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Logistics meets fashion: DHL Express and mybudapester.com create 

unique sneaker collection for fashion fans 

 The ‘DHL 1 Sneaker’: Exclusive collector’s item designed by sneaker icon Hikmet 

Sugoer 

 Registration for purchasing right possible from the 1st September 

Bonn, August 29, 2019: When fashion and logistics work together, something very special is usually 

created. Actually these are special logistics services tailored to the individual needs of the fashion 

industry, which make it possible for the companies to generate product sales and revenues. Sometimes 

something unique is created: to mark the occasion of the 50th anniversary of DHL Express, 

mybudapester.com, retailer for designer brands, and the logistics company DHL Express are launching 

their own limited sneaker edition. Special features of the yellow-red branded DHL 1 Sneaker: The toe 

cap is made of recycled "Red Bags”, special shipping bags of the global express logistics company.  

Among other things, they are being used in disaster relief. The tag also comes from DHL and is made 

from the metal of a 33-year-old Boeing 757 cargo plane. For this creative crossover promotion, 

mybudapester.com and DHL Express got the urban streetwear icon Hikmet Sugoer on board. "An online 

shop only works with a reliable and strong shipping partner like DHL Express," says Matthias Nebus, 

co-founder of mybudapester.com. "With this collaboration, we can now give back part of our success 

and together with Hikmet we have produced this unique shoe.  We want to strengthen our position in 

the sneaker scene and establish our brand even more. "The DHL 1 Sneaker comes in a limited edition of 

300 pairs and costs 300 euros. The purchasing right will be raffled at mybudapester.com, registration 

is possible from the 1st of September.  

The basic model for the DHL 1 Sneaker is the cult shoe "Sonra Proto" by Hikmet Sugoer. Its unique style 

is also reflected in the distinctive design of the current redesign: The yellow and red of the sporty-

elegant shoe represents the colours of DHL Express. The tag contains the unique production number of 

the limited edition sneaker. The look is finalised by the sole branded with the designer label. The 

packaging is also a highlight: While the design of the shoe box resembles a DHL shipping box, the shoe 

bag as well as the toe cap consists of the DHL “Red Bag”. "For decades  and thanks to our unique 

logistics network, we have been making  designers and fashion labels more successful worldwide 

because we create tailor-made shipping solutions for our customers," explains Markus Reckling, 

Managing Director DHL Express Germany. "Celebrating our 50th anniversary this year, we are proud to 

be part of this creative collaboration, from which this limited sneaker highlight came into being". 
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The DHL 1 Sneaker is available exclusively online at mybudapester.com on 20/09, and on 21/09 in the 

Berlin store at Kurfürstendamm 43. 

Years of expertise in fashion logistics 

As the leading logistics partner for the fashion, jewelry and lifestyle industry, DHL has decades of 

experience and expertise in the field of fashion logistics. The company provides a wide range of 

customized logistics solutions including a variety of services for e-commerce, delivery to boutiques and 

shopping centers, or comprehensive warehousing and value-added services in special fashion 

distribution centers. DHL’s services are intended not only for large fashion businesses and established 

designers but for talented and ambitious newcomers as well. DHL assists the latter in making a name 

for themselves in the fashion industry with flexible logistics solutions to bring their creations to the 

runways of fashion events or to boutiques around the world. 

– End – 
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About DHL: 

50 Years DHL 

In 2019 DHL is celebrating 50 years since the company’s founding by three entrepreneurs in San 

Francisco in 1969. DHL began as a disruptor to the traditional delivery industry, circumventing 
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bureaucracy with an innovative new service to deliver documents by air overnight. Since then, DHL has 

grown into a globe-spanning family of DHL companies with about 380,000 employees in over 220 

countries and territories that covers the entire spectrum of logistics and supply chain services. DHL’s 

customer-centricity and can-do culture have fueled five decades of innovation – from the DHL 1000, 

one of the first word processing computers in the world, to using the purpose built StreetScooter, an 

environmentally friendly delivery vehicle powered by an electric drive and developed by Deutsche Post 

DHL Group. With the Mission 2050 commitment to reach zero group-wide emissions by 2050, DHL is 

continuing to be a trailblazer in the logistics industry.  

About mybudapester.com: 

Mybudapester.com was founded in July 2015 and has established itself as a well-known retailer of 

designer brands, especially in the footwear, bags and accessories segments. The range includes luxury 

items from more than 100 internationally renowned labels such as Gucci, Balenciaga, Jimmy Choo and 

Chloé to Santoni, Crockett & Jones or Heinrich Dinkelacker. 

Mybudapester.com offers multilingual customer service, instalment payment as well as uncomplicated 

return shipping, also from abroad. 

Behind mybudapester.com stands the ASLuxury budapester.com GmbH. 

ASLuxury Budapester.com GmbH 

CEO and shareholder Andreas Schläwicke took over the well-known company Budapester 25 years ago 

and expanded it into a multi-brand store. Since July 2015, the company has also been operating the 

online shop mybudapester.com, which has now been expanded into a platform for connecting 

stationary retailers. In 2018, the Berlin start-up generated annual sales of ten million euros and has 

since doubled its annual turnover. Behind ASLuxury Budapester.com GmbH are three shareholders, 

Andreas Schläwicke, Tomasz Rotecki and Matthias Nebus. 

Further information: https://www.mybudapester.com/  

https://www.mybudapester.com/

