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New DHL consumer survey on fashion trends and their parallels in the 
world of logistics 
 Consumers more demanding about production and environmental protection 
 DHL offers tailored logistics solutions for designers and brands 

Bonn, December 13, 2018: DHL has had a close partnership with the fashion industry for many 
years. In addition to providing logistics services for major industry events, the company also 
cooperates with important fashion associations and awards prizes to up-and-coming young 
designers.  

DHL’s newest consumer survey provides an overview of current trends and consumer 
expectations. About 6,000 people from the UK, the United States, Italy, Australia and Japan took 
part, answering questions about their buying habits and the reasons behind their purchases. As 
a long-time logistics partner for designers, events and brands, DHL commissioned the survey to 
underscore the importance of a smoothly operating global network, precision, dependability and 
speed in the fashion industry.  

“DHL commissioned this survey to take a closer look at current fashion trends and point out 
their parallels with the world of logistics. Both industries operate global networks and work 
creatively, accurately and fast,” says Arjan Sissing, SVP Group Brand Marketing.  

Among other things, the survey shows that consumers in the UK value ethical production 
especially highly, while women in Japan give priority to the quality of products. 15% of survey 
participants read the label to see where a piece of clothing was produced; in Italy the figure is 
as high as 41%. In addition, buyers want to know whether and how the product shipment chain 
might affect the environment. And one-quarter of the respondents say that production under fair 
working conditions is important to them. Experts like the British fashion journalist Karen Kay 
also emphasize that there is a trend toward increased awareness of environmental impact and 
social aspects, especially among the younger generation.  

Since 2008, DHL has partnered with various fashion weeks and offers tailored services to 
deliver the designers’ irreplaceable sample collections to the shows reliably and on time. Among 
its current commitments are partnerships with the fashion weeks in London and Copenhagen, 
the Amazon Fashion Week Tokyo, and the Mercedes-Benz Fashion Weeks in Sydney and 
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Moscow.  

DHL also works with leading industry associations worldwide, among them the Council of 
Fashion Designers of America (CFDA), the British Fashion Council (BFC), the Camera 
Nazionale della Moda Italiana (CNMI), the Japan Fashion Week Organization (JFW 
Organization) and the Artefact Agency in Russia. In October 2017, DHL and the CFDA jointly 
published “The Human-Centered Supply Chain,” a study on business models for the future of 
fashion. It analyzed and outlined solutions for the main challenges and fields of action for supply 
chains in the fashion industry. The “Designer’s Playbook,” which was developed from the results 
of the study, helps aspiring designers to establish their businesses successfully. In addition, 
DHL promotes and supports young designers with workshops and award programs that include 
transport services and logistics mentoring to aid designers in internationalizing their businesses. 
DHL also works with various established designers, including the VETEMENTS label, which 
dedicated a separate capsule collection to DHL as part of its Spring/Summer 2018 collection.  

DHL provides information about current fashion issues and partnerships through social media 
such as Facebook, Twitter and Instagram. The “DHL Fashion” Facebook page has nearly 
200,000 followers.  

Decades of expertise in fashion logistics 

As the leading logistics partner for the fashion, jewelry and lifestyle industry, DHL has decades 
of experience and expertise in the field of fashion logistics. The company provides a wide range 
of customized logistics solutions including a variety of services for e-commerce, delivery to 
boutiques and shopping centers, or comprehensive warehousing and value-added services in 
special fashion distribution centers. DHL’s services are intended not only for large fashion 
businesses and established designers but for talented and ambitious newcomers as well. DHL 
assists the latter in making a name for themselves in the fashion industry with flexible logistics 
solutions to bring their creations to the runways of fashion events or to boutiques around the 
world. 

For more information about DHL’s fashion program, visit www.fashion.dhl-in-motion.com. 

 

– Ende – 

http://www.fashion.dhl-in-motion.com/
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You can find the press release for download as well as further information 
on dpdhl.com/pressreleases 
 
Media Contact: 
Deutsche Post DHL Group 
Media Relations 
Christina Müschen 
Phone: +49 228 182-9944 
E-mail: pressestelle@dpdhl.com 

On the Internet: dpdhl.de/press 
Follow us at: twitter.com/DeutschePostDHL 

DHL – The logistics company for the world 

DHL is the leading global brand in the logistics industry. Our DHL family of divisions offer an 
unrivalled portfolio of logistics services ranging from national and international parcel delivery, e-
commerce shipping and fulfillment solutions, international express, road, air and ocean 
transport to industrial supply chain management. With about 360,000 employees in more than 
220 countries and territories worldwide, DHL connects people and businesses securely and 
reliably, enabling global trade flows. With specialized solutions for growth markets and 
industries including technology, life sciences and healthcare, energy, automotive and retail, a 
proven commitment to corporate responsibility and an unrivalled presence in developing 
markets, DHL is decisively positioned as “The logistics company for the world”. 

DHL is part of Deutsche Post DHL Group. The Group generated revenues of more than 60 
billion euros in 2017. 
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