleum oils, paCkaged Gold (HS 270900) Electrical machinel’y
Rest of Industrial Machinery [E S| (Hs270900) (HS 3004) (HS 7108) 2';';1 and equipment
Rest of Mineral fuels, oils (HS 85)
Rest of HS 30 a?ﬂ;vza;()es
Rest of Precious metals
s
Gas turbines
Electrical machinery Apparatuses Pharmaceutical : HS
HS 8411 and equipment | All Other |(°ptical medical duct Plastics
( ) (H5.85) N lel"?s gg)s All Other (H539)| 90
~ Industrial Machiner
8 (HS 84) Y | HS HS Toys HS | HS
Cars | pircraft B?verag()es HS HS CoETnt 29 48 |[Hs93)| 38 | 33
HS 8703 s HS 22 38 72
HeeTe) s B
& HS | HS | HS [HS Furniture| HS 72
35 [24132 |40 |76 w594 | 73 [fig |57 |89 | 63 |42 |03
Organic chemicals HS [ HS HS | HS | HS Cars 64 T el HS| HS | HS | HS
(HS 29) 62 |21 34 (19|03 (HS 8703) HS| 53 [ 34 | 32 | 70
HS HS | HS | HS Appayel notiait HS HS 07 s HS IHS| Hs [Hs
Gold  Restof 73 |HS|HS |02 |95 |74 22 HS | 28 2ot e
(HS7108) | HS 71 ; 48|40 [Hs | Hs [us|ms 76 04 [ s 25| &5 |us|ns
Plastics — 23 | 75|70 Rest of Vehicl . 86|09
04 estor venicles | p ft —— 18 | HS [Ths
(HS 39) at_ [HS|HS HS [HS [Hs[Hs HS 87 |-I|I§r8a8 (HWSOZZ) e HS Mg L8169 HS[Hs
M9 128161 | g5 |64 a3 1 ( ) ( ) 08 (20 83 | 55 [ &5 |20]0s
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
84  Industrial machinery (15%) United States 15% 5.3% 71 Precious metals and stones (11%) United States 13% 1.0%
87  Vehicles (11%) United States 20% -2.9% 84  Industrial machinery (11%) China 18% 13.9%
71  Precious metalsandstones (10%)  Switzerland 32% -19.9% 87  Vehicles (11%) Germany 32% -7.5%
27  Mineral fuels, oils and waxes (9.9%) Netherlands 29% 13.9% 27  Mineral fuels, oils and waxes (10%) Norway 38% 22.2%
30 Pharmaceutical products (6.2%) United States 20% 6.0% 85  Electrical machinery and China 29% 14.6%

equipment (9.2%)

HS codes and corresponding product categories are listed on p. 284.
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UNITED STATES

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $4T o Imports
Value Rank Value Rank Value Rank
$3T s
Trade Value 2024 $5.4T 2 $2.1T 2 $3.3T 1
Trade Value Change 2019-24 $1.2T 2 $449.3B 2 $770.4B 1
Forecast 202429 S1.2T 2 $5156B 2 $6549B 2 $2T -
Trade Volume Change 2019 -24 $652.3B 2 $141.7B 2 $510.6B 1 1T
Forecast 2024-29 $792.3B 2 $296.6B 2 $495.7B 1
Trade Volume Growth Rate 2019 -24 2.7% 77 1.4% 93 3.5% 68 soT
Forecast 2024 -29 2.8% 108 2.7% 117 109 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of United Annualized growth rate
States’s exports and imports. The maps size all other countries in proportion to the val- I | ‘ ‘ I I
ue of United States’s trade with them. The maps and product charts are both colored
-6% 0% 4% 6% 9% 14%

based on annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1.Canada (18%)

2. Mexico (16%)

3. China (7.6%)

4. Japan (4.2%)

5. United Kingdom (3.8%)

6. Germany (3.7%)

7. Korea (Republic of) (3.5%)
8. Netherlands (3.3%)

9. Brazil (2.5%)

10. France (2.1%)

1. China (17%)
2. Mexico (14%)
3.Canada (13%)
4. Japan (5.1%)

5. Germany (4.9%)

6. Korea (Republic of) (3.4%)
7.Viet Nam (3.3%)
8.Ireland (2.6%)

9. Taiwan (China) (2.5%)

10. India (2.5%)

EXPORTS BY PRODUCT, 2017 - 2022

IMPORTS BY PRODUCT, 2017 - 2022

. Medicaments,
Oils petroleum, Apparatuses Petrol i packaged
bituminous, HS |Restofvehicles|  Cars | (optical, medical, el dm Ol I Rest of | (Hs 3004)
distillates (HS87) | (HS 8703) etc) (Hsggogoo) HS 27
(HS 271000) 7 1 1 (HS 90) Rest of Industrial Machinery HS Rest of Pharmaceutical
(Hs 84) 8471 S50
Petroleum oils,
crude Rest of Pl : i Apparatuses
astics [Pharmaceutical (optical, medical HS
HS 270900 HS 27 products All Other All Other [ ’
( ) (HS 39) (HS 30) (,_féﬁ;)o) 71
i Articles of iron or Toys H S
C:geﬁl)s Furniture (HS 73) (HS95)| 62
Industrial Machinery ( ) Rest of Egectrigal machineryl HS (HS 94)
and equipment
(HS 84) HS (H5 85) 8517 HS | HS | HS | HS
48 . 88 | 40 | 72 | 64
Plastics
Aircraft 21194 22163103 [38]08
HS [ HS HS [ HS | HS | HS
. . (HS 88) Ho e HS [hs ':g 83 | 82 |20 02
Electrical machinery HS | HS C 20 HS | HS | HS | Hs
o 95 | 20 ars Rest of Vehicles 76 g | 19 [21]70
and equipment 5 (HS 8703) (HS 87) HS hs [ws [Hs[Hs
(HS 85) 51 Ii‘g 33 33| HS 09| 68|96 |89
'gg Apparel, knit HS E 07 b
HS 61 HS HS
| [4 "Sen 144 28| va |B8]5E s 8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes (14%) Mexico 16% 16.1% 84  Industrial machinery (16%) China 27% 1.0%
84  Industrial machinery (14%) Mexico 18% 0.3% 85 Elec_trical machinery and China 35% 2.8%
85  Electrical machinery and Mexico 24% 2.2% equipment (14%)
equipment (11%) 87  Vehicles (12%) Mexico 31% 2.9%
87  Vehicles (7.9%) Canada 37% 0.8% 27  Mineral fuels, oils and waxes (8.5%) Canada 46% 16.3%
90  Apparatuses (5.7%) China 11% 3.8% 30 Pharmaceutical products ( 5%) Ireland 21% 9.0%

HS codes and corresponding product categories are listed on p. 284.
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URUGUAY

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank .+ Imports
Trade Value 2024 $237B 95 §105B 96  $13.1B 100 $158 o
Trade Value Change 2019 -24 $7.5B 87 $2.6B 95 $4.9B 81 /‘\ /
Forecast 202429 $5.8B 102  $2.5B 101  $33B 103 5108 \ Ny A
Trade Volume Change 2019 -24 $3.5B E $613.1M ? $2.9B 71 s58 /\/
Forecast 202429 $22B 126  $1843M 143  $20B 107 ~ ~
Trade Volume Growth Rate 2019 -24 3.4% 62 1.3% 96 5.3% 35 s0B
Forecast 2024 -29 1.9% 149 0.4% 164 3.0% 107 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Uruguay’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Uruguay’s trade with them. The maps and product charts are both colored based on
-19% -6% 0% 8% 16% 43%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

6. Mexico (2.2%)
7. Germany (2.2%)

1. China (26%)
2. Brazil (20%)

6. Algeria (2.6%)
7. Turkiye (2.4%)

1. China (22%)
2. Brazil (20%)

3. United States (7.8%)
4. Argentina (6.8%)
5. Netherlands (3%)

8. Mexico (2.3%)
9. Chile (1.8%)
10. Paraguay (1.8%)

3. Argentina (11%)
4. United States (8.6%)
5. Nigeria (2.7%)

8. Angola (1.8%)
9. Spain (1.8%)
10. India (1.8%)

EXPORTS BY PRODUCT, 2017 - 2022

IMPORTS BY PRODUCT, 2017 - 2022

Soya beans; other | . .
Ml concentrated | Rest of than seedt,)wfllether%_’ EleCtgcal “?aCh'”frV Plastics | HS
HS 04 t S . and equipmen
Boneless beef, ot [ ¢ Petroleum oils, (HS 85) (HS39)| 30
frozen crude
(HS 020230) (HS 270900)
Rice '@ Wood Fertilisers | HS
& All Oth All Other
(HS 1006) & (HS 44) e (HS 31) 38
& Rest of Mineral fuels, oils
and waxes
Restof Meat! Beef (HS 27) HS |Furniture HS HS | HS
(HS02) |(Hs0201) Plastics HS |vehicles| HS 73 (HS94) | 72 61 48
15 ([(HS87)( 11
(HS 39) HS HS Toys HS HS
Industrial Machinery 15 [(HS9%)| 22 | 64
Wool Fsn | HS (HS 84) Meat 33
: (Hs03)| 57 (HS 02) HS | HS | HS [ HS | HS
Leather and skins (HS 51)
(Hs 41) HS | 20992 |19]10]76
Chem wood pulp, HS | HS | HS 23 s HS THs [Hs [hs [as
sulphate, non- HS 34 (73|38 HS 3 17 |03 | 63|44 (|12
i Rloctsicp s HS | HS HS [ HS | HS | HS
conifer, bleached s 01 TZ H | s 29 | HS e gg o
(HS 470329) HS Rest of Vehicles Cars 62 el 1S | Hs
HS ggﬂ (Hs 87) (HS 8703) 34 | Hs 'E Aol | 25
Essentialoils| HS 84 | | B e HS HS HS 26 hs iB 2;
HS 33 HS S HS
(533 | 30 A 90 140 | 21| |55 B
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
02 Meat (23%) China 53% 19.5% 27  Mineralfuels, oils and waxes (17%) Brazil 29% -13.2%
47  Pulp of wood (16%) China 31% -0.9% 84  Industrial machinery (10%) China 27% 8.2%
04  Diary products (7.5%) Algeria 26% 11.2% 87  Vehicles (8.6%) Brazil 41% 8.4%
12 Oilseedsand oleaginous China 60% -20.5% 85  Electrical machinery and China 48% 3.4%
fruits (6.6%) equipment (7.8%)
10 Cereals (5.2%) Brazil 20% 0.8% 39  Plastics (4.5%) Brazil 26% 13.2%

HS codes and corresponding product categories are listed on p. 284.
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UZBEKISTAN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $50B
,«* Imports
Value Rank Value Rank Value Rank
$40B
Trade Value 2024 $55.6B 71 $20.6B 76 $3498B 68 /-
Trade Value Change 2019 - 24 $19.7B 58 $6.6B 71  $13.1B 54 $30B
Forecast 2024-29 $19.3B 64 $7.98 65  $11.5B 64 $208 /—/\
Trade Volume Change 2019 -24 $-5.7B 158 $7739M 85 $-6.5B 163 J \/
Forecast2024-29 $14.2B 66 $4.8B 74 $9.4B 59 $10B -7
0 T
Trade Volume Growth Rate 2019 - 24 -1.9% 156 0.8% 104 -3.0% 162 $0B
Forecast 202429 4.5% 63 4.7% 57 4.4% 64 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Uzbekistan’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Uzbekistan’s trade with them. The maps and product charts are both colored based on
-9% 0% 18% 26% 43% 90%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

Map Unavailable

1. China (24%)

2. Russian Federation (20%)
3. Kazakhstan (10%)

4. Korea (Republic of) (8.7%)
5. Turkiye (5.7%)

6.Germany (3.4%)

7. Turkmenistan (2.2%)
8.India (1.9%)

9. Lithuania (1.7%)

10. Belarus (1.5%)

EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Refined copper and Medicaments,
Cotton yarn of > 85% C‘?E'ge;:ggils Iron and steel Min:;zlxjail:,soils &a;lg%goelf)
Gold in unwrought (15 5208) =572 rs27)
forms
HS 710812 Rest of Copper Industrial Machinery Rest of HS 30
( ) Rest of Cotton (HS 74)
(HS 52) (HS 84)
Plastics |Artictesofironor
teel
All Other (HS 39) =
Frui(tag%ds;luts All Other Ap(p’_.iageg,lk)nit
HS | rubber| HS i
. o Wood | 15 (HUS 483 17 i35
Gfolci, Serc?lf_ § (HS 44)
manuractured rorms | & il i
(HS 710813) S HS Ferts|l|§§|)—s \(/ﬁf;l(él?; HS HS [ HS | HS | HS
é Plastics 28 Rest of Vehicles Pa"\‘[-‘éﬁifc'iggtor 38 32| 33 26 25
(HS 39) (HS 87) tseros) S HS [ HS |HS | HS |HS
zinc |HS|HS [HS SRS | i 54 |86 015521
(Hs79)| 84 | 85 | 72 (HS 10} |"us7a) IR
02 |70(69|71
E HS | HS g§|2§|2§ . . Aircraft | 29 | Hs [Ths [rs [as
Naturalgas,asgas | £ Vegetables| 11 O3 R Electrical machinery (Hs88) [hg 112 | 96 |19 |18
(HS271121) 5 | 'TEson) e e and equipment HS e EHERE
é HS :Z s |2 57 (HS 85) 90 HS [ hs [ hs f.i f.;
60 a1 |20 B |4 48 | 23 | 60 | 25 | 82 |00
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones (37%) Switzerland 54% 3.1% 84  Industrial machinery (21%) China 34% 22.9%
27  Mineral fuels, oils and waxes China 52% 7.9% 87  Vehicles (10%) Korea (Republic of) 45% 14.6%
(11%) 85  Electrical machinery and China 41% 27.3%
52  Cotton (10%) China 32% -8.1% equipment (7.3%)
74  Copper (6.5%) Turkiye 66% 5.8% 72 Ironandsteel (6.6%) Russian Federation 46% 22.7%
08  Fruitsand nuts (4.3%) Kazakhstan 31% -13.0% 27  Mineralfuels, oils, waxes (5.1%) Russian Federation 37% 6.7%

HS codes and corresponding product categories are listed on p. 284.
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VANUATU

271

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2023
Total Trade Exports Imports $600M
Value Rank Value Rank Value Rank $500M
Trade Value 2023 $250.1M - $39.1M - $211M - $400M A /\
Trade Value Change 2018-23 $-174.1M - $-12.4M - $-161.7M -
Forecast 202328 - - - - - - $300M
N Imports
Trade Volume Change 2019 - 24 - - - - - - $200M /_l
Forecast 202429 - - - - - - $100M A=
Trade Volume Growth Rate 2019 -24 - - - - - - SOM
Forecast 202429 - - - - - - 00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Vanuatu’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Vanuatu'’s trade with them. The maps and product charts are both colored based on
-16%  -9% 0% 3% 8% 16%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Australia (18%)

2. Fiji (16%)

3.China (15%)

4. United States (11%)

6. Philippines (9.4%)
7. Malaysia (7.3%)

8.Hong Kong SAR (China) (3.7%)

9. New Zealand (3.4%)

1. Singapore (23%)

2. Australia (22%)
3.China (13%)

4. New Zealand (9.9%)

6.Japan (4.8%)

7. Thailand (4.4%)

8. Hong Kong SAR (China) (2.8%)
9.France (2.1%)

5. New Caledonia (10%) 10. United States (1.7%)

EXPORTS BY PRODUCT, 2017 - 2022

10. Solomon Islands (1.8%) 5. Fiji (8.9%)

IMPORTS BY PRODUCT, 2017 - 2022

Floating, Electrical machiner ;
submersible drilling Oils petroleum. | 2nd equipment Y Vehicles
Fish; frozen, bigeye platform > PEtr ’ (HS 85) (HS 87)
tunas (Thunnus (HS 890520) bituminous,
obesus), excluding distillates
Bonito, frozen | fillets, fish meat (HS 271000) .
(HS 030343) of O‘F’igﬁ’oa%?a({ g?'ble Cargo ships and Articles of iron or Pcr:rpeag‘g’ﬂfolga:‘)f Preparations of meat Plastics
subheadings 0303.91 [EREREEIE 57 Stafﬁhs%rt;r;“lk ool (HS 39)
t0 0303.99 (HS 8901) Rest of HS 27
(HS 030344)
Pharmaceutical [ \\/ood (B obBER, edieal,
Meat | G5 |(Hs4a)| (22 |
Plants, for HS (HS 02)
pharmacy, 890690 Hs | HS | HS | HS |HS
Rest of Frozen fish, | yellowfin tuna, ll{‘ss‘iczt'lcl'g% 04 | 21 |61 32|24
excluding fillets  frozen ( ) I L o HS | HS [HS|HS|HS
(HS 0303) (HS 030342) : “THse9) cereals| 17 | 69 | 649682
Rest of Oil seeds and (HS 10)
oleaginous fruits HS HS HS HS HS
Furniture 15 | 40| 62|34 |95
dustrial Mach (598 Ho HS [Hs| B2 (65155
Industrial Machinery 07 [ 70|49
Albacore’ frozen Molluscs | Fish fillets (HS 84) L 25 |63 e Hs | Hs | Hs
(HS 030341) | (Hs0307) |(HS0304) Hs (B8 22 | &5
Allother| HS T HS THs | 22 = -
48 | 20 |33 | &5 | % |s5]s8[o8
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
03 Fish (66%) Japan 44% -2.5% 27  Mineralfuels, oils and waxes (12%) Malaysia 37% 16.2%
89  Ships (15%) Thailand 54% - 89  Ships (11%) Angola 66% -
12 Oilseedsandoleaginous Fiji 30% 9.3% 84  Industrial machinery ( 9%) China 37% 6.9%
fruits (12%) 85  Electrical machinery and China 33% -5.4%
18 Cocoa (1.8%) Malaysia 80% -5.3% equipment ( 7%)
44  Wood (1.1%) China 97% -16.7% 87  Vehicles (6.9%) Thailand 28% 4.9%

HS codes and corresponding product categories are listed on p. 284.
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VENEZUELA (BOLIVARIAN REPUBLIC OF)

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $100B
Value Rank Value Rank Value Rank
$80B ——————— 7 —
Trade Value 2024 $19.2B 108 $6.5B 113 $12.8B 103
Trade Value Change 2019 - 24 $-3.7B 166  $-8.4B 168 $4.7B 84 $60B A
Forecast 2024-29 $943.4M 145 $1.1B 121 $-122.5M 168 $40B \
Trade Volume Change 2019 -24 $2.5B 92 $-849.8M 150 $3.3B 65 \
Forecast 2024-29 $1.5B 134  $1.3B 111 $189.6M 154 $208 o Tmports
Trade Volume Growth Rate 2019 -24 2.7% 73 -2.6% 153 5.8% 25 soB
Forecast 2024-29 1.5% 158 4.0% 72 0.3% 161 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Venezuela Annualized growth rate

(Bolivarian Republic of)’s exports and imports. The maps size all other countries in propor- I I ] T T

tion to the value of Venezuela’s trade with them. The maps and product charts are both colored o 0 o 0 0 o
based on annualized trade value growth rates, using the color scale to the right. -34%  -15% 0% S% 16%  46%

GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (27%) 6. Aruba (3.3%) 1. China (25%) 6. India (4.4%)

2.India (22%) 7. United Arab Emirates (3.1%) 2. United States (21%) 7. Argentina (3%)
3.China (16%) 8.Singapore (2.5%) 3. Brazil (9.8%) 8. Panama (2.9%)
4. Spain (4.5%) 9. Malaysia (1.8%) 4. Colombia (5.6%) 9. Turkiye (2.6%)
5.Cuba (4.2%) 10. Dominican Republic (1.4%) 5. Mexico (5%) 10. Spain (2.1%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
Gold ice |Vehicles|Plasti
Rest of Cereall R astics
(HS 7108) es(ﬁs].%r)eas (Hsjll_c()eoé) (H387) (HS 39)
QOils petroleum,
bituminous,
Iron and steel distillates All Oth Animal or vegetable Pharmzceutical
oo
(HS 72) (HS 271000) ther | f plESTIE ‘ii?s%%‘f
Petrole O
= Orgaichomict HS HS HS | HS | HS
0900 19 | 29 |73 |90 | 64
Rest of HS 27
HS HS | HS | HS
All Other 38 | 11 | 34 | 94
= . Sugar and candy
IndUStEﬁlsl\gZ‘):hmery (Hs17) HS | HS [ HS [ HS [HS
rish | HS 96 | 33 | 61 | 28 |95
(HS03) [ 74 HS [ Hs [ Hs
Food residues and HS |HS 31 | 60 | 69
animal feed 72
(HS 23) 48 HS HS HS HS
HS |Hs . . 88 | 63 | 32
26 |31 Electrical machinery HS Tz 12 e Ths [ s
and equipment 21 HS
Oils petrole HS HS [ HS
b 0 Restof | 74 |55 (HS 85) (Fﬁjsbzg; HS [Hs 22 | 02 | 82 |45[55
CISHUAS HS27 | HS HS [Hs
000 22 HS 85 62 07 52 | 74 |Hs70
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination  Share Growth Code Product (% of total) Origin Share Growth
27  Mineral fuels, oils and waxes (82%) United States 35% -82.1% 27  Mineral fuels, oils and waxes (19%) United States 75%  -45.2%
71  Precious metals and stones (3.9%) Uni_tedArab 53% - 84  Industrial machinery (9.5%) China 35% -0.4%
Emirates 85  Electrical machinery and United States 42% 22.3%
72 lIronand steel (3.1%) Tirkiye 36% 59.6% equipment ( 8%)
29  Organic chemicals (2.8%) China 23% -3.8% 10 Cereals (6.9%) United States 35% 2.0%

03  Fish (1.5%) United States 26% 8.1% 87  Vehicles (4%) China 45% 20.2%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $600B
Value Rank Value Rank Value Rank $500B ~" Imports
Trade Value 2024 $729.3B A $372.3B ﬁ $357.0B 20 $400B -'.v‘ g
Trade Value Change 2019 -24 $220.98B 11 $112.98B 11 $108.0B 14 /\.-'
Forecast 2024-29 $352.7B 8 $1687B 8 $184.0B 7 $300B8 /
Trade Volume Change 2019 - 24 $192.8B 6 $1064B 5  $86.3B 7 $2008 7
Forecast 2024-29 $271.8B 5 $133.6B 5 $138.2B 5 $100B
Trade Volume Growth Rate 2019 -24 6.2% ? 6.7% Z 5.7% 26 s0B /
Forecast 202429 6.5% 29 6.2% 44 6.8% 17 00 05 ’10 ’'15 20 '25 ‘30
The maps and charts below summarize the geography and product mix of Viet Nam’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of Viet I | ‘ ‘ I I
Nam’s trade with them. The maps and product charts are both colored based on annual-
-10% 0% 5% 8% 13% 20%

ized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. United States (27%)

2.China (17%)

3. Korea (Republic of) (7%)

4. Japan (6.9%)

5.Hong Kong SAR (China) (3.2%)

EXPORTS BY PRODUCT, 2017 - 2022

6. Netherlands (2.7%)
7.Germany (2.4%)

8.India (2.3%)

9. Thailand (2%)

10. United Kingdom (1.9%)

1. China (33%)
2. Korea (Republic of) (18%)
3.Japan (7.3%)

4. Taiwan (China) (6.2%)
5. United States (4.9%)

IMPORTS BY PRODUCT, 2017 - 2022

6. Thailand (4.2%)
7. Malaysia (2.7%)
8. Indonesia (2.4%)
9. Australia (2.3%)
10. India (1.9%)

Industrial Machinery | rest of Footwear | Textile footwear i Mineral fuels, oils
Rest of Electrical machinery (HS 84) (Hs64) (HS 6404) . . Plastics and waxes 'mms“‘;;;eel
S e Rest of Electrical machinery|  (HS 39) (HS 27)
(HS 85) and equipment
(HS 85)
(optieal medica,| Vehicles
. optical, medical,
Apparel, knit | Apparel, not knit ? etc. HS 87 All Other
Telephones for (HSIoT) (Hs62) All Other e ( )
P
Cellulal’ netWOI’kS or processors and HS Hs HS HS
. controllers, whether H S
for other wireless Rest of Electronic | O not combined 76 | 23 | 38 | 54
networks integrated circuits W';grwgmgféfs’ 60
(HS851712) Plastics| HS | rubber| HS (58542) oyt Cereals copper | HS
cumniture | 1229 | 08 (15490190 o sres [ o | (HS10) Hs74)| 30
(Hs 854231)
Telephone sets and (HS 94) HS HS HS 29 HS HS |HS |HS |HS HS
other apparatus for 44 28 94 071|132
the transmission or Wood 73 27 87 HS 48
reception of voice, (HS 44) HS HS HS HS HS
images or other HS HS HS 851770 88
data, viaa wired Toys 52 HS | 64 41 | 70 [l 12 |
or wireless network; (Hs9s)| 16 | 63 | 25 HS [H
parts Rest | Ironand steel HS 40 HS HS | HS 5 I
(HS 851770) ofts| Hs72) HS [ HS [ HS [ HS HS 26 83 |96124)95]15
8517 09 | conon | 71 [48 74|54 . : Mo 5| e |5
HS (4552) T s [ s [ s s Industrial Machinery| 08 HS 21
) HS [ HS |HS|HS
Fish | HS 28 |60|70[20]1 (HS 84) HS 22 | US| B8 155 |52 |47 |oa
854231 (HS 03) 42 Cereals [ g | yg | HS 82 |HS 23 HS HS HS | Hs | HS | HS |HS [HS
(HS10)} 54 |38 s 21 [Hs 89 73 | 55 |59 |55 | et |69|72]17]15
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
85  Electrical machinery and China 23% 8.7% 85  Electrical machinery and China 39% 18.3%
equipment (39%) equipment (30%)
84  Industrial machinery (7.2%) United States 29% 30.5% 84  Industrial machinery (9%) China 42% 12.9%
64  Footwear (7.2%) United States 32% 13.6% 39  Plastics (5.8%) China 30% 22.1%
61  Apparel, knit (5%) United States 54% 8.9% 27  Mineral fuels, oils and waxes (5.5%) Kuwait 20% -
62 Apparel, not knit (4.9%) United States 38% 9.1% 72 Ironandsteel (4.3%) China 35% 4.2%

HS codes and corresponding product categories are listed on p. 284.
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YEMEN

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $15B
Value Rank Value Rank Value Rank A
Trade Value 2024 $5.1B 143 $58.0M 166 $5.1B 134 N
> $10B \ 4
Trade Value Change 2019-24 $357.2M 147 $-70.5M 156 $427.7M 142 /
Forecast 2024-29 $1.4B 139 $197.8M 144  $1.2B 134 enes Imports
Trade Volume Change 2019 -24 $-2.6B 154 $-39.3M 132 $-2.6B 155 $58 .
Forecast 2024-29 $1.8B 130 $53.0M 153 $1.7B 112 J’.’
Trade Volume Growth Rate 2019 - 24 -8.0% 168  -10.1% 168 -8.0% 168 B —— N
Forecast 202429 6.3% 32 14.3% 7 6.2% 24 ’00 05 ’10 15 20 25 30
The maps and charts below summarize the geography and product mix of Yemen’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I ‘ ‘ ] I I
Yemen'’s trade with them. The maps and product charts are both colored based on annu-
0% 8% 14% 19% 31% 140%

alized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Malawi (49%)

2. Turkiye (17%)

3. Egypt (14%)

4. Belarus (4.3%)
5. Nigeria (4.1%)

6.0man (3%)

7.Sudan (2.7%)

8.Cote d’lvoire (1.4%)

9. United Kingdom (1.1%)
10. Liberia (0.79%)

EXPORTS BY PRODUCT, 2017 - 2022

1. United Arab Emirates (23%)
2.Saudi Arabia (10%)

3.China (8.9%)

4. 0man (8.8%)

5.Argentina (7.3%)

6. Brazil (5.7%)

7. Turkiye (4.7%)
8. Australia (4.5%)
9. Russian Federation (3.8%)
10. India (3.4%)

IMPORTS BY PRODUCT, 2017 - 2022

Cereals; wheat and Cars
G l_d . h g meslin,,otherthan (Hs 8703) HS Electrical machinery Plastics
old in unwrought = durum wheat, other Fviament
g 84 (HS 39)
forms I than seed Rest of Vehicl
2 (HS 100199) LRSS
(HS710812) 3 (HS 87)
Sugar and candy Pha;p;gzit:;ical HS HS
RI (RS 17) (HS 30) 15 04
Ice Rest of Cereals
(HS 1006) i &2
. Fish Fruits and nuts HS HS Meat HS
Petroleum oils, (HS 03) (HS 08) HS Hsegz
(HS 270900)
Oils petroleum, Hs | HS | HS | HS | HS
bitumi A 21 | 48 | 08 | 23
Hs | .UmanUS, Apparel, knit 62
|ro?:§<;§;eel (CI-?SP’;% distillates (Hs 61) HS | HS | HS [ HS | HS
85 (HS 271000) HS |90 | 76| 96|94 |07
HS 20 [[Hs |HS|HS [HS|HS|HS
HS Rest ofFi5 27 34 |83 (24|70
Products of the Ve(ﬂ%%%‘)e ° 09 |41 All Other 09 |69
PR o Rubber HS | HS | HS | HS
Aluminium r;g 5'2 Other bars of iron, % (HS 40) HS HS 16 52 |95 22
b5 s et woed| 55 |38 Hs [ns e [uslue
89 11 (HS 7214) b Footwear Wood HS HS 60
Al Other | Plastics [—=— s . g | (HS64) | [ as) Hs | HS | Hs [hs [ns
Enas (HS39)| 25 |15]* 33 |63 | 25 |71 8268 |49
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
27  Mineralfuels, oils and waxes China 65% -0.8% 10 Cereals (14%) India 22% 22.7%
(58%) 27  Mineralfuels, oilsand waxes  United Arab 44% -
71 Precious metals and stones (13%) Oman 61% -77.9% (8%) Emirates
03  Fish (7%) Thailand 19%  58.3% 72 Ironand steel (6.1%) Tiirkiye 81% 9.8%
08  Fruitsand nuts (3.7%) Oman 28% 4.0% 87  Vehicles (5.6%) Japan 30% 24.3%
72 Ironand steel (2.9%) India 53% - 84  Industrial machinery (4.1%) China 42% 14.3%

HS codes and corresponding product categories are listed on p. 284.
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KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $20B
Value Rank Value Rank Value Rank
Trade Value 2024 $20.2B 105 $100B 97 $10.2B 109 5158 " Imports
Trade Value Change 2019 -24 $5.9B 96 $2.9B 89 $3.0B 102 “,.-".
Forecast 2024-29 $10.1B 85  $63B 70  $3.8B 99 $108 A
Trade Volume Change 2019 -24 $788.0M 116 $760.4M 86 $27.6M 136
$5B N
Forecast 2024-29 $57B 94  $29B 92 $2.8B 95 7Y
Trade Volume Growth Rate 2019 -24 0.8% 123 1.5% 89 0.1% 139 $0B "/
Forecast 202429 5.0% 49 5.0% 51 4.9% 51 ’00 05 ’10 ’'15 20 25 ‘30
The maps and charts below summarize the geography and product mix of Zambia’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I I I ‘ I I
Zambia’s trade with them. The maps and product charts are both colored based on
-51% -12% 0% 12% 34% 160%

annualized trade value growth rates, using the color scale to the right.

GOODS EXPORT DESTINATIONS, 2018 -2023

GOODS IMPORT ORIGINS, 2018 - 2023

1. Switzerland (42%)
2.China (19%)

6. Zimbabwe (1.9%)
7. Malawi (1.2%)

3. Democratic Rep. of the Congo (12%) 8.Hong Kong SAR (China) (1.1%)
9. Tanzania (United Rep. of) (1.1%)

4. Singapore (9.6%)
5. South Africa (3.3%)

10. Luxembourg (1%)

EXPORTS BY PRODUCT, 2017 - 2022

1. South Africa (30%)
2.China (15%)
3. United Arab Emirates (8.5%)

4. Democratic Rep. of the Congo (5.9%)

5. India (5.5%)
IMPORTS BY PRODUCT, 2017

6.Japan (3.3%)

7. United States (2.5%)

8. Mauritius (2.1%)

9. Tanzania (United Rep of) (1.8%)
10. United Kingdom (1.7%)

-2022

o Nitrogenous
" fertilizers
Gold = Copper ores Electrical machinery| (HS 3102)
(HS 7108) o (HS 260300) | and equipment
g HSS5) " [
o Industrial Machinery Rest of Fertilisers
(HS 84) (4531)
Rest of HS 26
Unrefined copper All Other gg Plastics  [Pharmaceutica | arictecrironor
roducts stee
(HS 740200) (HS 39) s 30) (HS 73)
i Rubber | HS | HS
Oils petroleum, All Other (HS 40) 28 25
bituminous,
HS HS HS distillates HS HS HS | HS
27 | 24 | 28 (HS 271000) Fish
(Hso03)| 29 | 71 | 63 |22
HS HS | HS HS HS [ Aircraft | HS | HS [ Hs
17 | 81 |84 HS (Hs88)| 76 | 21|19
< 38 33
> I'Hs [ #s | HS 90 Hs [ ns | He | He
Copper cathodes L |5 | 10| 3 : Hs |HS s »
(HS 740311) 1 BB Vehicles g | 94|16 [e1|53) 08|58
o 23 [ Hs s s (HS 87) Iron and steel HS | HS [ HS [Hs | Hs
o 1 19 | 35 |&7 (HS 72) HS |HS | 70 | 23]83]|20|44
H 1 87 | HS [ Hs
a9 | 5 | %5 |62 15 | 34| % |36 61|55 |02
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
74  Copper (70%) Switzerland 45% 4.0% 84  Industrial machinery (14%) South Africa 33% 1.6%
71  Precious metals, stones (7.2%) United Arab Emirates 53% 745.5% 27  Mineralfuels, oils, waxes (11%) United Arab Emirates 36% 0.9%
25  Salt, sulphur, lime, cement, DR Congo 70% 39.9% 87  Vehicles (8.7%) South Africa 31% 9.8%
etc. (2.4%) : 26 Ores,slagand ash (6.2%) DR Congo 99%  -17.1%
26 Ores,slagandash (1.8%) China 41% 26.8% 85  Electrical machinery and China 40%  -11.9%
72 Ironand steel (1.5%) Italy 17% 81.8% equipment (6.1%)

HS codes and corresponding product categories are listed on p. 284.
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ZIMBABWE

KEY DATA AND RANKS TRADE VALUE GROWTH, 2000 - 2029 (FORECAST)
Total Trade Exports Imports $10B
Value Rank Value Rank Value Rank <88 ++* Imports
Trade Value 2024 $14.2B 120 $6.8B 110 $7.5B 122 -
Trade Value Change 2019 - 24 $7.0B 91 $3.1B 87 $3.98 91 $6B i
Forecast 2024-29 $-995.8M 169 $-2.2B 169 $1.2B 133 $4B p—
Trade Volume Change 2019 -24 $7.5B 63 $5.8B 50 $1.8B 89 ;
Forecast 202429 $17.68 61  $148B 50  $2.7B 97 $2B (7[**
Trade Volume Growth Rate 2019 -24 13.8% 5 26.7% 2 5.5% 32 soB
Forecast 202429 16.1% 2 22.7% 2 6.4% 23 00 05 ’10 15 20 '25 30
The maps and charts below summarize the geography and product mix of Zimbabwe’s Annualized growth rate
exports and imports. The maps size all other countries in proportion to the value of I | ‘ ‘ I I
Zimbabwe’s trade with them. The maps and product charts are both colored based on o 0 o o 0 0
annualized trade value growth rates, using the color scale to the right. -35% 0% 9% 20% 39% 140%
GOODS EXPORT DESTINATIONS, 2018 -2023 GOODS IMPORT ORIGINS, 2018 -2023
1. South Africa (48%) 6.Zambia (1.5%) 1. South Africa (57%) 6. United Kingdom (1.3%)
2. United Arab Emirates (27%) 7. Botswana (0.7%) 2.China (17%) 7. Botswana (0.94%)
3. Mozambique (7.3%) 8. Hong Kong SAR (China) (0.68%) 3.Zambia (3.9%) 8. Germany (0.94%)
4. China (7.1%) 9. Kenya (0.48%) 4. India (3.7%) 9. United States (0.86%)
5.Belgium (2.4%) 10. Netherlands (0.44%) 5. Mozambique (2.9%) 10. Eswatini (0.73%)
EXPORTS BY PRODUCT, 2017 - 2022 IMPORTS BY PRODUCT, 2017 - 2022
<
o lectrical machinery Cereals
%) i Motor vehices or | E1€C '
Tobacco, stemmed | T R R s
: (HS 240120) 5 ; ( )
Gold in unwrought 7 Oils petroleum,
forms -2 bituminous,
(HS 710812) distillates
(HS271000) | Fertilisers | Plastics P e
(HS 31) (HS 39) (HS 30)
Nickel mattes HS
(HS 750110) 720241 Iron and steel HS HS
Rest of Mineral fuels, oils | A|| Other (HS72) 15 48
and waxes
_ (HS 27)
Gold, semi- e Rubber | HS | HS [ HS I;f
manufactured forms HS HS (Hs40)| 90 | 33 | 23
(HS 710813) Ores,dlagandash| 25 08 HS HS HS | HS | HS |HS | HS
38 22 | 88 |36|69]|63
cotton | HS |HS Industrial Machinery 34 ["Hs [ns[Hs[ns]hs]ns
(Hss2)| 27 |41 (HS 84) HS 25 | 94|04 |76|32]|82
HS | HS [ hs|us
28 HS |HS| 22 | 42 17 |07
Diamonds Rest of All Other HS 8 |8 HS 29 | M Ts s TS
HS 7102 HS 71 HS 109 73 HS e Trslr | ® [ ®].
( ) Y BHE 71 |12 o[ m (s ES
TOP FIVE EXPORT PRODUCTS TOP FIVE IMPORT PRODUCTS
HS Top Destination HS Top Origin
Code Product (% of Total) Destination Share Growth Code Product (% of total) Origin Share Growth
71  Precious metals and stones United Arab 83% - 27  Mineralfuels, oils and waxes (20%) Singapore 69% -
(53%) Emirates 84  Industrial machinery (13%) South Africa 49% 14.2%
24  Tobacco (15%) China 29% -10.4% " "
87  Vehicles (8.1%) South Africa 46% 14.4%
75 Nickel (8.1%) South Africa 99% 2082.4% " " "
85  Electrical machinery and China 35% 7.1%
72 Ironand steel (6.6%) Mozambique 35% 336.9% equipment (5.1%)
26  Ores,slagandash (3.8%) China 69% -8.9% 10 Cereals (4.5%) South Africa 35% 4.0%

HS codes and corresponding product categories are listed on p. 284.



	Country Trade Profiles
	Country Profiles Explanation and Data Sources

	Contents Country Profiles



