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DHL delivers eight original James Bond vehicles for exhibition from the 

UK to the USA 

 Climate-neutral transport of the iconic vehicles by land and sea  

 DHL are the Official Logistics Partner of No Time To Die 

Bonn, September 14, 2021: DHL have transported eight original film vehicles from Norwich, Norfolk 

in the UK across the Atlantic to Los Angeles, USA. The vehicles will be the main attraction of an 

exhibition at the Petersen Automotive Museum. DHL’s logistics experts have provided transport and 

logistics solutions for the production of James Bond films since Casino Royale in 2006. These feats 

demonstrate Deutsche Post DHL Group’s mission: Excellence. Simply delivered. 

“The special features of this shipment were a relatively tight schedule, the high value of the vehicles, 

and the temporary import permit, for which no import duties and taxes are due. In addition, there were 

also some challenges regarding the handling, as two cars – including the famous Aston Martin used for 

the spectacular rollover stunt in Casino Royale – could only be moved using tailor-made skids. We have 

teams of expert who specialize in such individual issues, be it handling or customs regulations, and 

guarantee a smooth process across national borders”, says Thomas Hofmann, Head of Auto-Mobility at 

DHL Global Forwarding. 

In total, DHL’s automotive logistics experts were responsible for the safe transport of five Aston 

Martins, two BMWs and one Lotus Esprit S1, known to fans as Wet Nellie from The Spy Who Loved Me. 

DHL also transported Bond’s iconic silver-grey Aston Martin DB5, as well as the Aston Martin DBS. The 

vehicles were first brought to Houston in Texas (USA) by sea freight and then travelled via road to Los 

Angeles. To ensure that the vehicles arrived safely, DHL used special enclosed car carriers with air 

suspension. The vehicles were transported using DHL's Sustainable Marine Fuel Service FCL GoGreen 

Plus, making the delivery climate neutral. 

“We are grateful to partner with DHL for the transport of these one-of-a-kind James Bond vehicles,” 

said Terry L. Karges, Executive Director of the Petersen Automotive Museum. “This exhibition is one of 

the most high-profile undertakings we’ve had yet and they have gone above and beyond the call of 

action.” 

– End – 
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DHL – The logistics company for the world 

DHL is the leading global brand in the logistics industry. Our DHL divisions offer an unrivalled portfolio 

of logistics services ranging from national and international parcel delivery, e-commerce shipping and 

fulfillment solutions, international express, road, air and ocean transport to industrial supply chain 

management. With about 400,000 employees in more than 220 countries and territories worldwide, 

DHL connects people and businesses securely and reliably, enabling global sustainable trade flows. 

With specialized solutions for growth markets and industries including technology, life sciences and 

healthcare, engineering, manufacturing & energy, auto-mobility and retail, DHL is decisively positioned 

as “The logistics company for the world”. 

DHL is part of Deutsche Post DHL Group. The Group generated revenues of more than 66 billion euros 

in 2020. With sustainable business practices and a commitment to society and the environment, the 

Group makes a positive contribution to the world. Deutsche Post DHL Group aims to achieve zero-

emissions logistics by 2050. 

ABOUT NO TIME TO DIE 

No Time To Die is the official title of the 25th James Bond adventure. The film — from Albert R. 

Broccoli’s EON Productions and Metro Goldwyn Mayer Studios (MGM — is directed by Cary Joji 

Fukunaga and stars Daniel Craig, who returns for his fifth film as Ian Fleming’s James Bond 007. 

Written by Neal Purvis & Robert Wade (Spectre, Skyfall), Cary Joji Fukunaga, and Phoebe Waller-Bridge 

(Killing Eve, Fleabag), the film will be released globally from September 30 2021 through Universal 

Pictures International and on October 8 in the US through MGM via their United Artists Releasing 

banner. 
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In No Time To Die, Bond has left active service and is enjoying a tranquil life in Jamaica. His peace is 

short-lived when his old friend Felix Leiter from the CIA turns up asking for help. The mission to rescue 

a kidnapped scientist turns out to be far more treacherous than expected, leading Bond onto the trail of 

a mysterious villain armed with dangerous new technology. 

www.007.com 

 

ABOUT EON Productions  

EON Productions Limited and Danjaq LLC are wholly owned and controlled by the Broccoli/Wilson 

family. Danjaq is the US based company that co-owns, with Metro Goldwyn Mayer Studios, the 

copyright in the existing James Bond films and controls the right to produce future James Bond films. 

EON Productions, an affiliate of Danjaq, is the UK based production company that has made the James 

Bond films since 1962 and together with Danjaq controls all worldwide merchandising. For more 

information, visit www.007.com.  

 

About Metro Goldwyn Mayer  

Metro Goldwyn Mayer (MGM) is a leading entertainment company focused on the production and 

global distribution of film and television content across all platforms. The company owns one of the 

world's deepest libraries of premium film and television content as well as the premium pay television 

network EPIX, which is available throughout the U.S. via cable, satellite, telco, and digital 

distributors.  In addition, MGM has investments in numerous other television channels, digital 

platforms, interactive ventures, and is producing premium short-form content for distribution. For 

more information, visit www.mgm.com. 

 

United Artists Releasing, a joint venture between Metro Goldwyn Mayer (MGM) and Annapurna 

Pictures (Annapurna), is a U.S. theatrical releasing company. Built upon the legacy of the iconic United 

Artists motion picture studio, the joint venture provides a home where filmmakers are supported by 

thoughtful approaches to marketing, publicity and distribution. United Artists Releasing offers content 

https://www.007.com/
https://www.007.com/
https://www.mgm.com/
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creators an alternative distribution option outside of the studio system and supports Annapurna and 

MGM’s film slates as well as the films of third-party filmmakers. 

Universal Pictures International (UPI) is the international marketing and distribution division for 

Universal Pictures. In the United Kingdom, Ireland, Spain, Italy, Germany, Austria, Switzerland, the 

Netherlands, France, Russia, Korea, Australia, New Zealand, Mexico and China (including Hong Kong 

SAR), UPI directly markets and distributes movies through its own offices, creating local campaigns 

and release strategies. In other parts of the world, UPI partners with Warner Bros, with Paramount 

through United International Pictures (UIP), and with Sony, either directly or through UIP, to distribute 

its films. Universal Pictures is part of NBCUniversal, one of the world’s leading media and 

entertainment companies in the development, production, and marketing of entertainment, news, and 

information to a global audience. NBCUniversal is a subsidiary of Comcast Corporation. 

 


