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DHL Parcel to adjust prices for business customers  

 New prices will apply from January 1, 2019  

 Increased surcharges for bulky goods 

 No flat-rate peak-period surcharge for parcels 

Bonn, September 18, 2018: Effective January 1, 2019, DHL Parcel will adjust its parcel prices 

for customers with individual pricing agreements. The company’s price adjustments will be more 

significant than in previous years to reflect considerable increases in transport and personnel 

costs and to adapt to the increasing demands throughout the parcel market.  

“We will continue to improve our network to make our customers successful in their business,” 

says Achim Dünnwald, CEO of DHL Parcel. “To this end, we are investing further in the 

expansion of our parcel network. In a market characterized by personnel and resource 

shortages, one of the things we need to ensure is that we always have sufficient personnel and 

transport capacity. This means significantly higher costs, which is why our price adjustments will 

be more significant than in previous years.” 

Prices for bulky goods are also set to increase considerably. The sharp increase in the volume 

of bulky goods inhibits operational processes and leads to particularly sharp increases in 

complexity and expenses. “One focus of the price hikes is on bulky and heavy items, which are 

more complex and expensive for us to work with – a factor that needs to be given even more 

consideration in the pricing for these products,” says Dünnwald. 

 

Even more than before, the company will be making use of individual pricing agreements with 

customers for shipping volumes during the peak period around Christmas. “We will continue to 

accept any volume of parcels that our customers consign to us. We will not be applying a 

general peak-period surcharge for parcels,” says Dünnwald. For pricing purposes, variations in 

customers’ parcel volumes will instead be taken into consideration to a greater degree than 

before. The price adjustments apply for parcel delivery and do not affect the domestic express 

business in Germany. 

– End – 
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You can find the press release for download as well as further information on 

dpdhl.com/pressreleases 
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DHL – The logistics company for the world 

DHL is the leading global brand in the logistics industry. Our DHL family of divisions offer an 

unrivalled portfolio of logistics services ranging from national and international parcel delivery, e-

commerce shipping and fulfillment solutions, international express, road, air and ocean transport 

to industrial supply chain management. With about 360,000 employees in more than 220 

countries and territories worldwide, DHL connects people and businesses securely and reliably, 

enabling global trade flows. With specialized solutions for growth markets and industries 

including technology, life sciences and healthcare, energy, automotive and retail, a proven 

commitment to corporate responsibility and an unrivalled presence in developing markets, DHL 

is decisively positioned as “The logistics company for the world”. 

DHL is part of Deutsche Post DHL Group. The Group generated revenues of more than 60 

billion euros in 2017. 
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