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DHL Global Forwarding and GoodShipping accelerate sustainable
shipping via insetting with 60 million liters of Sustainable Marine Fuel
- As part of DHL's GoGreen Plus service, Sustainable Marine Fuels play an important
role in decarbonizing ocean freight transport
- Expanded collaboration between DHL and leading insetting service by
GoodShipping includes piloting a new insetting framework of the Smart Freight
Centre

Bonn, November 2, 2022: DHL Global Forwarding, the air and ocean freight specialist of Deutsche
Post DHL Group, and GoodShipping, the global pioneer and market leader in insetting to decarbonize
the container shipping industry by changing the marine fuel mix, are further expanding their long-
standing partnership. With the latest purchase of approximately 60 million liters of Sustainable Marine
Fuel, DHL will reduce a total of 180,000 tonnes of TtW-COe on both FCL and LCL shipping until 2024.
This commitment is equivalent to the amount of marine fuel burned by 10 container vessels on their
journey from Asia to Europe. DHL Global Forwarding has been working with GoodShipping for five
years, sharing the same aspiration for greener ocean freight via insetting.

“In 2017, we were the first logistics company to work with GoodShipping. An important lever in
reducing our CO, emissions is the use of sustainable fuel and GoodShipping's insetting service
complements us perfectly in this regard. They have a thorough and controlled process, meet our high
sustainability standards, and they share the same goal of making logistics emission-free. We are very
proud to now continue and further enhance this cooperation,” says Tim Scharwath, CEO DHL Global

Forwarding.

As part of their joint industry impact, DHL Global Forwarding and GoodShipping also aim to pilot a new
insetting accounting framework of the Smart Freight Centre. The new framework transfers the
approach of allocating emission reductions from sustainable fuels to specific customers by decoupling
the accounting of the fuels’ environmental attributes from their physical flow to a general industry
standard. In that way, customers can contribute to and report on emission reductions in their transport
value chain even if the reduction is not physically linked to their specific transport activity.

“DHL Global Forwarding really steps up as a frontrunner in the freight forwarding industry with this
commitment,” says Dirk Kronemeijer, CEO GoodShipping. “DHL’s goal to achieve net zero-emission
logistics by 2050 made them a perfect partner for a strategic and mutually beneficial long-term
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collaboration. We can only have the greatest respect for the leadership demonstrated by this huge
commitment from DHL, deepening our collaboration even further.”

DHL's GoGreen Plus service paves the way to transition to clean and sustainable transportation. As part
of GoGreen Plus, customers across the different divisions of Deutsche Post DHL Group are offered
various solutions for minimizing logistics-related emissions and other environmental impacts along
the entire supply chain, such as the use of Sustainable Fuels. Hereby a calculation is made using
international agreed standards how much fossil volume the cargo owner would have used without any
insetting service. Subsequently this corresponding volume is replaced by truly sustainable biofuels
made out of waste and residues only. With the “Book & Claim” mechanism, DHL can pass on the
benefits of lower greenhouse gas emissions (Scope 3 emissions) to its customers, helping them
achieve their climate targets. The product offering GoGreen Plus is part of the Group's mid-term
sustainability roadmap for 2030 and contributes to the sub-target of having at least 30 percent of fuel
requirements covered by sustainable fuels. To reduce greenhouse gas emissions in line with the Paris
Climate Agreement, the Group will spend €7 billion in sustainable fuels and technologies by 2030.

-End-

You can find the press release for download as well as further information on dpdhl.com/pressreleases
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DHL - The logistics company for the world
DHL is the leading global brand in the logistics industry. Our DHL divisions offer an unrivalled portfolio

of logistics services ranging from national and international parcel delivery, e-commerce shipping and
fulfillment solutions, international express, road, air and ocean transport to industrial supply chain
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management. With about 380,000 employees in more than 220 countries and territories worldwide,
DHL connects people and businesses securely and reliably, enabling global sustainable trade flows.
With specialized solutions for growth markets and industries including technology, life sciences and
healthcare, engineering, manufacturing & energy, auto-mobility and retail, DHL is decisively positioned
as “The logistics company for the world”.

DHL is part of Deutsche Post DHL Group. The Group generated revenues of more than 81 billion euros
in 2021. With sustainable business practices and a commitment to society and the environment, the
Group makes a positive contribution to the world. Deutsche Post DHL Group aims to achieve zero-

emissions logistics by 2050
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E-mail: jitske(@goodshipping.com

GoodShipping

GoodShipping accelerates the decarbonization of shipping. GoodShipping enables companies to make
an immediate climate impact by decarbonizing their scope 3 emissions. Being world’s leading
sustainable cargo initiative, GoodShipping facilitates a switch from fossil fuel to sustainable biofuel
through an innovative concept called carbon insetting. This is based on the one atmosphere approach -
the concept that all carbon is emitted into the same atmosphere. Any carrier running on biofuel, is a
reduction of fossil fuel emissions in the atmosphere. Therefore it doesn’t matter which carrier runs on
biofuel. GoodShipping’s strict sustainability criteria and independent audit ensure that partners meet

their decarbonization commitments.

GoodShipping is proud to be part of the GoodNRG Group. Together they are delivering sustainable
decarbonisation solutions for the global transport industry.

www.goodshipping.com
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