y— ) 7/ 4

— A A G —
Press release

DHL Freight GoGreen Plus Flex — more flexibility for more emissions
reduction
- Premium, Smart and Base options for flexible CO.e reduction levels with increasing
accessibility for customers of all sizes

Bonn, March, 26, 2026: As part of their decarbonization strategies in response to more eco-conscious
consumer behavior and stricter environmental regulations, sustainability is becoming increasingly
important for businesses worldwide. This is why DHL Freight, one of the leading providers of road
transportation in Europe, is offering Flex options for its GoGreen Plus service across all core road
freight products. With three different greenhouse gas (GHG) reduction options of 10, 30, and 80
percent (well-to-wheel) and various pricing schemes, DHL Freight enables businesses of all sizes to
effectively reduce their CO2e footprint and play an active role in decarbonizing freight.

“With the different options of GoGreen Plus Flex and its easy booking process, we aim to empower our
customers, regardless of the size of their business, to reduce their CO;e emissions from transport. It’s
important not only to provide the right carbon intelligence and solutions but also to make them as easy
and convenient as possible for all customers. GoGreen Plus Flex makes more sustainable logistics
solutions accessible to all,” said Dr. Antje Huber, Global Head of Strategy, Marketing, and Chief of Staff
at DHL Freight.

Shippers can choose to reduce the greenhouse gas emissions of shipments by

e 10 percent (GoGreen Plus BASE),
e 30 percent (GoGreen Plus SMART)
e or 80 percent (GoGreen Plus PREMIUM).

The more customers use the GoGreen Plus service, the more renewable fuels and alternative drives will
be deployed. Thanks to the book & claim approach, emission reductions can be allocated to the
customers regardless of where in the network alternative drives or renewable fuels are used. This
means that customers who do not fill an entire truck with their shipments, for example, can still benefit
from the service. Yearly certificates confirm the clear and transparent allocation of the GHG emission
reductions achieved and can be used for customers’ sustainability reporting. With GoGreen Plus
SMART and GoGreen Plus PREMIUM, the achieved emission reductions are reported to customers on a
monthly basis.
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DHL Freight's network already operates a fleet of more than 1,500 vehicles using emission-reduced
fuels or electric drives, most of them heavy-duty trucks. DHL Freight invests the revenues from
GoGreen Plus Flex in further insetting projects. These measures include investments in trucks with
alternative drive systems, as well as the development of own infrastructure to support the energy
transition. In this way, DHL Freight continues to pursue its sustainability goals and contribute to
addressing environmental and social challenges.

You can find the press release for download as well as further information on
group.dhl.com/pressreleases
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DHL - The logistics company for the world

DHL is the leading global brand in the logistics industry. Our DHL divisions offer an unrivalled portfolio
of logistics services ranging from national and international parcel delivery, e-commerce shipping and
fulfillment solutions, international express, road, air and ocean transport to industrial supply chain
management. With approximately 389,000 employees in more than 220 countries and territories
worldwide, DHL connects people and businesses securely and reliably, enabling global sustainable
trade flows. With specialized solutions for growth markets and industries including technology, life
sciences and healthcare, engineering, manufacturing & energy, auto-mobility and retail, DHL is
decisively positioned as “The logistics company for the world”.

DHL is part of DHL Group. The Group generated revenues of approximately 82.9 billion euros in 2025.
With sustainable business practices and a commitment to society and the environment, the Group

Page 2 of 3


http://www.group.dhl.com/pressreleases
http://www.group.dhl.com/press
http://www.twitter.com/dhlglobal

) 7/ &8
Press release . A Ay ==

makes a positive contribution to the world. DHL Group aims to achieve net-zero emissions logistics by
2050.
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