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Deutsche Post DHL Group receives draft decision on the price-cap 

regime of mail items  

 Draft decision of the Federal Network Agency would allow a price increase of 

4.8% as of 1 April 2019 for products that are subject to the price-cap regime 

 Final decision expected in mid-March 2019   

Bonn, 15 January 2019: The federal network agency has sent us today for purpose of 

comment its draft decision on the aggregation of services as well as the proposed pricing 

metrics (,Vorgabe von Maßgrößen`) for the price-cap regime of mail items of up to 1000 grams 

as of January 1st 2019. This decision is foreseen to be valid until December 31st 2021. The 

final decision of the federal network agency is expected for mid-March 2019. 

According to the draft decision, Deutsche Post AG should be allowed a pricing headroom of 

4.8% as of April 1st 2019 on the basket of products that are subject to the price-cap regime.  

Should this become the final decision the allowance to increase prices over that period would be 

lower than expected. To achieve the profits targets of the Post & Paket Deutschland division on 

this basis, additional cost reduction measures would be required.  

Should political bodies make modifications to the regulatory framework relevant to the price-cap 

regime, Deutsche Post AG would be allowed to apply for the execution of a new review by the 

federal network agency ahead of the end of the term of the now upcoming decision. 

– End – 
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Deutsche Post DHL Group is the world’s leading mail and logistics company. The Group 

connects people and markets and is an enabler of global trade. It aspires to be the first choice 
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for customers, employees and investors worldwide. The Group contributes to the world through 

responsible business practice, corporate citizenship and environmental activities. By the year 

2050, Deutsche Post DHL Group aims to achieve zero emissions logistics. 

Deutsche Post DHL Group is home to two strong brands: Deutsche Post is Europe’s leading 

postal service provider. DHL offers a comprehensive range of international express, freight 

transport, and supply chain management services, as well as e-commerce logistics solutions. 

Deutsche Post DHL Group employs approximately 520,000 people in over 220 countries and 

territories worldwide. The Group generated revenues of more than 60 billion Euros in 2017. 

Die Post für Deutschland. The logistics company for the world. 

 

 


